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Democrats Gang Up on Administration | 


m to Kill Postal Rate-Pay Package Bill 


WASHINGTON, July 21—Chances 
of a postal rate increase virtually 
disappeared this afternoon after 
House Democrats staved off the 
administration’s drive to force 


and two Republicans (Rep. Harold 
Hagen, Minn., and Rep. H. R. 
Gross, Ia.) voted against the pack- 
age. While the administration lined 
up 202 Republicans and 20 Demo- 


through a single package. postal 
rate and pay hike bill. 
In the showdown, 169 Democrats 


ATTRACTIONS NEXT DOOR—Caples Co., 
first American agency named by 
Mexican Government Tourist Bu- 
reau, is using this reverse plate 
technique in a new campaign ap- 
pearing in Esquire, Fortnight, Sun- 
set, The New Yorker and travel 
trade books. 


crats, its total was 38 less than the 


two-thirds majority required un- 


der the unusual parliamentary 


procedure governing the consider- 


ation of the bill. 

The motives of the Democratic 
opposition were mixed. Some were 
voting against the proposal for a 
4¢ rate on out-of-town letters, 
which they described as an “un- 
justified tax on the common man.” 
Most, however, apparently were 
motivated chiefly by a desire to 
administer a spanking to Charles 
Halleck (R., Ind.), House majority 
whip. 


ws In the debate, Democrats point- 
ed out that the parliamentary de- 
vices used by Halleck—considera- 
tion of the bill under a motion to 
suspend the rules—limited total 
debate to 20 minutes on each side 
and precluded amendments to 
modify any of the provisions of 
the bill. 

Former Speaker Sam Rayburn 
(D., Tex.), who seldom partici- 
pates in debate, chided Halleck for 
“denying the representatives of 
the people the right to express 
themselves and vote on the meas- 
ure.” 

He noted that in 1936 the Demo 
crats controlled considerably more 

(Continued on Page 72) 


RCA’s 21” Color Tube Stirs Up Television 
Industry—Except for the Set Manufacturers 


New York, July 22—It would 
appear that something was kicked 
off last week when Ross D. Sira- 
gusa, president of Admiral Corp., 
predicted a marketable 21” color 
tv set in time for Christmas sales 
—and Radio Corp. of America fol- 
lowed by announcing a color tube 
which sounded very much like 
what he had in mind (AA, July 
19). 

For the record, most set makers 
were expressing non committal or 
“we’re going ahead with our plans 
anyway” attitudes. But the follow- 
ing developments seemed to sug- 
gest that things were not quite the 
same along video alley: 

1. One set maker—Hallicrafters 
Co., Chicago—put one foot on the 
RCA bandwagon by showing dis- 
tributors and salesmen a mock-up 
console embodying a glass face- 
plate similar to the new RCA tube. 

2. National Broadcasting Co. 
promised to meet one big set-mak- 
er’s objection to launching into 
color production immediately. NBC 
announced new studio facilities 
which will permit 12 to 15 hours of 
live colorcasts weekly by next fall. 

3. Brokerage sources reported 
heavy trading and increased values 
in television stocks since the Sira- 
gusa-RCA announcements—and a 
general feeling on Wall St. that 
“this is it.” 


a The Hallicrafters try-out came 
during a regional sales meeting 
Tuesday in Chicago, Although it 


did not show a live color set, the 
company demonstrated a mock-up 
console to show its salesmen what 
a set with the new RCA tube would 
look like. Richard A. Graver, v.p. 
in charge of marketing, stated at 
the time that this was the type 
of color set Hallicrafters eventual- 
ly plans to market. 

In an address to the dealers, 
W. J. Halligan, president of Halli- 
crafters, pointedly avoided saying 
when this would be, and promised 
to keep them from “having a 
warehouse full of orphans because 
we chose the wrong tube in this 
most serious situation.” 


ws Referring presumably to West- 
inghouse (AA, March 8), Mr. 
Halligan said: “You all know the 
experience of one manufacturer 
who tried to force the market on 
the now gone-with-the-wind 15” 
color sets. His belief in earlier false 
color propaganda cost him a cool 
$2,000,000. 

“RCA and NBC have already 
invested about $30,000,000 in the 
whole field of color and they an- 
ticipate adding another $15,000,- 
000,” he added. “Knowing the in- 
tense rivalry between RCA and 
CBS, I think it reasonable to ‘ex- 
pect that CBS will readily spend 
a few million dollars more to 
stimulate the color business.” 

Another portent came from the 
programming front, where NBC 
was proceeding under a full head 

(Continued on Page 69) 
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DO-IT-YOURSELF—Quaker Oats Co. 
offers two pounds of sugar for two 
boxtops via this 85-city news- 
paper ad. Copy stresses that the 
cereals have “no factory sweeten- 
ing” and that “you sweeten them 
with sugar to suit your special 
taste.’ Wherry, Baker & Tilden, 
Chicago, is the agency. 


No Joy for Biow... 
Joy Joins Lava 


as P&G Switches 
It to Leo Burnett 


CINCINNATI, July 22—Procter & 
Gamble Co. this week announced 
that it would switch its $2,000,000 
Joy liquid detergent account from 
Biow Co. to Leo Burnett Co. ef- 
fective Oct. 1, and in the process 
set off a train of speculation: 

1. That the account shift, follow- 
ing the same pattern of Lava a 
few months ago, means that the 
Cincinnati soap titan has definitely 
decided to begin building up Bur- 
nett’s share of P&G business. 

(Continued on Page 69) 


'\‘Health’ Claim Still Issue... 


FTC Examiner Decides Ads May 
Say That Chesterfields Are Milder 


WASHINGTON, July 23—Federal 
Trade Commission Hearing Ex- 
aminer William L. Pack declared 
today that he sees no substantial 
public interest in the fact that 
Liggett & Myers Tobacco Co. 
claims its Chesterfield cigarets are 
“always milder,” “cooler smok- 
ing,” “leave no unpleasant after- 


TV Writers Picket 
Networks, Seeking 


'|Script Price Scale 


HOLLYwoop, July 22—Members 
of the Television Writers of Amer- 
ica have started picketing NBC, 
CBS and ABC here, following a 
breakdown of union contract nego- 
tiations. 

The biggest demand at issue is 
for a scale ranging from $425 to 
$600 for half-hour scripts, with 
the networks reported offering a 
high of $450. 

TWA, an independent union, is 
said to have some 400 members 
here and in New York. It has been 
negotiating with the networks since 
last October. The union wants a 
union shop and a minimum scale. 
To date the union has not had a 
contract, nor has there been any 
fixed fee for writing of scripts. 

In addition to holding firm at a 
top price of $450 for scripts, the 
networks have turned down the 
demand for a union shop and have 
made a counter offer of a standard 
maintenance of membership clause 
in contracts. 

Just what effect the strike will 
have upon tv programs has not 
been determined. The union claims 
it will affect a lot of Saturday and 
Sunday shows, and most programs 
written by- free-lancers. Network 
representatives say it will have 
little or no effect because sufficient 
scripts will be available from free- 


lance writers. 


Last Minute News Flashes 
Miles Labs to Reenter Net TV After 3 Years 


EvLkuart, Inp., July 23—Next fall Miles Laboratories will enter net- 
work television for the first time in three years. NBC and CBS will 
share the gain from what the agency, Geoffrey Wade Advertising, Chi- 
cago, describes as a “budget realignment.” Programs and products have 
not been set, but the lineup will consist of four 15-minute daytime 
segments of the soap-opera type—two each on NBC and CBS. On the 
radio side, Miles reportedly will let two of the last season’s strips 
expire—Curt Massey (CBS-MBS) and “Hilltop House” (CBS). It will 
retain “Break the Bank” (NBC-MBS) and “News of the World” 
(NBC), and will probably add a 5 p.m. strip on NBC. 


Cinzano Boosts Budget, Will Launch Cin in Fall 


New York, July 23—Cinzano Inc., importer of French and Italian 
vermouths, has boosted its fall ad budget to $100,000 (last year it spent 
about $60,000), and will launch a new campaign in September in ten 
consumer magazines, 27 newspapers and eight liquor magazines. In 
addition, it will introduce a new product in October, Cinzano Bianco, a 
white vermouth, to be promoted as Cin, a new type aperitif. Robert 


W. Orr & Associates is the agency. 


Whitehall Names Lynn Baker for Rouge Drive 


New York, July 23—Whitehall Pharmacal Co. has appointed Lynn 
Baker Inc. to handle its Heather Liquid Creme rouge and Heather cake 
rouge. Consumer magazine ads are planned. Liquid Creme, a new prod- 
uct introduced last fall, has been handled by Morey, Humm & John- 


stone, and the cake rouge was not 


previously advertised. 


(Additional News Flashes on Page 73) 


taste” and are “soothing, and re- 
laxing.” 

His ruling, unless modified or 
upset, would toss out four of five 
major counts in a false advertising 
complaint filed by the commission 
against Chesterfield last January. 
It leaves undisturbed, however, 
the major count in the commis- 
sion’s case—the charge that it was 
false for Chesterfield to advertise 
that the smoke from its cigarets 
will have no adverse effect upon 
nose, throat and accessory organs. 

The examiner’s decision classi- 
fied the use of the terms “always 
milder,” “cooler smoking,” “no un- 
pleasant aftertaste,” and “soothing 
and relaxing” as “nothing more 
than permissible puffing.” 


a “It is extremely difficult to see 
any substantial public interest in 
an attempt to settle by litigation 
such questions as whether a par- 
ticular cigaret has an unpleasant 
aftertaste, whether it is cooler or 
milder or whether it is soothing 
and relaxing,” he said. “The an- 
swer to each of these questions 
would seem necessarily to vary 
from person to person, depending 
upon the preference, taste and re- 
action of the individual smoker.” 

His ruling is the most recent 
setback for the FTC in a proceed- 
ing that started in October, 1952, 
with an application to the federal 
courts for an emergency injunc- 
tion to curb the Chesterfield ads. 

The court action was taken after 
Chesterfield began using medical- 
type claims which other cigaret 
firms had been ordered to drop. 
In its arguments in court, FTC 
contended the public and Chester- 

(Continued on Page 8) 


Women Buy More 
Brand Items in Drug 
Stores Than in “48 


New YorK, July 23—House- 
wives are buying more branded 
drug store items than they did six 
years ago. They’re asking for more 
items by brand name. And they 
are buying a higher proportion of 
impulse items than before, usually 
because they “saw the item dis- 
played.” 

These are the highlights of Bat- 
ten, Barton, Durstine & Osborn’s 
seventh report on “How Women 
Spend Their Drug Store Dollars.” 
This report compares changes in 
consumer buying habits in 1954 vs. 
1948. 

BBDO learned, for instance, that 
expenditures in drug stores are 
rising. The median expenditure of 
women shoppers in drug _ stores 
rose from $1.07 in ’48 to $1.66. The 
average expenditure rose much 
more sharply—from $1.65 to $2.62. 
The average number of items 
bought declined somewhat—from 
2.6 to 2.3. 


= The agency asked women why 
they went to the store. The largest 
percentage, 51.1%, went to buy 
“drug items’; 21.5% went to leave 
(Continued on Page 73) 
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Silly Copy Set Them Off. 


Pipe Sales Enter New Boom Era, Or: 
How Pipe Smoking Went fo the Dolls 


By John Crichton 


New York, July 21—Just hand 
me that hookah over there, son, 
and I'll tell you how the pipe mar-: 
ket went to the dolls. 

There was a time, you know, 
when any woman who smoked a 
pipe had a passel of chillun clutch- 
in’ her skirts, and likely was a 
convert from the snuff stick. Pipes 
and women meant ramshackle 
cabins, upland corn, revenooers 
and gunfire on the ridge. 

Got a match, son? 

Thanks. Like I say, women just 
didn’t smoke pipes. Pipes were for 
men. Manly men. All the pipe 
copy said so. And all the models 
in the pipe tobacco ads, they just 
oozed manliness. Big rough briars 
clenched in big, white teeth. 
Models picked to look rugged, yet 
placid—for it is well known that 
a pipe smoker is a placid man. 
Calm and collected. Thoughtful 
and methodical. Not nervous and 
curt and harried, like a cigaret 
smoker. 

You got another match, son? 


= A pipe smoker was supposed to 
have a sense of history. The briar 
was a direct link to Sir Walter, the 
long racks of clay churchwardens 


in the Mermaid Tavern, and the 
passing pipe which closed the 
bloody Indian wars. Women have 
no sense of history, anybody knows 
that. To a woman yesterday is a 
collapsed jumble. Everything is 
personal and if it didn’t happen to 
her, it didn’t happen at all. 

Offhand, you’d say it was im- 
possible to sell women on pipes. 
For one thing, they can’t be ges- 
tured with. Women use cigarets 
like batons, and they make ab- 
stract patterns with the smoke. 
Most have learned to light their 
cigarets very prettily, and that’s 
a hard trick with a pipe—where 
each light makes the smoke fly 
like Paracutin. 


s Further, women are fond of the 
gadgetry of cigaret smoking— 
lighters like lipsticks, cigaret cases 
like compacts, cigaret boxes that 
tinkle when they’re opened, ash- 
trays that look as if Cellini might 
have had a hand in them, ashtrays 
that are “primitive” (meaning they 
have no shape), ashtrays that are 
“ornamental” (meaning they have 
no utility). 

You can figure one thing about a 
pipe smoker, son—he’s got to have 


(Continued on Page 54) 


Census Supporters Haven't Given Up Yet, 
But House Isn’‘t Willing to Pay the Ante 


WASHINGTON, July 21—Rallying 
to the call of the economy-minded 
leadership of its appropriations 
committee, the House today turned 
back an effort to rescue the cen- 
suses of business and manufactures 
scheduled for 1954. 

The censuses were authorized in 
special legislation passed unani- 
mously by both houses last month, 
but the House appropriations com- 
mittee subsequently refused to ap- 
prove the expenditure of $8,430,- 
000 which President Eisenhower 
requested to get the work under 
way (AA, July 19). 

By count of the chair the amend- 
ment restoring funds for the cen- 
sus work was beaten by a vote of 
81 to 28. Census supporters say, 
however, that they are still hope- 
ful that the Senate appropriations 
committee will vote to grant the 
funds and that the Senate leader- 
ship will agree to thrash out the 
issue when House and Senate 
members meet to settle the dif- 
ferences between the House and 
Senate version of the omnibus sup- 
plemental appropriation bill now 
moving through Congress. 


= This afternoon’s test in the 
House was somewhat unexpected. 
On Monday Rep. Charles Gubser 
(R., Cal.) took the floor to defend 
the censuses, but he said that he 
would not attempt to force the is- 
sue in the House. 

Today, however, Rep. Henry O. 
Talle (R., O.) moved to restore 
the census fund. With only a por- 
tion of the House membership 
present, leaders of the appropria- 
tions committee had little diffi- 
culty turning him back. 


= The censuses were defeated aft- 
er Rep. Cliff Clevenger (R., O.), 
chairman of the subcommittee 
handling census appropriations, 
cried: “We have 7,000 little new 
Americans every morning. You 
have $278 billion resting on these 
defenseless little children. 

“IT want to see the time come 
soon when a man will be glorified 
and not subsidized, when a baby 
can be born without being swathed 
in a wet blanket of debt, deficit 
and despair.” 


While Rep. Gubser and Rep. 
Talle are both deeply interested 
in census activities there appar- 
ently is no working arrangement 
between them. Expressing regret 
that a vote had been forced in the 
House under unfavorable circum- 
stances, Rep. Gubser said today 
that he still intends to try to in- 
terest Senate leaders in the cen- 
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HOME AND oFfFicE—Reeves Soundcraft Corp. ran pages like the one 

at the left to emphasize the advantages of its “lifetime” tape in 

home music systems. International Business Machines used color 

pages in Time in announcing its “giant brain” that stores facts and 
figures on reels of magnetic tape. 


From Brahms to Swindle Sheet. .. 


$10,000,000 in Sales Seen as Uses 
of Magnetic Tape Keep Increasing 


Recorders Don’t Just 
Play Music; Now They 
Deliver Sales Talks 


By James V. O’Gara 

New York, July 22—lIt doesn’t 
look like much: Just a brown plas- 
tic ribbon a quarter inch wide and 
two-thousandths of an inch thick. 

But Americans will buy better 
than $10,000,000 worth of magnet- 
ic recording tape this year. 

They'll use it—with recording 
machines for which they’ll pay 
anywhere from $79.95 to $18,000— 
to catch the sounds of anything 
from accordions to zippers. 


TV Is Good and Bad 


sus situation. 


® As chairman of the subcommit- 
tee which conducted extensive 
hearings on the enabling legisla- 
tion authorizing the 1954 censuses, 
Rep. Gubser observed in a House 
speech Monday: “There is no 
known opposition to this census 
outside the House committee on 
appropriations. 

“A long list of witnesses testi- 
fied before my subcommittee dur- 
ing hearings on the authorization 
bill, a list which indeed-reads like 
a ‘Who’s Who’ in American indus- 
try.” 

Among the supporters of the 
census, he pointed out, were the 
Cotton Council, American Retail 


(Continued on Page 71) 


ROBERT E. HEDSTROM has been ap- 
pointed advertising and sales pro- 
motion manager of the Elgin 
American division of Illinois Watch 
Case Co., Elgin, Ill. Formerly as- 
sistant advertising manager, Mr. 
Hedstrom succeeds Dale Mehrhoff, 
who has joined Russel M. Seeds 
Co., Chicago. 


for Kids, Parents 
Report in Survey 


MapDIson, WIs., July 21—Tele- 
vision can be an excellent babysit- 
ter or a pain in the neck, according 
to a survey by University of Wis- 
consin graduate students and PTA 
members. : 

Five hundred and twenty fami- 
lies were queried by graduate stu- 
dents and the radio-tv committee 
of a parent-teacher group here to 
evaluate video’s effect on school 
children and family relationships. 

Parents reported that their kids 
stay up about half an hour later 
than normal, go to fewer movies, 
read less an’ play less where tele- 
vision is av. ‘!able. 


#® One complaint registered by 
many of the /29 tv-owning parents 


ae | featuring cri) 


|who responded to the mail survey 
| was that youngsters “high pres- 
| sured us into buying what was ad- 
|vertised” on iclevision. The par- 
fents criticize: advertisers who 


a |urged the kics *o make their par- 


ents buy spo.sors’ products. 
| Nearly 74% of the families re- 
| plying said ticy refuse to allow 
|their children to see programs 
or violence. Sev- 
cowboy films that 
tie up each other. 
however, pointed 
programs teach 
“1 habits, provide 
and keep them 
said, “One adver- 
ninute cartoon on 
ughing and sneez- 
“ccomplished more 
Leen able to do in 


leral objected 

| teach childrer 

| Many parer 
out that sor. 
youngsters g 
‘entertainment 
home. A pare 
tiser has a 15 
the effects of 
ing. . .[that] 
than I have 
years.” 

Other comm: oats indicated that 
some families found that group 
games or discussion had been re- 
duced with the advent of tv. 


Business will give tape a big 
play. As J. H. Bishop, division 
manager of Western Lithograph’s 
Westline Products, says, “We’re 
putting everything on tape but the 
paycheck.” 

Even expense accounts get the 
tape treatment these days. One 
company dropped the longhand 
approach and asked its salesmen 
to tape talk weekly expenses back 
to the home office. It wasn’t long 
before executives could discern a 
trend: expenses were down 20%. 
“Apparently,” drawled one treas- 
urer, “salesmen will write and lie 
to the home office, but they won’t 
talk and lie.” 


= If you’re in the market for a 
Carrier air conditioner, it’s unlike- 
ly you'll object to the noise the 
unit makes in your office window. 
Carrier uses tape recordings to 
check the noise volume of every 
unit it puts out. And when a con- 
ditioner gets. out of whack and re- 
pair men have trouble diagnosing 
the ailment, they simply record the 
sounds made by the defective ma- 
chine and send the tape to the 
plant. There a library of recorded 
sound makes it a cinch to identify 
what’s wrong. 

When the Victor Chemical 
Works, Chicago, was seeking ap- 
plicants for a special job recent- 
ly, it put a want ad in the news- 
papers. Job-seekers were asked to 
phone Jane Recording, a private 
service. Each applicant dictated his 
qualifications over the phone to a 
tape recording machine. Resumes 
of nine people were taken in about 
five minutes. Normal interviewing 
would likely have taken a person- 
nel man’s entire day. 


ws Tape is helping sales, too. Con- 
tinuous tape loops or cartridges are 
a growing gimmick at the point of 
purchase. Elsie, the Borden cow, 
moos a 30-second sales spiel in 
some retail outlets every time a 
prospect steps on a concealed floor 
switch. An appliance dealer in 
Hartford uses a concealed recorder 
to get the lowdown on what pros- 
pects are saying as they browse 
around the shop fingering mer- 
chandise. 

Drive into one Detroit gas sta- 
tion and you’ll be greeted by a 
tape message like this, triggered 
by the wheels of your car passing 
over a switch: “Good afternoon. 
You know spring is here. Have you 
had your oil filter checked recent- 
ly?” 

There’s even a tape gadget for 
snaring nighttime window shop- 

(Continued on Page 175) 
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‘American Heritage’ 
to Be Expanded and 
Renovated This Fall 


NEw York, July 21—American 
Heritage Publishing Co. has been 
formed here by Thorndike, Jensen 
& Parton, a publishing house spe- 
cializing in documentary books 
and brochures. The new publish- 
ing company has taken over con- 
trol of “American Heritage,” a 
history quartefly started in 1949 
by the American Assn. for State 
and Local History. 

Major expansion of the maga- 
zine will be launched this fall, 
James Parton, president and pub- 
lisher, told AA. Mr. Parton at one 
time was assistant to the president 
of the New York Herald-Tribune. 

Beginning in December, Mr. 
Parton said, “American Heritage” 
will be published six times a year. 
It will be a magazine in content 
but bound in hard covers. 


s “No adveitising will be accept- 
ed,” he said. “This is partly be- 
cause there are enough advertising 
media now, and also because we 
want every page to have perma- 
nent interest and value. Each issue 
will contain about 116 pages, 
measuring 84x11”, lavishly illus- 
trated, with at least 16 pages in 
four colors. 

“Single copies will be sold in 
book stores, but not on news- 
stands,” Mr. Parton said. “Chief 
circulation effort will consist of 
a national subscription campaign. 
Single copy price will be $2.95. 
Annual subscription rate will be 
$12, and charter subscription rate, 
available this fall only, will be $10. 

“Break-even point,” he said, “is 
about 55,000 copies and we hope 
to reach it early in 1955. Growth 
beyond that is pure conjecture.” 


= Editor of the new “American 
Heritage” will be Bruce Catton, 
who won last year’s Pulitzer Prize 
for “A Stillness at Appomattox.” 
Joseph J. Thorndike Jr., formerly 
managing editor of Life, will be 
v.p. and editorial director. 

The magazine will continue to 
be sponsored by the American 
Assn. for State and Local History, 
a non-profit organization,. which 
launched the magazine five years 
ago as part of its program to stim- 
ulate interest in U. S. history. 


FTC Opposes Auto 
Dealers’ Proposed 
Anti-Bootleg Law 


WASHINGTON, July 22—The Fed- 
eral Trade Commission today reg- 
istered its opposition to legislation 
authorizing automobile manufac- 
turers and deslers to enter into 
“anti-booilegging” contracts. 

The legislation was sponsored 
by the National Assn. of Auto- 
mobile Dealers, which expressed 
concern about the number of new 
cars that are being sold by “un- 
authorized” dealers at prices be- 
low list. The bill was introduced 
in behalf of NADA by Sen. Everett 
Dirksen (R., Ill.). 


#® As spokesman for FTC, Earl 
Kintner, the commission’s general 
counsel, told a Senate interstate 
commerce subcommittee that adop- 
tion of the Dirksen bill might lead 
to further “piecemeal modification 
of the anti-trust laws.” 

He expressed hope that a gen- 
eral investigation of the automo- 
bile industry now being conducted 
by the anti-trust division of the 
Department of Justice will open 
the way for corrective action un- 
der existing laws. 

The auto dealers went to Con- 
gress after FTC and the Justice 
Department both said that existing 
anti-trust laws prohibit manufac- 
turers from using proposed “anti- 
bootlegging” clauses. 
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Y&R Will Handle 
Promotion for New 
Ford Prestige Car 


DEARBORN, Mic#., July 22—Ford 
Motor Co. has appointed Young & 


Rubicam to handle advertising for | 


its new special product division, 
which will bring out a prestige- 
type car similar to the former Lin- 
coln Continental, probably in 1955. 
The Continental was discontinued 
with the 1948 model. 

Kenyon & Eckhardt will con- 
tinue as agency for the Lincoln- 
Mercury division, and all other 
agencies for other Ford products 
will remain unchanged, AA was 
told. J. Walter Thompson Co. han- 
dles all other Ford and Ford 
dealer advertising. 

Ken R. Dyke, v.p. and assistant 
to the president of Y&R, told AA 
that no specific car or type of ad- 
vertising. has been discussed. He 
said, ““We do not know yet what 
the plans are.” 


a However, Ford officials told AA 
that the special product division 
will produce and market a new 
car to replace what used to be the 
Lincoln Continental. Whether the 
new car will be called by that 
name or by something entirely 
different is still unknown here. 
The new car is off the planning 
board but not yet in production, 
the company spokesman said. It 
will probably sell for between $8,- 
000 and $10,000. 

The new division has been cre- 
ated during the past year, and is 
headed by William Clay Ford, 
youngest of the three brothers. He 
is a v.p. of Ford Motor Co. 


3,066,431 Tons of 
Newsprint Consumed 
in First 6 Months 


NEw York, July 22—Newsprint 
consumption for the first six 
months of 1954 in the U.S. is 
estimated at 3,066,431 tons, com- 
pared with 3,076,828 tons for the 
same period of 1953, the American 
Newspaper Publishers Assn. re- 
ported today. 

Newspapers reporting to the 
ANPA used 2,330,488 tons com- 
pared with 2,338,389 tons in 1953 
and 2,270,687 tons in 1952. This 
represents a decrease of three- 
tenths of 1% under the first six 
months of 1953 and an increase of 
2.6% over the like period of 1952. 
Other consumption is estimated at 
735,943 tons for the first half of 
1954. 

Newsprint production figures 
released by the newsprint service 
bureau show that through June 
this year U.S. mills turned out 
25,751 tons or 4.8% more news- 
print than in the first six months 
of 1953, while output in Canada 
was 116,865 tons or 4.1% greater 
than in the corresponding period 
of last year, making the total con- 
tinental increase 142,626 tons or 
4.2% more than for the first half 
of 1953, for an over-all total of 
3,503,375 tons. This represents a 
production excess of 436,944 tons 
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HOW AND WHY-—Eagle Pencil Co.’s advertising and details of new processes developed by the company. 
sales promotion for the past quarter century has Cecil & Presbrey handles domestic advertising; ex- 
featured the how and why of pencil making and _ port is handled by Irwin Vladimir & Co. 


Eagle Co. Uses Scientific Testing 
to Put Punch in Pencil Advertising 


over consumption for the first half 
of 1954. 

North American mill stocks on 
June 30 aggregated 160,321 tons 
compared with 182,871 tons on 
June 30, 1953. 


‘Fortune’ Will Hike 
Circulation Base, 


Rates Next January 


New York, July 21—Effective 
with its January, 1955, issue, 
Fortune will increase its base cir- 
culation from the present 235,000 
to 250,000, an increase of 6.4%. 
New base b&w, one-page adver- 
tising rate will be $3,495, an in- 
crease of $145 or 4.4%. Other ad- 
vertising rates will be increased 
approximately the same ratio. 

In announcing these changes, 
Pete Callaway, advertising direc- 
tor, said that for the first six 
moriths of 1954, “Fortune’s ABC 
figures show an average net paid 
of 248,457, which is substantially 
in excess of Fortune’s present 
rate base. Circulation for the last 
half of this year,” he said, “will 
average better than 250,000 net 
paid.” 


Eatough Joins Stalcup Inc. 

Charles R. Eatough, formerly 
regional sales manager for nine 
years of KMBC and KMBC-TV, 
Kansas City, Mo., has been named 
to direct sales of spectaculars, 
painted bulletins and commercial 
signs for Stalcup Inc., Kansas City. 
He takes over the sales responsi- 
bilities of Charles B. Burkhart, 
former president of Stalcup, who 
has resigned to become president 
and general manager of Cream 
City Outdoor Advertising Co., 
Milwaukee. 


ABC-Paramount Net Drops 


Estimated net operating profit 
for the second quarter of this year 
is reported by American Broad- 
casting-Paramount Theaters Inc. 
at $715,000, or 14¢ per common 
stock share, as compared with 
$756,000, or 16¢ per share for the 
same period of 1953. 
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KINGS AND QUEENS—This half-page four-color ad for American Kitch- 

ens division, Avco Mfg. Corp., Connersville, Ind., will run side- 

wise on the pages of American Home and Better Homes & Gardens 

and other magazines during August, September and October. Ruth- 
rauff & Ryan is the agency. 


Proving-Ground Method 
Sells Some 15 Billion 
Pencils in Past 98 Years 


NEw York, July 22—Eagle Lead 
Pencil Co.’s advertising represents 
the triumph of research over ro- 
mance in advertising, and so hand- 
somely has it paid off that the 
company is currently riding a 
714% sales gain over the first half 
of ’53, and has kicked its adver- 
tising up 25% over last year. 

That advertising is designed to 
do specific jobs in specific areas: 

In the U. S., Eagle is using three 
consumer magazines (Newsweek, 
The Saturday Evening Post and 
Time) and 20 engineering and art 
publications. 

In Canada, Eagle uses four 
newspapers, four magazines and 
about ten business papers. 

Abroad, the company buys space 
in 60 newspapers, 12 magazines, 
and spots on several hundred radio 
and television stations. 

And the company sends out some 


Grocery Chain Seeks 
to Resurrect ‘Folksy’ 


Customer Relations 


MIAMI, July 21—While indepen- 
dent store operators are cracking 
their noggins for ideas to beat 
the competition of chain stores, 
one chain down here is trying to 
capture some of the charm of the 
independent. 

Winn & Lovett, Florida gro- 
cery chain (comprising the Kwik- 
Chek, Margaret Ann and Table 
Supply stores), has launched a 
drive to create a more intime at- 
mosphere between the community 
and store personnel. 


s A four-page section plus two 
pages in the Miami Daily News 
kicked off the chain’s new pro- 
motion. The aim is to get the con- 
sumer acquainted with his local 
store’s manager. In each store, 
life-size manikins with the face of 
the manager are placed at stra- 
tegic points in the store. 
According to J. G. Deriso, v.p. 
and general manager of the com- 
pany, the modern age has taken 
away the neighborhood merchant. 
“We want to bring him back,” 
the ad quotes him. “In fact, he has 
never been away but has been 
hidden in the big stores that sprang 
up. Today he is the manager of 
your local. ..store and we are going 
to make a determined effort to | 
see that you and your present day | 
neighborhood grocer become the 


real friends that fellow citizens 
of a community should be.” 


300,000 pieces of direct mail an- 


nually to purchasing agents. 


ae The advertising (domestic 


through Cecil & Presbrey, export 


through Irwin Vladimir & Co.) 
has been a major factor in moving 
Eagle pencils through 7,000 deal- 
ers in the U. S. Eagle won’t release 
specific figures on sales or pro- 
duction, but the company esti- 
mates that it has made and sold 


about 15 billion pencils in its 98 


years of operation. 

The company’s growth in the 
last thirty years (the period when 
it has been a consumer advertiser) 
is credited to product improvement 
through a research program by A. 
H. Berwald, marketing director. 

Advertising and sales promotion 
have been based entirely on the 
research program, primary objec- 


tive of which has been the develop- 


ment of new and improved lead 
pencils for general and technical 
uses under the supervision of I. 
Chesler, director of research. 


as Mr. Berwald left du Pont in 
1925 to become advertising man- 
ager of Eagle Pencil Co. He did so 
somewhat against his better judg- 
ment. Back in ’25, he told AA, 
pencil advertising had no scientific 
basis for most of its claims. Most 
pencil advertising in those days 
was primarily institutional in char- 


(Continued on Page 30) 


NOW IN CHICAGO and VICINITY 
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PICNIC FARE—Kand-Ice, which 
bowed on the West Coast last year, 
is being introduced to Chicagoans 
with newspaper ads like this. 
Made by Kand-Ice Co., Boise, Ida., 
the product is said to cool “as much 
as twice its weight in ice.” Cline 


| 
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‘Tron Age Drops 
ABC; Signs BPA 


po for Paid Audit 


‘Paper Industry’ Also 
Resigns from ABC, Signs 
for BPA Measurement 


New York, July 21—Two busi- 
ness papers—Iron Age, a charter 
member of ABC, and Paper Indus- 
try—have resigned from the Audit 
Bureau of Circulations. 

In Chicago, Paper Industry told 
AA that it has resigned from ABC 
effective with completion of the 
June 30 audit; effective the same 
date, it has joined Business Publi- 
cations Audit of Circulations. A 
June 30 audit has just been com- 
pleted by BPA. 

The publisher’s reason for the 
change, AA was told, is to enable 
Paper Industry “to give advertisers 
100% coverage of all paper mills” 
—and also to show a “penetration 
of buying factors” in these mills 
such as cannot be exhibited in an 
ABC audit. 

Asked whether Paper Industry 
will in the future obtain a paid- 
and-controlled or a controlled-only 
audit from BPA, officials on the 
paper said they “haven’t crossed 
that river yet.” 


@ In the case of Iron Age, already 
a BPA member, the situation was 
different. According to George T. 
Hook, publisher, ABC was notified 
of the paper’s resignation by let- 
ter, June 22. No statement was 
made at the time, Mr. Hook said, 
because Iron Age wanted ABC to 
make the announcement. 

In his letter to ABC, Mr. Hook 
wrote that “in order to provide a 
complete audit of its circulation, 
Iron Age has in the past sub- 
scribed to the ABC for an audit of 
its paid circulation and to the BPA 
for an audit of its entire circula- 
tion. 

“Until recently,” he said, “Iron 
Age had no choice but to subscribe 
to both audits. But in the light of 

(Continued on Page 6) 


New TV Commercial 
Killer Operates 


Automatically 


CAMBRIDGE, Mass., July 21—An- 
other company has entered what 
threatens to become a thriving new 
American industry—tv commercial 
elimination. 

The new firm, Vocatrol Corp., 
enters an industry consisting main- 
ly to date of Audio Controls Corp., 
Cincinnati maker of a $2.98 gadget 
for manually switching off the 
sound track of tv shows during the 
commercial (AA, Dec. 14, ’53). 
Vocatrol’s approach is a lot more 
elaborate—and expensive. 

According to a release from the 
new entrant’s agency, Engineered 
Advertising, Boston, the Vocatrol 
is designed to provide “completely 
automatic suppression of unwant- 
ed speech,” apparently, in fact, of 
any speech whatever. On the other 
hand, Vocatrol allows the musical 
portion of any radio or television 
program (attention, hi-fi fans) to 
be heard “without interruption and 
with no loss of fidelity.” 

Housed in a small cabinet of 
hand-rubbed mahogany veneer, 
the five-tube electronic unit plugs 
directly into any radio or televi- 
sion set. The manufacturer empha- 
sizes especially Vocatrol’s unfail- 
ing rejection of “attention-getting” 
spoken commercials. 

Price of the gadget: $49.50 f.o.b. 
Cambridge, which should provide 
a fair test of the intensity of the 


agency. 


blurbs. 
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Burlington Mills Buys several millions and would offset | 


‘some of the cost of acquiring 
7 Goodall- -Sanford. About half of the 
Goodall Sanford Inc. |latter’s volume in 1953, which was 

New York, July 22—Burlington $62,761,199, he said, came from 
Mills Corp., manufacturer of fab- sales of Palm Beach suits. 
rics, piece goods, hosiery and yarn, | 
has obtained control of Goodall-|m No change in advertising policy 
Sanford Inc., one of the largest|or promotion is contemplated, ac- 
textile producers in the country. ‘cording to Mr. Love. Donahue & 
Burlington also recently bought a|Coe is the agency for Burlington | 
53% interest in Pacific Mills. ‘and Ruthrauff & Ryan handles 

J. Spencer Love, board chairman Palm Beach. Pacific Mills adver- 
of Burlington, said that the com- tising is handled by two agencies: 
pany has just bought 60% of the J. Walter Thompson Co. for cot- 
common stock of Goodall-Sanford, tons and rayons, and Foote, Cone 
which controls the Palm Beach Co. & Belding for worsteds. 

Mr. Love said that Burlington) Burlington has no plans for fur- 
will allow the present manage-|ther mergers, Mr. Love said, and 
ments of the recently acquired | does not plan to absorb the two 
corporations to continue. But he | other companies into a single enti- 
said that the Palm Beach Co., a/ty. The total Burlington operation, 
Goodall-Sanford subsidiary, prob- | he said, will still be predominantly 
ably will be sold. It has always in the synthetic fabrics field. 
been Burlington’s policy, Mr. Love | 
explained, not to engage in gar-| Minute Maid Adds New Juice 
ment cutting. | Minute Maid Corp., New York, 

He estimated that the sale of, will add concentrated pineapple 
Palm Beach Co. would bring in juice to its juice line as the result 


of a contract with California Pack- 
ing Corp., which will produce the 
product at its new concentrating 


|plant in Hawaii. The juice will be 


concentrated and packed in July, 
August and September. The move 
follows favorable results in mar- 
ket tests conducted late last year 
in several U. S. cities. 


Shelley Publishing Co. Bows 

Shelley Publishing Co., specialist 
in cartoon anthologies, has opened 
offices at 50 E. 42nd St., New York. 
First book, “Let’s Go to Bedlam,” 
is scheduled for release Oct. 15. 
Planned for early 1955 release are 
three cartoon books on_ sports, 
rearing children and television. Al- 
so in production are books of satire 
and light verse. 


Agency Boosts Starkweather 

Ralph Starkweather, formerly 
an assistant time buyer for Erwin, 
Wasey & Co., Los Angeles, has 
been promoted to an assistant ac- 
count executive. 


Advertising Age, July 26, 1954 


‘Chesterfield claims of “milder” 


and “cooler” are permissible, 
rules an FTC examiner, on 
grounds that such claims are 
only “harmless puffs.” ...Page 1 


Procter & Gamble shifts Joy from 
Biow to Burnett and it begins to 
look as if P&G has the Chicago 
agency pegged for even more 
OS Dene ere rer Page 1 

Pipe smoking women seem to be 
not as rare as once was thought, 
judging by the hubbub cre- 
ated as pipe makers bring out 
small briars touched with 
SIGUE ise cebisac seee as Page 2 

Business censuses are defeated 
again in the House 81-to-26 on 
a move to restore funds for the 
projects once okayed, then re- 
jected by Congress ...... Page 2 

ABC membership is dropped 
by two publications—Iron Age 
and Paper Industry—which give 
Business Publications Audit 
of Circulations the nod over 
js Se ee Pee eee Page 3 

Scientific tests featured in #ts ad- 
vertising have helped bring a 
742% sales increase this year to 
Eagle Lead Pencil Co. ...Page 3 

Radio-tv research men_ should 
stick to research and leave the 
feuding, shouting and blasts at 
the other fellow’s methods to 
someone else, AA comments in 
oy | Page 12 


Public relations workers now total 


the number of counseling groups 
has increased tenfold, Mrs. Den- 
ny Griswold notes ...... Page 27 


NBC-TV opens first major mer- 
chandising venture with a “de- 
partment store of the week” 
gimmick linking its “Home” tele- 
cast with retail outlets ..Page 34 

Exquisite Form to bow—again—on 
television, with live models dis- 
playing its bras. Grey Advertis- 
ing is doing the skullwork for 
the CAMPSION «66.5645 Page 36 

Cleveland Media Group, 19-year- 
old watchdog, disbands with 
the statement that agencies are 
so ethical now they can do their 
OW MOMCING. 6 i...cccas Page 37 


Advertising talent moves from job 
to job much more often than 
persons in similar high level 
posts in other business, E. B. 
Weiss suggesis, and wonders 
ee er ee ee Page 41 


Many big stores are living on their 
fat, says Clyde Bedell, who 
points to summer suit advertising 
as an indication that they’ve for- 
gotten how to sell ...... Page 44 


Beverage battle hits Britain as 
beer, milk and soft drinks tang-e 
in big ad campaigns and aggres- 
sive selling operations ..Page 46 


Joe DiMaggio will go to Italy with 
24 other major leaguers in a 
$150,000 promotion backed by 
the manufacturer of a stomach 


STYLIZED COVER DESIGN DRAMATIZES 
PROGRESSIVE THINKING OF COORS BREWERY 


You see here the striking cover design of a portfolio of advertising helps 
— menus, menu sheets, napkins, place mats, etc. — which Coors represen- 
tatives leave with retailers. Each portfolio is personalized with the name 
of the retailer who gets it, and also with the name of the representative 
who gives it to him. 


This unique cover was designed by Bill G. Moomey, Coors art director. 
Feeling that a great deal of beer advertising art is regrettably ol’-!ash- 
ioned, Mr. Moomey strove to achieve a clean, contemporary loo’: that 
would suggest the progressive thinking and modern attitudes of thi: ‘ast- 
growing brewery. We think he succeeded beautifully. 

We are proud that Buckeye Cover was chosen for this unusual cover. 
The printer of the piece — Bradford-Robinson Printing Company, Liver 
—writes us “that Buckeye Cover was chosen for its good lithogra ing 
and folding qualities.” 

If you are planning a portfolio, catalogue, annual report, brochu ~, or 
other fine printed piece, remember that the selection of the cove: not 

_ only as to design but as to quality and texture «the 
“paper itself is of major importance. 


There's a world of inspiration for the creative 
man in the wide range of colors and finishes in 
the Buckeye Cover line. Complete sample book 
will be sent on request to any cover paper user. 


MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 


100,000 and in the past decade} medicine .............. Page 61 
REGULAR FEATURES 

Advertising Market Place ....74 Magazine Linage ............ 65 
Along Media Path ........... 10 Merchandising Ideas ......... 70 
Coming Conventions ......... 63 oo rr 50, 69 
Creative Man’s Corner ....... 42 On the Merchandising Front . .41 
Dept. Store Sales ............ 50 Photographic Review ........ 56 
EEE ee rene 12 Production Tipe ..........665 44 
Employe Relations ........... 42 MU: POOE ox kes cass shines 12 
Eye and Ear Dept. ........... 42 Salesense in Advertising ..... 41 
Farm Publications Linage ...60 This Week in Washington ...24 
Getting Personal ............ 16 Voice of the Advertiser ...... 58 
Looking at Retail Ads ....... 44 You Ought to Know ......... 26 
L. A. CofC Publishes Atlas | never before compiled. Containing 


The research department of the color area maps, list of cities and 
Los Angeles chamber of commerce /communities with population sta- 
has published a comprehensive | tistics, street guide, tabulation of 
256-page marketing atlas which | census tracts and other informa- 
includes what is said to be data’ tion, the atlas sells for $52.50. 


RALEIGH, North Carolina 


Metropolitan Pop.: 136,450 
(U.S. Census 1950) 


Ist City in North Carolina— 
33rd City in America— 


in Per Family Income .. . 


(SM Survey, 5/10/54) $ 


Raleigh is the retail and wholesale 
center of the prosperous Eastern 
North Carolina agricultural and in- 
dustrial region. The News and Observer is the ONLY Morn- 


*  ing-and-Sunday Newspaper in the entire area . . . the only 


newspaper covering a market big enough to rate your 
hard-hitting ‘‘A’’ Schedules, 


118,799 Morning 
128,305 Sunday 


(ABC Publisher's Statement 3/31/54) 


es ‘atid Observer 
MORNING & SUNDAY. 
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what makes you think Christmas trees are SEASONAL? 


be 


Harley Breckenridge Tillifer has a martini and a mixed 
green salad for breakfast. 


He likes a bow] of oatmeal in mid afternoon. Harley also likes a 
pillow under his feet instead of under his head when he sleeps. 


And he sells Christmas trees from January 15 to mid-October. A 
real rebel is Mr. Tillifer and not typical at all. Just successful. 


Harley Breckenridge Tillifer merely plants his Christmas trees 

in pots and sells live, re-usable ones. “The typical consumer,” 

says the atypical Tillifer, “can develop a distaste for the 

mussy, expensive cut Christmas tree, bought on December 24. 

Sure you gotta brain-wash him into changing his mind, but that’s 
cheaper than cramming all your business into one big year-end gamble!” 


Let’s turn from typical Christmas tree merchants to typical 
automobile manufacturers. There have been some seven thousand 
of them. The seven survivors (at this writing) are hardly typical. 
They’re as odd as Harley Tillifer — every living one of ’em! 

For the typical auto maker is long since bust. 


Let’s turn to the typical advertiser — In monthly magazines 

he buys 4.3 ads a year. In two weekly magazines he buys 7.2 
insertions a year. In daily newspapers the typical 

national advertiser shows up only 7 times between Christmases. 


Now, THIS WEEK Magazine is carrying on a continuing study 

of continuity and frequency in advertising. And by sheer coincidence, 
more and more national advertisers are putting this good 

principle into practice. In fact, we’re selling Cycles — 

13 insertions within one year (one insertion every four weeks) 

— almost as fast as Christmas trees on December 24! 

Quite a number of successful advertisers have signed up to date 

— and more are taking pen in hand all the time. 


We have a profound feeling that our future is tied up more closely 
with successful advertisers like these than it is with typical ones. 


So if you would like to have a look at what not being typical will 
do for Christmas trees, cars, carpet tacks and such, drop your 
guard. We'll be happy to tell you some things about continuity. 
Over a bowl of oatmeal, any afternoon! 


AMERICA’S LARGEST 
FAMILY MAGAZINE 


This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THESE 34 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The (Baltimore) Sunday Sun —‘ The Indianapolis Star ; The Pittsburgh Press 

The Birmingham News The (Jacksonville) Florida Times-Union — Portland (Oregon) Sunday Journal 
Boston Sunday Herald Los Angeles Times j Providence Sunday Journal 

The Charlotte Observer The (Memphis) Commercial Appeal Richmond Times-Dispatch 
Chicago Daily News Miami Daily News (Rochester) Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The.Dallas Morning News New Orleans Times-Picayune-States San Antonio Express and News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The (Spokane) Spokesman-Review 
The Houston Post The (Philadelphia) Sunday Bulletin The (Washington) Sunday Star. 


The (Phoenix) Arizona Republic 
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advertise more in the biggest 
and best medium NEWSPAPERS 


to increase sales . . . and decrease costs 


because... 


Out of every dollar that retailers put into advertising, about 
84¢ goes into newspapers! 


Published in the interest of all newspapers by 


Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


Practically every family in your city reads a newspaper every 
day. This is the kind of thorough market coverage which really 
moves merchandise—which is why the local merchants usually 
spend 84% or more of their advertising budgets in newspapers. 


‘Tron Age Drops 
ABC; Signs BPA 
for Paid Audit 


(Continued from Page 3) 
recent developments a choice now 
is not difficult to make because it 
is dictated by the desires of ad- 
vertisers and agencies as expressed 
in resolutions of the National In- 
dustrial Advertisers Assn. and the 
American Assn. of Advertising 
Agencies. 


= “These resolutions have re- 
quested,” Mr. Hook pointed out, 
“(1) that auditing organizations 
provide complete audits of both 
paid and controlled unpaid circu- 
lation of business papers, and (2) 
that the circulation be classified 
according to the U. S. standard in- 
dustrial classification code. 

| “ABC has denied the first re- 


‘ j 
. . il 
. 


PMS MTP GAL. dine 8 xy ae REE R NY «Se 
OR +S% Saree ae 


"BUILD! 


Denver (Colorado) . 
Cincinnati (Ohio) . . 
Fort Worth (Texas) . 
Kansas City (Missouri) 
Seattle (Washington) 

Baltimore (Maryland) 
Miami (Florida) . . 


Milwaukee (Wisconsin) 


SAN DIEGO, caurornia * 


Data Copyrighted 1954 Sales Managemen!, Survey 
of Buying Power; further reproduction nct | -ensed. 


SAN DIEGO 
CALIFORNIA 


THE MOST 
IMPORTANT CORNER 


Ni IN THE U.S.A. 
A] 


iego Union 
EVENING TRIBUNE 


51,8 


These two great newspapers are delivered 
daily to over 90% of San Diego homes... 
providing your advertising message with 
intensive, SATURATION coverage of this 
bigger, billion-dollar market. 


NG MATERIAL SALES 


$38,565,000 
46,831,000 
42,844,000 
50,553,000 
27,801,000 
38,015,000 
46,239,000 
30,469,000 


95,000 


JOHN A. ULRICH has been promoted 
to advertising manager of Beech- 


Nut Packing Co., Canajoharie, 
N. Y. Mr. Ulrich, who has been 
serving as acting advertising man- 
ager, will continue to headquarter 
in New York. 


quest, that of providing a complete 
audit. BPA, however, has made a 
complete audit available to publi- 
cations with the second class mail- 
ing privilege by means of its 
‘Form B.’ A 

“The second request,’”? Mr. Hook 
continued, “for standard code clas- 
sification, has met with no success 
in the meetings sponsored by an 
NIAA committee with ABC metal- 
working publications. BPA metal- 
working publications, however, 
have unanimously endorsed usage 
of the standard code. In short,” 
Mr. Hook concluded, “the BPA 
audit now provides exactly the 
service desired by advertisers and 
agencies.” 

In terminating its membership 
in ABC, Iron Age will file the re- 
quired publisher’s statement for 
the six months ending June 30. and 
it is making all records available 
for use of ABC auditors. 

“In resigning from ABC,” Mr. 
Hook said, “Iron Age does so with 
the highest paid circulation and 
largest distribution in its history, 
meeting every requirement of the 
ABC.” 


Falstaff Promotes Himmer 

Edmund J. Himmer, formerly 
Des Moines territorial manager of 
Falstaff Brewing Corp., has been 
named administrative assistant to 
the general sales manager, R. B. 
Wightman, at the Falstaff execu- 
tive offices in St. Louis. Mr. Him- 
mer succeeds Norman J. Thomas, 
who has been named resident 
manager of Falstaff’s new plant in 
Fort Wayne, Ind. 


‘Newsweek’ to Increase Rates 

Newsweek will increase its cir- 
culation guarantee from its pres- 
ent 900,000 to 1,000,000 net paid, 
effective with the Jan. 3, 1955, 
issue. New base advertising rate 
for a b&w page, one time, will be 
raised from $4,465 to $4,860, an 
8.9% increase. Basic cost per 1,000 
circulation will drop from $4.96 
to $4.86. 


Widell Joins Kerker-Peterson 
Kerker-Peterson & Associates, 
Minneapolis, has appointed N. G. 
Paul Widell art director of its 
technical publications section. Mr. 
Widell formerly was art editor of 
the flight handbook section of 
Boeing Aircraft, Wichita, Kan. 


in the 


WHEELING MARKET 


represented by 
HOLLINGBERY 


now 316,000 wotts 
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Youngsters are cautious and competent critics . . . 
weighing, comparing . . . and, finatly selecting their 
preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that 
make for leadership in every field of publishing. 

With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting. 


in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


. 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO) PORTLAND 
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FTC Examiner Decides Ads May 


Say That Chesterfields Are Milder 


(Continued from Page 1) 
field’s competitors would be in- 
jured unless similar restrictions 
were applied to Chesterfield with- 
out delay. 


= Late in 1952 the courts refused 


to issue the injunction. In January, 
1953, the commission issued a 
routine false advertising com- 
plaint against the “no injury” 
theme, blanketing in additional 
charges that the “milder,” 
“cooler,” “soothing,” “better tast- 
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FILMACK STUDIOS 


1323 So. Wabash 


Chicago, Ill. 


ing” themes were also false. 
Today’s jnitial decision was 
written because Chesterfield 
moved for dismissal of the “cool- 
er,” “milder,” “soothing” and 
“better tasting’ counts on the 
grounds that the FTC staff had 
completed its case and failed to 
prove that these themes were 


false. Chesterfield did not ask 
dismissal of the “no injury” 
count. 


Mr. Pack denied, as the FTC 
claimed, that Chesterfields are 
advertised as “milder than ‘any 
other cigaret.” He said he felt the 
firm was representing merely 
that its product was milder than 
cigarets generally, or than most 
other cigarets. 


®# “For at least 20 years,” he said, 
“the term mild in its various forms 
(mild, mildness, milder, mildest) 
has been in wide use by cigaret 
manufacturers in advertising their 
respective products. It is highly 
significant that despite such long 


usage in the industry generally, 


and despite the fact that the com- |; 


mission has instituted a number of 


proceedings against cigaret man-| 


ufacturers, the present case ap- 
pears to be the first in which the 
use of the word has been chal- 
lenged. 

“This would indicate that 
through the years the commission 
has regarded the term as harmless 
or innocuous, as merely a lauda- 
tory or ‘puffing’ term denoting 
high quality or pleasant sensory 
reaction, not as a term relating to 
the amount or degree of irritation 


produced in the nose, throat or |: 


accessory organs.” 


a Mr. Pack said the record did 
not show any substantial evidence 
that it is false to advertise that 
Chesterfields produce a “smooth 
and relaxing smoke.” 

“It is recognized,” he said, “that 
advertisers are responsible not 
only for the words actually used 
but for the natural and reasonable 
inferences to be drawn therefrom. 
But this principle has no applica- 


Iowa has six Metropolitan Areas which, all 
combined, do 32.8% of the State’s Retail Sales, 


as shown at the right. 


Quite a number of radio stations can give you 
high Hoopers etc., in ONE Metropolitan Area. 
WHO gives you high coverage in virtually 
ALL the State’s Metropolitan Areas, plus prac- 
tically all the REMAINDER of Iowa, too! 
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(1954 © numer Markets figures) 


At 9.a.m., WHO gives you 
74,526 Actual Listening Homes 
for only $47 50 (15.7 LISTENING HOMES pcr HENNY!) 


According to the authoritative 1953 Iowa Radio- 
Television Audience Survey, 74,526 homes all over 
lowa are actually tuned to WHO at 9 a.m., every aver- 
age weekday. Figuring time costs at our 1-minute, 
26-time rate, WHO gives you 15.7 actual listening 


homes, per penny! 


That’s the result of ALL-STATE programming, ALL- 
STATE Public Service, ALL-STATE thinking, here at 


WHO. Ask Free & Peters for all details! 
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HAROLD S. HIRSCH has been named 
president of White Stag Mfg. Co., 


Portland, Ove., succeeding his 
father, Max S. Hirsch, founder of 
the company who becomes board 
chairman. Mr. Hirsch moves up 
from exec. v.p. and director of the 
women’s wear division. 


tion here. Here the advertisement 
would seem to mean nothing more 
than that usually or generally or 
in most cases the smoking of 
Chesterfields will have a soothing 
and relaxing effect... 

“It is common knowledge,” he 
wrote, “that many persons find 
relaxation, a soothing effect, in 
smoking. Moreover, the statement 
appears to be an excellent sample 
of harmless ‘puffing.’ ” 


s On the subject of aftertaste, Mr. 
Pack noted that the FTC’s case 
rested largely on testimony by 
five members of the public, all 
residents of Washington. They 
testified that cigarets sometimes 
left an unpleasant aftertaste, 
though there was no agreement as 
to its nature. 

“The matter of taste is so 
largely one of personal opinion 
and preference among different 
individuals that it would seem to 
be difficult, if not impossible, to 
adjudicate the question,” he wrote. 
“Evidently to many persons the 
taste or aftertaste of cigarets is 
not unpleasant, while to others it 
is. In any event the testimony here 
presented does not constitute sub- 
stantial evidence.” 


Scott Paper Acquires Assets 
of Detroit Sulphite Co. 


Scott Paper Co., Chester, Pa., has 
entered an agreement with Detroit 
Sulphite Pulp & Paper Co., De- 
troit, under which Scott will ac- 
quire all the assets of Detroit 
Sulphite in exchange for 125,092 
common shares of Scott Paper Co. 
Basis of the exchange is three com- 
mon shares of Scott for five shares 
of common stock of the Detroi 
company. . 

Thomas B. McCabe, president of 
Scott, has announced that George 
N. Carleton, president of Detrcit 
Sulphite, will continue as principal 
operating executive in the Detroit 
company’s operations. 


Mahoe Bay Co. to Kemper 

Mahoe Bay Co., Mahoe Bay, 
Jamaica, B.W.I., has appointed 
Don Kemper Co., Dayton, to han- 
dle promotion for a new resort 
area now under construction on 
Mahoe Bay. The 248-acre resort 
development will be promoted in 
the U. S., Canada, England and 
Jamaica. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,859 publications we 
read are listed in che 224-page 
Bacon’s Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 | 
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*The Post has built a series of nation-wide, store-wide food promotions 
around the idea of family shopping. For information, write Hal Ellsworth, ep 
The Saturday Evening Post, Independence Square, Philadelphia 5, Pa. A CURTIS MAGAZINE z 


who bu S the food for 


America’s families? Some evening, 


visit a neighborhood supermarket—you 
will see almost as many men and kids 
as women. That’s family shopping; and 
it’s another reason why The Saturday 
Evening Post is the basic medium for 
food advertising. For now, more than 


ever, what the family eats is a family 


Chief justice Earl Warren's 
Greatest Moment 


My AE VERLY SatN 


affair. And to millions Fi 


The Case That Has Shocked Europe 
THE QUEEN OF MURDERS 


ages 


the Post is the family 


magazine. It gets to 


the heart of America. 
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Along the Media Path 


e Shop-Rite Co-Op Super Mar- 
kets, with headquarters in Cran- 
ford, N. J., reported sales increases 
of from 300% to 900% on 23 
canned foods, as the result of a 
joint pilot promotion with Wom- 
an’s Home Companion and the Na- 
tional Canners Assn. during one 
week of June. 

The promotion focused attention 
on the canned foods article in the 
May issue of the Companion and 
reprints from the article were part 
of the featured store display mate- 
rials. Newspaper ads featured the 
theme: “For June Brides Shop- 
Rite Presents Meals from a Can.” 


e The first film strip devoted ex- 
clusively to plastic home furnish- 
ings “Out of the Test Tube—into 
the Home,” is currently being re- 
leased by McCall’s. It is accom- 
panied by a 19-minute recorded 
narration. The magazine is making 
the film available on a sales basis 
of $10 prepaid. Provided with each 
order are 10 copies of McCall’s 
booklet, ‘“Plastics—Everything a 
Woman Could Ask For,” and 10 
reprints of the magazine’s full- 
color editorial, “Over 100 Plastics 
in This Room.” Those interested 
should contact Frank Hogan at 
McCall's. 


e The Toledo Blade this year is 
promoting its annual “Reader’s 
Cook Book,” to be published as 
part of the newspaper on Sunday, 
Sept. 5, with eight jumbo-size 
recipe cards outlining the feature. 
On the back of each card is re- 
printed one of the favorite recipes 
from last year’s cook book. 

The cook book is one of 11, all 
using the same format, to be pub- 
lished simultaneously by 11 news- 
papers in September in leading 
markets. The newspapers are of- 
fering a national grand prize of 
$500 for the best single recipe sub- 
mitted in all the cook books. 


e Mademoiselle is creating a new 
editorial feature, a children’s wear 
department, which will bow in a 
fall issue. 


e To stimulate teen-age interest 
in small appliance cookery, the 
August issue of Seventeen will in- 
troduce a national party recipe 
contest for girls under 20. Electric 
housewares will be given as prizes. 


~ MAKE YOUR 
ADVERTISING 


The eye-catching, 
customer- stopping 
brilliance of 
DAY-GLO® Daylight 
Fluorescent Colors — 
the Brightest Colors 
in the World—make 
all your advertising 
mean more business 
for you! Ask us about 
the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 

4732 St. Clair Ave. + Cleveland 3,Ohio 

IN CANADA. STANDARD SALES COMPANY 
as b . rey eda 


Also, for the fourth successive | 
year, the magazine is conducting a 
Christmas doll contest. The prize 
for the teen-ager making the best 
doll is a two-week tour of Europe 
via Pan American World Airways. 


All dolls submitted in the contest 
will be given to needy children 
here and abroad by the Save the 
Children Federation. 


e WBRC-TV, Storer station in 
Birmingham, culminated its 
month-long CBS affiliation promo- 
tion on July 5 with an elaborate 
fireworks display. The demonstra- 
tion was held atop Red Mountain, 
across from the station’s new of- 
fices and studios. 


e A new 46-page men’s wear ad- 
vertising mat service featuring 
men’s clothing and furnishings is 
being offered by Metro Associated 
Services Inc., 80 Madison Ave., 
New York, on subscription, to one 
account in an area. Official name 
of the service is Metro Men’s Fash- 
ion Foto Service. 


e A recent study of food editorial 
linage in newspapers made by 
Sawyer-Ferguson-Walker Co., 


Advertising Age, July 26, 1954 


newspaper representative, found 
that 54.4% of all food editorial ma- 
terial appears cn Thursdays, fol- 
lowed by Friday, with 22%. Mon- 
day through Wednesday average 
from 6% to 7% each and Saturday 
a little over 3%. Sunday figures 
were not included. 


e The Minneapolis Star & Trib- 
une reports its “Wipe Out Waste” 
campaign, with cash awards, mer- 
chandise and extra vacation as 


the most powerful 


in the world 


THE PEN 


industrial magazine 


IS MIGHTIER THAN THE 


SWORD. The pen has earned The IRON AGE 


its respect as “the metalworking authority.” 


Forthright editing, fearless reporting, fine-tuned 
timing . . . these have made The IRON AGE a 


listened-to voice wherever metalworking deci- 


sions are made. Here, alone, in all metalwork- 


ing, a vital combination of “‘this week’s news this 


week,” impeccable reporting on prices, high tech- 


nical competence. The IRON AGE is now the 


P only weekly magazine in metalworking entitled 


by the postoffice to fast newspaper deliv- 


ery. The men who buy for this mighty 


market—administration, production, 


engineering, purchasing executives — 


cannot afford to be satisfied with less. 


That’s why they read and prefer The IRON 


AGE. No wonder more advertisers prefer it, too. 
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Advertising Age, July 26, 1954 


an incentive, produced a flood of 
helpful suggestions from employes 
on how to save money and reduce 
unnecessary expense. 

The campaign produced 1,266 
suggestions in six weeks. Of 1,450 
fulltime employes, 517 participated. 
Cash awards totaling $1,610.50 
were paid for 199 adopted sugges- 
tions. 


e Ahrens Publishing Co., New 
York, reports the following results 


on a survey to determine the hotel, 
restaurant and travel industry’s 
interest in inquiry reply card de- 
vices in business magazines: There 
was a two-to-one preference for 
the inquiry producing mechanism, 
about half saying they felt that 
it provided the advertising depart- 
ment some ammunition to prove to 
the sales department that the ad- 
vertising is paying off. Ahrens also 
reports that those who are against 
the inquiry reply card procedure, 


for the most part, showed more 
vehemence against the system than 
those favoring it shc ved enthu- 
siasm. The survey dre 307 replies 
from manufacturers .nc agencies. 


@ Department of > >°w Laurels: 

For the first six m: ths of 1954, 
Family Circle carr+d approxi- 
mately 426 pages © advertising, 
a gain of approximat: iy 2.2% over 
the 416.77 pages carried in the 
first half of 1953. 


Better Living showed a 14.3% 
increase in ad dollar volume this 
June over June, 1953. For the first 
six months of 1954 the magazine 
carried 10.1% more advertising 
pages than in the like period of 
1953. 

Parade had a 9.13% gain in ad 
linage in the first six months of 
1954, compared with 1953. 

Candy Industry carried more ad- 
vertising in June than in any pre- 
vious month in its history. 


@® GG A cuirt0n PuBLicaTion, 100 EAST 42 STREET, NEW YORK 17, N. Y. 
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Esquire’s July issue, the first 
one at the new 60¢ newsstand 
price, showed a 9.4% increase in 
newsstand sales over the same 
period in 1953. 

Look established new alltime 
highs for any half-year period in 
its history in advertising revenue 
and circulation this year. Ad rev- 
enue was 16% over the first six 
months of 1953, while circulation 
was up 13.6%. 


Smith Heads WBTW Publicity 


Jefferson Standard Broadcasting 
Co., Charlotte, N. C., has appointed 
Whiteford Smith Jr., formerly 
with the Raleigh bureau of the 
United Press, as promotion-pub- 
licity director of WBTW, Florence, 
S. C. WBTW is scheduled to begin 
telecasting Sept. 26. 


Guenther, Brown Adds One 
The Cincinnati Van Owners & 
Warehousemen’s Assn. has ap- 
pointed Guenther, Brown & Berne, 
Cincinnati, to handle its advertis- 


ing. Newspapers will be used this. 
summer and fall. 


Stickin Around 
with KLEEN-STIK 


“SLOW DOWN and LIVE”... 


is the sound advice that Safety Co- 
ordinators in 24 states want to impress 
on American motorists. To accomplish 
their life-saving objective, they distrib- 
uted thousands of promotion kits thru 
business, school, civic and other groups. 
Among other potent material, kits con- 
tain two widely used pieces printed on 
KLEEN-STIK—the moistureless, self- 
sticking adhesive that gets advertising 
up and keeps it up! 


| a) 


These “‘sticklers for safety’”’ were de- 
veloped by the Mass Marketing Insti- 
tute, under the direction of HAROLD 
EAVES. Brilliant bumper strips wr em 
KLEEN-STIK’s tried and true sticking 
power that holds tight to bumpers. . . as 
well as on windows, gas station pumps, 
etc. RIDER & DICKERSON, Chicago, 
did the bold black printing on KLEEN- 
STIK Yellow Litho stock. 


Truck signs are provided, too — printed 
on rubber-saturated KLEEN-STIK 
FLEX-STIK. Same easy peel-and-press 
application—plus super-resistance to 
weather, oil, grease, and scuffing. 

The Coordinators and MMI deserve 
everyone’s support. And KLEEN-STIK 
is proud to be helping millions to “Slow 
Down and Live”’! 


| il. CASE OF FIRE 


FE tea 


[9] ANSUL -- >... 
mecion 


Rr era «pater er somes 


Another Safety Angle: 


ANSUL CHEMICAL CO. of 
Marinette, Wis., has another 
safety-wise idea. Vehicles 
equipped with Ansul Fire Ex- 
tinguishers display dashboard 
instruction labels, developed 
by Asst. Ad Mgr. JERRY 
FRIEDMAN, and printed on 
KLEEN-STIK Kromekote by 
HAMMERSMITH-KORT- 
MEYER, Milwaukee. Seeing 
the label time after time gets 
extinguishing tactics down pat 
in emergencies. Clever life- 
and vehicle-saving idea! 


Self-sticking KLEEN-STIK saves 
og + of time and money, too! Nothing 
ike it for streamers, back-bar signs, 
shelf strips, hundreds of other P.O.P. 
uses. Ask your printer or litho man for 
samples and ideas . . . or write today for 
poe ; “Idea-of-the-Month”’ service —it’s 
ree 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue * Chicago 1, Ill. 
Pioneers in pressure sensitives for Advertising and Labeling 
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Unscientific Fussin’ and Feudin’ 


The radio-television research field has always been one in which 
there has been more confusion, and more difference of opinion, than 
in any other area of advertising research. 

The field is an extremely difficult one, and there is plenty of room 
for argument, discussion, and honest difference of opinion as to the 
respective merits of this or that method of attempting to develop the 
answers on audience and other factors in which broadcasters and 
others are vitally interested. 

But the radio-television research field has been afflicted, in addi- 
tion, with too many practitioners who seem to delight in feuding with 
other practitioners, as publicly as possible. And the feuding is usual- 
ly on a vocal level which is more likely to be associated with a street 
brawl than with a discussion of scientific differences. 

Practically everyone in the business, at one time or another, has 
been guilty of uttering some pretty ungentlemanly comments about 
other practitioners in the business and their methods of collecting 
data. Now comes Dr. Sydney Roslow, director of Pulse Inc., with a 
blast at A. C. Nielsen, which may or may not be sound scientifically, 
but which certainly is not couched in the kind of language which 
scientists are prone to toss at one another. 

We hope that Mr. Nielsen will not be induced to reply in kind. We 
hope that all researchers in the radio and television field will restrain 
their combative instincts enough hereafter to keep discussions of 
what are supposed to be honest differences in scientific thinking 
on a level which is more usually associated with such discussions. 

There are plenty of people in advertising and broadcasting now who 
are confused, to put it mildly, by the multiplicity of research services 
in the field and the diversity of answers they seem to provide for 
similar situations. Shouting and hollering, and the declamation of 
rousing blasts at the other fellow’s methods, make for interesting 
reading, perhaps, but do little to shed any light on the problem. 

In fact, the heat generated by these unscientific arguments has 
probably done as much as anything to convince a good many people 
that there is something a little strange about the practitioners in 
this field. 

The subject of radio-tv research is so important that it needs all 
the light that can be brought to bear on it, and the least possible 
amount of heat. We suggest that the researchers in the field stick 
to researching, and leave the unseemly feuding to someone else. 


Why Hatters Go Mad 


“What kind of a hat could you possibly invent that would look well 
on youngsters who deliberately look like ‘dead end’ orphans in their 
faded jeans and men’s shirts with the tails out and wool socks and 
dirty white shoes?” William Burston, manager of the merchandising 
division of National Retail Dry Goods Assn., asks plaintively. 

Mr. Burston doesn’t know. But we think his comments are in- 
teresting, particularly his thoughts about changing the habits of 
youngsters. Says he: 

These kids—female, that is—who won’t wear hats “admit the 
need for head covering. Witness the bandanas they wear. ..They’re 
conforming... 

“You've got to make ladies of these pseudo-ragamuffins. We’re 
getting too casual, too conformist, too what-the-hell about clothes. 
We've got to stress the Old Eve and the Old Adam in the youngsters.” 

We don’t know what that Old Eve and Old Adam stuff means 
(never knew they wore hats), but we’re inclined to agree with Mr. 
Burston when he says the next generation of Negroes will be power- 
fully influential in the fashion business. “The Negroes know how to 
dress,” he says. “They’re less inhibited than we whites.” 


Gladys the beautiful receptionist 
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“Try it. What have you got to lose but your job?” 


What They're Saying 


How Much Disliked 

Are TV Commercials? 

Recent furor on public’s dislike 
of tv commercials triggered by 
Bernay’s widely publicized sur- 
veys, tends to mislead the pros who 
write and produce them. Bernay’s 
survey had loaded sample and even 
more loaded questions. Received 
wide publicity mainly from press 
with axe to grind as competing 
medium. 

Facts are that the general public 
is much more tolerant of plugs 
than special groups. Starch has had 
long background in collecting at- 
titude data for commercials, with 
monthly consumer survey among 
set-owners, from 1949 to 1953. 
Stopped collecting like-dislike data 
year ago when thoroughly con- 
vinced it was of little or no signi- 
ficance in gauging selling effec- 
tiveness of commercials. .. 


-—Starch Newsletter on TV Commer- 
cials, July. 


Lesson from America 
Conferences held by advertising 
and marketing organizations in 
Britain this year have been gen- 
erally acclaimed as the most suc- 
cessful for years. 

It is difficuit to pin-point any 
basic reason ‘or this. In no case 
was there any ‘najor organization- 
al change or e.2n a new approach. 
The answer is that improved 
trading conditions are creating a 
buoyancy wh-°h is enthusing all 
engaged in bu iess. This is a hap- 
py state of af irs, but not neces- 
sarily conduci.— to the most pro- 
ductive type — conference. 
British adve sing men visiting 
America enthv’. about the com- 
mercial value f conventions in 
the United St os. They say they 
find real mea: .: them, as well as 
business solid: y and memorable 
social intercor 
During the : 
liminary arr. 
discussed for 
British confe: 
ers would do . 
technical sides 
at this advan. 
The success 
ference is me 
tica! yardstick 
new ideas wii 
business? 

Full value will not be derived 


imer months, pre- 
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xt year’s crop of 
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‘ll to look to the 
their programmes 
stage. 
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red by the prac- 
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n will boost my 


until commercia| and industrial in- 


terests agree io pool with their 


competitors new methods and suc- 


|cessful market techniques. 


It is high time that advertisers 
and their agents realized the full 
possibilities of a free exchange of 
ideas. An all-round increase in 
efficiency inevitably leads to bet- 
ter business for all concerned. 

—Advertiser’s Weekly, London. 


A Day-by-Day Job 

You can’t expect to advertise in 
flush times and live on the mem- 
ory of it when you are hard up. 
You can’t expect to advertise when 
you are in trouble, or about to be 
in trouble, and expect to get any- 
thing in that direction. It is a day- 
by-day and hour-by-hour busi- 
ness. 

If the amount of money that has 
been thrown away by people who 
advertise spasmodically was all 
gathered together, it would found 
and endow the most wonderful 
home for aged advertising men 
and their widows in the world. 
Don’t throw any of that money 
away. If it is worth doing at all, it 
is worth doing all the time. 


—From a speech made by Bruce Bar- 
ton, chairman of BBDO, at a conven- 
tion of the National Electric Light 
Assn. in 1923, and recently reprinted 
by Granville M. Fillmore, v.p., Gard- 
ner Publications, 


Down to the Basics 

It takes more than salesmen to 
build sound sales volume. There 
are few problems in the radio in- 
dustry which a healthy sales vol- 
ume can’t cure, but answers to 
these problems must come primar- 
ily from sales management, in all 
that this term implies. Most broad- 
casters are beginning to believe 
that the era of order-taking sales 
management is gone, but a vacu- 
um exists in many stations because 
competent sales management is de- 
veloping much too slowly. 


—Arch Madsen, director of member 
service, Broadcast Advertising Bu- 
reau, speaking before the Maryland- 
D. C. Broadcasters Assn. 


Matter of Direction 


Flexible supports will point our 
farm program in the direction we 
must take, toward better balanced 
production. Billy Sunday, the 
evangelist, once said that he would 
rather be a foot from hell, headed 


from conferences jn this country | 


away from it, than 25 miles away 
and headed toward it. 
—Secretary of Agriculture Benson, 
in ‘“‘Washington Report,” published by 
The Chamber of Commerce of the 
United States. 


Advertising Age, July 26, 1954 


Rough Proofs 


In announcing a new publica- 
tion, Modern Kitchen Merchandis- 
ing, Irving Hexter says the kitchen 
is the most important room in the 
house. 

Mattress manufacturers would 
not agree. 


Chicago Cubs fans were grati- 
fied at the fine recognition given 
“Tinker to Evers to Chance” in 
that Newsweek spread in AA, but 
regretted that the background 
photograph turned out to be a pic- 
ture of Comiskey Park, the home 
of the White Sox. 


Herman Hickman, who is to be 
Sports Illustrated’s football au- 
thority, will have a chance to ex- 
plain in his column what hap- 
pened to that all-star college team 
he coached against the pro cham- 
pions a few years ago. 


“The written message is the one 
that lives,” This Week Magazine 
reminds us. 

Western Union continues to ad- 
vertise, “Don’t writc—telegraph.” 


, e 

“Why is it smarter to buy shoes 
in the afternoon?” asks True, and 
explains it’s because feet swell 
during the day. 

What’s the correct time to buy 
hats? 


A tv station sent crisp new dol- 
lar bills with a recent promotion 
piece, to gimmick up the idea of 
better values, and it’s to be hoped 
the time buyers remembered it 
when they ordered those extra 
martinis. 


* 
WKOW-TV says the number of 
sets in Madison, Wis., increased 
from 5,000 in July, 1953, to 50,000 
in July, 1954, but it’s doubtful if 
Sen. McCarthy’s television battle 
with the Pentagon had much to do 
with it. 

* 
Sticking e.erlastingly at it 
brings success, but this doesn’t ap- 
ply to the problems of the chewing 
gum manufacturers whose prod- 
ucts stick to plastic dental plates. 


2 

“New England’s not one big 
market,” insists the Worcester 
Telegram & Gazette. 

Actually, it’s not even one big 
middlesex. 


” 

The Northern Trust Co. of Chi- 
cago is making a play for hus- 
bands’ approval at the very same 
time it is popularizing a purse-size 
check-book which contains only 
ten checks. 


= 

The Walter O’Melia Co. is offer- 
ing 4-bedroom mansions in Brook- 
ville, L. I., with the assurance to 
admen that they are “conducive to 
creative thinking.” 

And no doubt they also aid the 
subconscious mind, which works 
while you sleep. 


o 

Those tv sponsors who have won 
success with their shows, only to 
be moved around on and off the 
networks of their choice, are be- 


ginning to believe that the pioneer 
is seldom properly appreciated. 
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"Seats of Learning’ on the 8:22 - 


Getting all the facts about the state of business —_ and industry in Delaware Valley, U.S.A. Just 
i i i i i dverti fer THE I IRER tot 
is a daily must with business executives. — as advertisers prefer THE NQU to tap industry iiiiareited tn 
INQUIRER carries more news of finance, busi- _ the total $7,000,000,000 buying power of 

: he alae mnie DELAWARE VALLEY, U.S.A. 
ness, industry than any other Philadelphia ‘S58 


R tation in 8 f all industrial cla 
newspaper; is the only Philadelphia news- That’s why THE INQUIRER is FIRST in finan- sprees Oo et 


sifications stabilizes Delaware Valley econ- 
paper publishing closing market quotations cial advertising, as well as national advertising, omy and maintains a consistent high level of 


in every edition. So, advertisers choose THE retail advertising, classified advertising and een: CuereeR 
INQUIRER to reach leaders of business total advertising. 


The Philadelphia Pnquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery Si. 1127 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 3-7260 Garfield 1-7946 Michigan 0259 
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‘Amos ‘n’ Andy’ Will 
Deliver Commercials 


on New Radio Show 


New York, July 21—For the first 
time in their 26-year-old radio 
career “Amos ’n’ Andy” are going 
to deliver the product spiel if the 
sponsors of their new five-a-week 
program want them to. 

Still shying away from personal 
appearances on television, Charles 
(Andy) «Correll and Freeman 
(Amos) Gosden this fall will re- 
vert to the kind of schedule they 
had when they first became the 
raves of radio. 

Their new show, which will be 
in addition to the usual Sunday 
night “Amos ’n’ Andy” adven- 
tures, will be presented Monday 
through Friday under the title of 
“Amos ’n’ Andy Music Hall.” The 
program will include hit records, 
interviews by the “Kingfish” and 
“Amos’n’ Andy” characterizations. 


» CBS Radio is offering the 
25-minute broadcast to adver- 
tisers in six-minute segments. The 
cost: $2,943, time and talent, one 
of the most inexpensive buys in 
nighttime radio. 

Messrs. Gosden and Correll have 
read commercials, but hitherto 
they have stepped out of char- 
acter and handled the sell as their 
real selves. 

On the audition record for the 
new show, they offer potential 
advertisers a choice of three types 
of commercials: A straight pitch 
by the announcer, a sincere read- 
ing by Mr. Gosden (who sounds so 
much like “Amos” that it’s a bit 
startling) or a kidding approach 
by the “Kingfish” and “Andy.” 

The latter is a hilarious bit of 
business for Johnson & Johnson 
Band-Aid, with the “Kingfish” 
playing it straight and setting up 
some fine gags—all stressing the 
product’s sales points—for “An- 
dy’s” repeated interruptions. 


McCann-Erickson Shifts Bibas 


Frank Bibas, who has been di- 
recting film production in the 
New York office of McCann- 
Erickson, will transfer to the 
agency’s Hollywood office, effec- 
tive Aug. 15. He has been shifted 
to California to supervise the 
production of all tv commercials 
which will be filmed on the West 
Coast as a part of McCann-Erick- 
son’s expanded tv activity. 


John Mojonnier Joins Allen 
John J. Mojonnier, forrnerly ad- 
vertising manager of Mojonnier 
Bros. Co., Chicago, has been ap- 
pointed an account executive and 
copy supervisor of Allen Adver- 
tising Agency, Chicago. 


WOQXR Raises Spot Rates 

WQXR, New York, has increased 
its one-minute daytime spot rates 
about 20% and nighttime an- 
nouncements about 10%, effective 


Sept. 1. Station breaks will go up 
15% for night and 18% for day- 
time. Program rates are not ex- 
pected to be increased until early 
1955 when the station starts oper- 
ating on 50,000 watts. 


Piel Bros. Boosts Schmidt 
Stephen J. Schmidt has been 
promoted from assistant advertis- 
ing and sales promotion manager 
of Piel Bros., Brooklyn, to mer- 
chandising manager. Harold W. 


Masterson will take over Mr. 
Schmidt’s former duties, assisting 
Cornelius E. Braren, advertising 
and sales promotion manager. 


BAB Adds 24 Station Members 


Twenty-four U.S. and Canadian 
radio stations and one station rep- 
resentative have been added to the 
membership list of the Broadcast 
Advertising Bureau, New York, 
bringing total membership to more 
than 800. The addition of George 
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P. Hgllingbery Co. gives BAB 13 
station representative membe.s. 


First Spain PR Service Opens 
The first public relations service 
in Spain has been opened by Rues- 
cas Publicidad, Madrid agency. The 
service, Ruescas Public Relations, 
is headed by Richard G. Levering, 
former foreign correspondent and 
one time public relations account 
executive with New York and 
Philadelphia counsels. 
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NATION S LARGEST TRADE, TERRITORY 


JUST RELEASED 
COMPLETE 
1954 


MARKET DATA 


OF A 24 COUNTY AREA 
Write for your free copy 


She Zl Paso Times 
An Independent Newspaper 
Morning and Sunday 
El Paso Herald-Post 
A Scripps-Howerd Newspaper 
Brening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 
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ol Yoo Blue pencil and sieve symbolize Chil- 
ton’s everlasting efforts to maintain editorial 
exceilence and quality circulation—the com- 
bination that makes Chilton publications a 
dynamic power penetrating deep into the 
fields they serve. 


Chilton editors set stern standards of edito- 
rial conduct. This giv.; the advertiser the 
advantage of sustainec reader interest. And 


BOTH WORK 
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to help the advertiser make the most of this 
advantage, Chilton circulation managers sift 
out readers under the most rigid regulations 
to make sure the advertiser’s message reaches 
those who make the buying decisions. 


It is the skillful use of blue pencil and sieve 


that makes Chilton publications so effective 
in moving goods and selling services in the 
fields Chilton serves. 
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Sylvania Plans Big 
Ad Drive This Year, 
But No Color TV Sets 


BUFFALO, July 23—Sylvania is 
not making any play for the color 
tv market yet, but it has big ad- 
Sin vertising plans for b&w video 

sets, as well as for radios and hi-fi 

phonographs. 
The program for fall was out- 
lined at a distributors meeting here 


by Bernard O. Holsinger, general 
sales manager of the radio and 
television division of Sylvania 
Electric Products, who explained: 

“Color tv is conspicuous by its 
absence in our 1955 line of mer- 
chandise, and for very sound and 
basic reasons. Despite all the fan- 
fare and enthusiasm generated 
over color, the technical side of the 
picture is far from stabilized at 
this time. Tube size is still a criti- 
cal point, with new advances in 


the blueprint and experimental 


stages. Until the technic | situation 
can be resolved, it wou!; be a dis- 
service to the public ‘. offer for 
sale a set which might .« obsolete 
six months later.” 


# Meanwhile, Sylvan plans to 
boost its monochrome sect produc- 
tion 50% in the comi:: year, Mr. 
Holsinger said. 

The big three mediz in the com- 
pany’s fall drive will be magazines, 
network tv and newspapers. Com- 
mercials on Sylvania’s .ear-’round 


telecast, “Beat the Clock” (CBS), 
will be devoted to radio, tv and hi- 
fi, as well as other products. News- 
paper ads will be scheduled in key 
cities, and ads will also appear in 
Parade and This Week Magazine. 

The magazine list includes Col- 
lier’s, Ebony, Life, Look, Progres- 
sive Farmer and The Saturday 
Evening Post. 

Roy S. Durstine Inc. is the agen- 
cy for Sylvania’s radio and tele- 
vision division. “Beat the Clock” 
is placed through Cecil & Presbrey. 
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Here’s one that will give you 
that pleasant feeling! Pontiac 
has six services under one roof 
that function as a source for 
ideas; photography; the proper 
art medium; outstanding 
typography and the necessary 
photoengravings and 
electrotypes of true quality. 
YOU can buy one or all and 
benefit from our 41 years 

of experience. 


Write or call and let us 
tell you more. 


UNIFIED 
SERVICES 


COLOR PROCESS 
ART WORK 


812 WEST VAN BUREN ST.) 
CHICAGO 7, ILLINOIS 
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’ to be biggest, 
best yet! 


Every type of hunting engaged in by 
Elks will be featured in articles 
by famous outdoor writers. 


Of the 1,078,590 Elks who read, 
believe.in and buy from The Elks 
Magazine, over 41% are known hunters! 


These men with exceptionally high 
incomes will read The Elks for October 
with unusually high interest. 


Advertisers of hunting and outdoor 
equipment will find this issue 
especially resultful. 


FCC Won't Advise 
Radio Advertiser 
on Lottery Rules 


WASHINGTON, July 20—The Fed- 
eral Communications Commission 
said politely last week that it 
isn’t in the business of telling radio 
and tv clients whether their pro- 
gram plans comply with lottery 
laws and other programming re- 
strictions. 

In a letter to the chamber of 
commerce of Salina, Kan., the FCC 
said it regrets that it isn’t in a 
position to indicate whether ‘Cash 
Day,” a program which the cham- 
ber proposes to conduct on a local 
radio station, conflicts with lottery 
rules. The chamber had written 
the commission after the station 
expressed a belief that the program 
would violate FCC rules. 

“Advisory opinions on proposed 
program material are given only 
to licensees, in view of the fact 
that the commission’s rules per- 
taining to the broadcast of lotter- 
les apply only to licensees,” ex- 
plained the FCC. 

“While the commission reviews 
the over-all operation of each sta- 
tion, usually in connection with its 
applications for renewal of license, 
the commission cannot determine 
the particular programs to be 
carried. Therefore, decisions as to 
the legality of individual programs 
must be made by the licensee.” 
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Getting Personal 


Calkins & Holden’s radio and tv director Peter Krug was chair- 
man of the July 14 Red Cross blood donor drive at 247 Park Ave... 
AA space representative Lou De Marco is engaged to Mary Carroll 


OLD FRIENDS MEET—Frank Tripp, 
chairman of the board of the Gan- 
nett Newspapers, Rochester, N. Y., 
visits Francis S. Murphy, retired 
editor and publisher, Hartford 
Times, now living at Noank, Conn. 
Above, the two are seen visiting 


of Hearst Enterprises. . .Kud- 
ner Agency’s Florence Porter 
was honored with a luncheon 
and presented with sterling 
silverware by her quarter- 
century co-workers last 
month. She is one of the 
original group that joined 
Kudner when it was 
founded... 

Howard B. Rasmussen of 
Geyer Advertising, New 
York, won $250 in a “Guess 
Our Gains” contest spon- 
sored by the New York Post. 
Second prize winner was R. 
C. Garretson of Carling 
Brewing Co., Cleveland. Mr. 
Rasmussen guessed the paper 
would gain 512,004 ad lines 
in the first half of the year 
as compared with the same 
period in 1953. The actual 
gain was 512,037... 

Nearly a hundred em- 
ployes and friends attended 
a surprise party on May 21 
to honor Col. J. H. Long, 
publisher of the Advertiser, 
Huntington, W. Va., on his 
91st birthday. The paper got 
out a special Col. Long Edi- 


Viewlex to Esmond Associates 
Viewlex Inc., New York, has 
pointed Esmond Associates, New 


MAGAZINE 


York, to handle advertising for 
New York « Detroit » Chicago « Los Angeles Viewlex projectors and _ other 
| products. 


qtHs coved ARKANSAS * 


—AND SO DOES MARVIN VINES 


OUR FARM-SERVICE DIRECTOR! 


Some farm-service radio directors try to run a farm de- 
partment, sitting at their desks. 


Not so at KTHS. Marvin Vines, our Farm-Service Di- 
rector, is out, covering the State. almost as much as he’s 
in the studio! 


In the last twelve months, for example, Marvin Vines has: 
Traveled over 30,000 


“business miles”, all within 


MARY) 


Arkansas. GETS AR’ iD! 
Attended 168 meetings, with a total attendance of 19,000 ond tours victog’ ancien, 
persons. p41, Xt boa tings, ete., 


nths alone! 


Conducted personal interviews on 127 farms. 
Appeared as a speaker, panelist or moderator on 97 
different farm programs. 


Discussed farm problems with 1429 persons on his daily 
and weekly broadcasts. 


ALL THIS, plus broadcasting 16 farm programs per 
week, on KTHS! 


Like Marvin Vines, many of our KTHS department heads, 
entertainers, and other “names” get out and cover the 
State, regularly. The result—greater listening to KTHS 
—greater values for you advertisers. 


ia 


Be,000, testa 6 MGS. Radios 


Represented: by The Brathan Co. 
Mince: Same Dan 39 sft HE 


be RVR. Sh ra-eguri 
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tion, devoting the entire 
front page to the birthday 
and Col. Long’s 61 years of 


the famed Mystic, Conn., seaport. 


journalism in Huntington... 

W. A. (Al) Dealey, former assistant secretary-treasurer of the 
A. H. Belo Corp., publisher of the Dallas News, who was given a 
leave of absence three and a half years ago to enter the Austin 
Presbyterian Theological Seminary, has received his Bachelor of 
Divinity degree. He will go to Newton Centre, Mass., for three 
months’ study, and then join the staff of Dr. Norman Vincent Peale 
in New York. . 

Martin Zitz, ‘senior v.p. of Henri, Hurst & McDonald, Chicago, 
left July 19 for Jackson, Wyo., accompanied by his wife, three small 
daughters and a Geiger Counter. Besides enjoying scenery and dude 
ranching, he may check on rumors of uranium in the neighbor- 
hood. . .Perry Brand, head of new business activities at Henri, Hurst, 
and captain in the Air Force Reserve, has been appointed to the 
U. S. Air Force Policy Board—youngest member of this group of 
senior reserve officers. . 


CLEVELAND FOURSOME—Showing off a morning’s catch of brook trout 

from the waters of the Lake St. John region in nortnern Quebec are 

four fishermen from Cleveland. Left to right are Charles Farran, 

v.p., Griswold-Eshleman Co.; Harry M. Grinton, v.p., McGraw-Hill 

Publishing Co.; Ralph Knupp, president, Manning Studios, and vs Ge 
Kenney, art director, Griswold-Eshleman. 


Friends and fellow employes of J. W. “Jack” Reid, v.p. in charge 
of sales, Mergenthaler Linotype Co., Brooklyn, gave him a testi- 
monial dinner recently to mark his 40th anniversary with the com- 
pany. Anniversary gifts were an inscribed silver bowl and a portable 
radio. . 

Don Gussow, president of Don Gussow Publications (Candy In- 
dustry and others), New York, and his wife sailed early this month 
for a two-month trip on the continent... 

Young & Rubicam executive v.p. Sam Cherr told a recent United 
Jewish Appeal luncheon about his experiences and observations 
during his recent six-week trip to Israel...Deborah A. Spaeth 
marries Francis J. Shakespeare Jr., WCBS-TV general sales man- 
ager, this coming autumn. . .Ruth Mesnch of Comer & Pollard agen- 
cy, Kansas City, is back on the job after a week’s vacation in Sun 
Valley as winner of the slogan contest held last March by Omaha 
Station KMTV...Alan “Bud” Brandt, WNEW publicity director, has 
married actress Chris Weaver... 

George A. Poole Jr., president of Poole Bros., Chicago printer, has 
been elected a member of the board of trustees of the University 
of Chicago. He’s the 14th former student of the university to become 
a member of the present board... 
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.. 057,000 COPIES HIGH } 
m AND 5 BILLION DOLLARS WIDE 


N 4] EXCLU SIV a Vi ARK ET S ... and continuing to grow at an unparalleled rate, blanketing 
a rich, untapped $5,000,000,000 market of Hometown America 
with your sales message. 


Spelled another way—FAMILY WEEKLY enables you to 
reach 47 of America’s choicest markets with the sales impact 
of colorgravure and penetrating power of the local newspaper. 


TODAY 


1,057,000 circulation, 


At $3.25 per thousand on our present million plus circulation! 
800,000 guarantee - whe P 


Buy 47 Exclusive Markets with Family Weekly! " 


The Hometown newspapers which distribute 
FAMILY WEEKLY virtually own their markets 
with 88% exclusive coverage. 


And with today’s low rate based on 800,000 guaranteed 
circulation you now have a 257,000 circulation bonus! 
1 page, monotone $2800.00 
1 page, 1-color and black 3165.00 
=~ 1-page, 4-color 3440.00 
SSS Back cover, 4-color 3610:00 
April 16, 1954— S : Agate line 3.40 
pepe 00 pcm S (other less-than-full page units available at corresponding rates. All rates sub- 
i j oe ject to space and cycle discounts stipulated on rate card.) 
A | TODAY’S CONTRACT PROTECTS YOU THROUGH DECEMBER 31, 1954 
| HERE THEY ARE—THE 47 HOME TOWN MARKETS THAT 
FAMILY WEEKLY DELIVERS... 
*BOGALUSA (LA.) SUNDAY NEWS *GREENVILLE (TEXAS) HERALD NEWPORT NEWS (VA.) PRESS 
BECKLEY (W. VA.) REGISTER *HOT SPRINGS (ARK.) SENTINEL- RECORD POCATELLO (IDAHO) STATE 
BERMUDA ROYAL GAZETTE HURON (S. D.) DAILY JOURNAL 
a CASPER (WYOMING) STAR F PROVO (UTAH) HERALD 
JEFFERSON CITY (MO.) CAPITAL NEWS 
S CHAMPAIGN(ILL.)NEWSGAZETTE past TRIBUNE PUEBLO (COLO.) STAR-JOURNAL 
SSSS / eM A OAESe ee COLO) “KILGORE (TEXAS) NEWS HERALD CHIEFTAIN 
SSS CONCORD (N. C.) TRIBUNE *LA SALLE (ILL) NEWS-TRIBUNE RAPID CITY (S. D.) JOURNAL 
| COSHOCTON (OHIO) TRIBUNE LAS VEGAS (NEVADA) REVIEW. ROME (GA.) NEWS TRIBUNE 
| *COUNCIL BLUFFS (IOWA) NONPAREIL JOURNAL SALISBURY (N. C.) POST 
DANVILLE (VA.) REGISTER LEWISTON (MAINE) NEWS *SANTA FE (N. MEX.) NEW MEXICAN 
“DAVENPORT (IOWA) DEMOCRAT-TIMES — LIMA (OHIO) NEWS "SPRINGFIELD (ILL.) JOURNAL-REGISTER 
DENTON (TEXAS) RECORD LOWELL (MASS.) SUN “TRENTON (N. J.) TIMES ADVERTISER 
I ges “LOPE (TERAS) EWS TUSCALOOSA (ALA.) NEWS 
610,000 circulation *DUNCAN (OKLAHOMA) BANNER : WATERLOO (JOWA) COURIER 
; MIDLAND (TEXAS) REPORTER -TELEGRAM 
*FARGO (N. D.) FORUM NEW ALBANY (IND.) TRIBUNE WENATCHEE (WASH.) DAILY 
*GALVESTON (TEXAS) NEWS (IND.) TRIBU WORLD 
GRAND JUNCTION (COLO.) NEW BRUNSWICK (N. J.) TIMES ZANESVILLE (OHIO) SUNDAY 
SENTINEL NEW HAVEN (CONN.) REGISTER TIMES SIGNAL 


*Indicates Newspapers Added This Year 


STARTING JANUARY 2,1955 (CIRCULATION 1,115,000), DAYTONA BEACH} (FLA.) NEWS-JOURNAL 
(24,266) and QUINCY (ILL.) HERALD-WHIG (33,461) AND STILL GROWING 


LEonaRD S. Davivow, President & Publisher; WALTER C. DreyFus, Asso- 
ciate Publisher; BEN KARTMAN, Editorial Director; Joann M. GILMER, 
Advertising Manager. 


NEW YORK CHICAGO 
9 EAST 40TH ST., NEW YORK16,N.Y. 179 NO. MICHIGAN AVE., CHICAGO 1, ILL. 
MUrray Hill 3-1811 ANdover 3-1270 


Nothing, but nothing, covers the home town market like the Hometown newspaper! 


ami 


WEEKLY, 


AMERICA’S HOME TOWN SUNDAY COLORGRAVURE MAGAZINE 
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Who says king size is 


Whether they roast them, toast them, shorten them, 
lengthen them, filter them or cork tip them—men 


will keep right on enjoying cigarettes. 


The gals started the trend to king size and filter tips. 
In the beginning, remember, many men figured they 
were a little too fancy-schmancy. But look around. 


No more. Hang around your favorite tobacco stand 


and listen to what the men are asking for today. It’s 
a big, beautiful market. It’s your first chance to sell 


a brand change since the war. It’s a natural. Grab it. 


Who has such a king-sized market? A market of 
2,000,000 men? Nobody else but TRUE, America’s 
Largest Selling Man’s Magazine. At last count 
72.2% of TRUE’s readers were smoking cigarettes. 
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AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


They averaged 8.6 packs a week. That’s a total of | J 
12,240,000 packs of cigarettes every seven days! ° : 


Whether you’re pushing regular length, king size or , 

; ee THE MAN’S MAGAZINE 
filter tip, you’re going to sell more customers, hold 
tabie cuatenners-<tililions worestt Yo goatee nen. One of the Faweett family...serving millions of America’s families 
Separate the men from the boys. Buy yourself an 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
undiluted package of 2,000,000 men. Buy it in... 
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Consumer Contests 
Still Grow, Offer 
$35,000,000 in ‘54 


PHILADELPHIA, July 21—If you’re 
interested in a free trip to Ber- 
muda, a farm in the Midwest or 
yacht trip around the world, Wil- 
mer S. Shepherd Jr., director of 
the Shepherd Correspondence 
School of Contest Technique here, 
is a good man to know. 

Alumni and students of this 
unique correspondence school are 
estimated to have taken home an 
estimated $4,000,000 in prizes in 
recent years via contests of all 
kinds. 

Tuition at Mr. Shepherd’s school 
is $36. In return you will get a 
tremendous volume of literature, 
including a series of 75 separate 
lessons in the ground rules of 
getting a part of the $35,000,000 
in prizes being offered this year. 


= The school, licensed by the 
Pennsylvania Department of- Pub- 
lic Instruction, has turned out an 
estimated 15,000 “graduates.” At 
present, some 1,500 students are 
being taught via the U. S. mails. 

Those who enter contests regu- 
larly and utilize the Shepherd 
School and the many similar 
schools and bulletin services like 
to call themselves “hobbyists.” A 
large group goes one step farther 
and has tagged itself out and out 
“professionals.” Mr. Shepherd 
feels it takes both types to make 
the hundreds and thousands of 
contests the successes they have 
been for more than a quarter- 
century. 

In fact, he himself was bitten 
by the contest bug while a high 
school student about 25 years ago. 
He won $5 and all the ice cream 
he could eat at one _ sitting. 
Strangely, he wrote another re- 
ply to the same contest for a 
younger brother. The latter won 
$20. 


= In the early '30s he lost his job 
in a clothing firm and decided to 
enter every contest he could until 
he could find employment. He 
won a new car and more than 
$2,000 in cash in a short time. In 
1931 he began getting inquiries 
about his secrets, so he decided 
to sell the so-called secrets for 
a fee. But, because new business 
was so slow, he continued enter- 
ing the contests until 1935. 

The most popular form of con- 
test, according to Wilmer Shep- 
herd, is the 25-additional-words- 
or-less type designed to extol 
some product. Slogan contests are 


Anyone in your office can set perfect 
headlines, body text, with Fototype. 
(A stenographer set this entire ad!) 
Cuts type costs by as much as 90%, 
Use for house organs, catalogs, ads, 
direct mail, brochures—even letter- 
heads! Clean, sharp characters for 
offset, zines or silk screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 53. 
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fesesees 


second, then come limericks and 


jingles. 


len off considerably with the ad- 
vent of television, but the contests | 


Here are Mr. Shepherd’s sugges- | now being offered through tv are) 


tion on how (possibly) to win) 
sponsors 
rarely judge their own contests, 
entries should be slanted to jud- 
ges. Reuben H. Donnelley Corp. is 
the largest firm of judges. Second, 
tailor all entries to products and 
be specific; use “red mittens’— 
work up new ways to say the same 


contests: First, since 


old things with new color. 


s Mr. Shepherd told ADVERTISING 
AGE that the number of contests is 
still increasing each year. Actual 
volume is based on competition: 
When there is a soap war the 
number of contests generally soars. 

He also pointed out that the 
number of radio contests has fal- 


on the way up and should become | 
@ major factor. Newspaper and 
magazine offers are still far ahead 
of the other media. 

The Shepherd school gets a good 
number of its students through 
_word of mouth from those who 
win after taking the course, but 
from the start Mr. Shepherd took 
to the advertising columns to ad- 
vertise his services. He began with 
contest magazines and a few years 
later began buying small space 
in a number of magazines. 

This year his schedule includes 
Contest Magazine, McCall’s, Wom- 
an’s Home Companion, and Writ- 
ers Digest. Additional consumer 


CASH, 
@s our 


SMALL SPACE—Word of mouth and| ford W. Barnhart te local advertis- 
small space ads like this have|ing manager. Mr. Wingert, with 


brought 


dents” in search of contest cash|1932, recently joined the staff of 


books may be added later in the 


S$ S$ $$$ | 
$3,000,000 
IN PRIZES WON! 


You, teo, can win your shere of 
these Big National Contests for 


secrets of the “School of the 
Stars.” Send today for FREE “’Con- 
fidential Contest BULLETIN” with 
winning helps for the biggest 
contests now on. . no obligation. 


SHEPHERD SCHOOL 


1015 Chestnut St., Dept. W, Philo. 7, Po. 
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year. 

Since women have the most 
time on their hands, he directs 
his messages to them. He general- 
ly uses two-inch ads without any 
artwork to tell his story and of- 
fers a free bulletin. Occasionally, 
he uses direct mail to lists of con- 
test winners, which include many 
of his own students. Stewart Jor- 
dan Co. is the agency. 


CARS, HOMES, TRIPS, just 
Students do whe know the 


‘Philadelphia News’ Boosts Two 

The Philadelphia Daily News 
has promoted Edward L. Wingert 
to director of advertising and Clif- 


in about 15,000 “stu-|the old Philadelphiz Ledger until 


and goods. the News. 


THE FINAL 


is representative of American Lumberman dealers. Sub 


i 


FEET OF SALE 


SUPER MARKET CONSUMER STORE of 
Colo., is exemplary of AL&BPM dex 


ing products dealers, in the pattern of home 


owners seeking materials 11d advice on home 


maintenance and moderniz:‘ion projects. 


Lumber dealers capitaliz: 1 on this consumer 
traffic created by their ex \usive handling of 
building materials to the point that they dom- 
inate retail sales to the do-it-yourself home 
improvement market. And \ 


th such sales esti- 


mated to reach over $4 BILL: \ this year, lumber 


dealers will sell the lion’s : 


DOLLARS. 


Naturally, much of this » 
building products, but lum): dealers will also 
sell their do-it-yourself t 


&@ BUILDING PRODUCTS MERCHANDISER 


Editorial & Executive Offices: Twentieth Floor, 139 North Clark Street, Chicage 2, Illinois 


Are—THREE BILLION 


‘ll be lumber and 


‘e millions of dol- 


© vaath dades 


dollars are spent at lumber yards because the 
lumber dealer offers the greatest diversity of 
shelter products, one-stop shopping for prac- 
tically every shelter need, easy payment install - 
ment credit and because lumber dealers have 
made their stores service centers for practical 
how-to-do-it advice. 


product sales to the do-it-yourself consumer, 
the lumber dealer has had a full working part- 
ner: American Lumberman & Building Products 
Merchandiser, his bi-weekly business magazine. 


‘ 


125,000 to $200,000. 


os ~ ay 4 iS es sh nee 
SIDE SALESMAN Walter Hunt, of the Rosenthal Lumber & Fuel Co., 
rystal Lake, Ill., gives advice to consumer customer who is building home 
self. Rating—$200,000 to $300,000. This typical AL&BPM 


ler is a 
2 year subscriber. ‘ 


Pall 


For $3 BILLION in Consumer Purchases of | 


The rapid post war growth of the do-it-your- 
self market first appeared on Saturday mornings 
in retail yards of the nation’s lumber and build- 


lars in related shelter products that were form- 
erly sold by hardware, paint, garden supply and 
other specialty retail outlets. 


Today, 3 out of 4 consumer do-it-yourself 


In his development and handling of shelter 


American Lumberman helped the dealer by 
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Advertising Age, July 26, 1954 


Orthman Joins Pacific Builder 

William G. Orthman has been 
appointed to the advertising staff 
of Pacific Builder & Engineer Inc., 
Seattle, publisher of Pacific Build- 
er & Engineer, Pacific Architect & 
Builder, Construction News Bulle- 
tin and Daily Construction Reports, 
effective Aug. 1. Mr. Orthman, 
formerly national sales representa- 
tive for Pacific Slope Newspapers, 
succeeds Harry Knight, who re- 
signed to join Voss Oil Co., New- 
castle, Wyo. 


Mrs. Dudley Joins Agency 
Mrs. Mildred Barrick Dudley has 
been appointed media director of 
Grubb & Petersen Advertising 
Agency, Champaign, Ill. She for- 
merly was a time buyer for Ta- 
tham-Laird, Chicago. 


| Nash-Finch Launches Drive 
Nash-Finch Corp., ..Jinneapolis, 
|is conducting a heav: d and pro- 
| motional campaign ‘or its Our 
| Family food product. The drive 
lincludes four-page, fu'!-color in- 
|serts in the Nebraska ! armer and 
the Dakota Farmer and sponsor- 
ship of the radio show, “A Visit 
with Cedric Adams” on 42 stations 
in 10 states. Campbeli-Mithun is 
the agency. 


cE * 
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JOSEPH B. ELLIOTT (left) has resigned 
as exec. v.p. in charge of consumer 
products of Radio Corp. of Amer- 
ica, New York, to join Schick Inc., 
Stamford, Conn., as_ president. 
Robert A. Seidel (right), formerly 
v.p. of the sales and services sub- 
sidiaries, succeeds Mr. Elliott. For- 
mer president Kenneth G. Gifford 
continues as chairman of Schick. 


Meyer Packing to Perry-Brown 

H. H. Meyer Packing Co., Cin- 
cinnati, has appointed Perry- 
Brown, Cincinnati, to handle ad- 
vertising for its Partridge pork and 
processed pork products. A new 
campaign, using newspapers, radio 
and television, is scheduled to be 
released this fall. 


Hardware Stores to 
Fight Chains with 
Item-of-Month Plan 


PHILADELPHIA, July 21—Chain 
stores are going to meet some or- 
ganized competition from hard- 
ware stores in the near future. 

Liberty Distributors Group, 
which represents 26 hardware 
wholesalers servicing some 30,- 
000 dealers doing a business of 
more than $2 billion annually, is 
starting an  Item-of-the-Month 
promotion. 

The promotion will feature a 
single hardware item each month 
which will be pushed through 
newspaper ads and point of sale 
material and will aim to counter 


DO-IT-YOURSELF CLINIC for 
Co., Inc., 


amateur 


Lumber 
dealers. Subscriber—24 years, rating— 


vertisements, a qu 
local direct mail 
material designed 


For everyone interested in the retail merchandising of lum- 
ber, building and related shelter products, it’s American 


Lumberman because: FIRST 


CIRCULATION—over 23,000 dealers, over 2,300 wholesalers 
¢ TIMELY—every other Monday, 26 issues per year ¢ MAX- 


IMUM VISIBILITY—readable 


opens flat ¢ EconomicaL—costs less ¢ RESULTFUL—the 
prestige, authority and usefulness of its editorial service 
increases believability, impact and effect. 


Des Moines, la., is in the pattern. of 


Financial 6-5380 Other Offices: ATLANTA, CLEVELAND, NEW YORK and the WEST COAST 


fax Bb2802551 5o4 s 
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THE FINAL 
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FEET OF SALE 


ed by Milligan 
erican Lumberman 


$750,000 to $1,000,000. 


BILLBOARDS, DIRECT MAIL, NEWSPAPERS, PO! 
RADIO & TV are used by AL&BPM dealers to 
_ customers, a sf i 


helter Products For Do-lt-Yourself Application 


providing editorial and advertising informa- 
tion on what, when and how to sell the consum- 
er shelter products, a mat service to help the 
dealer prepare effective local newspaper ad- 


yourself customer. 


ality consumer magazine for 
use and point of purchase 
specifically to sell the do-it- 


+t do-it-yourself consumer 


As a result, the pages of American Lumber- 
man give prompt access to the interested atten- 
tion of the over 23,000 dealers who control the 
final 3 feet of sale for 75% of the current do-it- 
yourself consumer market in shelter products. 


IN THE FIELD—1873 © BIGGEST 


, trim format, saddle-stitched, 


21 


any impression the consumer has 
that chains and other mass mar- 
keters always undersell hardware 
stores, Liberty asserts. 


s According to William George 
Steltz, managing director of Lib- 
erty Distributors and president of 
Supplee-Biddle-Steltz Co., the ad- 
vantage the chains have had has 
been consistent, aggressive adver- 
tising of promotional items giving 
consumers the idea that all items 
in chains are low priced. 

The Item-of-the-Month plan 
will enable hardware stores to 
create the same kind of store traf- 
fic for themselves that chains have 
achieved, he said. 


Gould Leaves ‘Times’ to Join 
CBS as Information Adviser 

Jack Gould has resigned as 
radio-tv editor of the New York 
Times to become information ad- 
viser to Columbia Broadcasting 
System, New York, effective 
Aug. 2. 

Frank Stanton, president of 
CBS, said Mr. Gould would have 
no operating responsibility, but 
would be involved in planning 
public policy for the corporation’s 
various divisions. He will not be 
concerned with the press depart- 
ments of CBS Radio or CBS Tel- 
evision; his assignment is a high- 
level one, strictly with the parent 
corporation. 


from Beer... 


| 


...to Brandy! 


Ballantine Heineken Schlitz 

Blatz Kirin Tuborg 
Budweiser Lucky Lager ¢ 
Burgermeister Miller Bols 
Charrington Pabst Courvoisier 
Goebels Ruppert Grand Marnier 


Beverage advertisers 

sell the Armed Forces 
through the newspapers 
with widest Service Coverage 


This partial listing indicates successful 
beverage advertisers who realize the immense 
potential of sales to the 314% million members 
of the U.S. Armed Forces and their families. 
Liquor distillers and soft drink advertisers as 
well rely on the network of Service news- 
papers to carry their message to Service con- 
sumers with their 8 billion dollar spendable 
yearly income. 

Don't lose out on profitable business with 
Armed Forces customers. Ask our nearest 
representative to show you how to sell this 
huge market. 


NEW! THE MILITARY MARKET 


The Monthly Trade Paper for Military 
Buyers Everywhere. Reach more officers 
who buy for Service consumers. 


GET “HOW TO SELL” DETAILS, SAMPLE COPIES, 
RATES AND MARKET DATA AT NEAREST OFFICE 


ARMY TIMES 
AIR FORCE TIMES 
NAVY TIMES 


(All members: Audit Bureau of Circulations) 


THE AMERICAN DAILY 


(in Europe) 


fa 


HOME OFFICE: 

3132 M St., N.W., WASHINGTON 7, D.C. 

Branch Officesin: | 

NEW YORK + BOSTON «+ LCS ANGELES 
SAN FRANCISCO *CHICAGO © 

LONDON + PARIS + ROME + TOKYO 
FRANKFURT »* CASABLANCA 
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The New Amos’n’ Andy Music Hall 


five nights a week direct from 
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Yr never suspect it from their offhand 

manner, but they’re the most legendary 
salesmen in the land. One of them is Freeman 
Gosden (Amos). The other, Charles Correll 
(n’ Andy). And all four of them put together have 
had Americans coming back for more, day after 
day, week after week, for 25 years. 

Beginning this fall CBS Radio will present them 
Monday through Friday evenings in one of the 
most exciting new formats in all radio: “The Amos 
’n’ Andy Music Hall.”* 

Through a special arrangement with The King- 
fish — Vice-President in Charge of the Whole Busi- 

. ness—the showoriginates from the Grand Ballroom 

ef the Lodge of the Mystic- Knights of the Sea. 
And next to the bandstand, Amos ’n’ Andy will be 
jeined by the kind of guest stars that only two 
lifetimes like theirs could command. All the great 
names from radio, the stage, and from every kind 
of screen you can think of. 

What’s more, Gosden ’n’ Correll will personally 
tell the commercial stories of America’s biggest 
advertisers — with all the irresistible candor and 
charm that makes whatever they say the last word. 

This great big nightly ‘sociable’ promises to 
attract a more loyal following than any other 
program in radio: the vast number of friends who 
just wouldn’t know Sunday without Amos ’n’ 
Andy. And the millions of new friends they'll gain 
from CBS Radio’s huge weeknight audiences. 

Will advertisers who want to make the most of 


radio’s great cumulative audiences also please 
note: the costs of the Music Hall, section by 
section, reflect the sort of advertising economy 
that only radio offers today. And when it comes 
to Amos ’n’ Andy — buy one, get the other one free. 


*The regular Sunday night Amos'n' Andy show will continue on the air. 


ie|'' CBS Radio 
Network 
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‘Extension’ Names Pratt Heffernan & McMahon Bows 
Extension, Chicago, has ap- Heffernan & McMahon has been | 
|pointed Phelps Pratt assistant ad-|established as an _ advertising 
vertising manager in the mid-cen- agency at 70 East 45th St., New 
|tral states. Mr. Pratt was formerly | York. President of the new organ- 
|advertising manager of the Chris- | ization is Robert P. KuKuck, for- 
tian Herald. ‘mer account executive of Fiint 


| Advertising, New York. 
NBC-TV Signs WGR-TV 
WGR-TV, Buffalo, will become a -POPAI to Move Office 

basic affiliate of National Broad-| The Point-of-Purchase Adver- 
casting Co. when the station goes | ‘tising Institute, New York, will 
on the air Aug. 14. WBEN-TV, the | move on July 30 to larger quarters 
former NBC basic in Buffalo, has|at 11 W. 42nd St. because of the 
switched to CBS-TV. | institute's expanding activities. 


New Sales Opportunities 
for Fishing Tackle- and 
Equipment Manufacturers 


Reaching more than 10,000 key dealers 
(total circulation 12,700) who serve the 
neels of 25,000,000 sport fishermen. 
Write for facts. 


Fishing Reig i | 


Wilmette, Illinois e@ Phone- Wilmette 4714 


ADVERTISING ... it’s THE CHRONICLE! 


GENERAL & AUTOMOTIVE ADVERTISERS 
USED THE CHRONICLE EXCLUSIVELY IN 1953! 


LOCAL ADVERTISERS 
USED THE CHRONICLE EXCLUSIVELY IN 1953! 


4 ’] OF ALL LOCAL ADVERTISERS SAY THE 
»& /O CHRONICLE IS THE MOST RESULTFUL MEDIUM! 


READERSHIP ... it's THE CHRONICLE! 


191 6] MORE DAILY CITY HOME DELIVERED THAN THE POST 


872 


23,003 MORE SUNDAY CITY HOME DELIVERED THAN THE POST 


AI 285 MORE DAILY CITY HOME DELIVERED THAN THE PRESS 
(Source: March 1954 Publishers Statements) 


MARKET ... it's THE CHRONICLE! 
80 


OF ALL CONSUMER SPENDABLE INCOME IN HOUSTON’S 
Q ENTIRE RETAIL TRADE ZONE IS CONCENTRATED IN 

HOUSTON AND HARRIS COUNTY WHERE 

THE CHRONICLE DOMINATES! 


gach 


ii yee 


THE crronicis ALONE 


Consecutive Years 
of Leadership in 
Advertising and 
Circulation. 


JESSE H. JONES, Publisher 
JOHN T. JONES, Jr., President 


R. W. McCARTHY, Advertising Director 
M, J, GIBBONS, National Advertising Mgr. 


THE BRANHAM COMPANY —National Representatives 


'This Week in Washington... 


Congressman Roasts Business Census 


Advertising Age, July 26, 1954 


By Stanley E. Cohen 
Washington Ediior 


WASHINGTON, July 22—“You are 
talking for money now. The chips 
are down.” 

The phrases were repeated not 
once, but several times. The scene 
was a secret session of the House 
appropriations committee, and the 
speaker was Rep. Cliff Clevenger 
(R., O.), chairman of a subcom- 
mittee handling funds for the Bu- 
reau of the Census. They were di- 
rected not at a reluctant “Fifth 
Amendment” witness, but at Lo- 
thair Teetor, former chairman of 
the board of one of the nation’s 
most important auto parts firms, 
now an Assistant Secretary of 
Commerce. He was before the 
Clevenger subcommittee to explain 
why President Eisenhower has re- 
quested $8,430,000 for censuses of 
business, manufactures and min- 
eral industries covering 1954. 

Mr. Teetor’s humiliating experi- 
ence with Congressman Clevenger 
has become a matter of public rec- 
ord. It certainly isn’t going to help 
the Eisenhower Administration 
lure equally distinguished citizens 
into the public service. 

Now in his 16th year in Con- 
gress, Rep. Clevenger works on the 
assumption that his chief job is to 
keep the government from spend- 
ing money. Before Mr. Teetor had 
an opportunity to make a state- 
ment, he interrupted with the com- 
plaint, “Are we no longer operat- 
ing under a program of trying to 
balance the budget or save money? 
Is it now the position of the Sec- 
retary of Commerce that all bets 
are off and the sky is the. limit 
and we do every fool] thing that 
they want to do?” 

Mr. Teetor tried to calm him 
with the assurance, “I am just as 
much interested in economical 


government as you are. But we are | 


going to have to maintain a gov- 
ernment. It does not mean you 
can eliminate all expenses.” 

“Great Caesar’s ghost,” cried 
Clevenger, “we did not cut away 
anything that is essential.” 

) e e 

The department’s spokesman ar- 
gued that censuses are essential for 
business and government planning. 
“We cannot run a business this 
size without good records,” he ex- 
plained. “Here is the largest busi- 
ness in the world. We have mil- 
lions of people in it who are doing 
planning, trying to run their own 
business.” 

His statement was interrupted so 
many times that Rep. Prince H. 
Preston Jr. (D., Ga.) took mercy. 
“You told him to talk for the 
money,” he commented, “and he’s 
talking. I am listening.” 

* * ® 

Congressman Clevenger takes 
the position that retailers and oth- 
er small business men don’t use 
census materials. Instead they rely 
on figures from their own books, 
trade associations and other pri- 
vate sources. In Ohio, he says, the 
best source of information is the 
secretary of state, who provides 
prompt and detailed breakdowns 
of state sales tax receipts. 

When Mr. Teetor argued that the 
census of business helps manu- 
facturers determine where the best 
markets are, Congressman Cleven- 
ger snapped that censuses were 
probably doing small business men 
more harm than good. “They may 
locate in a good place, and some 
fellow takes your figures and says, 
‘Here’s a pretty juicy position for 
a business I have overlooked,’ and 
so he opens up another store next 
door, and ‘bang’ goes your busi- 
ness. And another one is added to 
the bankruptcy court.” 


2 . * 

Last Wednesday, Federal Trade 
Commission Chairman Ed Howrey 
was before the House small busi- 


ness committee, outiining improve- 
ments the FTC is making in its 
operations. Among other changes, 
he told how the commission has 
undertaken a program to make its 
decisions more clear-cut. “Small 
business men, in particular, should 
welcome informative and readable 
opinions in which legalistic phra- 
seology will be conspicuous by its 
absence,” he said. 

This Monday the FTC released 
some decisions involving advertis- 
ing of a number of correspondence 
schools. Its decision regarding the 
ads of Blackstone College of Law 
Inc. began with this easily under- 
stood (?) sentence: 

“With respect to all charges of 
the complaint save and except 
those challenging the respondent 
school’s designation of itself in its 
promotional material as a college, 
the initial decision sustains re- 
spondents’ contention that the 
commission’s decision of April 7, 
1948, in the matter of Blackstone 
College of Law inc., et al., Docket 
No. 4929, is res judicata as to the 
issues presented thereunder and 
bars consideration of them on their 
merits here.” 

Looks like the FTC could still 
use a good rewrite man. 


* * © 

Sen. John Kennedy (D., Mass.) 
says he expects to drive next year 
for legislation to eliminate any 
question about the kinds of “lob- 
bying” that can be carried on by 
individuals not registered under 
the Lobbyist Registration Laws. 

His bill S.3775 tries to deal with 
criticisms levied by the Supreme 
Court recently when it said exist- 
ing lobbyist registration rules 
might interfere with freedom of 
expression and petition. Among 
other things his bill confines reg- 
istration requirements to individu- 
als who contact members of Con- 
gress. Purchase of space and time 
in the press or on the air to dis- 
cuss legislation would not be sub- 
ject to control. 

* * * 

The Veterans Administration re- 
ports it had more home appraisal 
requests in June than in any 
month during the past four years, 
and that the number of appraisals 
for the first half of 1954 is run- 
ning 64% ahead of 1953. 

Increased activity is particularly 
evident in the Far West, Mountain 
states and East North Central and 
East South Central states. The VA 
thinks the upswing in GI loan re- 
quests stems, at least in part, from 
the fact that mortgage money has 
become more plentiful. 


Phillips, Macon join Compton 
John J. H. Phillips, formerly an 
account executive with Stockton, 
West, Burkhart, Cincinnati, has 
joined Compton Advertising, New 
York, as an account executive on 
the Socony-Vacuum account. Ed 
Macon, formerly with Kastor, Far- 
rell, Chesley & Clifford, has joined 
Compton as an art director. 


Jaqua Co. Elects Stanley V. P. 

Jaqua Co., Grand Rapids, Mich., 
has elected V. C. Stanley Jr. v.p. 
Mr. Stanley joined the agency eight 
years ago as a copywriter and 
later was named an account execu- 
tive. 


Holiday Co. to Picard, Marvin 

Holiday Co., Bedford, Va., has 
appointed Picard, Marvin & Red- 
field, New York, to handle its line 
of Christmas and greeting cards. 
A magazine drive will begin in 
September. 


Roosevelt Joins Lithographer 

Curtis Roosevelt, former account 
executive of William H. Wein- 
traub & Co., has joined the sales 
staff of Lutz & Sneinkman, New 
York lithographer. 
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IN MAY AN> JUNE... 
a 2 million line 
testimonial 
from advertisers to 


‘The Washington Star 


Every person who has something to do with scheduling advertising in 
Washington, D. C., will find these figures interesting and helpful. They show 
how advertisers are spending their newspaper money in one of America’s 
great markets. In sixty days The Star published 2 million more lines of 
advertising than Washington’s second newspaper. During these two months 
The Star came within 84 thousand ‘lines of equalling the combined linage of 
Washington’s two other newspapers. When one paper in a three paper city 
piles up a record like this, there can be but one logical answer: it sells more 
goods for advertisers. If you are one of the thousands of New Yorkers inter- 
ested in promoting or marketing an idea or a product in The Nation’s Capital, 


you will obtain the strongest results by concentrating the major part of your 


advertising in The Washington Star. 


It is a family habit in Washington to look in an EVENING paper to see what the stores are advertising 


‘Phe Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 


Ns eS seg ee oe ag Le Min EE > he SS) eae rae Ge ek ae me + ar y ao ee * _ rr ot eae eet > re ie Phyl Ue pe a, ip oes 4 we iP Me ee é re eae» PE ae YS tee ar 8h wn pet y . ae ee ee ~yt | vl FS me 
Sd st ADR geil he Pe ak Hy - i Lani be eek pe eS oe agen Tai te ee bs ated a Ss Rs Ay ae : Rit. eat nae hadges ape Tops shh ara ok Cat <4 - mae f arg + era . re waa cacy ae 
Ri Sa ‘ ay ene iba 3 ; : fer nee RiGee os RES Cait eat arr cs a Pe ae te EE eM ge ee bas Sie ee eye Cea cee eC eS OEY gy teh fC TRS Prey Roe Wy ft ER ea er 
ae $3 Ep Re Es : 2 ree f ; A : ag ¥ hee P ae tee es 3 Toe LBA Bes NOS array are a mh eee Ve aes 20d hp ty epee Op ee Bo Raa kha des Meet Pere SH Pater See a Ee gM Naa Se Feria EEA GS ORS. Sa oem 
en Megs ee ry a ELE pean Me AEC ra = Ee ee Oe eR BYR ae Ny Se a ee ee Rt ee he ORI Oo Pa Po reat Teer tk cae STIS SN es ae et 2 ar a Sey ye he toe ee Aa 8 gr: bay tga UND fis eg ea . 
ea eg hes wa a a eS Pata el ac aa ag Meare y aig: ssi Cara pet TE ty aN eee ee cel 2 Shea ge pais, ane PRN MO RE eS Pe er es eo teeta iiNet Ss idon Meare sie”, Aveta cc see tea PN aa, iene eas) 7 eae aie Ses eer Lares 
cM ae eb: ra gis so cae kar a. eae ec SEN ape Men Mice MOS A ety a a Rear eee ences SMP 7 Uitte ey San Grane | Ne RE, aces aia inte Gis Ate ee ae ad Gia oo ornare wanmhae-m yd Ber” 5s a TAD DF sh 4 y Ne als Rye aes i ae: Meret es RE AS 29 Us Ce ee Se Wea = pe Re al oe Meg Malone ai 
Bane pte Cris. 2 Regen ee Aaa el 3 3 ; oft et Es neta, ela ath ko ee fee Wc eo Ree Re Se phe ye as x os A eae 3 per Se AE Aa SG a eR har US Se yc a Re ae ae MRA a gee ag en a aee ee Joy ee Sere 7 ri a mult, 
Bye ie ae uP Roe is test hw ta Pa PODS ae a mene A Pee ee PSTD ce ips OE led noe pene es ae es hee ant oe 2A gl ee re A ah Ff BO eee ae Wata So t aes a er Ss ie ee tag er caths 0 Saale ne 

ata Siri ae mai ae Set a eae ete Nik yc ce : te eee Fe rine At ey 2 See ee Bi ee) OP ate: Bn PEONE a Be ante ~ ie ae BG. Pic eee ta ae ge er ian 
Ee ea) fey area 4 ¥ F r . : <i y C2 4 ie % i Seer By a ty A a 
é rh : ee ee F bei ae ‘os il ; : Ase : < gs 2 Sent Staal ix ny Shi pis Ventas Merah ee : > C5 Sian eh, ae rae ELA ee Te pei : i ace iii hea 
Pagicek ; en 
ee ee See 
rye paca! 
ee : 
oe 
4 
x fe 3 7 4. 
eae po Ny 
is Lorn): 
ae. one 
eee ; 
abt eo tae ° 
eee 2 ae ¢ 
a 
ve 
E nae \ 
ae bd 
Danie: j 
ae a 
eae ide 
. 
a ’ 
: a 
z ~ 
oe a 
ae 7 e - 
Beeta Set esi, 
ROR Ba 
ee ey ee 
ae ey 
Bape Fn 28 : 
ee ee es il 
arti tot il 
Fee ee 
ae eas i. 
ee atk uate 
eae eae Peony 
Bhi ce, Sa eae 
Bae rool yi 
“Re ae ees 
a sieaet ee 
Pe aba ee 
prey saan Dee 
ree a cn 
es sie wee 
ear) es 
bes 
er a . 
j | _s 
, } ik 
| ae 
bis =, 
Pa ' — 
eer awe 
' oie : 
; i ° 
he . / 
Gee | aay ay 
het i ae 
= | eae 
oy iar | Oa 
ee ee 
el eae 
4 z — ess 
See E25 
Se asie is nee ee 
a wih ie 
hee. } aig 
here ! sae 
me rane 1 oS ie 
BS ; 
' or 3 4 
ag Sat 
Bi oa 
5 + owe. 
ante Sie 
aes ais 
i ! eae 
— ge 
i cee : se 
a eee ; bie 
ean } bee 
; Brager | eB, 
es 250 adh 
ee ee) 
' Cae ener 
Vee (ail 
Bee se = 
9 en Woe 
eon = 
ie 4 : 
eer ar, 
me 
: i | * "tee 
me ; ee 
oe Be 
i pe noe eae 
ae es 
q rerae oe 
ee a 
i aS 4 ee 
7 Rea <8 ves 
ae oh 
- Bes , eR 
- 
at a pee 
ae ‘a toes 
} ane | i ° a3 
ee 5 
i i 
a z 3 
= 2 
Gare 
%, ac . 
Li h rie 
ey toe 
pa. i . 
=e 4 Si 
eget sags 
| ey wae 
Sore fe 
Bis ? ee ae 
1 BY, ee 
Bec) £23 | ice 
a i PO ae 
t ae s qq ey 
tas e eu 
oe ¢ Teale 
a iSe 
; fy e 
cnet seve 
j eels ‘ a as 
ce ae 
ao ‘ mee 
shes. “i oo 
Le in 
Sr ieee : er: 
ae { ag 
press a 
2 aan 
aie 72 
es ee 7 
x a ? . 
aie 7 
— 
: if 
fale 1 
2 as eer 
Sess 
, i 
° 7. 
i 
Rg ‘ 
7 a 
ey 4 
Bt } 
—— 
H ie P = 
i ty ; : 
oie : 
q es ae 
.' @ 
} ype a ae — ————————— — = ie 
an sa , : ests z Se Sh ; ee ale ath #1 + Fe ok Sik are ee i Se im See Se ee Dues oa fol cb i a a er here tes ind : he eae 
— Sy San lle ro, ne ie 7 Bae ich , hie ye ae eet z % 2 ) Oieee ae rat on - ra of ~ 4 ie + A . 


26 


You Ought to Know « Wesley I. Nunn 


The advertising men and women 


who four weeks ago elected Wes- 


ley I. Nunn board chairman of 


e Has been on the board of the 


‘advertising charity, since 1947, and 


their Advertising Federation of |is now Ist v.p. 


America will be interested in this 
report on his progress so far: 

Less than a month after his ele- 
vation Mr. Nunn, who is ad man- 
ager of Standard Oil Co. (Ind.), 
Chicago, has already held a cam- 
paign meeting with Elon Borton, 
president of the organization, to- 
gether with two fellow board 
members from Chicago—Fairfax 
M. Cone, head of Foote, Cone & 
Belding, and W. T. (Bill) White, 
v.p. and general sales manager of 
Wieboldt Stores Inc. 

Subject of the conference: How 
to make next year’s convention the 
best and biggest to date (some- 
thing he has already achieved at 

wise least once—for the Assn. of Na- 
tional Advertisers). With this in 
mind, Mr. Nunn is already busy 
gathering the local clans together 
—notably the Chicago Federated 
Advertising Club and the Women’s 
z Advertising Club of Chicago— 
ie working out projects, instilling en- 
a thusiasm and generally beating the 
organizational drum. 


s This early-bird activity on the 
part of their new chairman is 
gratifying, but is not likely to 
dumfound anybody in the AFA. 
Far from owing his election to the 
fact that he hails from the host 
city at the next convention, Mr. 
Nunn is widely known as one of 
the most inveterate organizational 
hands in the entire advertising in- 
dustry. 

A check of his organizational ex- 
ploits during the years since World 
War II shows that Mr. Nunn: 


e Is now in his sixth year as di- 
rector of the Advertising Council 
of America. 


e Was on the board of directors of 
the Assn. of National Advertisers 
for six years, winding up as vice- 
chairman and then board chairman 
two years ago. 


e Served for two years on the Ad- 
vertising Federation of America 
board before becoming chairman 
this year. 


e Until this year served on the 
Audit Bureau of Circulations 


board, becoming secretary in 1952- 
53. 


e Just finished seven years in 
charge of the “Stop Accidents” 
campaign sponsored by the Adver- 
tising Council on behalf of the Na- 
tional Safety Council. 


The PHOTOMATIC Co. 


53-59 E. Illinois St. * 11, OM, 
Phone WHitehall 4- , 


| 

-e Has remained a leading figure 
in the Chicago Federated Adver- 
tising Club, of which he was presi- 
ident in 1947. 

Aside from all these functions, 
'Mr. Nunn is also a member of the 
| Economics Club and Executives 
‘Club of Chicago, as well as the 
Evanston Golf Club, of which he 
was president for two years (Mr. 
Nunn explains that he “breaks 90 
once in a while”). 


= Most remarkable thing about 
this unceasing round of activities 
is that Wes Nunn manages to be 
much more than a dignitary in all 
of them—while at the same time 
serving as an effective advertising 
man who knows his petroleum 
business. 


Off-the-Street Club, pet Chicago) 


| As ANA head, for example, he 
led a strong attack on space and 
time “brokerage deals” sponsored 
by wholesalers and retailers. His 
administration at CFAC was noted 
for heated debates between admen 
which, somehow, Mr. Nunn man- 
aged to end right on schedule, en- 


dearing him no end to adclubbers. 

As “Stop Accidents” leader for | 
the Ad Council, Mr. Nunn had 
charge of what he figures was 
$40-50,000,000 worth of volunteer 
advertising over a seven-year pe- 
riod, and as head of every Chi- 
Cago-area scrap drive in the pe- 
troleum industry during World 
War II Mr. Nunn is still proud of 
the fact that his district accounted 
for nearly half of all scrap rubber 
collected in the country. 


= The fact is that Wes Nunn has 
a great love for work involving 
personal contact—something he 
seems to have come by naturally. 
Luckily for him, he chose the 
right field: Well over half of Mr. 


Nunn’s 35 years of business expe- 


Wesley Nunn 


rience have been spent in the 
fields of selling and sales man- 
agement. 

Born in Virginia, Wes Nunn is 
nevertheless thought of in Chicago 
selling circles as a prototype of the 
genial southwesterner. He moved 
to Shawnee, Okla., two months be- 
fore it became a state. 

From Shawnee, Wes proceeded, 
with characteristic enterprise, to 
enroll at Oklahoma Agricultural & 
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Mechanical College as a “sub- 
freshman”—without bothering to 
attend high school. Entering as a 
prospective mechanical engineer, 
Wes soon decided—with rare fore- 
sight—that there  asn’t enough 
personal contact work involved in 
engineering. So he left the college, 
took high school credit for his col- 
lege work, finished at a _ con- 
ventional high school and then 
enrolled at the University of Okla- 
homa. 


= At Oklahoma U., Wes’ tenden- 
cies to be in on everything and 
work with everyone quickly be- 
came apparent. He fooled around 
with football, became sports editor 
of the college paper and then, by a 
stroke of fortune, slid into his ap- 
pointed slot in the selling field. 
It seems that one December the 
business manager got sick and Wes 
had to fill in. Not realizing that 
January business was supposed to 
be bad, he promptly lined up a 
record volume of advertising, and 
what his life work would be be- 
came obvious. By the time Wes 
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entered officers’ training camp in 
May, 1917, he had served on edi- 
torial or business staffs of all three 
campus publications, been presi- 
dent of his class, and otherwise 
made various campus marks. 

After service in the Army as a 
second lieutenant and a flyer, Wes 
returned to Oklahoma to a job with 
Southwestern Advertising Co., Ok- 
lahoma City (which later became 
Tracy-Locke Co.). Then came sev- 
en years with Marland Refining 
Co., Ponea City, in various capa- 
cities—advertising manager, man- 
ager of retail marketing, manager 
of wholesale and export sales. 


s Mr. Nunn left Marland for a 
brief tour as an auto agency op- 
erator, and then returned to Mar- 
land’s successor, Continental Oil 
Co., where he spent six years as 
advertising manager and played a 
large part in setting up Conoco’s 
famed touring service before leav- 
ing for the advertising manager’s 


in the advertising business and 
make himself almost as familiar a 
figure around Standard as the Red 
Crown on the gas pumps. 

During that time he and Mrs. 
Nunn have reared one child—Wes 
Nunn Jr., who is now in the sales 
department at Berry Asphalt Co., 
Chicago—and have acquired a 600- 
acre ranch in the Kiamichi Moun- 
tains of southeastern Oklahoma 
which has become one of Wes 
Nunn’s half-dozen or so favorite 
avocations. 


# In spite of his fast and furious 
circuit of organizational jobs, Wes 
Nunn leaves no doubt in anyone’s 
mind about which is No. 1: Stand- 
ard of Indiana. 

As evidence of this, he points to 
the fact that, since 1947 for ex- 
ample, ad expenditures at Stand- 
ard have increased considerably 
and radio and tv have been added 
as standard media. Also, he says, 
advertising has received much 


desk at Standard of Indiana. 
He has been there ever since, to 


more recognition from the com- 
pany. Mr. Nunn is especially happy 


from top managemer | 
Outside activities . tually help) 


in the handling of « job, Mr.) 
Nunn _believes—asic from the | 
“connections,” they ‘ovide new) 


information,*a forum or the ex- 
change of ideas and chance to 
gain confidence in cde.ling with 
people. 


But they must t ibordinated 
to the handling of * © job, he em- 
phasizes, adding cd: |, that they 
“don’t pay as we! as Standard 
oii.” 


Bozell & Jacobs Nimes Two 
Edward Cope, fre lance writer 
and publicist, has |«cn appointed 
to head the new piblic relations 
department of Boz i) & Jacobs, 
Houston. The agenc. also has ap- 
pointed Lovick Driver, formerly 
with Foote, Cone & Kelding, Hous- 
ton, a senior account executive and 
radio-television direcior. 


John Klock Joins ‘Parade’ 
John M. Klock, formerly adver- 

tising manager of Lufkin Rule Co., 

Saginaw, Mich., has joined the 


establish one of the longest tenures |about the present strong support 


the Detroit sales staff of Parade. 


Growth of Public 
Relations Field 
Cited by Griswold 


New York, July 21—Public re- 
lations has become a major factor 
in American business during the 
past ten years, Mrs. Denny Gris- 
wold, publisher of Public Rela- 
tions News, said today on the 10th 
anniversary of the weekly’s found- 
ing. 

Citing results of a continuing 
study of the growth of public re- 
lations throughout the U. S., Mrs. 
Griswold said there are now about 
“100,000 people engaged in public 
relations in this country. Ten 
years ago,” she said, “there were 
not more than 100 public relations 
counseling organizations; today 
there are over 1,000. 

“A decade ago there were a 
handful of corporate presidents 
who had come up through public 
relations into leadership of their 
companies; today there are 250. 

“In 1944,” she said, “there were 
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less than a half-dozen university 
courses in public relations; today 
there are more than 200 with 15 
universities granting degrees in 
the field. There was little profes- 
sional organization in the field in 
1944; today there are two national 
organizations—the American Pub- 
lic Relations Assn. and Public Re- 
lations Society of America—and 
dozens of special interest and local 
groups. 


a “The direct and allied activities 
of public relations people,” Mrs. 
Griswold said, “include the mak- 
ing of films, speaking programs, 
plant tours, and the preparation 
of more than $100,000,000 worth of 
printed materials such as an- 
nual reports, company publica- 
tions, booklets, brochures, and oth- 
er regular and special publications. 
But the real ccntribution of pub- 
lic relations is measured in the 
progress that is being made in 
better working relationships and 
understanding between more and 
more groups making up our busi- 
ness and social life.” 


‘54 PR Register Issued 

The 1954 edition of the Public 
Relations Register, membership 
listing of the Public Relations So- 
ciety of America, New York, is 
now available. It lists 1,700 pub- 
lic relations executives in 45 states 
and nine foreign countries. Data 
on public relations men and wom- 
en who handle programs in busi- 
ness and industry, public service 
organizations, consulting and trade 
groups and advertising agencies 
are arranged alphabetically, geo- 
graphically and organizationally. 
Copies are available for $25 each 
from PRSA, 2 W. 46th St., New 
York 36. 


Four Networks to Air Light's 
Diamord Jubilee Show 

All four major networks will 
hook up 310 tv stations Oct. 24 to 
form the biggest network yet as- 
sembled, for the broadcast of 
Light’s Diamond Jubilee tv show, 
high point in the electric light and 
power companies’ and electrical 
manufacturers’ jubilee for light 
(AA, Feb. 8). 

Produced by David O. Selznick, 
the program will run for two 
hours, to mark the 75th anniver- 
sary of the invention of the elec- 
tric light. Cost of the show will be 
shared by utilities and electrical 
manufacturers. N. W. Ayer & Son, 
New York, is handling the show. 
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Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
Construction News 

Monthly Dixie Contractor 
a Mid-West Contractor 
Mississippi Valley New England 
Contractor Construction 
Rocky Mountain Southwest Builder 
Construction and Contractor 
Texas Contractor Western Builder 


For Information Write: 
G. L. ANDERSON, Sec’y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn, 
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How can you miss - With maximum facilities and phenomenal 
ratings, WTAR-TV makes selling ‘‘a snap’’ in the Norfolk Market 


|Florida Citrus Commission Changes Mind, 


LAKELAND, Fra., July 23—The 
‘Florida Citrus Commission’s 
record budget of $5,580,000 was 
put in its final form and adopted 
jat a five-hour weekend session 
here which marked the beginning 
of the new 1954-55 season. 

Biggest item in the whopping 
budget is slightly more than $3,- 
500,000 for consumer advertising 
in magazines and newspapers and 
on television and radio. While the 
advertising budget had been sub- 
stantially agreed on a couple of 
months ago, there was one sur- 
prise item in the final package— 
the Dave Garroway “Today” show 
(NBC). 

Faced with a possible excessive 
inventory of grapefruit juice, the 
majority of the commission voted 
to reinstate “Today” on a twice- 
weekly schedule for 13 weeks. 
|The participation will cost about 


Votes to Keep $120,000 Worth of Garroway 


$120,000. 
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The action was taken over ob-| @ ‘ 


jections of some commission mem- 
bers and of industry advisory com- 
mittees representing growers, 
shippers and processors. They felt 
that their commercials would be 
lost in the crowd of Garroway 
sponsors. ° 


® When the commission tossed 
Garroway off the schedule recent- 
ly and took on the “Twenty Ques- 
tions” television show (ABC) and 
the Tom Moore Mutual radio 
show, “Florida Calling,” it was be- 
lieved that “Today” would be en- 
tirely out of the running because 
of budget limitations. (“Twenty 
Questions” and “Florida Calling” 
have a budget between them of 
more than $1,500,000). 

However, the commission voted 
to reinstate Garroway “because he 


We said 
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December 
of *49... 
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Timely 
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ever! 


For ten years now newspaper 
advertisers have been “insuring” their space 


expenditures against reproduction failures by using Reilly 
Plastictypes. With today’s keener competition and sharper cost- 
consciousness, it makes more sense than ever to investigate the 
many ways in which Reilly’s constant pioneering of scientific improvements 
in plate making can help you protect your investments in advertising space. 
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e PLASTICTYPES 

e REILLYTYPES 

e. TREATED ELECTROS 
e BISTA MATS 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


ROBERT W. BARNARD has been named 

national sales promotion manager 

(liquor) of McKesson & Robbins, 

New York. He was formerly divi- 

sion and sales manager of the 

company’s wholesale liquor divi- 
sion in Rochester. 


has proved to be a strong selling 
force and the other shows haven’t 
yet had time to build their audi- 
ences.” 

Broken down, the advertising 
program, handled by J. Walter 
Thompson Co., calls for these ex- 
penditures: 

Newspapers, $770,000; maga- 
zines, $773,200; radio, $800,000 
(“Tom Moore” show); television, 
$882,500 (“Twenty Questions,” 
“Garroway” and some spots); bus- 
iness papers, $53,000; outdoor 
posters, $6,000; reserve for rate in- 
creases, $53,000, and production, 
$168,000. 


a An item tagged “promotions and 
publicity” totals $1,494,450, with 
most of this money going into 
salaries, expenses and material for 
a merchandising staff which is be- 
ing raised this season from 55 to 
65 men. 

While the budget for the new 
season is in its final form, it must 
of necessity be kept elastic be- 
cause funds are raised from a per- 
box tax on citrus products going 
into commercial channels. If a 
hurricane, freeze or other weather 
condition destroys the crop, drastic 
slashes might have to be made. 
The shipping season begins in late 
September or early October and 
runs through June or July. 


Gazette Co. Acquires Stations 
Through Stock Purchase Plan 
Gazette Co., Cedar Rapids, Ia., 
publisher of the Cedar Rapids Ga- 
zette, has acquired Cedar Rapids 
Television Co., operator of KCRI 
and KCRI-TV, through a _ stock 
purchase plan. The transaction is 
subject to the approval of the Fed- 
eral Communications Commission. 
Under the new ownership the 
television company will continue 
to be operated as a separate corpo- 
ration. The stations are being pur- 
chased from a group of stockhold- 
ers, all of whom are engaged in 
other businesses or professions. 


Bruning Buys Florida Plant 


Bruning Bros. Inc., Baltimore 
paint manufacturer, has purchased 
the paint plant of Sun & Sea Paint 
Co., Boca Raton, Fla., and has 
moved its advertising and sales 
promotion offices to the Florida 
plant. Arthur H. Mohrhusen, v.p. 
and a director of Bruning Bros., 
heads the Boca Raton operation 
and will continue to direct generai 
merchandising for both plants. 


Lewis Joins Naticual Comics 

Edward E. Lewis, formerly di- 
rector of sales of the book divi- 
sion of Fawcett Publications Inc., 
has been named director of retail 
sales for National Comics Publica- 
tions Inc., New York. 


Larson Joins Avery-Knodel 

Albert Larson, formerly with 
Paul H. Raymer Co., has joined 
the tv sales staff of Avery-Knodel, 
New York. 
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A GREAT Suncay Magazine 
in a GREAT Newspaper | 
in a GREAT Morket. | 
| 

2 


Joins a GREAT Group! 


NOW THE COLUMBUS DISPATCH 
JOINS MIGHTY METRO! 


ES, MIGHTY METRO is now mightier than _—_zines that make up Mighty Metro. Each of the 29 


GAO a si. 
ever! The famous Columbus Dispatch Sunday = Metro magazines is tailor-made for its own com- 
Magazine ranked 5th in advertising linage among munity ... each is in a leading newspaper in the HERE ARE FACTS 
46 top newspaper magazines in 1953! Add this community ... each delivers top readership, cover AND FIGURES:* 
great advertising record to the market figures for _ to cover. Yes, Metro gives you the world’s biggest 


Columbus and you will see why Metro is proud magazine circulation — 15,700,000 — with top 


Metropolitan Columbus 
to welcome this great Sunday Magazine to the readership . . . every Sunday! No wonder more 


; : ; ; ~ Franklin County 

group. The Columbus Dispatch Sunday Magazine —_and more big national advertisers are moving into 

is typical of the outstanding locally-edited maga- Metro! If you have a big advertising job to do, Estimated POPULATION: 544,500 
why don’t you write to Mighty Metro, 260 Madison increase between 1940 


Avenue, New York, N. Y. See what Mighty Metro and 1950 
can do for you! 


CSe ee cececccs s sme 


Estimated BUYING INCOME: 
$1,055,436,000 

average per family ...... . $6,440 
24% above national average 


Estimated RETAIL SALES: 


$658,130,000 
average per family ....... $4,015 
11% above national average 


"Source: Sales Management Survey of Buying Power, 1954 


aia 


gives you all these... 


BALTIMORE Sunday Sun Magazine LOS ANGELES Times Home Magazine PROVIDENCE Journal Magazine —The Rhode Islander 
BOSTON Globe Pictorial MILWAUKEE Picture Journal ST. LOUIS Globe-Democrat Magazine 

BOSTON Herald Rotogravure Section MINNEAPOLIS Tribune Picture Roto Magazine ST. LOUIS Post-Dispatch — Pictures 

BUFFALO Courier-Express Pictorial NEW ORLEANS Times-Picayune & States — Dixie ST. PAUL Pioneer Pictorial 

CHICAGO Tribune Magazine NEW YORK News Coloroto Section SEATTLE Times Pictorial Section 

CINCINNATI Pictorial Enquirer PHILADELPHIA Inquirer Magazine — Today SPRINGFIELD Republican Rotogravure Section 
CLEVELAND Plain Dealer Pictorial Magazine PITTSBURGH Press Roto Magazine SYRACUSE Post-Standard Pictorial Gravure Magazine 


DES MOINES Register Picture Magazine PORTLAND Oregonian Magazine 
DETROIT News Pictorial 


bt hte en PLUS THE FAMOUS COLUMBUS DISPATCH 


INDIANAPOLIS Star Magazine Starting January 2, 1955. New Group Rates Available now. 


WASHINGTON Stor Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 
METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Metro Magazines and Metro Comics ... NEW YORK: MUrray Hill 9-8200 
CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 + SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 
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Eagle Co. Uses Scientific Testing 
to Put Punch in Pencil Advertising 


(Continued from Page 3) 
acter. 

His experience with du Pont had 
convinced Mr. Berwald that sci- 
entific proof of a product’s per- 
formance is vital for successful 
marketing. So he and Mr. Chesler 
began to search for ways and 
means of testing pencils scientif- 
ically so something specific could 
be promoted in advertising copy. 

About that time the Albert Frank 
Co. (now Albert Frank-Guenther 
Law) approached Mr. Berwald 
with a suggestion for national ad- 
vertising in consumer magazines. 
At the time Eagle’s advertising 
was confined to business papers. 
The agency’s suggestion was that 
since everybody doodles, a well- 
known graphologist should be en- 
gaged to analyze the doodles of 
public figures and others in a 
series of ads to help promote pencil 
sales. 


ws The first ad of the series was to | 
be an analysis of the doodles of 
Thomas A. Edison which he had 
made in some sketches for an in- 
vention. Mr. Chesler—who had 
been an assistant of the great in- 
ventor—introduced. Mr. Berwald 
to Mr. Edison, and the campaign 
was set. 

The doodle campaign was 
launched in The Saturday Evening 
Post. The ad had coupons so people 
could send in a box top of a pack- 
age of Eagle Mirado pencils and 
their own doodles for analysis. 

Result: The returns were poor 
so the campaign was abandoned. 

Mr. Berwald wanted something 
more effective for his advertising. 
Salesmen talked about the smooth- 
ness, durability and strength of 
their particular lines, but when it 
came to proof they had little to 
offer. Mr. Berwald and Mr. Chesler | 
studied the situation. 


es Asa result, various devices saa 
invented for measuring scientif-, 
ically the performance qualities of 
Eagle pencils. First of these inven-' 
tions was a rather simple device, 
for measuring the mileage of a 
line which a 7” pencil lead would 
produce on paper. It demonstrated 
that the lead in Eagle’s best writ- 
ing pencil, the Mirado, would pro- 
duce over 35 miles of line. This 
fact was featured in an advertising 
campaign which used the slogan 
“35 Miles for a Nickel.” 

Several years later a giant pen- 
dulum was invented for the ex- 
tremely difficult task of measuring 
accurately the relative smoothness 
of pencil leads. This 14’ pendulum, 
still in daily use, with its 540- 
pound bob swinging freely, makes | 
49,920 oscillations from a single | 
impulse before coming to rest. | 
When a naked pencil lead is stead- | 
ily pressed against a sheet of paper | 
on a platen attached to the pendu- 
lum shaft, the friction of the lead 
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Ask about our “Individual Premium Mailing” Plan 
H. C. KRUEGER - FLOWERS OF HAWAII 
AA-74 
670 S. Lafayette Park Pl. tos Angeles 57, Colif. 


a chart that gives the research de- 
partment a permanent record of 
the result of the test. 


. Continuous development of pre- 
cisely accurate testing machines 
has enabled Eagle to improve and 


‘slows and finally stops the motion. ‘control quality standards. This, in 
The smoother the lead, the longer | turn, has proved invaluable for ad- 
the pendulum swings; and smooth- vertising promotion. 

ness can be accurately measured | 
in terms of minutes and seconds, 
or oscillations. 
pencil strokes on the paper produce |—Ross Federal Research Corp.— 


Specifically, as a result of the 
pendulum tests for smoothness, an 
independent research organization 


In addition, the 


was employed to conduct a survey 
in business offices in 25 different 
cities in the U. S. and foreign 
countries. Executives and office 
workers were asked to make blind 
tests of Mirado against whatever 
other pencil they were using. The 
result was that in all test cities 
approximately seven out of 
ten chose Mirado as definitely 
smoother. 

This evidence was used as the 
basis of an extended advertising 
campaign. According to Mr. Ber- 
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wald, facts and figures set the 
stage, and the results of the cam- 
paign were highly satisfactory. 


@ Three other product improve- 
ments were -equally important: 
First was the super-bonding 
process, known by,the Eagle trade- 
mark Chemi-Sealed. In this proc- 
ess, the wood fibers immediately 
surrounding the lead are inter- 
locked with a resinous binder into 
a rigid, non-splitting sheath for the 
lead. The wax-coated lead is cov- 


CONTROLLED “CIRCULATION MAGAZIENE occ | 


NOW YOU HAVE IT... 


Factual evidence of the high audience, 
readership and strong circulation values 
of a QUALITY controlled circulation 
business magazine, based on the ARF’s 
Business Paper Study (No. 5), made of 
COMMERCIAL CAR JOURNAL. 


FIVE STUDIES—SAME TECHNIQUE 


Five studies of business papers, four 
based on paid circulation papers, one on 
an unpaid publication, using the same 
research techniques, produced the com- 
parative data shown in the charts on the 
right. All five studies were made under 
the direct supervision of the ARF. 


This intensive objective study reveals 
important facts relating to CCJ’s potential 
and proved readers per copy; readership 
of editorial and advertising pages; buying 
influence of readers, and their job func- 
tions and other vital data. 


APPROVED BY ARF TECHNICAL 
COMMITTEE 


Obtained by research methods approved 
by the ARF Technical Committee, these 
facts on COMMERCIAL CAR JOURNAL 
reveal circulation values, readership rat- 
ings and purchasing influence which can 
be compared to those of the four paid 
business papers previously studied by 
ARF... Automotive Industries, American 
Builder, American Machinist, Chemical 
Engineering. Use these facts to evaluate 
the advertising potentials of CCJ .. . its 
full coverage of buying power in the 
multi-billion-dollar truck and bus fleet 
maintenance and operating market. 


COMMERCIAL CAR JOURNAL 


Chestnut & 56th Sts. Phila. 39, Pa. 
A Chilton Publication 


=—_ 


Summary of Findings 


COMMERCIAL CAR JOURNAL Wa 


No. of Qualified Readers Per Copy 
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No. of Potential Readers Per Copy 
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Read One or More Editorial Features 
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ered with an impervious chemical 
coating to which strong glue ad- 
heres. Thus, lead and wood are 
inseparably bonded and combine 
their strength against point break- 
age. 

Second, a process was developed 
to make colored leads flexible and 
resilient. In the company’s ad- 
vertising, readers are asked to 
break the lead of an Eagle Verithin 
colored pencil and hold it under a 
microscope to see tiny fibers pro- 
truding from the end. The colored 


pigments are interwoven’. with 
thousands of these plastic fibers to 
make a lead so tough and flexible 
that it will bend like a bow and 
spring back. As a result, Eagle 
claims, its thin lead colored pencils 
will take a fine point in any sharp- 
ener every time and tests have 
shown that more than 4,000 check 
marks can be made from a single 
point before it needs re-sharpening. 

Third, a Drysealed process was 
developed to protect copying 
pencils against moisture. Because 


copying leads are —ydroscopic, 
moisture in the atm: here swells 
the lead and tends stain and 
split the wood. Tech -ians solved 
the problem by depc ting on the 


lead a silvery coating o impervi- 
ous to water that it i: unaffected 
by climatic conditions. 


e As many an adnan knows, a 
modern lead penci! ‘s not lead at 
all. The marking m ‘ium consists 
of crystalline graph ic 


Ss from Cey- 
lon and Madagasc:: and amor- 


phous graphite from Mexico. These 
are held together by a binding 
agent—clay. The more these in- 
gredients are reduced in size, the 
smoother and more durable the 
marking medium will be. So the 
graphite is ground until it floats 
in air, and the clay is passed 
through settling tanks until every 
particle will float on water. 
Graphite and clay are mixed 
together in the exact proportions 
required. The greater the amount 
of clay, the harder the final lead 
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will be. The wet mixture is poured 
into revolving flint-lined drums 
and ground between flint pebbles 
until it is still further refined. 

After a filter press has removed 
most of the water, the clay and 
graphite dough are hammered in 
a hydraulic press. A piston applies 
60 tons of pressure per square 
inch, and the mixture is forced out 
of the bottom of the cylinder 
through a diamond die of the di- 
ameter of the finished lead. The 
lead is extruded as a continuous, 
black shoestring, which is laid out 
straight on wide boards, dried, and 
cut to length. 


a These leads will write, but they 
are still too soft and friable. So 
they are packed into crucibles and 
fired at white heat in electrically 
controlled gas ovens. The clay 
vitrifies, forming a rigid ceramic 
structure. Then up to eight leads 
are placed in corresponding grooves 
between two long-seasoned cedar 
slats, each the full length of a 
pencil but only half its thickness. 
A strong adhesive is applied and 
the slats are clamped under pres- 
sure to form pencil sandwiches 
from which the individual pencils 
are separated in shaping machines 
that spew them out in round and 
hexagon shapes, ready to be lac- 
quered in many colors and stamped 
with the brand and degree of hard- 
ness. 

The eraser is a compound of 
rubber, pigment and _ abrasive, 
mixed as a dough, vulcanized for 
strength, cut to length and tum- 
bled smooth. The metal tip is made 
from sheet brass, and an ingenious 
machine assembles shaft, tip and 
eraser. 


a This how and why of pencil 
making, and details about new 
processes that Eagle has developed 
have been the basis of the com- 
pany’s advertising and sales pro- 
motion program for almost a quar- 
ter century. 

Obviously, it has paid off. The 
company’s sales have grown con- 
sistently. Its four top advertised 
brands—Mirado, Turquoise (draw- 
ing pencils) and Verithin and 
Prismacolor (colored pencils) have 
become leading sellers in their 
fields. The company has opened 
production and distribution facil- 
ities in most of the major foreign 
markets. 

Eagle has been doing business 
since 1856, and operates factories 
in Canada, Mexico, England and 
Australia, and is still owned and 
operated by descendants of the 
founder, Daniel Berolzheimer. 
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Two Name Edwards Agency 
United Restaurant Supply, ho- 

tel and restaurant supplier, and 

Madden Mfg. Co., sporting goods 


{equipment maker, both of Los An- 


geles, have named Edwards Agen- 
cy, Los Angeles, to handle their 
advertising. 


Postcards Overlooked as an Advertising 
Medium, ‘Advertising Requirements’ Says 


CuIcaco, July 20—Advertisers 
and agencies frequently overlook 
a medium which has the advan- 
tages of low cost, color versatility, 
high reader interest, simplicity, 
ease of production, instant impact 
and wide availability, according to 
an article in the August issue of 
Advertising Requirements. 

What is it? The picture postcard. 

In emphasizing the low cost of 
the medium, AR points out that 
the average cost of a colored post 
card when used in quantity is i¢ 
each. 

Another factor in the effective- 
ness of postcards is psychological: 

“The fact that picture postcards 
are generally considered as some- 
thing other than an advertising 
medium makes them especially 
effective. Most people associate 


the colorful cards with happy mo- 


ments in their lives. And few can 


resist the impulse to give the cards 


more than a candid glance—par- 
ticularly if they aren’t obviously 
commercial at first sight.” 


# Evidently some industries have 
not discovered the postcard as ad- 
vertising. AR says that they are 
used widely in the automobile in- 
dustry most notably—but in some 
industries they are almost unheard 
of. 

The magazine gives some ex- 
amples of how specific companies 
have used the postcards. 

White Motor Co., Cleveland, is 
using a series of eight postcards, 
each featuring a different White 
truck model. On the back is a 
brief description of the truck and 
space for the salesman to put a 
message. One branch manager 
sent a picture of a dairy and ice 
cream truck with the message, 
“One of these White ‘300’s’ would 
look good in your colors.” He 


Do you 


Both-of these people are famous record makers for Columbia. 
You'll probably recognize Mindy Carson, but do you know 
that other famous record maker—tune-spotter Mitch Miller? 

“When a hot song comes along,” Miller says, ‘“we often 
cut the master tape out in Hollywood, holding our breath 
because other companies will try to ‘cover’ the tune first. 

“We rush the master tape to our Eastern factories—always 
relying on Air Express to get it through fast! 


CALL AIR EXPRESS 


-— Air Express 


know these famous record makers? 


“The new disc is on the air and for sale in stores in record- 
breaking time, thanks to Air Express. 
“We turn to Air Express at least three or four times a weck 


to beat out competition. 


“And yet, most of our shipments cost less with Air Express 


than with any other air service.” 


It pays to express yourself clearly. Say Air Express! Divi- 


sion of Railway Express Agency. 


—y— 


GEeTs THERE FIRST via US. Scheduled Airlines 


+++ division of RAILWAY EXPRESS AGENCY 


Advertising Age, July 26, 1954 


made an immediate sale and 
opened a new account with great 
potential. 

The Morning Star, Rockford, 
Ill., sent out a series of stock pic- 
ture cards showing various local 
scenes. The messages, in simulated 
handwriting, pointed out that 
Rockford was the first large city 
in Illinois to request a new offi- 
cial census count. 

AR points out that the use of 
stock cards to reduce costs is often 
overlooked by advertisers. Also, 
some companies arrange to have 
postcards of their plants sold 
through regular retail postcard 
outlets, or they give them away to 
plant visitors. 


® First National Ctores, in order 
to save expense on a short run of 
point of purchase displays, tipped 
5x7” color cards showing a holiday 
fruit cake to a larger counter card 
with silk screen lettering. The use 
of the cards, according to AR, pro- 
vided the effect of a process color 
job, which would have cost sev- 
eral times what was actually 
spent. 

Color cards have been used ef- 
fectively to introduce a premium 
offer. They can be used as package 
enclosures, enveloye stuffers, point 
of purchase giveaways (frequent- 
ly as a business reply card with a 
coupon for name and address), 
etc. 

A big user of color cards is Phil- 
co, which uses individual cards to 
show its radio and tv sets. These 
are used primarily as dealer mail- 
ing pieces. Philco uses over a mil- 
lion cards each year. 

Another user is National Biscuit 
Co., which uses color cards to por- 
tray its entire line of biscuits— 
each card showing the package 
and the individual biscuit. 

Other uses for cards, listed by 
AR: as giveaways, especially by 
radio and television shows, sales- 
men use picture postcards to an- 
nounce their next visit to a custo- 
mer; some advertisers send out 
picture cards of their display 
booths at conventions and exhib- 
its. 


Publisher Issues Newsletter 

American Aviation Publications, 
Washington, has launched a week- 
ly newsletter, Airports, aimed to- 
ward airport cfficials, suppliers, 
service companies and others in- 
terested in airport development. 
First issues of the newsletter will 
carry classified advertising, and 
the publication eventually will ac- 
cept other advertising in newslet- 
ter style and makeup. Airports. 
the seventh American Aviation 
publication, will be under the su- 
pervision of editor and publisher 
Wayne W. Parrish. 


Strickland Sponsors Series 

J. Strickland & Co., Memphis, is 
sponsoring a new 15-minute tele- 
vision series which outlines the 
American Negro’s contributions to 
the culture of this country. The 
13-week series, produced by Amer- 
ican Newsreel, will be seen over 
WPIX, New York, and WTTC, 
Washington. Time for Royal Crown 
hair dressing and men’s pomade 
was bought by Simon & Gwynn, 
Memphis. 


‘Modern Kitchen’ Tells Rates 


| The minimum page rate of 
Modern Kitchen Merchandising, 
announced for October publication 
by Industrial Publishing Co., 
Cleveland (AA, July 19), is $575, 
based on a distribution of 30,000. 
The type page size is 9x12”, with 
a trim size of 9%4»i12%”. There 
are four columns to the page. 


Littlehales Joins PR Counsel 
Henry E. Littlehales has joined 

the staff of Rowe-Doherty, Phila- 

delphia public relations organiza- 

tion. He was formerly with the 

editorial staff of the Philadelphia 
Inquirer. 
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Detroit Means Business! 


Busy new-car salesrooms through- 
out the nation mean busy plants, 
busy stores and 1,356,000 busy 
workers IN DETROIT, where fac- 
tory wage rates are averaging a 
national high of $89 weekly. 


In Detroit, 
Business Means THE NEWS! 


Of the 3 Detroit newspapers, only 
one—THE DETROIT NEWS—is 
the outstanding sales-producer. 
THE NEWS-—with the highest 
total circulation, highest home- 
delivered circulation—carries prac- 
tically as much advertising linage as 
both other Detroit papers combined! 
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THE HOME NEWSPAPER 


Weekday Circulation 451,237—Sunday Circulation 561,830 ABC 3/31/54 


Eastern Office: 110 E. 42nd St., New York 17. * Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. °© Pacific Coast: 785 Market Street, San Francisco, Calif. 


i ‘rently is more FUViVe than 1) \\ : oe. ee ie 
| ) | ie. a e 
set a a . 
= (Car Sales 
 § my = 2 
| X\uo: : DMB 
_ \ Bit be : DMB... 
| Y . \ ’ ; 
= | a ee 
io He ears 
a ii ) 
— - 
gi | Af -} New car sales during june | 
sa | i... \hut the highest Jevel in nearly |_-TH = 
— be four years: Ward's Automotive indus = 
a |; | Reports said today: pie “an 
ce | q 4 National sales totaled 550; |r - 
ik | r F = 
70s | - 900 units, 8.9 per cent above a ee 2 
oo a: a = 
ise far \the 605,000 figure for May, and - 
 & a: plunged dealer stocks below loa bs 
aa | |} g ( : 
a a\the 600,000 jevel for the first a 2 
oe ms \\ime in five months. t = 
a . ward's said the June figures ; isi 
pee i} b’. ek e ° e t 
oa : were preliminary, and parring at sg 
we iy 2 any sudden revision the final c xe 
ae it Bt | analysis will reveal that show- |. . 
— mo-, |room tram set 3 plistering*pace } a 
 & x: \to lift sales to the highest jeve! |! ia 
“os wa \since June, 1950. - \ = 
po ~~ Closest approach to the June cat = 
i M \yolume were the sales of 549,000 \$3 | 4 
— and 542,100 units in May, 1953, jan - 
ba B \ and March: 1951, res a 7 5 
<a  Wetroit ee eee ‘ 
| sei | . bs | Cotton ee eae ae Oe ee oe a USI nes = a ai 
= . Yi early (i Me oie ogee ae S oe is 5 
\{raders —— - a — ee ee o 
I oe | . July where ad aie ee Be ca a 
ie ‘me | fair volume of wquiver® | oa a 
a #. possibly some new selling. p Nes 
sf fi\ These operations were in anti- | a 
. ie cipation of arst notice day nex es 
= Be week. New-croD Gowers Coad kes 
> 16 neglected. oe . ~~ 
: cM e = Be si 
a i 
| oit N 


Cleveland Adclub Elects 


|Sherwin Williams Co., has been 


Carl F. Toll, general manager elected president of the Cleveland 


of advertising and publicity 


Market Facts 
About Lawyers 


Lawyers earn way above the average, 
have more to spend. They shape clients’ 
opinions, guide decisions worth millions 


for countless products and services. Reach 
this key group through CASE AND COM- 


MENT, the bi-monthly lawyers’ magazine. 
Guaranteed controlled circulation — 100,- 
000. Actual 6 mos. average — 122,337 — 
to lawyers, judges, law professors, law 
libraries. Plus a bonus of 22,693 bulk to 
law students. Gives you more than double 
the circulation of the next legal maga- 
zine open to advertising. For samples, 
more facts, contact CASE AND COM- 
MENT, Dept. AA 4, Aqueduct Building, 
Rochester 14, N. Y., or National Publish- 
ers Representatives, Inc., 114 E. 47th St 
New York 17, Plaza 3-5171. 


of Advertising Club. Other officers 


elected are Girard D. Bond, Hig- 
bee Co., and John C. Heiskell, 
Ohio Bell Telephone Co., v.p.s, and 
R. D. Clark, Clark Restaurant Co., 
treasurer. Horace C. Treharne has 
been reappointed executive secre- 
tary. 


Mapes to Stromberg-Carlson 

Stromberg-Carlson Co., Roch- 
ester, has appointed H. Jeffrey 
Mapes sales promotion manager of 
the radio-television division and 
assistant to David S. Cook, adver- 
tising manager. Mr. Mapes for- 
merly was with Hutchins Adver- 
itising Co., Philadelphia. 


Negotiator iia detain mi 


BERNARD P. GALLAGHER 


_aifor the purchase and sale 
lof publication properties 


147 West 42nd St., New York 36, N. Y., LAckawanna 4-1631 


NBC-TV’s ‘Home’ Starts New Merchandising 


Program Tying In with Department Stores 


New York, July 20—‘Home,” 
which NBC President Pat Weaver 
blueprinted as the “electronic 
magazine of the air,” has launched » preparatory to the visit, Gim- 
its first major merchandising pels ran full-page newspaper pra 
venture in collaboration with the | inviting people to “come in and get 
country’s leading department) in the show...tomorrow when 


stores. ; ‘Gimbels becomes the scene and 
Convinced that the hour telecast | star of NBC-TV’s exciting pro- 
that spends its time giving the gram for women—‘Home.’” The 
housewife the latest information |ad gave prominent billing to 13 
on yon home decoration, child “Home” sponsors. 
care, etc., is a “natural” for tie-ins j 
with department stores, NBC has Prog Ppt ns. tina prea e 
added a new feature to the pro- head of Gimbel Bros. in Phila- 
gram—the “department store of|delphia, wrote Murray Heilweil, 
the week. ‘NBC merchandising manager, a 
This was installed as a regular letter praising “Home” as_ the 
part of the show after a trial run, “best television show for women 
with Gimbels in Philadelphia as| that has yet been produced.” 
the first participant. On May 20| Over-all reactions to the Phila-| 
“Home” presented an 18-minute|delphia test were so favorable 
{remote pickup from the Phila-|that it was decided to make the 
delphia department store, which “department store of the week” a 
‘tore down the center aisles on|regular feature of the telecast. 


some floors to make room for the 
tv cameras. 


| 
| 
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Out of 103,537 lines of advertising used by Walgreen’s in Cincinnati newspapers in 1953, 


how many didn’t the Cincinnati Times-Star carry? Jus: 955. 46 years of leadership. 


NATIONAL REPRESENTATIVES: O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 


——_ 


Advertising Age, July 26, 1954 
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Sstomorrow Gimbels becomes the scene 


TV MERCHANDISING—Tiiis is the ad 

Gimbels ran in the Philadelphia 

Bulletin and Inquirer to welcome 

“Home” to the department store 

for a remote pickup for the NBC- 
TV show. 


From the program point of view 
the aim is to profiie the spot- 
lighted store, point out what makes 
it different, itemize its special 
services and ferret out its good 
buys. 


s From the promoticn standpoint, 
sponsors get a big merchandising 
plus from their “Home” expendi- 
tures, the stores gain in national 
prestige and the network works 
up local enthusiasm for the show 
in the towns singled out for at- 
tention and lays the groundwork 
for an “as seen on ‘Home’” point 
of sale tag that should make the 
program much easier to sell. The 
“department store of the week” 
will be featured three times dur- 
ing the week. It will get big play 
during the shopping news reports. 

“Home” sponsors’ products now 
receiving an in-store push as a 
result of this promotion include 
American Greeting cards, Crosley 
and Bendix appliances, Cameo 
curtains, Styron plastics, DuPont 


nylon, Glidden paint, Pepperell 
sheets and blankets, Polaroid 
cameras, Speidel watch bands, 


Sunbeam electric fryer and Red 
Cross shoes. 


New Premium Club Elects 
Ken Curry President 

Ken Curry, Erwin, Wasey & Co., 
has been elected president of the 
new organization formed in Los 
Angeles by representatives of pre- 
mium manufacturers, advertisers 
and agency men. The organization 
has tentatively taken the name, 
Premium Club of Los Angeles, but 
a permanent name will be chosen 
in the near future. 

Other officers elected are Lew 
Lacy, White King Soap Co., Ist 
v.p.; Keith Morrill, Robert M. 
Glass Co., 2nd v.p.; Maynard 
Groth, Collins, Groth & Johnson, 
3rd v.p., and Ben Kruse, Premium 
Practice, secretary-treasurer. 


Three Join Basford Co. 


Bob Akeson, formerly with U. S. 
Industrial Chemicals Co., New 
York, has joined G. M. Basford 
Co., New York, as an account ex- 
ecutive. Herbert Hynes and George 
Clarke have also been added to 
the agency’s staff as copywriters. 
Mr. Hynes was formerly with Mc- 
Cann-Erickson, and Mr. Clarke 
with Remington Rand, both New 
York. 


CBS Radio Names Two 


Anne Nelson, formerly associate 
director of business affairs, has 
been named director of business 
affairs of CBS Radio, Hollywood. 
Sherman J. McQueen, formerly 
commercial program supervisor of 
Don Lee Broadcasting System, 
Hollywood, has been named as- 
sistant director. 
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gland for One-Third the Cost 


J 
ae 


WBZ-WBZA 


Wherever you go in New England, WBZ-WBZA’s 
1030 on the dial is the most consistently strong 
frequency in the six states! 

That’s because WBZ-WBZA and its 1030 clear 
channel frequency is directed inland from the coast 
for maximum coverage. 

You would need a Boston station plus seven others — 
AND 3 TIMES THE BUDGET—+o cover the same 
markets you can reach with WBZ-WBZA alone! 

For availabilities call W. J. Williamson, 
WBZ-WBZA Sales Manager, Algonquin 4-5670, or 
Eldon Campbell, WBC National Sales Manager, 
Plaza 1-2700, New York. 


NEW FACTS FOR 
NEW ENGLAND ADVERTISERS 


If you are planning any schedule in any media in the 
New England market, you should see our new 
comprehensive Market Manual. Call any 
Free & Peters “Colonel” or WBZ-WBZA. 


WBZ-WBZA 


BOSTON-SPRINGFIELD 


51,000 watts 


1170 Soldiers Field Road, Boston 34, Mass. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
WBZ-WBZA ¢ wBz-Tv, Boston; KYW © WPTZ (TV), Philadelphia; 
KDKA, Pittsburgh; WOwo, Fort Wayne; «ex, Portland, Oregon 
Represented by: FREE & PETERS, INc., 444 Madison Ave., New York 22, N.Y. 
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Brassiere Firm 
Makes TV Debut— 


for Second Time 


New York, July 20—With a live 
network show on which it will, 
display its wares on live models, | 
Exquisite Form Brassieres Inc. 
plans to “invade television”—for 
the second time. | 

Last week the company an- 

nounced that it would sponsor 
“Stop the Music” on 67 ABC-TV 
stations on alternate Tuesday 
nights starting Sept. 7. It has also 
bought a 15-minute segment of the 
radio version of the giveaway, to 
be presented earlier on Tuesday 
nights over CBS. 
_ Exquisite Form described its 
venture as a “precedent-shattering 
advertising program.” However, in 
the fall of 1950 the same firm sim- 
ilarly shattered precedents by run- 
ning commercials in which a live 
model wore one of its products. 
This was one of the most striking | 
features of the “Robbins Nest,” a 
music and interview show which 
Exquisite Form presented Friday 
nights on ABC. 


= Commenting on the latest of its 
two tradition-smashers, Robert E. 
Heyn, v.p. in charge of sales for | 
the company, said: “We believe 
that for the first time we have) 
managed to [demonstrate] the) 
sales features of brassieres in the 
home in the presence of the entire 
family with good taste. 

“We have always felt it anoma- 
lous that actresses, singers and 
dancers wearing scanty or low- 
cut costumes have been permitted 
to be deliberately suggestive, while 
restrained, wholly decorous pre- 
sentations of bras which complete- | 
ly cover the bosom have been. 
banned,” he added. 

The press release credits Grey 
Advertising with guiding Exquis- 
ite Form’s current “invasion.” 


George Ludcke to Head New 
Calkins & Holden Office 

George O. Ludcke Jr., formerly 
with Campbell-Mithun, has been 
named manager of the office 
which Calkins & Holden will open 
in Minneapolis on Aug. 2. 

George B. Bogart, formerly with 
J. R. Pershall Co., will join the 
C&H Chicago office as account 
supervisor on Aug. 1. Kenneth 
Mahler, formerly with Batten, 
Barton, Durstine & Osborn, has 
joined the New York copywriting 
staff. 


Trent Inc. Appoints Ullman 
Trent Inc., Philadelphia maker 
of electrically heated industrial 
equipment, has appointed Roland 
G. E. Ullman Organization, Phil- 
adelphia, to handle its advertising. 


(ADVERTISEMENT ) 


Thomas E. Millsop 


Named President of | 


National Steel Corp. | 
Thomas E. Millsop, president of Weir- | 
ton Steel Company, has been elected 
resident also of 
ational Steel 
Corporation, 
Pittsburgh. 
These compa- 
nies are major 
factors in pro- 
ducing steel, tin- 
poate, Quonset 
uildings and 
many otherprod- 
ucts which are 
sold here and 
abroad. They are 
an important 
buying market 
for suppliers across the country. 
Mr. Millsop is and for years has 
been a reader of The Wall Street Jour- | 
nal. Like so many who share this read. | 
ing habit he has a wide influence. He 
serves as director of more than a_ 
dozen business firms. Men who keep 
getting ahead in business rely on The 
Wall Street Journal. It keeps them. 
well informed and in a position to. 
make important decisions. What an | 
advertising medium! 


| 
| 


Tectum Corp. to Bayless-Kerr 
Tectum Corp., Newark, O., has 


appointed Bayless-Kerr Co., 
Cleveland, to handle its advertis- 
ing. A campaign will begin this 


month for Tectum roof plank and 
roof tile in architectural, engi- 
neering and school publications. 


McGraw-Hill Promotes Shew 


Warren W. Shew will become 


advertising sales manager of Elec- 


trical World, a McGraw-Hill pub- 


lication, on Sept. 1. Since 1947 he 
has been advertising salesman for 
the company’s Electronics in the 
Philadelphia area. 


Hirshon-Gartield Adds One 
Miami Fashion Council has ap- 
pointed the Miami office of 
Hirshon-Garfield to handle its ad- 
vertising. Initial plans call for pro- 
motion of a September Market 
Week, to be held Sept. 19-24 at 
the Di Lido Hotel, Miami Beach. 


Kelly Joins Erwin, Wasey 

Warren E. Kelly has joined the 
creative staff of Erwin, Wasey & 
Co., Los Angeles, to work on food 
accounts. He formerly was senior 
copy group supervisor of McCann- 
Erickson, Chicago. 


Carborundum Names Day 
Burchard M. Day has _ been 
named advertising manager of 
Carborundum Co., Niagara Falls, 
N. Y. He has been assistant pro- 
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motion manager of Business Week 
since 1952. 


Chasteli Clocks ts Gramercy 
Chastell Corp., New York, which 
handles Chastell clocks made in 
Switzerland, has appointed Gram- 
ercy Advertising Co. to handle 
its advertising, sales promotion 
and publicity for the new Chastell 
self-winding clock. Plans call for 
use of magazines, newspapers and 
retail store promotional devices. 


@ WOMAN'S DAY. INC. 1954 
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Advertising Age, July 26, 1954 


New York, to handle advertising 
for its wiring devices. The com- 
pany formerly was a direct ad- 
vertiser. 


Valentine-Radford Adds One 

Dannen Mills Inc., St. Joseph, 
Mo., has named Valentine-Radford 
Advertising, Kansas City, to han- 
dle its advertising. Newspapers, 
farm papers, radio and television 
will be used for the company’s 
feed products. 


and tv stations and car card and | changed considerab! . the group 
outdoor advertising firms, the said in a letter to a, proved agen- 
group passed on the qualifications | cies. “Today Cleve':nd agencies 
of all agencies placing commis-joperate on sounc and ethical 
sionable ads. principles,” the let: r explained. 
The organization said its efforts; The agencies themselves can 
to lift standards and the volume of police their own prac’.ces—and do 
advertising were successful. Jules |it better than an outcide watch- 
Eshner, attorney, served as secre-| dog, the Media Group declared. 
tary and general counsel from the 
day the Media Group was founded 
in 1936. 
Conditions 


= Cleveland Agencies 
Are on the Square, 
Media Group Agrees 


CLEVELAND, July 20—Praising 
agencies here as being generally 
. square-shooters, the Cleveland 
bu Media Group, a watchdog of 
| agency practices for 19 years, has 
disbanded. 

Made up of newspapers, radio 


“ She's got GO 
OUT. cet 


a woman’s day 


the A& P magazine 


Pass & Seymour io Chirurg 
Pass & Seymour, Syracuse, has 
named James Thomas Chirurg Co., 


since then have 


NORMAN GORT has been elected a 
v.p. of Cunningham & Walsh, New 
York. He joined the agency in 
1945 and currently is supervisor of 
radio and tv for the Liggett & My- 
ers Tobacco Co. account. 


Milner Boosts Budget for 
Pine-Sol; Promotes Shuler 


Milner Products Co., Jackson, 
Miss., plans to spend $400,000 this 
year for advertising and promo- 
tion of Pine-Sol, a disinfectant and 
cleanser. This is an increase of 
$50,000 over 1953. Newspapers, 
magazines and radio will be used, 
through Gordon Best Co., Chica- 
go. One program Milner will use 
is the Robert Q. Lewis CBS Radio 
show that starts in the fall. 

R. E. Shuler, formerly in charge 
of sales promotion for Milner, has 
been promoted to national sales 
manager. 


Pasco, Nair & Shepard Bows 
Bert L. Shepard Advertising 
Agency, formerly located in 
Springfield, Mass., has merged 
with Pasco-Nair Advertising 
Agency, Hartford, to form Pasco, 
Nair & Shepard Advertising, with 
offices at 32 Asylum St., Hartford. 
Principals are Bert L. Shepard, 
Samuel Pasco and Merwin Nair. 


Millenson Joins Klein 


Roy H. Millenson, formerly leg- 
islative and press secretary to Rep. 
Jacob K. Javits (R., N. Y.), has 
been named director of the Wash- 
ington bureau of Julius Klein, 
public relations. 


Steinberg Joins Shubart Co. 


Herbert S. Steinberg, formerly - 
with Overseas Publishers’ Repre- 
sentatives, New York, has been 
appointed an account executive 
with Harry E. Shubart Co., Den- 
ver public relations counsel. 


SELL THE 


| G olden Mark et 
ae 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population . . . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—scneus, rem. 


REPRESENTED BY 
JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 
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Leslie Gould, N. Y. Journal - American 
Financial Editor, Leads All Financial 
Columnists in Regular Daily Readership, 
According to “Financial World” Survey 


For the third consecutive time, Leslie Gould of the Journal- 

American leads all financial writers on New York metropolitan 
newspapers ... in regular daily readership among top-level 
Wall Street executives .. . according to facts revealed in a recent 
survey by ‘Financial World.” More than that... of the nineteen 


columnists listed in the survey, the Journal-American placed 
three among the first five! 


Today, more than ever before, the combination of highest reader- 
ship in Wall Street and overwhelming circulation leadership in the 
New York evening field makes the Journal-American an advertis- 
ing must. You reach and influence two important New York 
markets ... the man on the street and the man in Wall Street... 
when you advertise in the New York Journal-American. 
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pin echnical Bees 


an invitation 
to view a national 


exhibition selected by 


the American Institute of Graphic Arts 


an exhibition of 

Design and Printing for Commerce, 
138 pieces of printing 

craftsmanship that successfully 
integrate the best in design 

typography and reproduction. 

Fifty Advertisements of the Year, 
the first annual exhibition 

of space advertising chosen 

solely for excellence and 

originality of design 

and typography. 

during August 

at the , 

Chicago Public Library 

Randolph Street Corridor 

daily9 AMto9 PM 


except Sundays. 


This Chicago showing 

is sponsored by 

The Society of Typographic Arts 
and by 


Collins, Miller and Hutchings 
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On the Merchandising Front... 


Subject for Pondering: Why Does Creative 
Ad Talent Wander Around So Much? 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 


Sid Bernstein, AA’s editor and framer 
of the ukase to EBW that winds up with 
“Your subject for this column is merchan- 
dising and don’t go straying into Jim 
Woolf’s private advertising preserves” 
will have to be in a particularly lenient 
mood when he reads this manuscript, be- 
cause it has little to do with merchandis- 
ing. 

My subject: Why is it that a listing of 
the previous agency connections of the 
creative talent connected with our 20 or 
so largest advertising agencies quite fre- 
quently discloses that this copy talent, art 
talent, radio-tv talent—oh, yes, merchan- 
dising talent, too—has occupied desks in 
three, five and even more of these giant 
agencies? 

I must hasten to add that this odd sit- 
uation, and I’ll describe in a few moments 
why I consider it to be odd, may not be 
true exclusively of our 20 largest agen- 
cies. It may be equally true of the next 
25 agencies in size and, perhaps, it is 
just as true among the next 100-agencies 
in size. 


s Perhaps it is merely more noticeable 
among the largest agencies because of the 
very fact that they are large. Very likely, 
the more creative talent in total employed 
by an agency, the more visible this pe- 
culiar situation becomes. (Of course, it 
could be asserted that our large agencies 
should be able to hang on to their creative 
talent more successfully than the smaller 
agencies, but let that slant hang in mid-air 
until later in this column.) 

In any event, I would love to see a list- 
ing of the previous agency connections of 
the more matured creative talent of our 
20 largest advertising agencies (and please 
remember that I insist that copy creative 
is only one of the creative factors at work 
in an advertising agency). I think that 
such a listing would show that an aston- 
ishing number of these agency men have 
swung around a considerable segment of 
the circle consisting of those 20 top agen- 
cies. 

It seems to me that if a similar check 
were made of executive talent (and all 
executive talent in all organizations is 
creative, or should be) among our top 
rubber manufacturers, our top food pro- 
ducers, etc., this round-robin pattern of 
previous employment would not emerge; 
surely not to the same degree as among 
our top advertising agencies. 


s Now I admit that this is an assumption; 
I do not have any statistics at all. It is 
simply observation—I hope more than 
merely casual observation—that leads me 
to conclude that our largest advertising 
agencies do not hang on to creative talent 
as successfully as do our largest manufac- 
turers. 


If that conclusion has any statistical 


substantiation, then I think the large 
agencies must ask themselves: Why? 

If merely for discussion we grant that 
the premise has some validity, perhaps the 
explanation will be found in these direc- 
tions: 

1. New business sometimes compels 
agencies to seek out talent in a hurry. 
And, when an important account is lost, 
sometimes important people in the agency 
are also “lost.” 

2. As agencies become larger, seasoned 
talent as well as budding talent may con- 
clude that “genius” will be better recog- 
nized elsewhere or more quickly recog- 
nized elsewhere. (That is not always an 
unfounded assumption.) 

3. The agency business perpetually suf- 
fers from lack of time. Our giant manu- 
facturers aren’t so hurried (although they 
hurry their agencies). Maybe, therefore, 
our giant producers have more time to do 
what is necessary to hang on to talent 
than do our large advertising agencies. 

4. Some advertising creative talent, par- 
ticularly some copy talent, has persuaded 
itself that its creative functions involve 
true genius; and, moreover, genius of the 
Hemingway, Faulkner type. They tend to 
work too hard at cultivating all of the 
presumed prerogatives of true genius, the 
idiosyncrasies and the idiotics—forgetting 
all the while that, usually, they have 
merely talent. Be that as it may, “genius” 
has a reputation for not remaining an- 
chored for long in one spot, so perhaps to 
perpetuate that reputation and to bolster 
the ego, some agency creative talent per- 
sists in wandering around. 

There are probably other explanations. 
Let these few suffice for the time being. 


= I wonder whether creative personnel 
in legal offices similarly swim around the 
orbit of the top law firms? Ditto for cre- 
ative personnel in our top accounting 
firms. Ditto for creative personnel in our 
top firms of management engineers, in- 
dustrial engineers, etc. (And while copy 
men in pafticular may vehemently dis- 
pute it, I maintain that all of these offices 
are as liberally sprinkled with the creative 
instinct as any ad agency group.) 

It appears to me that the advertising 
agency business has finally achieved size; 
the giants of the agency business are gi- 
ants indeed. But whether the creative 
talent of the agency business has itself 
matured, personality-wise, and whether 
agency management has itself matured to 
the same degree as the management of 
other large manufacturing and service or- 
ganizations may be debatable. 


= I throw this topic face up on the table 
not in a critical spirit but in a questioning 
mood. It appears to me that there is—or 
should be—little justification for round- 
trip voyages of creative personnel among 
the leading agencies. Consequently, if 
this somewhat dim spotlight thrown on 
the subject induces other better qualified 
agency executives to examine it in the 


Consumer Moods Important: Woolf 


Labor Takes Marketing View 


brighter light of facts, rather than what 
I have already admitted are surmises, 
perhaps the ultimate outcome will be svill 


Salesense in Advertising... 


C. M. Likes the Human Touch 


Simulcasts Are Future Pattern 
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another step by agencies toward their 
final destination of a truly professional 
service. 


Are You in Step with Ever-Changing 
Consumer Wants? 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Is your product behind the times, ahead 
of the times, or, in a state of “suspended 
animation,” simply standing still? 

If what you are promoting is not a 
product but a business, are your poli- 
cies and your methods 
briskly keeping step 
with the times? 

One major’ reason 
for the decline and fall 
of many business en- 
terprises is failure to 
keep in tune with up- 
to-the-minute consum- 
er wants and needs. 

Henry Ford is said 
to have remarked that 
“the customer can have his Ford painted 
any color he wants, as long as it is black.’ 

Mr. Ford was destined to discover that 
with black cars, only, his product was 
deplorably behind the times. 

The public during this era was becom- 
ing increasingly color conscious. Men in 
growing numbers were going for gay 
colors in shirts, ties, even hats and shoes. 
Colorful furniture, rugs, and draperies 
were revolutionizing the decor of Amer-: 
ican homes. 


James D. Woolf 


= Some enterprisers, like the paint manu- 
facturers, were not notably alert in rec- 
ognizing the spreading interest in color; 
others, more wide awake and imagina- 
tive, were quick to capitalize on it. All 
fountain pens, like the Ford, were black, 
but one maker (I believe it was Sheaf- 
fer) came out with pens in attractive 
colors and made a killing. 

Changes in public moods, humors, at- 
titudes, and viewpoints often occur with 
surprising suddenness. I believe it is not 
an exaggeration to say that the product 
(or business enterprise) that was up to 
date as recently as five years ago, oftener 
than not, is out of date today. 

There has never been a time in our his- 
tory when public interest in leisure even 
approached today’s high pitch. 

With.at least one car to almost every 
family, people want more free time to 
travel, see the sights, visit friends. They 
want more free time to sit before their 
television screens. 

This interest is especially to be observed 


among women. They want more time for 
cultural pursuits, less labor for the sake 
of prolonging good health and good looks. 
They want more time for beauty care and 
personal grooming. 


= In the June issue of McCall’s I find this 
observation on “a very special sort of 
woman—a 1954 model.” “She has learned 
the quick and easy ways, uses all the 
labor-saving appliances, and why not? Es- 
pecially since they give her time for com- 
panionship with her husband and chil- 
dren, for her own hobbies, for work in her 
community, for keeping up with the 
world.” 

It is important to note that the June 
issue of Better Homes & Gardens devotes 
much editorial space to showing women 
how to do things in quicker and easier 
ways. Here are the titles of the leading 
service articles: 

“You Can Be a Timesaving Expert, 
Too.” 

“Sort-Cut Your Laundry Jobs.” 

“Plan to do Dishes in Jig Time.” 

“Easy Way to June Bouquets.” 

“Whee! Supper’s On in 28 Minutes.” 

“Smart Cooks Cut Corners.” 

“Outdoor Meals at a Drop of a Hat.” 

“Minutemakers from a Package.” 


“s Time-and-labor-saving products are 


not the only new interest. Equally appeal- 
ing to the “1954 special sort of woman” 
are the new services that conserve her 
time and energy as she goes about her er- 
rands. 

There are now, for example, many pro- 
gressive banks with outdoor tellers’ win- 
dows that allow her to do her banking as 
she stays behind the wheel of her motor 
car. 

Some of the most modern department 
stores no longer shoo a shopper up to the 
top floor when she wants to apply for 
credit, register a complaint, and so on. 
These stores maintain “Accommodation 


Desks” on each floor, a really tremendous 
service. 


# I hear of a laundry and dry-cleaning 
firm in far-flung Arizona that picks up 
and delivers by helicopter to more or less 
inaccessible ranches. And I know of a 
grocery store that shucks fresh corn af- 
ter it has been bought by its lady shop- 
pers. If the corn, after it has been shucked, 
doesn’t look just right, said lady shoppers 
get their money back. 

It pays to keep in tune with consumer 
moods, wants, and attitudes. There is no 
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business today that can operate success- 
fully on the notion that “the customer 


The Eye and Ear Department... 


can have his Ford painted any color he 
wants, as long as it is black.” 


Simulcasts Have Advantages, 
but Also Pose Problems 


There is a great deal of talk of late 
about the single electronic device or the 
utilization of the sound track of televi- 
sion to feed to radio homes. While there 
is much to be said about the economy of 
this proposition in the relatively inexpen- 
sive operation of the radio end, the prob- 
lems are complex and gigantic. 

There are several basic questions to be 
answered: 

1. Can programs be simulcast? From 
the earliest video days a number of night- 
time tv shows have been: “Godfrey’s 
Talent Scouts” and the “Voice of Fire- 


‘\ stone,” for example. Despite the success 
a of the technique in these and a few other 


cases, it was discovered that, for most 
shows, there was a compromise favoring 
a lack of action in television and too much 
talking or unintelligibility on radio. In 
the daytime several programs are being 
successfully simulcast—“Arthur Godfrey 
Time,” “Breakfast Club,” etc. “Brighter 
Day” and “Guiding Light” use the same 
script for radio and tv. 

These continuing experiments show that 
every program can, theoretically, be sim- 
ulcast in one form or another. The catego- 
ries that would suffer most would be the 
type of comedy which depends on slap- 
stick, pantomime and mugging; the vari- 
ety show, which would have to eliminate 
dance acts and acrobats, and newscasts. In 
the opinion of most experts, television 
news is a poor second to radio news re- 
porting. 


es All these categories could, of course, be 
covered by edited versions of the tv show 
for radio presentation. It is also true that 
most successful radio programs have been 
translated into television with a modicum 
of variations. 

2. Can simulcasts be sold? Probably. 
Prime television time is so precious that 
most advertisers could dig up the extra 
radio money as some of the leaders cur- 
rently have. Instead of the tie-in threats, 
this single-instrument scheme would be 
above board and cost the full 52-week 
half-hour nighttime advertiser about 
$300,000 extra a year for excellent addi- 


tional coverage. Almost all advertisers can . 


find this extra money, which would con- 
siderably strengthen the radio line-ups 
and get the out-of-home listeners in quan- 
tity. 

3. Is it economically feasible? The oper- 


Employe Communications... 


ating expenses of the stations and net- 
works would be sharply reduced. There is 
no question of the economics of the simul- 
cast. It has already been proved by the 
existing ones. It is to be hoped that the 
final deals worked out with the unions in- 
volved will not raise the costs prohibitive- 
ly. Three of the networks have dual staffs 
for radio and television; their expenses 
will be sharply cut while their radio sales 
move back up to SRO levels again. The 
fourth radio network and the fourth tele- 
vision network could either be merged or 
go their separate ways. 


a 4. Would this type of program arrange- 
ment be good for the public? The radio 
listener would have greatly improved pro- 
gramming and the television viewer would 
scarcely know anything different was go- 
ing on. Assuming that news and special 
events could be covered separately when 
necessary, it is hard to justify a contin- 
uation of an increasingly unprofitable op- 
eration in radio. Independent radio sta- 
tions would continue their individual pro- 
gram operations just as they do now. 

5. Would the joint radio-tv operation be 
good for the advertiser? Selling tech- 
niques may have to be modified in the 
form of commercials prepared especially 
for the new concept, but from a media 
point of view, the electronic medium 
would be the most powerful, all-reaching 
medium ever devised, with continuity of 
listening and viewing because the viewer 
could follow his favorite tv program 
wherever he went—follow it on radio, that 
is, when no tv set was available. This 
would undoubtedly add great frequency 
as well as circulation. 


a What’s wrong with the idea? It would 
tend to favor the large advertisers, who 
are already strained by television costs, 
but who could afford the additional radio 
costs. The smaller or medium-size adver- 
tiser might be eliminated from the tv 
prime time by cost. 

It would further reduce the areas of ex- 
perimentation that supply future program 
ideas to television at relatively low bud- 
gets. It would tend to reduce the training 
grounds for personnel and performers. It 
would tend to eliminate competition in 
media. 

But, all in all, it is a fascinating idea 
and will probably be the electronic pat- 
tern of the future. 


Labor-Management Harmony Gets a Nod 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting service in em- 
ploye relations). 

The individual in employe communica- 
tion is accustomed to the daily irritations 
of labor-management disharmony. If he’s 
fair-minded—and he’d better be if he 
wants to succeed in his craft—he will 
sense that a lot of the skirmishes come 
about as a result of needless name-calling, 
not by the unions alone, but by manage- 
ment as well. 

At least a dozen company presidents, 


with obvious access to the editorial col- 
umns of their employe magazines, keep 
the wounds open each month. The spokes- 
man for the union rolls up his sleeves and 
slashes back in the following issue of the 
union journal. Next time around it’s the 
president’s turn. In the meantime, a 
harassed industrial relations director and 
a distraught public relations manager try 
to make black clouds look blue. 


= You can’t have good labor relations 
wtihout the effort, and you often can’t 
even have good labor relations then. One 
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charge... progress ... better living.” 


realize to be true. 


you got to act human. 


Human Touch 


These two ads are what used to be called “institutional.” Nowadays they 
are probably referred to as “public relations ads.” One attempts to sell you 
on railroads by telling you what the railroads do for you. The other attempts 
to sell you on coffee by telling you what coffee does for you. 

Both, you might say, follow an identical formula—the usual formula of in- 
stitutional or public relations ads, which are supposed to impress you with 
the service the subject of the ad performs for you. 

From there on, however, the ads go off at different tangents. The railroad 
ad takes a tangent directly away from the reader—with cliches, generalities, 
hyperbole and all the other faults of committee writing. The coffee ad takes 
a direct tangent to your heart and experience. Contrast the headlines; which 
is more human, more believable, more interesting? 


( Consider some of the phrases. From the railroad ad: “America the boun- 
tiful!...fabulous story of plenty...far-distant fields... around-the-clock 
railroading ... Without the railroads, such an abundance and variety of foods 
would be impossible ...the world’s finest transportation...a lower average 


And now from the coffee ad—“A surgeon’s eyes, signaling. A tray of shining 
instruments. A nurse’s hand, responding to each brief command. Soon, the 
anxious hour passes. Her mask comes down, revealing the solemn lines of 
strain. Then somebody says: ‘Wouldn’t you like a cup of coffee?’ ” 

You not only can see the latter; you can feel it. Even the illustration is more 
real. The railroad ad says what a board of directors thinks the public ought 
to feel and believe about the railroads. The coffee ad says what mest people 


We do not in any way question the sincerity of the railroads. We do feel, 
however, that intent isn’t enough. If you want people to believe you’re human, 


A tired nurse takes a 


" 
tae 
of momen ane 
os 


“Colfee-break” 


way, however, to take the strain out of 
the situation is to eliminate the needling 
orocess from management communication. 
When that’s done, the pay-off frequently 
egins. 

The pay-off began 20 years ago at 
Reynolds Metals, and after 20 years, it’s 
till paying off. That’s why, in the spring 
ssue of the company’s publication for em- 
loyes, “Reynolds Review,” readers find a 
emarkable tribute to labor-management 

armony. On the cover they find a pic- 

ire of Matt W. Davis, business agent for 

e Aluminum Workers local, speaking 
or 2,300 members of 13 AFL unions in 
“ouisville, Ky., and David P. Reynolds of 
ompany management. Inside the issue, 

ver several picture pages, is _ heart- 
arming evidence of the ability of sensi- 

'e management and sensible labor to get 

long. 


* According to the testimony of the busi- 
ness agent, there have been no work stop- 
pages at Reynolds in several years, and all 
‘nat occurred prior to that were minor. 
“ir. Davis said: “Reynolds very readily 
sits down and works out any problem it 
has with a union. Our local doesn’t have 
one unanswered grievance. It has been 
about seven years since we had to take a 
case to arbitration. And we have had full 
employment.” 


In commenting editorially on the hap- 
py labor situation at Reynolds, the Louis- 
ville Courier-Journal remarked: “Mr. 
Davis has put his finger on the spot 
where labor-management relations may 
often fail or succeed. A grievance proce- 
dure which acts swiftly and in good faith 
may be as helpful as a faltering and nig- 
gling grievance procedure can be harm- 
ful.” 


ws Skeptics in the field of communication 
will be plentiful; some will remark that 
these salutes are always company-in- 
spired, and that the company picks up the 
tab for the affair. Curiously, in this case, 
the unions were the hosts. The idea of 
giving a party to honor the company 
originated with the unions. Nobody beat 
the union officials over the head and sug- 
gested that they present Reynolds with a 
scroll honoring 20 years of labor-manage- 
ment harmony; that was also the unions’ 
idea. 

The certificate of appreciation, marking 
the 20 years, ended with a simple phrase 
composed by a labor spokesman. The 
scroll told of management’s contributions 
to a strong employment picture and its 
manifestation of “...simple dignity and 
human spirit in its relationship with its 
employes.” No management spokesman 
could have put it any better than that. 
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George 0. Hays 
Ed Lawson 
To all hands 


You have helped a good number 
of advertisers open the door to 
sales in automatic operations. 
Congratulations! 


(Ot 


In the mail this morning went more than 20,000 copies of AUTOMATION, Vol. 1 
No.1... this we expected. 


We did not, however, expect quite the enthusiastic response received from forward- 
looking advertisers, everywhere. 


Apparently, sales-minded men across the country agree whole-heartedly with our 


belief that AUTOMATION is the way to more sales more quickly in the multi-billion 
dollar automatic operations market. 


Here is what happened: 
78 advertisers took 68 pages to tell their story to the men they wanted to reach. 


Roger Bolz, our editor, had 88 pages of material of real interest and importance to 
management and engineering executives in all industry. 


Thus, our readers have in the August issue 156 pages (plus covers) of matter worth 
reading and heeding. 


If you have a product that can help industry attain its goal of making more goods 
for more people at lower cost—remember—you can still get your sales story in 


the advertising pages of the September issue. The closing date is August 12, so let 
us hear from you by réturn mail. 


Edward S. Lawson, Business Manager 


‘alu[t|o]m[a[T|1/0[N im 


the way to more sales more quickly in the making-it-more-automatic market 


A PENTON PUBLICATION, Penton Building, Cleveland 13, Ohio 
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G.D. Crain Jr. Says... 


Labor Takes Marketing Viewpoint 


An executive of a large publishing com- 
pany which operates its own printing fa- 
cilities was commenting recently on the 
difficulties it has been having in con- 
vineing its employes that ability to pay 
increased wages depends upon operating 
results. The attitude of the unions, as 
expressed by this executive, is, “That’s 
your problem.” 

It is refreshing to find, however, that 
most unions, equipped with able econo- 
mists and research men, can clearly see 
the difficulties which the industries they 
serve are encountering, and realize that 
workers can prosper only when the in- 
dustries and companies of which they are 
a part are also prospering. Thus they are 
properly concerned not only with increas- 
ing productivity, but also in making sure 
that the products of the industry can find 
a market at prices which produce a profit. 


= For example, the CIO Textile Workers 
Union, to which the troubles of textile 
manufacturing are not news, is taking 
what appears to be a highly constructive 
attitude toward the problems of main- 
taining production and employment and 
broadening the markets for textile prod- 
ucts, especially in the hard-hit woolen 
and worsted segment of the industry. 


# In outlining recently an 11-point pro- 
gram which it hopes will enable this 
branch of textile manufacturing to im- 
prove its economic position, considerable 
stress was laid on subjects related to mar- 
ket research, merchandising techniques 
and related activities, as well as on in- 
dustrial research to find both new and 


Tips for the Production Man... 


better products and new and better meth- 
ods of production. 

Some of the proposals offered by the 
union which are in this general category 
are the following: 

“Establishment of a textile research unit 
in the Department of Agriculture. 

“Creation of a wool fabric library in the 
Department of Agriculture to stimulate 
new design and aggressive merchandising. 

“Institution, either by government or 
labor-management cooperation, of an 
educational program to acquaint manage- 
ment, supervisors and workers with the 
industry’s latest technological advances. 

“Initiation of a consumer study to dis- 
cover the present and potential needs of 
textile consumers.” 


= Industry must sell the products of its 
workers, and if it does not succeed in do- 
ing so successfully, then the workers have 
no jobs. The worker groups which rec- 
ognize the inherent partnership between 
industry and its employes look further 
ahead than today’s labor contract, and 
recognize the need for the maintenance 
and development of markets as a pre- 
requisite for jobs and wages, particularly 
higher wages. 

This is a long way in viewpoint and at- 
titude from the position taken by the labor 
union which says to its employers, “Your 
production needs and selling costs are 
your problem, not ours; all we are inter- 
ested in is getting the highest possible 
wage rate we can force you to agree to.” 

Most workers in industry are smart 
enough to know which policy best pro- 
tects their future. 


Bigger and Better—in Texas, of Course 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, IIll.). 


Thad Ricks, who keeps the publicity pot 
boiling for the State Fair of Texas, Dal- 
las, helps attract nearly two and a half 
million visitors each year by the use of 
curious and nostalgic old-fashioned type 
faces. Thad feels that his is a “product” 
which lends itself to old types, and is 
interested in the revival of interest in 
their use. 

He has sent in a proof of a newpaper ad 
they ran last summer to plug their July 4 
fireworks show. The ad took space about 
three columns by 20 inches and ran in 
both Dallas dailies. Thad writes that the 
ad elicited so much comment that he had 
some proofs run off in red ink on Krome- 
cote paper to distribute around to the 
folks who raved the most. 

He is probably correct in his statement 
that something like this can be used only 
for its shock value, and then only once 
every tw« or three years. More than this, 
the subject matter has to be appropriate. 


# Editor Gwaltney, of the “Johns Hopkins 
Magazine,” argues against the use of old 
types for anniversary occasions, thinking 
it is pretty obvious. Maybe so, but what 
is needed is a less obvious handling and 
this is always a challenge to the produc- 
tion man. 

Since the typographers of the ’80s 
mixed type families with indiscriminate 
abandon, guidepost No. 1 would seem to 
be to go all-out. This calls for mixing in 


rococo ornaments, woodcuts, and repro- 
duction of old-time prints such as Bett- 
man Archive, New York, offers in such 
wide assortment. 

Grandiose phrasing, similarity in type 
sizing, plentiful sprinkling of exclama- 
tion points, and the use of a period at the 
close of each thought or statement—all 
are characteristic of period typography. 


# Few are privileged to speak of period 
types with more authority than Frederic 
Nelson Phillips Inc., of 305 E. 45th St., 
New York. Their old-fashioned type book 
is a gem that should be part of the work- 
ing library of every production man. Not 
only does the book show a thousand-odd 
fonts of old-fashioned and exotic types, 
but it includes ornaments, cuts, borders 
and specimens of historical prints of long 
ago. 

“Tastes and styles are constantly chang- 
ing,” writes Will Ransom. “What is 
called Art in one period is anathema in 
the next. There was a period when type 
design became progressively more ornate. 
They became, in fact, exercises in ornate 
metal engraving and legibility became less 
important than ingenuity.” 

Some of the old-time ad writers under- 
stood the power of brevity even better 
than many of our ad hacks of today. Each 
line a thought, expressed with economy 
of words. Little, if any, letterspacing. Type 
sizing seldom smaller than 12 point. Most 
lines centered. Close-fitting composition; 
that is, a minimum of space between 
words. Occasional lines on the curve. And 
over all, an attempt to do the biggest pos- 
sible job in the smallest amount of space. 


CURONIZED * 
TROPICAL SUITS 


MAURICE L MAURICE L 
ROTHSCHILD & CO |} ROTHSCHILD & CO 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

If there is anything new in the men’s 
apparel field in recent years and seasons, 
it is the use of miracle fibers and fila- 
ments alone and in combination with 
other fibers and filaments. 

It is probably true that some men are 
not interested. They do not pay attention 
to the fabric or its fibers or filaments 
when they buy a suit. But it is certainly 
true that a great many men are inter- 
ested. They are probably the ones who 
are bellwethers and who, by their lead- 
ership and conversation and exploita- 
tion, do much for the men’s wear in- 
dustry. 

These eager beavers want information, 
not poppycock. 


a So here comes Ronel-R3: “This sum- 
mer’s most amazing fabric...not just 
Ronel...but Ronel-R3 that’s softer, 
cooler and practically wrinkle-free.” 
Well, that’s pretty good: “A suit that’s 
softer, cooler and practically wrinkle- 
free’! So the intelligent reader decides 
he will check that one. Maybe this is the 
thing he has been waiting for. He finds 
out from all this space that Ronel-R3 has 
“25% more cords to the inch than iust 
plain Ronel. Ronel-R3 is softer, suppler, 
practically wrinkle-free.” He also finds 
out that “Ronel-R3 is a product of 
science (acetate, rayon, nylon) ...it’s 
actually born in a test tube. So each suit 
carries a miniature test tube and in it, 
an unconditional guarantee for one 
year.” These suits are so “marvelously 
long wearing we guarantee them for one 
year,” again says the store. And still 
again we read Ronel-R3 “allowed 25% 
more cords to the inch to make Ronel- 
R3 even softer, cooler and practically 
wrinkle-free.” And the guarantee is re- 
peated again. 

But the mystery of what Ronel-R3 is 
or why it is practically wrinkle-free or 
why it is softer and cooler remains a 
secret. Since it is advertised in Chicago 


and it is “cooler than last year’s tropi- 
cords,” it is obviously a suit not to be 
worn many months in the year. A guar- 
antee of one season on a suit like this is 
not much of a guarantee. But then $35 
is not much of a price. 


a Well, let’s give up on Ronel-R3. We 
can “stay cool, unruffled and wrinkle- 
free in Curonized Tropical Suits by the 
maker of Timely Clothes $60.” To be 
wrinkle-free is worth perhaps $25 more 
than to be “practically wrinkle-free,” so 
let’s find out about Curonizing, which 
is for “men who want to stay neat 
through blistering days at the office.” 
Curonizing, the ad says, is “science’s 
great gift to men.” The copy hedges on 
the headline, however. In the copy the 
suit is not “wrinkle-free.” It is “as wrin- 
kle-proof as a fabric can be.” But what 
Curonizing is, is a secret—a mystery— 
something perhaps the public would not 
understand. A tiny illustration suggests 
that the woolens to be Curonized are 
“drawn through a 60 foot Curon duct”— 
if that helps you. 

It is obvious that many big stores are 
still selling largely with their fat. They 
are living on momentum and whopping 
space in papers with shopping circula- 
tions to people with relatively whopping 
expendable incomes—and using manu- 
facturers’ whopping cooperative dollars. 

I will be glad, for one reason, when 
selling gets a little tougher for impor- 
tant businesses. Then they will perhaps 
begin to see that their advertising ren- 
ders the kind of service to the reader it 
can be made to render. The times con- 
sidered, they will then get far more for 
their advertising dollars. Ads like the 
above in Chicago—or any other Ameri- 
can city—do not wring the advertising 
opportunity dry. They sell the surface 
prospects. But they are very careful not 
to upset the agreeable relationships be- 
tween men customers and other stores 
they favor. 

Oh yes, the third ad. Heading says 
“The world’s coolest fabrics in Hickey- 
Freeman Customized Tropical & Pure 
Silk Suits.” Nuts. 
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The purpose of all food promotions is to increase 
the sale of goods! 

Recognizing the enormous benefits to all of more 
precise knowledge of each year’s successful promotions 
aud of methods and principles applied, FOOD FIELD 
REPORTER and FOOD TOPICS have gone to the 
food trade itself for indications of which manufacturer 
promotions were outstanding at the checkouts during 
the past selling season. 

Approximately, 2500 members of the food trade 
representing all echelons—chain, wholesaler, co-op, 
voluntary, supermarket, superette, service store—have 
cast their ballots reporting the manufacturer promo- 
tions that sold best for them in the period from July 
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FOOD FIELD REPORTER - FOOD TOPICS 


Cop Promotions of Che Year Awards 


voted by food retailers and distributors as having achieved 
top sales results during the past 12 months 


1953-June 1954. These men control or service about 
30,000 stores. 

Out of all the thousands of recent manufacturer 
promotions, the 50 voted outstanding in sales results 
by food operators themselves will be singled out for na- 
tional trade recognition. The winning promotions will 
be announced and analyzed for manufacturers in the 
November Ist issueof FOOD FIELD REPORTER ... 
and for the retail trade in the November 8th issue of 
FOOD TOPICS. - 

Through the Top Promotions of the Year Awards, 
Topics Publishing Co., Inc. believes that a long step 
forward in grocery product marketing and merchan- 
dising has been accomplished. 


Copics Publishing Co. Ine. 
\ ) Food Field Reporter - Food Copics 


330 WEST 42nd Street, New York 36, N. Y. 
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On the International Scene... 


Beer, Milk, Soft Drinks Lock in Ad 
Combat, as British Thirsts Alter 


By Milton Moskowitz 


companies and agencies here are) 
today taking a lively interest in 
what the average Briton is drink-. 
ing. 

They all know he drinks a lot 
of tea—four or five cups a day.| 
What they'd like to find out is 
whether he can be induced to buy, 
other drinks in the same prodi- 
gicus quantities. 

This explains the flurry of ad- 
vertising which has broken out all 
over the country for three quite 
dissimilar products—beer, soft 
drinks and milk. 


s For Britain’s 350 brewers, the) 
struggle has grim overtones. Per- 
capita consumption of beer has 
been declining here for 50 years, 
and the latest figures show the de- 
cline is still in full swing. Con- 
sumption dropped from 184 pints 
a head in 1946 to 140 pints in 1953. 

At one time, Britain proudly 
held the title, “Champion Beer 
Drinkers of the World.” She has 
now slipped to fourth place behind 
Belgium, Australia and Luxem- 
bourg. 

The fall in beer drinking is re- 
lated—strangely enough—to the 
growing popularity of bottled 
beer, particularly for take-home 
use. This has not increased con- 
sumption because it also reflects 
a falling-off in the patronage of 
the public houses. The pubs, 
though still a strong feature of 
British life, have been losing out 
to television and other forms of 
entertainment. 


= The brewers have adjusted 
their marketing to these trends. At 
the turn of the century virtually 
no bottled beer was made in this 
country; today it accounts for 36% 
of total production and the propor- 
tion is increasing all the time. 
Another contributing factor— 
about which the brewers can do 
nothing but protest—is the harsh 
government taxation on alcoholic 
drinks. Beer consumption today is 
roughly the same as it was in 1939; 
yet the industry’s annual contri- 
bution to the government coffers 
has risen from £65,000,000 to 
£260,000,000 in those 15 years. 


The duty actually doubles the 
price of a pint. 

Also, relatively few brewers 
have countrywide distribution, 


and this has limited brand adver- 
tising in the national newspapers 
and magazines. 


= All of these problems have been 
hashed over thoroughly in the 
trade, with the result that brew- 
ers are now running more hard- 


selling campaigns. Beer advertis- 
ing in newspapers and magazines 
increased 25% last year. 

Poster sites are thick with beer| 
ads, and most people agree that} 
they improve the landscape. Brit-| 
ish beer ads are noted for their 
humor and attractiveness. Guin- 
ness is the outstanding example. | 

The Brewers’ Society 
pitching im with national cam-| 
paigns promoting the attractions! 
of the pub (“Let’s Have One at! 
the Local”) and the product 
(“Beer is Best’). 


The much-heralded soft drink| %@ 


war began to get rolling this sum-| 
mer. Interest has been focused on 
the so-called “American invasion.” 
Ads are crying out: “Let’s Have 
a Coke,” “Pop in for a Pepsi,” 
“Canada Dry, the champagne of 
ginger ales.” 


s You may be surprised to learn 


that there are as many as 1,200 ‘0 market Coca-Cola throughout 
makers of soft drinks in Britain. | 


chai: 


is also| i 


| These are mainly local producers 
LoNnpon, July 21—A great many and a good part of their output) 


consists of fizzy mineral waters. 


No more than 20 have any kind. 


of advertising program. 

Fruit drinks have been the big 
favorites here so far. Carbonated 
lemonade is probably the top sell- 


er, and there has been a tremen- 


dous expansion in the production 
of fruit “squashes,” which are sold 


in undiluted form. With the addi-| 


tion of water, these squashes 
(largely lemonade and orangeade) 
work out to a 26 oz. drink for only 
7¢. 
At first glance, the market for 
soft drinks seems to be wide open. 
Annual British consumption is 
414 gallons per head, compared to 
12 gallons in the U. S. However, 
observers are quick to point out 
that the American drinks will not 
have such an easy time here. 


s For one thing, the drinks are 
going to be served warm in most 
cases. Coca-Cola readily admits 
this to be a disadvantage. The 
British climate and British homes 
are also listed as obstacles: It 
doesn’t get very hot in the summer 
and the absence of central heating 
keeps rooms cold in the winter. 

Finally, the American-style 
drinks are relatively expensive— 
at 7¢ a bottle—to the working 
man, and there isn’t much excess 
purchasing power in Britain for 
new products. 

These pessimistic assessments 
have not succeeded in frightening 
anyone away. After a year spent 
largely in ironing out distribution 
kinks, the sponsors of the Ameri- 
can drinks have launched aggres- 
sive selling drives. They are going 
into the market with gusto. And 
the producers of the established 
soft drinks have responded with 
big ad drives for their products. 


= Some of the brewers are mak- 
ing sure they end up on the win- 
ning side, come what may, by 
acting as bottlers and distributors 
of the American drinks. 

Thus, Watney Combe Reid & 
Co. Ltd., one of the country’s lead- 
ing brewers, is distributing for 


“You can’t beat Sunbeam Moves into 
a glass of good 
wholesome 


beer is best 


Led Laut ont at ke Loead 


SOURED BY THE BewRs secu ry 42 PORTMAN MEARE, Homann, WE 


PUB PROMOTION—This ad is part of a 

drive by Britain’s Brewers’ Society 

to get patrons back in the pubs to 

restore shrinking beer-consump- 
tion statistics. 


turn for a reverse arrangement in 
North America. 

Just aS ambitious as the beer 
and soft drink partisans are Brit- 
ain’s milk producers and sellers. 
Government marketing of milk 
ended only a few months ago, and 
with the return of free trading 
conditions, a full-scale offensive 
was mounted. 

Pooling their resources, dairy 
farmers and dairy companies set 
up a National Milk Publicity 
Council, which is spending nearly 
$1,000,000 this year trying to boost 
milk consumption. The stated aim 
of the campaign is to get every 
person to drink at least one more 
pint of milk a week. 


# The milk people have their sta- 
tistics handy also. Daily consump- 
tion in Britain: about three-quart- 
ers of a pint per person, compared 
to a little over a pint in America 


and 11 pints in Sweden. 


| The milk marketers have come 
/up with a happy theme: “You’ll 


feel a lot better if you drink more 


‘ milk.” Large-space ads have fea- 


tured “before and after” pictures, 
British comedian Norman Wisdom 


Coca-Cola in most of England;|and a pretty 18-year-old model. 


Charringtons, another top brewer, | 


has a similar arrangement with 
Canada Dry, and a third brewer, 
Fuller Smith, is handling Seven- 
Up. Schweppes Ltd., the biggest 
soft drink advertiser in Britain, 
is marketing for Pepsi-Cola, in re- 


PICCADILLY SPECTACLE—Largest sign 


in London's Piccadilly Circus, 


most famous British advertising 


|Site, is the new Coca-Cola neon 
Spectacular which is 44’ square. 
Debut of the sign early this month 


‘followed the completion of plans 


Britain. 


Copy has emphasized the food 


value of milk: “It’s the most near- 


‘ly perfect food there is. FOOD, 
/notice: Food that contains some of 
every single element you need for 
health.” 

The copywriters, with one eye 


.}on Coca-Cola, also say: “No other 


soft drink in the world does so 
much for you at such tiny cost.” 

With all this encouragement— 
from beer, soft drink and milk ap- 
peals—it will be surprising if the 
British don’t begin to feel more 
thirsty. What they'll take to slake 
this thirst remains the interesting 
question. 


| Rochester Sales Club Elects 


Lysle B. McKinley, v.p. and 
j}manager of scientific instrument 


m|sales for Bausch & Lomb Optical 


|Co., has been elected president of 
the Rochester Sales Executives 
Club. Other new officers are 
Charles E. Love, exec. v.p. of 
Commercial Controls Corp., Ist 
v.p.; Thomas J. Dunn, assistant 
sales manager of Haloid Co., 2nd 
v.p., and Robert D. Skerritt, dis- 
trict manager of Dun & Bradstreet, 
treasurer. 


Ad Men’‘s Post Elects Ellison 


Cyril Lee Ellison, advertising 
manager of American Artist, has 
been elected commander of the 
Advertising Men’s Post 209 (New 
York) of the American Legion. 


Britain. Schedules 


Introductory Drive 


LonDon, July 20—Sunbeam 
Corp., Chicago, is the latest Ameri- 
can company to start a branch 
operation in Britain. 

A subsidiary company, Sun- 
beam Electric Ltd., has been set 
up here with registered capital of 
£350,000 ($980,000). 

Sunbeam will be manufacturing 
at East Kilbride in Scotland. A 
factory of 200,000 sq. ft. is to be 
built there and will employ about 
2,000 persons. The company has 
reserved a further 375,000 sq. ft. 
of land for possible expansion. 


s The British offshoot will make 
a complete range of Sunbeam elec- 
trical appliances, including Shave- 
masters, Mixmasters, Coffee- 
masters, Ironmasters, automatic 
frying pans and toasters. 

At present, no Sunbeam appli- 
ances are on public sale in Bri- 
tain. However, the Sunbeam fac- 
tories in Chicagd and Canada do 
service other European countries 
and also sell—through Post Ex- 
changes—to American _ soldiers 
stationed over here. There are now 
45,000 American troops in Bri- 
tain alone. 

In addition to introducing Sun- 
beam products to Britain, the 
Scottish factory will take over this 
existing European market. 


a Although it will be some time 
before production gets under way, 
Sunbeam is planning to run an in- 
troductory ad campaign very 
shortly. The appliances will be im- 
ported from Sunbeam’s Austra- 
lian plant. 

The appliance maker has already 
appointed an agency, Scott-Turner 
& Associates Ltd. In fact, Sun- 
beam has set up temporary offices 
in the agency’s London building 
(at 17-18 Dover St). 

Edward S. Northup, former 
sales manager of Sunbeam Corp., 
has come over to Britain to head 
the new company. He will be the 
managing director. 


USS. and British 
Agencies Form New 
Canadian Subsidiary 


TORONTO, July 20—Two British 
agencies and a New York agency 
have joined forces to set up a Can- 
adian advertising agency. 

The new agency, with offices 
here, is Pemberton, Freeman, 
Bennett & Milne Ltd. It has been 
launched by Robert Freeman Co. 
Ltd., Alfred Pemberton Ltd., both 
of London, and Victor A. Bennett 
Inc., New York. 

The agency was formed mainly 
to handle British manufacturers 
selling in Canada. Among its ac- 
counts will be the British Woolens 
Assn., Brevitt Shoes and Cerebos 
salt. 

Robert Freeman and Alfred 
Pemberton are both fair-size Lon- 
don agencies. Between them, they 
handle billings in excess of 
| $4,200,000. 


|\@ The Freeman agency already 
has a tie-up with Bennett in New 
York. Mr. Bennett is British-born, 
but became a naturalized Ameri- 
can in 1936. His agency handles 
the American end of British Wool- 
ens and Brevitt shoes. 

The new Canadian agency has 
offices at 47 Wellesley St. East, 
Toronto. It is headed by Jack 
Milne, who has been running a 
market consultancy firm in Tor- 
onto. 

Also associated with Pember- 
ton, Freeman is Kim Beattie, pres- 
ident of the Canadian Public Re- 
lations Assn. 

Establishment of the Toronto a- 
gency was welcomed in London as 
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*.. Smokers Never 
Shall Be Slaves’ 


CARDIFF, WALES, July 21— 
Alfred Golder, president of 
Britain’s National Union of 
Retail Tobacconists, took the 
field last week against the 
detractors of cigarets. 

Addressing the union’s an- 
nual conference here, Mr. 
Golder said “one great 
point” seems to have been 
overlooked in all the reports 
on the relationship of cancer 
to smoking. 

“That is,” he explained, 
“that in two world wars 
tobacco was regarded as a 
number one priority. The 
comfort and solace which it 
brought to the fighting forces 
and the civilian population 
proved a major contribution 
to our eventual victories. 

“I would go so far as to 
say that had it not been for 
tobacco, we shouid probably 
be today an enslaved na- 
tion.” 

And Mr. Golder con- 
tinued: “I am confident that 
British common sense will 
prevail and, in the long run, 
we shall look back and re- 
gard the attempt to frighten 
the people of this country as 
just another episode in the 
age-long fight against the 
belief that what is pleasura- 
ble must be harmful.” 


an aid to British exporters. World’s 
Press News said PFBM “could 
duplicate in Canada the kind of 
success which Hewitt, Ogilvy, Ben- 
son & Mather, also of British par- 
entage, has scored in the U.S. by 
providing a powerful sales force 
for British goods.” 


Mobilgas Special in Drive 

General Petroleum Corp., Los 
Angeles, has launched an intensive 
tv spot campaign in 11 western 
cities to promote its premium high 
octane gas, Mobilgas Special. Us- 
ing a series of 20- and 60-second 
animated commercials with live 
announcements, the campaign is 
similar to the one used to intro- 
duce the gas last May and will run 
through the mid-summer peak of 
motor travel. Stromberger, La- 
Vene, McKenzie, Los Angeles, is 
the agency. 


Miss Anderson to W&G 

Maxine Anderson has joined the 
West Coast office of Weiss & Gel- 
ler, Chicago, as associate producer 
and fashion coordinator, Miss An- 
derson, formerly with the Holly- 
wood office of Biow Co., will assist 
Walter Hiller Jr., manager of the 
office in Los Angeles. 


THE MILWAUKEE BRAVES 
Gratefully Salute and Humbly Thank 
see you s ae 
the 1,000,476 fans 


kg he 


REAL FANS—An hour after the ’54 

attendance figure passed the 1,- 

000,000 mark at the Milwaukee 

Braves’ park, the Milwaukee Sen- 

tinel was out with this ad. Mathi- 

son & Associates is the ball team’s 
agency. 
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in the fishing 
tackle industry! 


“There has been a sharp up-swing in 
Jeff's Originals during "54 over any 
other year in the past,” 


writes W. D. Jeffers, Owner, 
Jeffers Manufacturing Company 


“We of Harnell are most optimistic as 
we approach the closing quarter of the 
fishing. tackle season... The year of 
1954 will no doubt prove to be the 
greatest experienced by the entire fish- 
ing tackle industry,”’ 


writes George A. Hine, President, 
George Hine Products Company 


More men spend more time fishing and 


hunting than in any other leisure activity 


AND 


SPORTS AFIELD, with its six Sports Afield 
annuals, provides more fishing and hunting 
service than any other outdoor publication 


.eading manufacturers expect 1954 
0 be “tops” in sales 


Bi highons EPSP 


“This year is one of the best we've ever had,” 


writes D. C. Corkran, President, Charles F. Orvis Co. 
(shown here with Sales Manager Dick Finlay). 


“Sales of our ZEBCO casting reels 
have been climbing steadily and are 
still moving up. Despite expanded 
production facilities, orders are com- 
ing in faster than we can fill them,” 


writes Ralph F. Lafferty, 
Vice President, Zebco Company 


“It is my frank opinion that with ability 
to supply what the customer considers 
as VALUE there is no reason why our 
business and others should not remain 
solid,” 


writes John Hudak, Vice President 
& Gen’l Manager, Paul Bunyon Bait Co. 


| SPORTS AFIELD 


THE AUTHORITY FOR FISHING AND HUNTING 


A Hearst Magazine 


959 Eighth Avenue, New York 19, N.Y. 
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NEWS ITEMS 
_ on any subject» 
From newspapers and magazines 


published throughout the country. 
Write for booklet... 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 
Est. 1888 BA 7-5371 


Robert 
Agency, 
pointed Richard M. Reuland an 
account executive. Mr. Reuland 
formerly was assistant advertising 
manager of Furnas Electric Co., 
Batavia, III. 


\Reuland Joins Robert Clark 
E. Clark Advertising. 
ap- 


Aurora, Ill., has 


Worthington Named A. M. 


John H. Worthington, formerly 
circulation 
Leadership, monthly publication 
of the Aduit Education Assn. of 
the USA, Chicago, has been pro- 
moted to ad manager. 


manager of 


Adult 


NEWARK, N. J., July 20—At a 
time when many telecasters in 
multi-station markets are moan- 
ing about the difficulty of getting 
their share of the advertiser’s dol- 
lar, WATV sounds a different 
note. 

Fourth to hit the airwaves in 
New York’s seven-station battle 
for business, WATV, with its stu- 
dios and offices here, found the 
going tough until its transmitter 
was moved to the Empire State 


Bldg. in New York last November. 


3rd ADVERTISING — 
ESSENTIALS SHOW 


THE HOTEL BILTMORE, NEW YORK 

November 15th, 16th, 17th, 1954 

ADVERTISING TRADES INSTITUTE, INC. 
Thomas B. Noble, Chairman 


270 Park Ave., N. Y. C., 17 MU 8-009! 
OVER 9,700 ATTENDED LAST SHOW! 


| 


The newest in Displays of 
All Kinds @ Graphic Arts 
@ Packaging @ Premiums ® 
Visual Aids @ Photographic 
Services @ Art @ Paper @ 
Signs @ Allied Products 
and Services @ Films. 


Write Evelyn Owen on business 
letterhead for guest tickets 
or exhibitor's information. 


This enabled many New Yorkers 
to get the station for the first 
time and gave the station a much 
stronger selling story to tell ad- 
vertisers. 

Today, the independent station, 
which has installed former WOR- 
AM sales chief William Crawford 
as sales director, claims to be 
making money. Billings for the 
first quarter of 1954 are up 60% 
compared with last year, with 22 


Income is higher through the 


> 


Income is at its peak! 
From now through the fall, 


harvest season means 


boom buying! 


KOA serves the entire Western 


year! Farm and ranch income 


in the Western Market 
is 74.3% higher than the 


national average! 


KOA programs for this 

market, with 18 hours 

; a week devoted to 
is FARM AND RANCH SERVICE! 


Market.. 


. more people who 


can’t get TV than any 


radio station in America. 


This regular coverage 
includes 3,644,400 


listeners in 302 counties 


Write today for 
complete details... 
or CALL PETRY! 


Dominant NBC 


of 12 states! 


DENVER 
Covers The West... Best: / : 


Station — 50,000 Waits 


WATYV Finds Formula for Making Money 
in New York's Crowded Television Market 


national advertisers among the 
list of new sponsors. 


# Other stations which are bat- 
tling strong network competition 
for the viewers’ attention might be 
interested in the technique WATV 
has used to carve itself a niche 
in one of the country’s most 
crowded video markets. 

The station saves money by not 
signing on until noon. About 85% 
of the total fare is film, including 
feature movies, westerns and car- 
toons for the most part. Many of 
the movies are classics of the type 
that New Yorkers pay 60¢ to see 
at the Museum of Modern Art. 
The station has rates which are 
pegged below those of any other 
station in its territory—$1,000 an 
hour. The station seeks to keep it- 
self a “real low-cost-per-thousand 
buy.” 

Biggest sponsor and audience 
attraction is “Junior  Frolics,” 
which is televised Monday through 
Saturday at 5 p.m. The telecast 
offers 30 minutes of film funnies 
and cartoons five days a week and 
an hour’s worth on Saturday. The 
full house of sponsors includes 
American Stores, Ronzoni, Maltex, 
Costa ice cream and Cott bever- 
ages. 


a Fred Sayles plays host to some 
15,000 children a year who come 
to the studio to watch the show. 
He frequently throws the script 
out the window and calls on his 
youthful spectators to help him 
with commercials. A consistently 
strong rater, “Junior  Frolics,” 


Advertising Age, July 26, 1954 


which has introduced many a 
youngster to the out-of-the-ink- 
well characters of cartoonist Max 
Fleischer, scored a 11.5 on the 
May Telepulse report, topping all 
competing shows on local chan- 
nels. 

Last January, “Junior Frolics” 
drew a 15 rating by the American 
Research Bureau—high in the 
New York area for multi-weekly 
shows telecast before 6 p.m. 

Why a sleeper like “Junior 
Frolics” catches on remains a 
mystery, but there is no secret 
about the WATV approach to tel- 
evision: Give the viewers what 
they like at a price the sponsor 
can afford. 


M & R Buys Radio for Pream 


M & R Dietetic Labs Inc., 
Columbus, O., is running a spot 
radio campaign in about 60 mar- 
kets to push Pream, the instant 
powdered cream, as the easy way 
to cream coffee. Color ads in the 
Ladies’ Home Journal and Life 
also continue throughout the sum- 
mer. Benton & Bowles is the 
agency. 


Article Defends Beer Ads 


Advertising campaigns stressing 
low calorie content of beer, a sub- 
ject of controversy in recent 
weeks, are defended in an article 
in the current Modern Brewery 
Age. The article, “Calories Go 
Commercial,” is by David Bland, 
ad director of G. Krueger Brew- 
ing Co., Newark. 


CFCM-TV Joins Columbia 


CFCM-TV, Quebec City, Quebec, 
has joined the television network 
of Columbia Broadcasting System. 


like gin 
goes with 
tonic... 


. > ; — ss 
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Electros and Typography 


combine for that ‘extra something” at 


BERTSCH 


& COOPER 


get both under one roof— 
extra fine quality... 


extra fast... 


extra convenient! 


FREE! Production Men, 
send for new copy-fitting aids: 
TYPE RULER, measures every 
size 5—15 point; and TYPE 
GUIDE, shows characters per 
line for all line widths in all 


faces, all sizes! 


TYPOGRAPHY 
THAT SELLS 


MERCHANDISE 


BERTSCH & COOPER, 547 S. Clark St., Chicago 5S 


CREATIVE COMPOSITION AND LAYOUT - 
EXPERT HAND SETTING - 
NEWSPAPER MAT SERVICE . TRU-TONE® ETCH 
+ TRANSPARENCIES FOR OFFSET AND GRAVURE 


FOUNDRY TYPE - 
PLASTIC PLATES - 
PROOFS 


MONOTYPE ~- LINOTYPE 
ELECTROS «+ TRU-TONE « 
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Why Country Gentleman 


is changing its name 


to Better Farming’ 


Building a better magazine for its millions of readers—a better advertising medium for 
everyone who sells to the 40-billion-dollar farm market. 


OUNTRY GENTLEMAN has built its century-old repu- 
tation by meeting—and often leading—each advance 
in agriculture. 


By helping generations to farm better and live better, 
Country Gentleman became an old and honored name. 
Now Country Gentleman is changing to a name more 
indicative of its contents— Better Farming. It is part of 
a postwar program to keep the magazine geared to its 


editorial philosophy, Better Farming for Better Living. 

As with all steps in this program, the name change is 
being made through an orderly plan designed for the 
best interests of the magazine’s 2,600,000 families, and 
the advertisers and dealers who serve them. 

Watch how America’s most influential farm magazine 
continues as the greatest selling force in Rural America 
—through its new program in a new era of agriculture! 


COUNTRY GENTLEMAN THE MAGAZINE FOR 


Country Gentleman 


THE MAGAZINE FOR BETTER FARMING 


you will see a marked 
*% NEXT MONTH change in the cover 


of this magazine. The slogan, “magazine for BETTER 
FARMING,” which we have used for years at the top of 
this Contents page, will then also appear in bold letters 
with COUNTRY GENTLEMAN on the front cover. It will be 
given prominence because we, the editors, and you, the 
readers, today agree that the desirable and profitable 
goal for both of us is BETTER FARMING. Starting in 
September, therefore, our old friend, COUNTRY GENTLE- 
MAN, begins a gradual change that by the end of this 
year will result in the official and actual name of this 
magazine becoming BETTER FARMING. Meanwhile our 
family “magazine within the magazine,” Country Liv- 
ing, also will change its name to Better Farm Living. 


August 


issue will tell readers that by the end of the year 
the name of their magazine will change to Better 
Farming, and that a new cover design is coming 
with the September issue. 


let nigel oe 


THIS IS 


WHERE WE 


SELL 'EM 


ON LOOKING 


INSIDE 


September 


cover will carry a logotype with subtitle, 
“The Magazine for Better Farming,”’ to 
continue for four issues. Country Living 
section will be retitled Better Farm Living. 


Better Farming 


SELL ‘EM 


WE'LL SELL 
BOTH 
MEN AND 


SELL ‘EM 
ON LOOKING 
INSIDE 


cover will feature new name Better Farming 
under a line retaining a link with former 
name, Country Gentleman. Readers will see 
that the “‘new face’’ reflects contents and 
goal they share with editors. 


untry Gentleman 


A Curtis publication—Circulation now more than 2,600,000 The magazine for Better Farming 
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Department Store Sales... oe ess 8 47 32 years ago. He was one of the 
ae rh. SRE, founders of the Industrial Mar- 
” vets keters of Cleveland and a charter 
eekly Sales Are 5% Ahead of 1953 member of the First Advertising 
Agency Group. ; 
WASHINGTON, July 22—Depart-| New York 17 
ment store sales in the U. S. dur- -sonamec se aa ie oe LOUIS W. TURCK 
ing the week ended July 17 were) phijadeiphia District ............ — ‘y PHILADELPHIA, July 20—Louis W. 
5% ahead of the corresponding) city : Turck, 68, manager of the Phila- 
week of 1953, according to the| _Philadelphia iddigesiiicesatebiohcd r— 7 —23 delphia office of Reynolds-Fitz- 
Federal Reserve Board. | “Heeemeuten Arons ii gerald, newspaper representative, 
To add further to the optimistic) axron ~ 110 ~—57 died suddenly yesterday. He was 
report, sales from Jan. 1 to July) — Cincinnati .+12 —16 a former president of the Phila- 
17 were only 2% behind the cor-| Cleveland ......... _+1l —36 Riess delphia chapter of the American 
responding period of 1953. a senenareononnaneenennannneenste be = ae Assn. of Newspaper Representa- 
The sales gain during the July| grie oo eens $12 22 : or” al tives. 
17 week was recorded despite re-| City Sag er oe “i ° M 
cord-breaking heat and drought) Pittsburgh 0... ee oe SiiG-t ~ wd '{. Sed ots FRANK . CHAPMAN 
conditions which prevailed in| "yetropoiitan Areas caries: tal Daas as .. | Caruspap, Cau., July 20—Frank 
| eee r+13 —16 Beard Haire Duffy Haire Montgomery Chapman, 53, former 
D hi i? —% é ertisi 
| -‘enieenee Washington ..r +1 —*\| GUEST SPEAKER—Bernard C. Duffy, president of BBDO, talks to staff aos 7 oor bog ogg hg 
| Richmond —5| members of Hai blishing Co., N i 2 = 2 
Department Store | atin istic x oe + * 9 Co., New York, at their annual sales |r. Chapman, president of the 
| SRniien aunes meeting. Flanking him are William K. Beard Jr., president, Associ- | san Francisco Advertising Club 
Sales Barometer Birmingham . ...........0::sscc: $22 ++| ated Business Publications; Andrew J. Haire Sr., chairman of the |in 1947, retired six years ago. 
— pilsineeneai ioestositioises +42 —_ board, and Thomas B. Haire, president, Haire Publishing Co. 
BETTE —ececcesccsceseess — 
Change from 1953 Atlanta ...... —5 JOSEPH J. LERNER 
Augusta . —19 San Francisco City ............ +23 —14| 
SID sccaptasesinsesesrsiestosne +20 —18 CRM GEE iis ccssonssserscnsee +22 —22 RODNEY D. MORGAN New York, July 20—Josep h J. 
+5% NaSRVIMNE ceceescteccsecccco? +17 —21] San Jose 435 —1ig|_ New York, July 20—Rodney D.|Lerner, 67, board chairman and 
cay Portland re —11 Morgan, 85, board chairman of) former president of Lerner Stores 
ampa +10 —ll MRTG BD I Sasesescesnetsoosesonses +13  —18| Ullman Co. and a pioneer in gra- Corp., national chain of women’s 
—2% ‘jae nena tine seseesanenneeeny +15 —16 nse 2 came He or * vure and collotype printing in this|apparel stores, died July 18 of 
—— ac - & soa +9 —11| country, died yesterday in Nassau| cancer. 
Indianapolis —11) Hospital after a brief illness. After practicing dentistry for 
Week Jan. 1 enact ee 7 i ae Born in Lubec, Me., Mr. Morgan|several years, he abandoned that 
‘ Eades al to a... ie oe joined Ullman in 1895 to assist in| profession and, with his brothers, 
uly 17, 195 uly 17, 3954 Metropolitan Areas League of A cies the production and sale of fine|Samuel A., and Michael, founded 
Little ROCK wocssscssssessseceesseene +58 — 4 pane Rok Su gral art publications. Shortly afterward | Lorraine Stores Corp. in 1917. The 
ge pre —15 The L = he became manager of the printing | enterprise, later changed to Lerner 
. — e League of Advertising | givision, and later served as sec-|Stores Corp., became a nationa 
Memphis. .ccsocsoseeee . +31 —12] Agencies. New York, has f d P-s 1 
many sections of the country. ah 419 —13| SBencies, New York, has tormec retary of the company. In collabo-| operation. Mr. Lerner was elected 
The only district which had a| Metropolitan Areas a speakers’ bureau, designed to|;ation with the late Eugene F.| president in 1929 and board chair- 
sales drop was Philadelphia,| Minneapolis-St. Paul .......... +» +s|aid in the dissemination of adver-| Fijis, who had been head of the|man in 1952. 
where a 4% decline was reported. Minneapolis City oo... +20 —13} tising techniques, history, methods |,.tosravure de ment of th 
; St. Paul City ** +s : rotogravure partme of the 
In Chicago, sales were on a par Cities 1 al a aan calacnar t and the structure of agencies. The New York Times Mr. Morgan is RALP 
with last year’s figures. In the re-| Duluth-Superior 0.0... , 8 —|bureau is composed of specialists| oegited with introducing sheet- H W. JENNINGS 
maining districts, sales increases| Kansas City District .............. +3; —7|in all phases of advertising. _| ¢eq gravure printing into the U. S. Cuicaco, July 21—Ralph W. 
ranged from 1% in San Francisco| Metropolitan Areas Business, philanthropic, civic|j, 1917, He had been active since|J¢mings, 62, advertising manager 
to 17% in Kansas City. —— sevens —'/and educational groups desiring! j995 in the development of the of the Chicago, Burlington & Quin- 
% Change from ‘53 nr ‘ speakers may contact the League collotype process for books and cy Railroad Co. since 1936, died 
Week Ended : isi i i 
initiate peed Der St. Joseph . 417 —19/0f Advertising Agencies, 112 E.| sj... art printing. yesterday after a sudden illness. 
District, Area, and City ; 19 | Albuquerque ..n.cccocennn +25 4 2|19th St., New York. There are no More recently, he was credited Mr. Jennings had been em- 
Oklahoma City... +38 +413) fees for the service. ‘ ‘yt : ployed by the railroad for 40 
UNITED STATES eo = I eta iittaenaiisin SA ot with developing the reproduction , oe 
- 16 +38 9 ears, serving as a clerk in its 
Boston District.............0.0s00008 +19 —13| City ‘of rare laces and imported fab- y : Misr 
Metropolitan Areas Kansas City ccccccssscccssccscsec +47 -—1\ John Poole Names Hutchinson rics on plastics, now marketed acon agggord ~ merge enge 
IN Sine hai ccstiacnrivtcsinginble +23 —14| Dallas District +27 —10 , | -.|ments earlier in his career. He 
Seentine Genten . <ui| Setbepeliien Aress | Wallace Hutchinson, formerly throughout the world as plastic was president of the Assn. of Rail- 
Suburban Boston an Dallas 436 — 1 Los Angeles sales representative of table mats. His son, David, is exec. road Advertising Managers from 
SIDS seicicicessinineaniintes —19| El Paso —20|KBID-TV, Fresno, Cal., has been v.p. of Ullman Co. 
— sneiennmiatiatea —16 oo abe a! named promotion manager of John 1942 to 1944. 
oe —'® Poole Broadcasting Co., Holly-| LEE E. DONNELLEY 
IIE vis scncnistheiitabacgnaten —13| Metropolitan A a —s 
A Set] Son Beansiece Blte 418 “18 wood. Poole has appointed Paul) CiEeveLanp, July 20—Lee E. Don-| Stark Joins Sales Staff 
New York District —14| Metropolitan Areas |Shoafe and Bob Underwood ac- nelley, 62, president and treasurer; Richard Stark, formerly with 
ir appa Areas a sae ee peg ss aieiasel +19 —18 count executives of KBIF, Fresno.|of Lee E. Donnelley Co., Cleve-|DuMont Television Network, has 
Sew Yaka mh tow cae Wostebte fies oo 1% — 31 | Both men formerly were account/land agency, died July 16 at his| joined ABC-TV’s eastern network 
Jersey T. ae  ee e 414 —18|executives with KBID-TV, which | home from a heart ailment. television sales staff as an account 
ROO +23 —11 San Francisco-Oakland +23 —17\/has suspended operations. Mr. Donnelley started his agency | executive. 
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Minute Spot Broadcast Availabilities 


* As of 5 p.m. EST Thursday, July 22. All availabilities subject to prior sale. * 


NR 


Pe RN i Ra 


and 3:00 to 5:15 PM Monday through Friday. Eddie , 
(oontz, for years Oklahoma’s favorite disc jockey 
‘turns to Oklahoma City and KOMA August 2. | 
dvance publicity and promotion of his return has 
1e town talking. Eddie will direct his smartly- 
orded line of platter chatter to the ladies on the 
orning segment and to the teen-agers during 


Rates for this feature: 12 lines (47 letters and spaces per line), including head- 
ing, $25.00. Minimum charge, $25.00. Each additional line, $2.00. No agency 
commission allowed on this feature. Write, wire or phone order to Wm. Hanus, 

Advertising Age, 200 E. Illinois, Chicago (11), Ill. (Phone: DElaware 7-1336). ° Raye af hy et Bang By 
Orders with copy accepted as late as 5 p.m. Thursday for Monday publication. | ee ee ae See eee ee eee 


t your nearest Avery-Knodel office for details. 


3 | minutes of the latest news every hour on the hour, 


R A D I o 4 |and two-minute headline news and weather re- 
“}| ports on the half-hour at 1:30, 2:30, 3:30, 4:30 and 


AVAILABILITIES | *:22 4M. Te atter-midnight audience’ is often 


’ |comparable in size to daytime and almost 100% 


WASHINGTON - WRC 


ep Rally with Mac McGarry - 15 minutes pre- 
ding Navy football games. $100 net commission- 
le, package price, per program. For fifteen 
inutes before WRC’s Saturday Navy football 
oadcast, Mac McGarry whips up interest in the 
ntest to follow with rousing songs of the col- 


|adult. Check WOR for prices on this low-cost 
availability capable of doing a top-notch selling 
DALLAS - WFAA 

Dallas-WFAA Early Birds, now in its twenty- 


job. 
fifth year—and the oldest breakfast time variet NEW YORK - WOR 


show in radio—has quarter-hour participations | Exclusive on radio in New York and done by 
available 7:15-8:00 AM on WFAA-820 weekdays | Harry Wismer—wrap-ups of 3 great golf tourna- 
and Sunday. Murray Cox Farm Program 6:30 AM | ments featuring such players as Sam Snead, Lloyd 
on WFAA-570 open for sponsorship Tuesdays and | Mangrum, Jimmy Demaret, Marlene Bauer, Babe 
Thursdays quarter-hour period. 6:45 PM News, | Zaharias, and many more golf greats. 1) The Car- 
WFAA-820 with Bob Tripp reporting to largest lings Open from Menikiki Country Club, Cleve- 
general audience for quarter-hour. Available Tues- | land, Sat. & Sun., July 17 & 18, 7:00-7:30 PM; 2) 
days and Thursdays. | The All-American from the Tam O’Shanter Coun- 


| =z, Sm Caneee, Sat. & Sun., Aug. 7 ° 8, “~ 
| 7: ; 3) e World’s Championship from the 
NEW YORK - WOR Tam O'Shanter, Chicago, Sat. & Sun., Aug. 14 & 
MEET MR. MIDNIGHT presents disc jockey L: 

Donahue with four and a half hours of ‘ante 


(15, 7:00-7:30 PM. Total cost per program: $385, CHARLESTON - WCSC-TV 
fully commissionable. Total cost for the six 
from 1:00-5:30 AM seven days a week. Easy lis- 
tening is the objective of this after-hours music 


matches; 100, full 4 Carolina Newsreel, 11:00 to 11:15 PM, Monday 
| $2 y commissionable ‘hrough Friday. TODAY’S NEWS on the film to- 

feature, with current popular tunes and all-time | 

favorites, avoiding the overworked “Top Twenty” | 


cight, plus sports summary and live weather map. 
OKLAHOMA CITY - KOMA 


Newsfilm from entire world, plus full regional 
format. All seven days, Lee Donahue presents five THE EDDIE COONTZ SHOW - 7:15 to 9:00 AM 


ges involved. He delves into the background of 
‘e teams, and discusses their leading players. 
fae’s own enthusiasm is contagious and he im- 
arts high spirits to his audience. Call WRC or 
our NBC Spot Sales salesman. 


ee ee ae ee ae 


| pELeviston |) 
AVAILABILITIES | 


Re Me a 


coverage. Two personalities. Three one-minute 
commercials (live or film) plus open and close 


billboard. Tremendous dealer satisfaction but not 
renewed after six months by Westinghouse be- 
cause of network purchase. $375 weekly. Contact 
Free & Peters or call collect WCSC-TV, Charles- 
ton, South Carolina 3-8371. 


CLEVELAND - WNBK 


Cisco Kid, 6:00-6:30 PM, Saturday. Popular western 
film show starring Duncan Renaldo as ‘Cisco” 
and Leo Carillo as “Pancho.”’ Now in its fourth 
consecutive year, program is rated among top five 
non-network film shows. Recent ARB report gave 
Cisco Kid on WNBK a 27.6 rating - 18 points high- 
er than its nearest competitor. Participations avail- 
able at $165 gross each. Call WNBK or your near- 
est NBC Spot Sales office. 


NEW YORK - WOR-TV 


Prime opportunity to sell via the Aunt Jean 
Show—1:30 to 2:00 PM, Monday - Thursday, Fea- 
tures Jean Phair, successful cooking and home- 
making expert. Topics include family, health, 
beatty, fashion, home furnishing and cooking. 
Jean Phair has proved her ability to sell in every 
market where she has appeared. Advertiser has 
double benefit of integrated commercial message 
plus product use on show. Price: $344 per quarter- 
hour (13 week basis). 


WASHINGTON - WNBW 
Inga’s Angle, 2:00-2:30 PM, Monday through Fri- 
day. Fun-packed, audience participation show star- 
ring Washington’s most popular beauty and fash- 
ion authority, Inga Rundvold. Features fashions 
and beauty news, interviews with Washington's 
leading ladies, and quiz show for the studio audi- 
ence. Participations available at $75 gross each. 


Call WNBW or your nearest NBC Spot Sales 
office. 
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Frozen Foods Day Speakers Trace Growth of 
Juices, Pies and Dottie’ 


New York, July 20—This year 
Americans will open 1,250,000,000 
cans of frozen orange juice and 
drink over 52,000,000 gallons of it. 
In addition, they will eat $30,000,- 
000 worth of frozen pies. 

These estimates were made to- 
day by Ambrose E. Stevens, v.p. 
in charge of sales and advertising, 
Minute Maid Corp., at the Frozen 
Foods Day luncheon of the Sales 
Executives Club. 

The invention of frozen orange 
juice is a postwar baby. In 1947, 
the public downed less than 1,- 
000,000 gallons. Last year, the fig- 
ure was up to 40,000,000, and that 
figure will rise another 12,000,000 
gallons this year, according to Mr. 
Stevens. 

“This postwar baby,” he said, 
“went through diapers, _ short 
pants and puberty in a miraculous 
growth period of six years. 
Orange juice for breakfast and for 
vitamin C has been, and is, as 
American as the two-way stretch, 
the seventh inning stretch and the 
family budget stretch.” 


= And frozen lemonade, which 
was started in 1950 by Minute 
Maid, he said, has gone from noth- 
ing to 6,000,000 gallons in 1954, as 
a thirst quencher for “the kids of 
America, whose daddies have 
learned that it is a quick, ready- 
made base for a Tom Collins.” 

In addition, there are frozen 
grape, tangerine, grapefruit, pine- 
apple and orange-grapefruit juices, 
limeade, chicken, beef and turkey 
pies, fish sticks, steak, chow mein, 
chop suey, lasagna, ravioli, blintzes, 
shrimp and cookies. 


= Mrs. Dorothy Ferguson, 41- 
year-old grandmother from Gree- 
ley, Colo., told the club how she 
parlayed a broken leg into a for- 
tune with her Dottie’s Quickie 
Cookies. 

Her success story has made her 
a national figure as the leading 
manufacturer of frozen cookies. 

She conceived the idea of a 
frozen cookie dough in her kitchen 
in Greeley when she was laid up 
with a broken leg in late 1948 and 
early 1949. Today, more than 30,- 
000 stores sell her four varieties— 
almond butter, chocolate pecan, 
butterscotch nut and oatmeal 
pecan. Supermarkets carrying the 
cookies include the Great Atlantic 
& Pacific Tea Co., Safeway Stores, 
National Tea Co. and Grand Union 
Co. 

Her plant in Greeley produces 
20,000 dozen boxes of cookies a 
month. A new factory, on the 
drawing boards, will open next 
month. Another plant, in Grand 
Rapids, Mich., turns out 45,000 
dozen packages a month. Con- 
tracts have been signed for con- 
struction of factories in Minnea- 
polis, Wichita Falls, Atlanta and 
New York. 


= The daughter of an oldtime 
German baker, she had lived in 
Greeley all her life. Never on a 
plane before, she has now traveled 
20,000 miles to launch her prod- 
uct in metropolitan centers. Her 
husband, Frank, is_ production 
manager. They first introduced 
the cookies on March 7, 1952, in 
a grocery store in her home town. 

Starting out with no business 
experience, she has since become 
deeply involved in_ corporate 
structures, franchise distributor- 
ships and advertising campaigns. 
In all, some “ten or fifteen ad 
agencies” handle the account 
through the franchise distributor- 
ships. Here the agency is Fred 
Gardner Co., for Food Enter- 
prises Inc. 


= Two Texans, Clarence Rocchio 
and W. J. McCallister, both of 
Wichita Falls, launched the prod- 


rights and some stock. Since that 
time, franchise rights have been 
sold in Cleveland, St. Louis, 
Grand Rapids and Los Angeles. 


97/2% PURE! 


No reaching here—972% of the South Bend Tribune’s 
circulation is within a 50-mile radius! The advantages 
to advertisers are obvious. When you promote this 
market with newspaper advertising, you get complete 
and concentrated coverage, not diluted circulation, with 
only one newspaper. Tests are economical, efficient, 
and conclusive. All the facts are in our free market 


data book, ‘“Test Town, U.S.A.” Write for it! 


s Quickie Cookies 


Food Enterprises Inc. intro- 
duced the product in the New 
York metropolitan area _ for 
Dorothy Ferguson Inc., starting 
on May 24 with one-minute spots 
on two local radio and three tv 
programs; it has also signed an 
additional 13-week schedule start- 
ing Aug. 23. 


KLAC Promotes Al Racco 

Al Racco, sales service repre- 
sentative of KLAC, Los Angeles, 
has been made an account execu- 
tive, 


Vermont Station Joins CBS 
WMVT, Burlington, Vt., will 7 Counties, 1/2 Million People 


join the CBS-TV network Sept. 1 F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and Treas. 
as a primary affiliate. STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


The South Bend, Ind. Market: 


WHDH announces the completion 
of its Second Area Survey. 


Conducted by Pulse, inc. just 12 
months after the first survey, this 
report brings to 16,400 the number 
of personal interviews made during 
od _ of January 1953 and 


Survey Number 1 completed a year 
ago created industry-wide interest — 
and over 11,000 copies were distrib- 
uted. Survey Number 2, covering 25 __ 
counties of this New England pad 6 
and embracing 1,440,080 radio 
families, brings additional qualitative 
information in the form of “cumulative 
audiences” and audience composi- _ 


Substantial sampling is a basic re- 
quirement of sound research. Too 
much of today’s information on radio 
and TV is derived from an inade- 
quate base, and upon these question- 
Gble data, decisions are made 
accounting for millions of dollars in 
advertising revenue. 


Survey Number 2 measures the 
folal listening of 8,200 families at 
home ond away from hore — and 
develops new facts on audience 
turnover and composition. 


You may have your personal copy 
now we calling your John Blair man, 
or sending your request to Radio 
Station WHDH, 6 St. James Avenue, 
Boston 16, Massachusetts. 


THE SURVEY WITH 
THE FRINGE 
INCLUDED 


PLUS NEW AUDIENCE 
COMPOSITION FIGURES 


PLUS NEW CUMULATIVE 
(UNDUPLICATED) WEEKLY RATINGS 


uct in Texas by buying franchise 
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KOVR-TV Appoints Selby 
JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
graph, ia addressi = 
ene pick-up an 
livery.t ae al we eee cae 
experienced personnel, cha 
Giways in line. THE R SHOP, 
Inc., 431 S. Dearborn t.. Chicago: 5. 


Now in our 25th successful year.) 


fornia television station in Stock- | 
ton, has appointed Robert B. Selby 

& Associates, San Francisco, to di- | 
rect its trade advertising. The ac- 
count will be handled jointly by 
Selby in San Francisco, and Don 
‘Larson Advertising, Beverly Hills. 


scaly 


KOVR-TV, new northern Cali- | 


NEW MARKET BOOK.. coming soon 


Covers Rich 13-County Area 


The 1954 edition of the Golden Zone 
Market Book contains a wealth of up-to-min- 
ute and helpful materials for all sales and 
advertising managers planning national or re- | 
gional campaigns—population, buying pow-' 
er, retail sales, market characteristics, etc. 
This is a limited edition. Reserve your copy now. 


Write today to P. H. Knapp, General Advertising Dep't. 


FORT WAYNE 


FORT WAYNE ‘NEWSPAPERS, INC. 


agent for 


| The News-Sentinel tHe JOURNAL- GAZETTE 


Represented by Allen-Klapp Co. © New York - Chicago - Detroit 
‘ —€ ious | 


First Comprehensive 
Market in Denver | 
‘Set for Aug. 7-14 


DENVER, July 21—The first com- 
prehensive market in Denver will 
be held here Aug. 7-14. 

Fifteen merchandise fields will 
be represented in the meetings 
being developed by the Denver 
chamber of commerce. 

Sights for the first combined 
market were set comparatively 
low, but include publication of 
20,000 copies of a Denver Market 
Guide, said John C. Davis III, 
president of Davis Bros. Drug Co. 
and chairman of the arrangements 
committee. 

A four-stage mail campaign and 
a local publicity drive are part of 
the program. The mail campaign 
and guide distribution will cover 
retailers in 12 states. 

The market calendar includes 
Intermountain Travelers Assn. (a 
ready-to-wear group), Aug. 7-11; 
Home Furnishings Market, Aug. 7- 


Assn., 


9; Rocky Mountain Trade Assn., 


Aug. 8-10; Denver Drug & Sundry 
Aug. 8-12; Denver Toilet | 
Goods Assn., Aug. 8-12. 


Mutual Buys Sports Show 


Mutual Benefit Health & Ac- 
cident Assn., Omaha, Neb., will 


present the “Greatest Moments in | 
starting | 


Sports” over NBC-TV 
July 30 at 10:30 p.m., EDT. When 
the Friday night fights resume, 
the program will follow the con- 
tests. Bozell & Jacobs is the agen- 
cy. 


Brillo Enters Network TV 
Brillo Mfg. Co., New York, will 


join the ranks of network tv)’ 


sponsors Aug. 5 as backer of 
Sammy Kaye’s “So You Want to 
Lead a Band.” The program will 
be aired Thursdays at 8:30 p.m., 
EDT. J. Walter Thompson Co. is 
the agency. 


WIKK Joins NBC Radio 


WIKK, Erie, Pa., will affiliate 
with the radio network of Na- 
tional Broadcasting Co., effec- 
tive Aug. 1. 


Yes, folks in the Southwest have been quick to 
appreciate the helpfulness of the many feature 
stories written by Ernest Shiner, Associate Editor 
of the Farmer-Stockman. 


Whether Ernie writes about flock management 
. the proper use of fertilizer, or the blight of 
erosion . . . he holds his readers’ interest. 


Typical of the leadership of Farmer-Stockman 
editors—Ernie frequently steps into the spotlight 
to accept special praises and honors. In May of this 


406,082 

SUBSCRIBER FAMILIES 
OO ar 229,797 
Oklahome ................118,035 
Ee 
I. adc 19,361 
New Mexico ............ 4,478 
I issdiliddnscckinscce 4,420 
Other States ............ 5,560 

TOTAL ..... 406,082 


OKLAHOMA CIT , 


year, Ernie was chosen honorary Junior Master 
Farmer at the annual Future Farmers of America 


Convention at Oklahoma A&M College in Still- 


water, Oklahoma. 


Perhaps you'll never meet Ernie. But through 
him you meet the Southwest. The effectiveness of 
your advertising in the Farmer-Stockman is in- 


creased many-fold by the consistent readership 


built by leadership s»ch as his. 


Servin: 


‘he Rural Southwest for 43 Years 


the ar mer-Stockman 


OKLAHOMA @ DALLAS, 


TEXAS 


| 


| 
| 


where chere’s ELECTRICAL POWER 


Cleenae areca aes» mI Fe a: ane 


oneness ot 
ere’ ORKONITE CABLE 
: 


STARTER—Okonite Co., Passaic, N.J., 

cable manufacturer, is running this 

ad in the July 24 Business Week to 

open a new campaign. Doyle, Kit- 

chen & McCormick, New York, is 
the agency. 


Group Plans Study 
of Use of Canned 


Foods in Restaurants 


New York, July 21—A major 
research project into the use of 
canned foods in restaurants and 
other away-from-home _ eating 
places has been launched by the 
Can Manufacturers Institute. 

The study is being made for 
CMI by Nejelski & Co., New York 
management organization. More 
than 200 eating places will be 
studied, and results will be avail- 
able in the fall. 

Harold H. Jaeger, director of the 
marketing bureau of the institute 
and v.p. and general manager of 
Geyer Advertising Inc., said that 
the study is designed to provide 
basic information on institutional 
food practices, including attitudes 
toward canned foods. 


= The restaurant and institutional 
market, he pointed out, is one of 
the largest areas of growth in 
America. This market, he said, has 
increased 300% since 1940. In 
1953, out of the $60 billion spent 
by Americans for food, approxi- 
mately $16 billion passed through 
the hands of men and women who 
operate restaurants and other 
away-from-home_ eating places, 
Mr. Jaeger said. He predicted this 
market should reach $20 billion by 
1960. 

This will be the first time that 
the use of canned foods in insti- 
tutions has been breadly analyzed, 
he said. The study will cover cost 
factors such as handling, storage, 
preparation time and labor, por- 
tion control, and over-all cost con- 
trol methods. 


RCA Victor Slates Magazine 
Drive for Listeners’ Digest 

RCA Victor, Camden, N. J., will 
introduce iis Listeners’ Digest, 
billed as “the greatest opportunity 
ever offered to music-minded 
Americans,” with spreads. in 
August and September issues of 
Life, Parents’ Magazine and The 
Saturday Evening Post. The digest 
is a three-in-one package of a 
45rpm phonograph, 10 long-play- 
ing, digested classical records and 
a 42-page book on the composers, 
for $39.95. 

Additional advertising will run 
in Ebony, House Beautiful, Look, 
National Geographic Magazine 
and This Week Magazine, and 
through radio, television and co- 
op. Kenyon & Eckhardt, the agen- 
cy, says about $600,000 will be 
spent between now and Christmas 
on the promotion. 


WTHI-TV Joins DuMont 

WTHI-TV, new television sta- 
tion in Terre Haute, Ind., has af- 
filiated with DuMont Television 
Network. 
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Advertising Age, July 26, 1954 


Drug Chains Shift 
More and More to 


Self-Service Stores 


New YorkK, July 21—Changing 
merchandising methods have 
spurred drug store chains to open 
more self-service stores in 1953 
than in any previous year, accord- 
ing to the Druggist Edition of 
Chain Store Age in its latest 58- 
city study. The last 58-city study 
was made by the publication two 
years ago. 

According to Chain Store Age, 
higher average sales and lower 
cost-of-payroll percentages are 
behind the increased trend among 
the chain druggists. 

Average sale in the self-service 
areas of chain drug stores is $1.98, 
whereas sales in service or lobby 
areas average 94¢. 

Payroll costs have been found to 
be 2% less in self-service stores 
than in service outlets. 


= Some of the other reasons listed 
by the magazine as accounting for 
the popularity of self-service 
among chain executives are: 

1. The one-day-a-week family 
shopping trend creates peak-peri- 
od service problems that can be 
handled only at a_ self-service 
store, where there are neither 
traffic jams nor service counters 
that can serve as bottlenecks. 

2. Seasonal promotions are han- 
dled with greater ease. There is no 
need for parttime employes, and 
central checkout makes unneces- 
sary delays impossible. 

3. Employes have more time for 
better personal selling, creating 
displays and restocking shelves. 

4. Fewer contacts are necessary 
between customers and sales per- 
sons, thus giving the customer 
more time to shop. 

5. Employe training time is re- 
duced, because each employe has 
limited, specific duties that can 
be mastered in a short period of 
time. 


# Departments which have shown 
the greatest sales increase as the 
result of self-service operations 
are housewares, toy, candy, toi- 
let goods, proprietaries, stationery 
and greeting cards, Chain Store 
Age reports. | 

One department which has con-| 
sistently remained on a service 
basis is cosmetics, which is gen- 
erally attended by a trained cos- 
metician. 

Other notable changes in chain 
drug stores resulting from self- 
service operations are, according 
to the report: 

Store managers are enjoying 
much greater buying power. 

Pilferage is presenting little 
problem; most self-service opera- 
tors are agreeably surprised at the 
low rate of shop-lifting. 

Chains are taking steps to en- 
courage the use of shopping carts 


and baskets, which are still not in 
general use in drug outlets. | 

Turnstiles are proving unpopu- | 
lar—and chains are seeking ways. 
to avoid this arrangement. | 

Gondolas are the outstanding. 
display fixture used. 


John Hyatt to Leave WTVI 


John I. Hyatt has resigned as 
v.p., general sales manager and di- | 
rector of WTVI, St. Louis-Belle- 
ville, Ill., television station, effec- | 


tive Aug. 5. He has not announced 
his future plans. 


| 


Pines Promotes Sullivan 

George Sullivan, who has been 
with the promotion department of 
Pines Publications, New York, 
since 1952, has been named pro- 
motion manager. 


Robertson, Buckley Moves 
Robertson, Buckley & Gotsch, 

Chicago agency, has moved to 

larger quarters in the Chicago 


Federal Savings Bldg. 


Shea to Stromberger, LaVene 


Stromberger, LaVene, McKenzie 
Advertising, Los Angeles, has ap- 
pointed Tom Shea an account ex- 
ecutive. Mr. Shea formerly was 
advertising and sales promotion 
manager of Free Sewing Machine 
Ca. 


Cameo Curtains Names Agency 

Cameo Curtains Inc., New York, 
has appointed Friend-Reiss-Mc- 
Glone, New York, to handle its 
radio and tv advertising. Network 
and spot tv will be used this fall. 
Product Services Inc. is the former 
agency. 


Dave Kleiman Studios Bows 

Dave Kleiman and Jack Stur- 
geon, both formerly with Kauf- 
mann & Fabry Co., Chicago, have 
opened Dave Kleiman Studios, 
commercial photographers, at 62 E. 
Lake St., Chicago. 


Story Provokes Resolve 
“They Shall Not Die’ 


Dallas, Texas — Hundreds, per- 
haps thousands, of Korean or- 

hans owe their lives today to a 

allas housewife and two little 
stories that appeared last year in 
The Dallas Times Herald. 

The chronology is as follows. 
On March 13, 1953, The Times 
Herald rinted excerpts from a 
letter describing the plight of 
homeless kids in Pusan. Mrs. 
Loyd W. Doughty read it and 
decided to do something. 

She called thirteen friends, 
found they had read it too, and 
collected $13.20. That bought four 
acres of garden seed. A seed house 
matched the gift, and the whole 
was quickly enroute. 

The Times Herald noted Mrs. 
Doughty’s action with story and 
picture. Calls and offerings began 
pouring in. Other media gave the 


campaign a boost. Public and 
government carriers co-operated. 

rs. Doughty established a ware- 
house, filled notebooks with pre- 
cise records. 

As this is written, she has 

arenes more than 150,000 pounds 
of food, seeds, medicines, and 
clothing to Pusan, and there is 
still more to go. The Republic of 
Korea made her an honorary citi- 
zen. 
_ All any newspaper can offer 
its advertisers is friendly, inter- 
ested action-provoking readership 
as measured not only by circula- 
tion but by specific reaction. 

Reader reaction to The Times 
Herald is illustrated by the story 
above. As for circulation, The 
Times Herald’s total net paid is 
more than 160,000 daily, and 165,- 
000 Sunday. In Dallas County, 


The Times Herald reaches in ex- 
cess of 24,000 more families daily, 
and 28,000 more Sunday, than any 
other newspaper. 

The Times Herald is represented 
nationally by The Branham Com- 
pany. (Adv.) 


BS ous frome Wet. Washington TV 
$10,000 CRUISE on the CARONIA 
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Use America’s only “3-state one station 
TV network” and save — in just 27 weeks 
of a weekly hour program — the cost of 
a $10,000 world cruise on the Cunard 
luxury liner, Caronia. 


Average time costs run 54% less than the 


TRIPLE COVERAGE 


WMTW on top of more-than-a- 
mile high Mt. Washington cov- 
ers most of the three states of 
Maine, New Hampshire, and Ver- 
mont —a market with over $114 
billion retail sales. On the air in 


August. 


CBS-ABC 


combined costs of the three TV stations 
giving next best coverage. 


REACHES MORE 


Covers virtually all the families 
local TV stations do and reaches 
thousands of families they can- 
not reach. TV homes: 219,461 as 
of April 30 — RETMA. 


Me Washingtow TV 
WMTW 


John H. Norton, Jr., Vice Pres. and General Manager 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, Inc. 


Channel 8 
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General Box Names Ornberg pointed Robert A. Ornberg adver- 
General Box Co., manufacturer tising manager. Mr. Ornberg will 
of wirebound boxes, wood crates headquarter in the companys ex- 


x Low Cost [impressions Figures on request 


Pipe Sales Enter New Boom Era, Or: 
and corrugated containers, has ap- ecutive offices in Des Plaines, Ill. | How Pipe Smoking Went to the Dolls 


(Continued from Page 2) 
'a lighter that works, or an inex- 
‘haustible supply of matches, and 
he’s damnsure got to have a big, 
reliable ashtray. One he can beat 
out all the dottle in. Primitive, Cel- 
lini or ornamental ashtrays be 
-blowed. A pipe smoker needs a 
big catcher’s-mitt of a tray, one 


/he can whack hell out of, when 


| necessary. 


_ So in the summer of 1954, when 


| |Gimbel’s started selling pipes to 


‘women, most confirmed pipe 
‘smokers (with underslung pipes 
and jaws to match) puffed in de- 
rision. 

’*Twas the silly copy which set 
them off. “Please, darling, just hold 
my compact and my pipe.” And a 
drawing of some frill in evening 
dress, drawing daintily on a pipe, 
| whilst her white-tied escort looks 
'on approvingly. This pipe that 


traitorous ol’ Gimbel’s was ped- 
dling was the Lady Diane pipe, 
notable for its “sleek, slender 
look.” It had a “prettily shaped, 
small-ish bole, a delicate plastic 
stem in black, green, blue or red.” 
And she was smoking Seeman’s 
“Private Blend,” defined as “de- 
liciously redolent and light, light, 
light.” 
Another match, please? 


# Well, sir, that tobacco may have 
been light, light, light, but it was a 
dark, dark, dark day for the true 
pipe smoker. You’ve got to get the 
historical perspective here. See, 
this was about a week after the 
American Cancer Society report 
had frightened another flock of 
cigaret smokers into numbed and 
vain resolution to give up smok- 
ing. 
In that kind of situation, there’s 


men 


can’t 


resist 


her 


The younger ones court her, the others indulge her. She’s sitting pretty, 

but she’s not sitting still! Attention just calls for action from her—a build-up of 
more-power. More wardrobe, more prestige, more personal appeal—not to 
mention more goods for her hope-chest and more gifts for her marrying friends! 


And happily, her young-woman’s yearning power is matched by her 


bankroll—and Dad’s. 


Irresistible? You bet. Especially to smart advertisers who find that their 


devotion to her—in Seventeen—pays off! 


How about you? 


eventeen sells! 


There’s one best way to reach 7,500,000 young women in their teens 


Advertising Age, July 26, 1954 


always a bunch of Municheers, 
fellers who want to work out a 
compromise, and these dubious 
converts slunk over to the near- 
est pipe shop and bought them- 
selves a-briar and a pouch and set 
out to change the smoking habits 
of a lifetime. 

Everybody encouraged them, 
seeing as it was for the public 
health, so to speak, but pshaw— 
most of them were hopeless from 
the beginning. They just didn’t 
have the physique for it. Or the 
pipe looked incongruous—like a 
white-on-white shirt with a Brooks 
Bros. suit. They were never able to 
work up that look of rugged calm. 
They looked like curt, harried cig- 
aret smokers who were trying to 
learn to smoke a pipe. It was pret- 
ty obvious that they’d never make 
it—first they’d slide back to a 
cigaret holder, and then to filter 
tips, and finally to the brand they’d 
been on before the ACS report 
frightened them inte reform. 

Just one more match? 


= At about the same time, one of 
the authors of the ACS report, Dr. 
|E. Cuyler Hammond, gave it out 
‘that he had switched to a pipe. 
And also that he had bought one 
for his wife. Mrs. Hammond said 
‘the pipe had enabled her to cut 
her cigarets from three packs to 
ten a day, and she said she wished 
she had the nerve to smoke it in 
public. 

This had the effect of a whiff of 
hashish on the pipe makers. Morris 
E. Levinson, president of Kay- 
woodie, rushed into print with 
the prediction that a new vogue 
was in the making. He said his 
company was making an exclusive 
line of colorful ladies’ pipes, all 
prettily jeweled. He said they 
were chic, for Pete’s sake. But Mr. 
Levinson hasn’t wasted his time 
in business. He produced figures 
(“by unofficial company estimates 
in national trade circles’) that 
there are about “158,000 so-called 
surreptitious lady pipe smokers 
who have been sneaking briar- 
fulls in secret.’”’ This is market 
research out of Winchell by OSS, 
but people believed it. And the 
Kaywoodie King went on to say 
that, since women followed men 
into the cigaret-smoking habit in 
the ’20s, they would follow them 
to pipes. 

Just let me have that book of 
matches, if you will. 


s Meantime, there was Wally 
Frank. Frank is to the tobacco 
trade what Bill Stern is to sports 
reporting. Frank’s copy is roman- 
tic, not to say exotic. Frank ped- 
dles pipes in every conceivable 
form, from pipes with shanks 
carved like ladies’ legs to vest 
rir pipes to huge chunks of 


briar root that only the Swedish 
Angel could hold in his mouth. 
| Frank does a big mail order busi- 
/ness and when you read the copy 
about the pipes, you’re uncertain 
whether you ought to smoke it or 
/put it on the mantle and worship 
it. Frank’s commercial rhapsodies 
| tor a corncob just yearn for the 
Shaw Chorale. 

Frank is an opportunist, besides. 
(The company once marketed a 
\chl_ -»hyll tobacco mixture, back 
‘in th. days of the Great Green 
| Miracle.) Give a company a break 
like the ACS report, and it’s like 
‘givin’ a pyromaniac a Zippo for 
Christmas. Right away they of- 
fered a “small, delicate pipe” 
with a “lipstick-colored stem,” 
and if that’s not enough to make 
Sir Walter revolve like a Waring 
mixer I don’t know what is. 


a That was the situation when 
Gimbel opened the door to the 
ladies’ room. The first ad caused 
snickers among pipe-lovin’ men, 
but they just didn’t know what 
was hitting them. Tex and Jinx 
had the Frank Milady pipe on 
their tv show, and Muriel Kirk- 
patrick had one on Garroway’s 
“Today.” {f pipe smokers had been 
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smarter instead of being so manly, 
they would have known the jig 
was up when Frank started sell- 
ing pipes in colors like maize, jade, 
cherry and navy. 

Anyhow, by the middle of July, 
Frank pipe sales had tripled in 
the stores, mail order was picking 
up fast, and they had sold 1,500 
ladies’ pipes in two weeks. These 
pipes had been in the catalog since 
1937, but now there was a rush. 
About 80% of the 1,500 were 
bought by women, who bought a 
mild tobacco, too. Some men 
bought the pipes four at a time, 
which you can lay either to regard 
for their wives’ costumes or un- 
usual enterprise, as you will. 


= Gimbel pipe sales were ’way up, 
too. The ladies’ pipes were doin’ 
very well, and mail order was fair. 
Gimbel figured that it was a gag 
which might catch on. Older wom- 
en were buying them seriously and 
younger women were buying them 
as a fad. Women were buying the 
pipes—crafty ol’ Gimbel’s could 
tell because they bought light, 
light, light Seaman’s blend, too. 

Then the Pipe & Tobacco Council 
put on a fashion show, with a Mrs. 
Joan Grayson doing the commen- 
tary. She said things like: “A pipe 
deserves a mildly aromatic mix- 
ture to blend with the faint aroma 
of perfume that clings to the lady 
of the house.” To give you an idea 
of how far things had gone, son, 
she showed a pipe of clay, tinted 
pink, with a row of ruby buttons 
on it. A model in a leopard suit 
walked around with a 
stemmed pipe with simulated em- 
eralds set into what Mrs. Grayson 
described as “a narrow feline 
bowl.” 


= One of the main movers was 
Kaywoodie, which was a blow, see- 
ing that Kaywoodie accounts for 
about 50-55% of the dollar volume 
in the pipe business. Kaywoodie 
had knocked out some samples, 
placed them in department stores 
(the company was lining up a 
promotion with Saks-5th Ave., and 
is braced to go into production if 
the pipes click). You cannot plumb 
the perfidy of man, son—Kay- 
woodie had been foolin’ with a 
woman’s pipe for more than a 
year, working out production gim- 
micks like how to keep the rhine- 
stones from poppin’ out when the 
bowl gets hot. 

So that’s the story, son. Pipes 
are going the way of the pink 
shirt and Bermuda shorts. Once 
they start takin’ things away from 
you, as Hemingway said once, they 
don’t leave you with anything. 


KAYWOODIE TESTS NEW 
COPY IN 27 CITIES 

New York, July 20—Kaywoodie 
Pipe Co. is testing new small space 
(3”) copy on sports pages in news- 
papers of 27 cities. 

The copy, frankly aimed at 
smokers frightened by the Ham- 
mond-Horn report, is addressed 
“to worried smokers,” and advises: 
“Pipe smokers live longer.” 

The ads were set to run three 
days last week and three days this 
week, and Kaywoodie is trying to 
check sales in pipe stores to see 
how effective the copy is. The ad- 
vertising is about the same as that 
used on a hitch-hike commercial 
the company is using on tv, where 
it follows the Arthur Murray show 
(NBC) with a live pitch by Ken-. 
neth Roberts and two headlines 
flashed on the screen: “Pipe Smok- 
ers Live Longer” and “Pipe Smok- 
ing Not Harmful.” 

Grey Advertising Agency has 
the account. 


U.S. Rubber Names MacMillan 

William M. MacMillan, formerly 
with Deering, Milliken & Co., has 
been named manager of sales pro- 
motion and advertising for the tex- 
tile division of U. S. Rubber Co., 
New York. 


jade-. 


Roth Heads Kling Division 


Roth Bros. & Co., Chicago mass | 
market planning and development 
specialist, has joined Kling Studios 
Inc., Chicago art, film, display and 
sales promotion organization, as 
the mass merchandising division 
of Kling. Sydney M. Roth, princi- 
pal of Roth Bros., heads the new 
division, which will create and 
operate campaigns to enlarge or 
build new markets for advertisers. | 


Y&R Boosts Walker, Cleary 
Thelma Walker, who joined the 
agency in 1942, and David V. 
Cleary, who joined in 1940, have 
been named copy supervisors at 
Young & Rubicam, New York. 


Miss Smith Joins Ad Statt 


Sara Legare Smith has been ap- 
pointed to the advertising sales 
staff of Women’s Wear Daily, New 
York. Miss Smith formerly was 
dress fashion editor in the fashion 


department of the publication. 
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COLLAR MARKET 


THE FOX CITIES OF WISCONSIN 


Take a scientific peek into the ages, wages, housing, 
reading, and shopping of families in Wisconsin’s fourth 
corporate city market. Learn what, where and when 
they purchase. Carefully tabulated consumer prefer- 
ences and reactions on Appliances, Automobiles, Bever- 
ages, Cigarettes, Cleaning Products, Cosmetics, Drugs, 
Food Products (from “Baby Food” to ‘Wieners’’), 
Household Needs, Toiletries ... and, offered for the 
first time this year, the following new categories: 
Wines, Whiskies & Brandies; Travel & Vacations; Life 


Survey made under the 
direction of the Medill 
School of Journalism, 
Northwestern University. 


Insurance Ownership. Whether you're mapping mar- 
kets for sales or testing, this sort of insight means meat 
on the table! For your free copy of the Seventh 
Annual Consumer Buying Habit Study, simply write 
Ken E. Davis, Manager, General Advertising... 


APPLETON Post-CRESCENT 


APPLETON « NEENAH * MENASHA, WISCONSIN 


“Can't figure it. I can forget everything about the office except the 
Daily Enquirer has the MOST WOMEN readers in Cincinnati.” 


LEADS IN CITY ZONE CIRCULATION + NO. 1 WITH WOMEN, TOO 


You'd expect the Daily Enquirer—with its City Zone 


leadership—to 


reach more women than any other 


Cincinnati daily. It does. Recent surveys leave no 
doubt that more women not only read but prefer 

_ the Daily Enquirer. Makes it your basic buy, 
doesn’t it, among Cincinnati dailies? 


SOLID CINCINNATI READS THE CINCINNATI ENQUIRER 


Represented by Moloney, Regan amd Schmitt, Inc. 


CITY ZONE CIRCULATION 


Daily Enquirer 136,275 
134,290 


» Post 


Times-Star 131,838 


Sunday Enquirer 215,219 


Source: A.B.C. Publishers’ Statements, March 31, 1954 
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RELAXED CUTOUTS—United Air Lines outdoor boards like this one in 


Los Angeles can be seen in five West Coast cities, using “behind-the- 
board” cutouts. N. W. Ayer & Son, the airline’s agency, developed 
the technique. 


Hewlett Field 
Ebbessen Dowd 


POLICY HUDDLE—Ad plans were the topic at this meet- 
ing of agency representatives and Kessler-Gallagher 
& Burton execs in New York. In front are A. C. 
Ebbesen, associate ad manager of the Seagram divi- 
sions; John C. Dowd, Dowd, Redfield & Johnstone; 


Nicholson McElroy 
Hinks Theiss 


TRIPARTITE CONFERENCE—Representatives of the Four A’s, ANA and DMAA met to tal’: 
over ways in which direct mail might be more effectively used by advertisers and agen- 
cies, and the camera found (standing) Ralph Nicholson, v.p., Fuller & Smith & Ross; 
Duke McElroy, v.p., ANA; Richard L. Scheidker, v.p., Four A’s; H. L. Grafer, v.p., Mc- 
Cann-Erickson; Arnold Deutsch, president, Deutsch & Shea; Edward Leeson, Dickie - 


Moss 
Koff Morris 


Murray Koff, ad manager, and Henry Morris, agency 
v.p. Standing are Theodore C. Hewlett, assistant ad 
manager; Bernard L. Field, Dowd, Redfield ac- 
count executive, and Jerome Moss, assistant sales 
promotion manager. 


% 
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Scheidker Grafer 
Bowes Gamble 


y 
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Wilson Anderson Hoffman Von Zell McConnell 


NEW AGENCY—Les Hoffman, president of Hoffman Radio Corp., Los 

Angeles, chats with the two principals of the company’s new agency, 

Doug Anderson and George McConnell of Anderson-McConnell, 

Los Angeles. Two announcers of Hoffman radio spots are part of 

the conference—Don Wilson and Harry Von Zell. The picture was 

taken at Hoffman’s national sales convention in Pasadena, where 
the agency appointment was announced. 
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LIONS’ PRIZE—Jackie Hart (Miss Ac’cent) smiles under an umbrella 

atop the float that won first place at the Lions convention in New 

York. At her feet is a three-month-old lion cub named Ac’cent and 

a comfortable distance away are J. R. T. Bishop, v.p. of the Amino 

Products division, International Minerals & Chemicals Corp.; Milton 

Immermann, v.p., Walter Dorwin Teague Associates, designer of the 
float, and Joe Hicks of Jos. W. Hicks Organization. 


Deutsch Leeson Rumage 
Chait West 


Raymond treasurer, and George V. Rumage, managing director, DMAA. Seated are 
Kennett W. Hinks, v.p., J. Walter Thompson Co.; Arthur Theiss, v.p., Patriot Life In- 
surance Co., and secretary of DMAA; Fred Bowes Jr., Pitney-Bowes Inc.; Fred Gamble, 
president, Four A’s; Lawrence G. Chait, director of lists, Time Inc., and president of 
DMAA, and Paul West, ANA president. 
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GOOD CLIENTS MAKL. THE TEAM TICK... 


“Good clients get the best buildings. By 
good clients I mean those who take an 
active part in client-architect-engincer- 
contractor conferences. From the build- 
ing’s inception, the client sets the pace for 
these give-and-take planning and decision 
sessions. He not only organizes an efficient 
building team, but he identifies himself 
with the professional talents he assembles 
and acts as final arbiter for the team. 
‘This team approach results in the best 
jobs that can be constructed. For example, 
as an engineer it is important for me to 
know something of the needs of the other 


members of the planning team. Knowing 
their requirements, | can apply knowl- 
edge of available products and costs to my 
ultimate job of integrating the mechanics 
of the building. | 

“T find FoRUM is of value in keeping 
me informed on the problems of the other 
team members and the suitability of both 
old and new products. The advertising 
pages are of comparable importance to 
the text. 

“Tt has been interesting to note that 
within the past few years many people in 
various callings associated with building 


have quoted from the pages of FORUM; 
this in contradistinction to technical mag- 
azines which, in general, appeal to only 
one branch of the building team.” 


Charles S$. Leopold 


Consulting Engineer 


forum 


is first with the men-of-decision 
in the big business of big building 


Charles S. Leopold, consulting engineer 

in private practice for 30 years, 
specializes in heating and air-conditioning. 
He has engineered the cooling of 

such vast structures as Washington’s 
Pentagon Building, the U.S. Capitol and 
New York’s Madison Square Garden. 
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Zenith Offers Rebuttal to 
Subscription TV Feature 


To the Editor: The June 28 is 
sue of AA carried a feature on 


The Voice of the Advertiser | 


This department is a reader’s forum. Letters are welcome. 


in order to succeed. 

cm thought this was pretty much 
of a foregone conclusion. . . If com-_ 
‘mercial tv were capable of bring-_| 


a ° . | 
subscription tv that seems to need |ing the kind of material we are’ 


something in the way of a rebuttal. 
The major thesis seems to be) wnat x 
subscription tv has got to be good| However, the cost of a heavy 


talking about, then there would 
be no reason for subscription tv. 


weight championship fight, for in- 


‘"YonNE SAYS: A FEW 
GET THROUGH 


siders 


from the OUTSIDE. 
“Bayonne cannot be sold from the outside” 


THE BAYONNE TIMES mathematics of the situation are 


BAYONNE, NEW JERSEY 
Nationally 
Represenred by 


Sure — some out- 
manage to 
get a few copies of 
their paper into our fair city . . . but no- 
body — no nobody can sell BAYONNE 


BOGNER & MARTIN suppose that Phonevision would 


stance, is completely outside the 
‘limit of most advertising budgets. 
This is the area on which sub- 
scription tv would concentrate— 
top sports events, Broadway open- 
ings, first-class motion picture fea- 
tures and other entertainment 
spectacles that are just too rich for 
the blood of sponsors... 

Regardless of the present status 
of the motion picture industry and 
the quality of its productions, I 
believe we can agree that Holly- 
wood is the greatest potential 
source in the world for high-quali- 
ty entertainment. All that is 
\needed to make Hollywood work 
‘overtime is the sound of a box of- 
fice cash register, and Phonevision 
is a home box office. 

The question which your feature 
raised about subscription support 
for operas and concerts seems to 
indicate that the writer personally 
takes a dim view of such fare. 
Whether this is the case or not, the 


\pretty happy. For instance, let’s 


AMERICAN 
WEEKLY 


Se 


| Te 
ii 


MARTHING 100 


PARADE © 


2 te ee eee grace Ae ae 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU K 


In 1952, more than a 100 This Week advertisers placed a 
total of 286,419 lines in the Louisville Courier-Journal Sunday 
Magazine. In the ten-year period from 1942 to 1952, the 
Louisville Courier-Journal Sunday Magazine grew in adver- 


tising lineage from 350,000 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 
fournal, Louisville 2, Kentucky. 


THE LOUISVILLE 


— Convier-Zonrnal 


Sunday Courier-Journal Circulation 303,238 »« Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


NOW? 


lines annually to 1,500,000. 


broadcast a two-hour opera in 
New York, let us suppose further 
that the subscription fee is $2 and 
that the local tv station gets 20% 
of the take. Only 30,000 subscrib- 
ers out of 4,000,000 potential cus- 
tomers would be required to give 
the broadcast a revenue of $6,000 
per hour, equal to the highest rate 
card in the industry. By the time 
you add another local subscriber 
audience across the country, it is 
readily apparent that subscription 
television can cater to minority 
preferences. This is something that 
commercial tv definitely cannot do. 
The idea of a subscription tv 
service should not appear partic- 
ularly strange to an old hand at 
the magazine business such as 
yours. Magazines and newspapers 
have been deriving their support 
for a long time from a combina- 
tion of sources—subscriptions and 
advertising. What subscription tel- 
evision proposes to do is to help 
tv stations achieve exactly the 
same kind of balance. Subscrip- 
tion tv has always been advocated 
as an adjunct or supplement to the 
station’s income from regular com- 
mercial broadcasting. 

I think that subscription tv 
would probably disturb the status 
quo of commercial tv in some re- 
spects. Competition always does 
that. However, such a_ service 
would also be of great benefit to 
the viewing public in assisting 
television to attain its greatest po- 
tential as a medium of entertain- 
ment. It would also be the econom- 
ic salvation of the many stations 
which cannot exist on advertising 
income alone. 


JACK RYAN, 
Assistant Director, Public Re- 
lations, Zenith Radio Corp., 


Chicago. 


Corrects Record on Color 
in ‘Lancaster New Era’ 


To the Editor: In your issue of 
June 28, you had us listed as not 
running editorial color in our 
newspapers. On that same day, 
our Lancaster New Era carried 
the full-color AP wirephoto of Ike 
and Churchill shaking hands on 
the steps of the White House. 

Don’t know what you classify as 
“editorial color,” but since the 
first of the year, we have run 10 
color jobs that were neither paid 
advertising nor newspaper promo- 
tion. Two of them, incidentally, 
were full-color photos, handled lo- 
cally from start to finish. 

I realize that this use of editorial 
color is not quite enough for the 
ink companies to declare any spe- 
cial dividends this year...but it’s 
better than the negative you 
tagged us with. 

Color in our ad columns is on 
the upswing too. The number of 
color ads in the first six months 
of ’54 surpassed the total for all 
of 1953. Full-color ads for the first 
six months of ’54 have already 
doubled the 1953 total! 


Don’t suppose this information| *— 


is of world-shaking importance, 
and I have no gripes with ADvER- 
TISING AGE, a wonderful publica- 
tion. I just wanted to set the rec- 
ord straight. 
DONALD A. KENNEDY, 
Lancaster Newspapers Inc., 
Lancaster, Pa. 


Vickers-Armstrongs Series 
Used in Aviation Press 

To the Editor: Our attention has 
been drawn to the June 21 issue of 
ADVERTISING AGE, under the head- 
ing “Convair Launches Surprise 
Campaign,” in which it is stated: 
“The second problem confronting 
the industry, Mr. McCabe points 
out, is a new campaign by Vickers- 
Armstrongs, British manufacturer 
of Viscount commercial planes, in 
Holiday, which started March 5.” 

For your information it would 


Advertising Age, July 26, 1954 


jappear that a mistake has been 
made in this release, either in the 
name of the advertiser, or in the 
name of the magazine. Vickers- 
_Armstrongs Ltd. has never had 
any advertisement in Holiday mag- 
,azine either this year or last. 

It is possible, however, that Mr. 
McCabe, or the agency concerned, 
may have been referring to a re- 
cent series of advertisements, in- 
serted by Vickers-Armstrongs Ltd. 
in the technical aviation papers 


Watch that Passenger % j 


«HS et Anaticnn, Be gam by ait, om besiieee and for | 


ViCKERS VISCOUNT 


PORE POLS EDT CR PRORELEER tHEEH* eww ies 


VECRERE. ARMS IRGNGE LIMITRO  AINCHAFT DEVEHON  WEYRRIOGE ENGLAN 
EES RE ENTE NUNES OE CUANTURND CLARRIE ME PEREON EKER SOR Been 


here, entitled “Watch that Passen- 
ger.” A copy of one of these is en- 
closed herewith. 

Perhaps this iuatter could be 
corrected by a reproduction of this 
enclosed advertisement in your 
columns? 

CHRISTOPHER CLARKSON, 

United States Representative, 

Vickers-Armstrongs Ltd., New 

York. 

ey e * 
C. M. Stirred Inquiries 
on Ever-Float Suit 

To the Editor: Memo to The 
Creative Man. Re: “What’s the 
Secret?”—your comments of July 
12 about our ad on Ever-Float, the 
Safety swim suit that helps you 


WPTF is 


Salesman 


WPTF 


50,000 warns 680 xc 


Another Reason Why 


North Carolina's 
Number One 


Mr. Sportscaster .. . . Jim Reid 


North Carolinians are the most rabid sports fans ix America. 


And Jim Reid is their dish! 


He's called the shots on the year- 


round “BC” Sports Review since 1941 and for 10 years voiced 
the play-by-play on the Atlantic Sports Network in the 


Carolinas and Virginia. His 


7:30 A.M. weather summary also 


rates top flight in those leagues. Jim Reid helps supply the 
proven punch which makes WPTF the Number One Sales- 
man in North Carolina, the South’s Number One State. 


North Carolina's Number I Salesman 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETERS 


NATIONAL 
REPRESENTATIVE 


R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 
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stay afloat even if you can’t swim. | 

So you’d “like to know what it 
is that assures us of not plum- 
meting to the bottom.” Well, gosh, 
the answer is right in the ad— 
“permanent and invisible panels of 
buoyancy.” 

And you'd like to know, “Does 
the substance or whatever the 
secret is make the suit bulkier than 
the kind we just sink in?” Well, 
golly, the answer in the ad is “per- 
manent and invisible panels of 
buoyancy give you...strategic gir- 
dle action to sleek and slim your 
figure.” 

Then you ask, “How permanent 
is this buoyancy feature?” Well, 
gee, this time the answer in the 
ad, in bold face copy, is “perma- 
nent”—not partially permanent, or 
almost permanent, or Toni per- 
manent, just plain “permanent.” 

You say that the ad excites your 
curiosity, but it doesn’t sell you 
because it doesn’t tell you enough? 
Well, honest injun, it wasn’t de- 
signed to elicit a mail order re- 
sponse, nor did our client seek that 
result. He just wants curious peo- 
ple to satisfy their curiosity where 
the Ever-Float Safety swim suits 
can be sold, and if you want the 
name of the store nearest you, he’ll 
be delighted to give you that an- 
swer. We will too. 

But, Mr. Creative Man, if you 
want only the patented data, that 
deep down scientific stuff that 
makes this remarkable swim suit’s 
performance possible, I don’t think 
‘our client will oblige—sometimes, 
people are understandably selfish | 
about such things. 

Meanwhile, we sincerely hope 
you’re not working in the dark 
just because you refuse to buy 
electric light bulbs until their ads 
spell out in technical detail the | 
secret of what makes them work. 

CHARLES STONE, 

Vice-President, The Chernow 

Co., New York. 


P.S. Generally speaking, we enjoy | 
your fresh viewpoint, and in this. 
particular case, both Lee and we. 
appreciate the 50-odd inquiries | 
that have come in since your arti- | 
cle appeared. Isn’t it wonderful to. 
know how carefully some people) 
will read even the smallest of print 
when it excites their curiosity? 


Armco Publishes ‘Progress’ 
To the Editor: I thought you) 
would like to see this copy of the | 
first issue of ‘‘Progress with Armco 
Special Steels.” As the masthead 
says, it is “published in the interest 
of metal fabricators.” For the time 
being it will be a quarterly pub- 


PROGRESS = 


WITH-ARMCO SPECIAL STEELS 


lication, although later it may be 
published six or 12 times a year. 
“Progress” is reproduced by the 
offset process on a special new 
stock. I think you will agree that it 
is exceptionally fine reproduction, 
especially the four-color cover. 
Special-purpose steels find so 
many uses in so many places that 
the variety of subjects and articles 
virtually have no end. We feel that 
our metal fabricating customers 


and their customers will be greatly 


interested in this new publication 
and will follow it closely from is- 
sue to issue. 


W. E. McFEE, 
Supervisor, Product Informa- 
tion Service, Armco Steel 
Corp., Middletown, O. 


Says Features Are a ‘Must’ 

To the Editor: Orchids to your 
Feature Section: Woolf, Cone 
(“These Ads I Like”), Bedell 
(“Looking at the Retail Ads”) 
ee 

These are more than worth my 
subscription, and if I can’t read 
any other pages, these are a must! 

Please keep them coming—and 
my deep appreciation to these top 
authors! 


Bruce McLERAN, 
Advertising Manager, Park- 
Elitch Co., Denver. 


‘Newsweek’ Tink: 5 


To the Editor: {low many peo- 
ple questioned “1c Newsweek 
spread on Page 1\-11, in ApvEr- 
TIsinGc AcE for July 12? 

The ball park i) ustrated is the 
White Sox park, and apparently 


the scoreboard has been retouched | 


to read Cubs. Tinker to Evers to 
Chance were a great Chicago Cubs 
combination. As such, I should 
imagine Newswee’: intended Wrig- 
ley Field...not Comiskey Park. 
R. C. KARSTED, 
Advertising Manager, E. R. 
Moore Co., Chicago. 
Several ball fans and local col- 
umnists noticed the background. It 
should be pointed out, however, 


that a Wrigley Ficld background | 
would not be completely appropri- | 
since Tinker-Evers- | 


ate, either, 
Chance played at the ol@ West Side 
Cubs Park, long before the Wrig- 
ley Field era. 


When you buy the 


TORONTO DAILY STAR 


you reach 452,876 


i 


in the Toronto A.B.C. 
City Zone 


Source: Sanders Marketing Research 


A repo 
construction, 


At venth | naam ' 
basic structure, building. 


front and lobby 95 per cent complete 
All electrical and pipe work in place. Air 

onditioning work 50 per cent finished. 
Advertising offices ready for occupancy 
‘Installation of more than $1,500,000 in. 
_new Goss press €quipment started. Full 
oa ematans on schedule 

1 
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The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


Now up to 188,857 Daily — 206,567 Sunday* 
e+e and still growing! 


cama we 


This is a room in the new $4 million plant of 
The Houston Post, now under construction. This is 
a room with a view —a view of tomorrow! 

From this room we can look about. Beyond the 
workmen we can visualize the new city room with 
reporters at their typewriters; above the clatter of 
carpenters’ hammers we can almost hear the whine 
of new presses soon to be installed; and the scent 
of newly-poured concrete reminds us that this odor 
will soon be replaced by the aroma of paper 
and ink. 

Each day brings us nearer to our goal —a new 
home for The Houston Post. This new home will be 
the efficient vehicle for production of an even bet- 
ter Houston Post, better for everyone — our com- 
munity, our readers, our advertisers and ourselves. 
Rapidly growing in circulation and in facilities, The 
Post today is the big, new voice reaching and 
selling the entire Houston Market. Get all the facts 
from Moloney, Regan and Schmitt today! 

Starch studies made regularly. Hooper Brand 
Ratings available. Details available on request. 


it Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
. all a of 
‘0! rron, 

General Rovere 


*ABC Publisher's Statement, 
March 31, 1954 
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Advertising Pages and Linage in Farm Publications 


Official Figures for June and Year-to-Date as Compiled by Farm Publication Reports Inc. 


and Livestock, 
——Total Advertising, in Pages—— ————Total Advertising, in Lines———. in Lines 
June June Jan.-June Jan.-June June June Jan.-June Jan.-June June June 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
Farm Magazines 
+Capper’s Farmer ..... 47.2. 57.1 354.3 386.7 20,237 24,502 151,995 172,912 19,466 23,713 
+Country Gentleman ... 65.9 81.2 517.5 605.1 28,259 34,845 222,003 270,954 27,649 34,109 
Farm Journal: 
t#National Less Western 

REED vc xicsseees 90.2 81.7 591.7 604.9 38,702 35,045 253,841 259,512 38,013 34,217 
#Western Edition ... 90.9 81.7 586.4 604.9 38,988 35,045 251,553 259,512 38,299 34,217 
Average 2 Editions .. 90.5 81.7 589.0 604.9 38,845 35,045 252,697 259,512 38,156 34,217 

Farm & Ranch—Southern Agriculturist: ° 
Upper South Edition 31.4 32.4 240.2 246.4 13,482 13,883 103,033 105,713 12,454 12,699 
Lower South Edition 30.3 35.0 247.2 264.5 13,012 15,008 106,033 113,477 11,849 13,808 
#Southwest Edition . 36.2 40.7 308.5 327.0 15,532 17,461 132,366 140,282 14,063 16,299 
Average 3 Editions .. 32.7 36.0 265.3 279.3 14,009 15,451 113,811 119,824 12,789 14,269 

Progressive Farmer: 

#Carolina-Va. Edition 82.9 87.5 613.1 626.3 56,341 59,521 416,883 425,901 54,710 57,637 
#Ga.-Ala.-Fla. Edition 84.7 88.9 624.0 650.1 57,618 60,479 424,303 442,061 55,873 58,444 
#Ky.-Tenn.-W. Va. 

RN ‘Kae scds ne 79.3 83.8 582.6 605.7 53,912 56,981 396,168 411,903 52,267 55,285 
#Miss.-La.-Ark. Edition 79. 85.1 591.8 605.5 54013 57,849 402,398 411,738 52,638 56,254 
#Texas Edition .... 83.4 92.2 606.6 648.9 56,678 62,687 412,500 441,254 55,022 60,992 
Average 5 Editions .. 81.9 87.5 603.6 627.3 55,712 59,503 410,450 426,571 54,102 57,722 

Successful Farming .... 71.2 79.0 561.3 379.2 32,022 35,539 252,572 257,824 31,541 35,005 
TOTAL GROUP ..... 389.4 422.5 2,891.0 2,882.5 189,084 204,885 1,403,528 1,507,597 183,703 199,035 


tChanged from 680-line page to 429-line page in February 1953. {National Less Western 
listed separately prior to September 1953. #Not included in totals. 


Monthlies 
**Agricultural Leaders’ 

EP 10.8 17.5 90.1 
American Fruit Grower 23.7 28.7 196.4 
American Poultry Journal: 

#Eastern Edition ... 24.3 21.2 242.7 

#Central Edition ... 20.2 17.9 205.2 

#Western Edition ... 194 18.1 183.4 

2#Southern Edition . 241 —— 189.3 

Average 4 Editions .. 22.0 19.1 205.2 
Arkansas Farmer ...... 16.3 16.0 105.4 
Better Farming Methods 24.1 31.7 204.4 
Breeder’s Gazette ..... 146 16.5 110.3 
*Broiler Growing ..... 31.1 34.3 259.0 
*California Citrograph .. 228 19.8 135.9 
*California Farm Bureau 

a rrr 10.9 10.4 76.6 
*Carolina Co-operator .. 9.0 8.7 54.3 
*Cattleman, The ...... 93.2 1005 631.0 
**Cooperative Digest ... 4.9 10.7 37.1 
*County Agent & 

Vo-Ag Teacher ..... 20.2 19.0 169.6 
*Electricity on the Farm 11.3 12.5 67.2 
*Farm Management .... 12.1 13.9 102.1 
Farmer-Stockman ..... 40.1 40.7 300.1 
*Florida Cattleman .... 62.6 62.8 404.4 
*Florida Grower & 

SE Gawddaescaes 109 141 140.3 
Kentucky Farmer ..... 15.4 175 162.8 
*Michigan Farm News . 2.4 2.5 14.5 
*Mississippi Farmer ... 11.0 10.6 72.4 
*Missouri Farmer ... 9.1 8.3 69.1 
National Live Stock 

eee 6.3 6.8 78.6 
*Nation’s Agriculture .. 6.0 8.6 52.6 
*New Jersey Farm & 

sce hghades.s 42.4 37.0 329.2 
*Ohio Farm Bureau News 8.9 8.0 66.3 
Poultry Tribune: 

#Eastern Edition ... 24.0 22.1 265.6 

#Central Edition . 21.2 20.2 230.4 

#Western Edition 24.1 17.46 244.1 

‘#Pacific Edition ... 32.4 31.8 276.2 

Average 4 Editions .. 25.4 22.9 254.1 
*Southern Farm & Home 8.2 10.3 43.4 
Southern Planter ..... 173 23.4 202.6 
*Turkey World ....... 30.7 26.9 301.8 
**Western Dairy Journal 24.7 35.3 218.7 
**Western Livestock Journal 80.2 122.7 589.8 
*Wyoming Stockman- 

PON, .b.us6 500465. 24.7 22.0 150.2 


TOTAL GROUP . 753.3 839.7 5,895.5 


Publications 


with an * report 


Commercial Dis- 
play Excluding 
Poultry, Classified 


117.0 4,640 3,430 38,695 22,934 4,640 3,430 
216.5 10,232 12,380 84,859 93,540 10,052 12,274 
247.5 10,445 9,093 104,136 106,162 8,799 7,647 
195.2 8,667 7,688 88,048 83,740 7,632 6,662 
176.3 8,302 7,759 78,659 75,644 7,344 6,144 
— 10,345 — 81,214 —_ 7,772 —_ 
206.3 9,440 8,180 88,014 88,515 7,887 6,818 
124.3 12,301 12,121 79,689 93,944 11,895 11,702 
220.9 10,356 13,608 87,702 94,775 10,356 13,608 
119.0 6,560 7,439 49,650 53,561 5,474 5,910 
246.6 13,348 14696 111,136 101,851 9,427 12,903 
134.3 15,344 13,314 91,406 88,984 15,200 13,174 
73.7 8,218 7,840 57,834 55,699 7,546 6,550 
52.5 3,780 3,640 22,820 21,995 2,940 2,900 
708.1 39,147 42,245 265,069 297,402 16,320 18,231 
55.3 2,065 4,481 15,613 23,165 2,045 4,448 
127.3 8,686 8,163 72,763 54,597 8,686 8,163 
74.7 3,972 4,464 23,923 26,814 3,972 4,464 » 
97.5 5,184 6,279 43,790 43,961 5,184 6,279 
316.5 17,223 17,453 128,734 135,799 15,552 15,552 
453.1 26,302 26,404 169,915 190,386 18,606 18,004 
126.6 7,395 9,583 95,434 86,157 7,130 9,170 
165.7 12,101 13,731 127,650 129,947 10,998 12,256 
18.2 5,618 5,895 33,587 42,761 5,488 5,761 
59.1 8270 8,015 54,543 44,681 8,190 7,959 
45.3 6,279 5,706 47,664 31,270 5,540 4,971 
68.0 4,583 4,944 57,208 49,508 4,378 4,729 
54.6 2,678 3,888 23,675 24,689 2,678 3,888 
317.0 19,085 16,652 148,109 142,653 16,585 14,244 
62.3 4,010 3,621 29,854 28,082 3,820 3,361 
259.6 10,290 9,478 113,932 111,371 8,839 7,753 
227.1 9,090 8,671 98,835 97,425 8,204 7,491 
192.5 10,335 7,561 104,720 82,564 8,742 6,698 
225.5 13,883 13,661 118,484 96,724 10,057 10,766 
226.2 10,900 9,843 108,993 97,021 8,961 8,177 
57.8 8,216 10,265 43,437 57,713 7,164 8,902 
211.9 12,102 16404 141,850 148,345 11,333 15,745 
304.8 13,166 11,547 129,441 130,781 11,736 9,654 
235.1 10,588 14,840 93,850 98,768 8,246 9,779 
706.6 34,426 51,520 253,124 296,779 10,213 12,943 
129.4 22,106 19,698 134,646 115,872 18,326 15,666 


and Western editions 


6,132.2 378,321 


July 1953. *Changed from 420-line page to 429-line page in August 1953. 


412,289 2,954,677 3,012,949 
‘Changed from 196-line page to 429-line page in January 1954. Not included in totals. “Southern Edition started in January 
1954. Changed from semi-monthly to monthly in January 1954. ‘Formerly Pacific Poultryman; changed to Pacific Edition in 


296,568 311,615 


Newspaper Monthly Farm Sections 

*Iowa Farm & Home .. 15.2 13.6 156.1 130.8 15,650 14,300 160,789 137,958 14,760 14,300 
*Rural Gravure ....... 6.5 7.4 52.4 45.4 6,530 7,392 52,383 45,396 6,530 7,392 
*Texas Ranch & Farm . 17.0 33.2 95.2 118.1 17,934 34,818 100,114 124,040 15,750 33,194 

TOTAL GROUP 38.7 2 303.7 294.3 40,114 56,510 313,286 307,394 37,040 54,886 
Semi-Monthlies 
American Aariculturist . 17.8 21.9 195.0 197.7. 12,962 15,965 141,927 143,921 11,397 14,175 
*California Granoe News 89 116 65.8 77.6 9,684 12,542 71,652 84,145 3,248 5,418 
Colorado Rancher & 

EE ead ceeds 22.1 35.6 217.7 244.2 16.675 26,926 164,584 184,629 15.709 22,509 
Dakota Farmer 56.2 58.8 433.1 426.9 44,095 46,076 339,518 334,707 42,950 45,122 
Farmer, The $5.5 52.2 538.4 496.9 43,498 40,955 422,130 389,536 39,318 36,779 | 
Hoard’s Dairyman .. 40.2 378 307.9 285.6 29,301 27.501 224,182 207,886 23,949 22,182 
Idaho Farmer ........ 316 368 275.0 316.7 23,860 27,857 207,871 239,443 22,365 26,083 


directly to ADVERTISING AGE 


Commercial Dis- 
play Excluding 
Poultry, Classified 


and Livestock, 
——Total Advertising, in Pages—— ———Total Advertising, in Lines———. in Lines 
June June Jan.-June Jan.-June June June Jan.-June Jan.-June June June 
1953 1954 1953 1954 1953 
*Indiana Farmer's Guide 13.3 15.2 166.6 169.7. 10,389 11,886 130,510 133,022 6,766 8,200 
Kansas Farmer .......- 28.55 31.9 292.0 292.4 21,653 24,210 221,916 222,253 20,150 22,579 
Michigan Farmer ...... 43.2 39.7 387.9 349.5 33,154 30,452 297,890 268,440 30,176 26,685 
Missouri Ruralist ...... 25.55 26.5 291.6 305.1 19,353 20,131 221,610 231,872 16,408 18,316 
Montana Farmer-Stockman 48.9 56.8 389.6 401.1 36,988 42,931 294,536 303,205 32,998 36,484 
Nebraska Farmer .. 546 51.5 517.7 488.8 41,277 38.954 391,404 369,495 37,980 32,879 
New England Homestead 25.9 30.6 243.4 249.8 18,136 21,393 170,386 174,875 13,173 13,714 
Ohio Farmer ......... 41.1 468 410.2 413.8 31,557 35,964 314,999 317,824 28,133 32,976 
Oregon Farmer ....... 30.8 33.6 2845 299.5 23,313 25,428 $215,110 226,449 21,818 23,850 
Pennsylvania Farmer 31.9 33.9 331.4 335.2 24,530 26,019 254,520 257,457 21,808 23,242 
Prairie Farmer: 
ZIllinois Edition .... 57.3 518 559.9 503.4 41,724 37,734 407,609 366,483 34,669 30,741 
#Indiana Edition 54.9 53.2 543.0 503.7 39,998 38,738 395,327 366,675 32,943 31,745 
Average 2 Editions .. 56.1 52.5 551.5 503.5 40,861 38,236 401,468 366,579 33,806 31,243 
Rural New-Yorker 21.6 263 2216 #$=$§.j}2282 16,939 20,641 173,736 178,895 14,385 17,591 
Utah Farmer ......... 32.9 33.7 281.4 325.9 24899 25,461 212,702 246,389 23,294 23,722 
Wallaces’ Farmer ...... 62.4 569 613.6 562.2 48,930 44,625 481,057 440,744 44,880 41,311 
Washington Farmer .... 32.9 33.7 289.1 298.4 24,892 25,464 218,533 225,618 23,397 23,886 
Western Farm Life .... 19.9 28.8 200.1 219.0 15,631 22,607 156,867 171,661 13,626 20,250 
§Herdsmen Edition .. 60 116 166.1 226.0 4,709 9,057 130,205 177,195 1,798 3,392 
Wisconsin Agriculturist 
SB Pe whoec ese 45.5 42.4 447.8 421.3 35,639 33,230 351,081 330,337 34,761 32,253 
TOTAL GROUP .... 853.3 907.1 8,119.0 8,135.0 652,925 694,511 6,210,394 6,226,577 578,293 604,841 
#Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 
Farm Linage Trend Figures in Thousands 
MAGAZINES MONTHLIES 
| 1954 1954 
JUNE[I89 “ JUNE[378 ] 
MAY| 220 | MAY | 436 } 
1953 1953 
JUNE JUNE 
SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
1954 1954 1954 
sune[653_} JUNE sune[330_] 
may[95 3 J may [99 | may[396__] 
1953 1953 ' 1953 
JUNE JUNE RU | JUNE 


Bi-Weeklies 
Arizona Farmer ...... 62.6 71.8 465.7 489.2 47,333 54,254 352,047 369,839 46,010 52,413 
California Farmer: 
Northern Edition .. 44.2 47.2 332.1 362.6 33,402 35,675 251,070 274,102 31,653 33,560 
#Southern Edition .. 40.8 46.4 328.5 353.2 30,811 35,092 248,315 267,049 29,062 32,977 
Average 2 Editions .. 42.55 46.8 330.3 357.9 32,107 35,384 249,693 270,576 30,358 33,269 
*Dairymen’s League News 10.1 9.7 74.9 74.8 7,391 7,079 54,669 54,476 7,030 6,695 
TOTAL GROUP . 115.2 128.3 870.9 921.9 86,831 96,717 656,409 694,891 83,398 92,377 
Not included in totals. 
Weeklies 
Weekly Stax Farmer: 
Kansas Edition ..... 195 156 1406 140.3 48,010 38.403 346,418 345,486 29,513 24,542 
Missouri Edition . 19.1 149 141.0 -.141.8 47,176 36,761 347,385 349,400 29,252 23,564 
Okla.-Ark. Edition ... 18.1 143 133.7 131.2 44534 35,261 329,154 323,216 27,990 22,890 
Dailies 
Chicago Daily Drovers 
OS ere & 20.1 202.2 195.1 50,569 42,823 430,211 415,089 27,490 29,807 
Kansas City Daily Drovers 
WE Kid csadiecan 21.7 22.0 197.3 226.2 46,204 46,723 419,883 481,164 28,575 30,210 
Omaha Daily Journal 
err, 199 31.4 220.6 223.8 42,250 45,569 469,241 476,480 29,289 33,560 
St. Louis Daily Livestock 
CE cs kcewscces 14.3 142 130.5 144.7 30,366 30,149 277,572 307,830 20,345 22,109° 
TOTAL GROUP - 79.7 777 750.6 789.8 169,389 165,264 1,596,907 1,680,563 105,699 115,686 
Canadian 
° Bulletin des Agriculteurs 50.3 47.8 333.5 337.3 35,223 33,484 233,486 236,104 35,015 33,300 
untry Guide ........ 42.3 365 2944 286.2 30,490 26,305 212,013 206,135 30,490 26,305 
mily Herald & Weekly Star: 
Eastern Edition .... 71.4 77.9 543.0 595.6 71,386 77,941 542,924 595,671 47,356 53,586 
Western Edition 63.1 644 463.2 499.3 63,098 64,435 463,139 499,216 46,919 48,248 
Average 2 Editions .. 67.3 71.2 503.2 547.6 67,242 71,188 503,032 547,444 47,138 50,917 
rormer’s Advocate & : 
Canadian Countryman 43.8 34.2 331.1 332.3 30,679 23,916 231,797 232,575 26,653 20,289 
rmer’s Magazine .... 28.8 28.7 2082 202.1 12,351 12,329 89,293 86,718 12,261 12,235 
ee Press Prairie Farmer 103.4 96.6 672.5 649.2 109,562 104,338 710,506 701.253 66486 64,984 
estern Producer .... 41.9 45.4 331.1 349.0 44,836 48,577 354,171 373,333 27,579 30,776 
TOTAL GROUP .... 377.8 360.4 2,674.0 2,703.7 330,383 320,137 2,325,298 2,383,562 245,622 238,806 


Not included in totals. 


Robert Q., ‘Morning Show’ 
Attract CBS-TV Advertisers 


fall buys on the Robert Q. Lewis | 
daytime show over CBS-TV. They | 
are General Mills (Batten, Barton, | 
Durstine & Osborn), C. A. Swan- 
son & Sons (Tatham-Laird), S.C. 
Johnson & Son (Needham, Louis 
& Brorby) and Helene Curtis In- 
dustries (Earle Ludgin Inc.). Best 
Foods currently carries one seg- 
ment of the variety program. 
Concurrently, CBS-TV signed 
the plastics division of Monsanto 


|Chemical Co. for 63 participations 
/on the “Morning Show,” starting 
Four sponsors have signed for July 27. Time was bought through 


Gardner Advertising Co. This will 
be Monsanto’s first use of tv; the 
commercials will aim to acquaint 
the consumer with the various 


types of plastics and their proper 
usage. 


Burnett Adds A. E., Analysts 
Robert Kunkel, formerly head 
of the farm department of G. M. 
Basford Co., New York, has been 
named an account executive of 


Leo Burnett Co., ( 
has also added tw 
research departn 
Joseph O’Hanlon, 
the sales researct 
Colgate-Palmolive 
and Ed Freeman 
the research depa 
ham, Louis & Bro 


Kelly to ‘Sports |'lustrated’ 


Stephen E. Kel 
pointed manager « 
advertising sales 
Illustrated, new 


\icago. Burnett 

analysts to its 
nt. They are 
previously with 

department of 
Co., New York, 

formerly with 
rtment of Need- 
'y, Chicago. 


ly has been ap- 
f the New York 
staff of Sports 


sports weekly 


published by Time Inc. Mr. Kelly | five-minute program will be aired 
has been with Time Inc. since| Wednesdays, Thursdays and Fri- 
1940. days at 8:25 p.m., EDT. Pall Mall 
Alberta Scribner, fashion copy-|also presents Mr. Edwards in a 
writer with Hale’s Bros., San/| 15-minute CBS telecast two days 
Francisco, has been named West\a week. Sullivan, Stauffer, Col- 
Coast merchandising and promo-| well & Bayles is the agency. 
tion representative for Sports IIl- 


lustrated. Alms & Doepke Appoints Berke 
S. Victor Berke, New York, who 
CBS Radio Signs Pall Mall ‘formerly operated his own agency 
CBS Radio has signed American in New York, has been named di- 
Tebacco Co.’s Pall Mall cigarets rector of advertising and publicity 
to sponsor a newscast with Doug- |for Alms & Doepke Co., Cincinnati 
las Edwards, starting Sept. 15. The | department store. 


j 
| 
| 
| 
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Baseball Stars to 
Tour Italy in Big 


Brioschi Promotion 


New York, July 20—This is a 
big year for Ceribelli & Co., which 
markets Brioschi, an _ anti-acid 
used for the relief of stomach dis- 
orders. 

The company is marking its 50th 
anniversary, it plans to move to a 
$1,000,000 plant in September, and 
it plans a $500,000 promotion pro- 
gram (as compared with the $100,- 
000 it spent last year). 

Not only will the company give 
its radio, tv and newspaper sched- 
ule a big boost, it will send a 
squad of some 25 major league 
baseball stars—headed by Joe Di- 
Maggio—to Italy to play exhibi- 
tion games in Rome, Turin, Milan 
Venice, Genoa and Naples. The 
$150,000 baseball venture is in- 
tended “to show the communists 
that the individual, any individual, 
can reach his optimum in a democ- 
racy.” 

In addition, the company will 
put life-size cardboard cutouts of 
people like Gloria DeHaven, Jerry 
Lester and Joe E. Lewis into drug 
stores in 26 cities. Brioschi, of 
course, will be featured on the 
cutouts. 

Current advertising, handled by 
Pettinella Advertising, is done via 
radio spots and newspapers, in- 
cluding 15 foreign-language pub- 
lications. 


Lemon Products Board 
Doubles Lemonade Budget 


As California reaps the second 
largest lemon crop in its history, 
the Lemon Products Advisory 
Board, Los Angeles, has doubled 
its 1954 advertising budget for 
frozen lemonade, previously an- 
nounced as its biggest (AA, March 
8). During July, 1,000-line ads will 
appear in 185 newspapers in 120 
cities. In August, full-color comics 
ads are scheduled for the Metro 
Group, Puck-The Comic Weekly 
* and independent newspapers. 

Singing commercials will be 
heard on 475 Mutual stations five 
nights a week on “The Falcon,” 
“That Hammer Guy,” “Squad 
Room,” “Official Detective” and 
“Counterspy.” This campaign sup- 
plements the original program of 
participations on NBC’s “Saturday 
Night Revue,” and ads in Life, 
women’s service magazines, and 
Sunday supplements. McCann- 
Erickson, Los Angeles, is the 
agency. 


Schmidt Named Ad Manager 

Resin Industries, Santa Barbara, 
Cal., has appointed Allen W. 
Schmidt manager of advertising 
and sales promotion. Mr. Schmidt 
formerly was with Kelite Prod- 
ucts Inc. and Mann Advertising 
Co. The company makes plastic 


BEWILDERED, BUT HAPPY—Bernard P. Fischer, v.p. in charge of sales, 
Conmar Products Corp., Newark, surrounds himself with some of 
the thousands of inquiries from consumers who want to know where 
they can purchase girdles equipped with the company’s new Dubl- 
Zip slide fastener. An ad for this non-existent garment appeared in 
New York Times Magazine to stimulate interest on part of manu- 
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New Canadian Agency Formed Seston Joins ‘Vogue’ Staff 


Pemberton, Freeman, Bennett & | 
Milne Ltd. has been formed at 
47 Wellesley St., E., Toronto, to 
provide marketing and advertising 
service for British manufacturers 
in the Canadian market. Two of 
the four owners, Alfred Pember- 
ton and Robert Freeman, operate 
agencies in London. A third owner, 
Victor A. Bennett, operates an 
agency in New York. Jack Milne, 
the fourth owner, a former senior 
executive of the Walsh Advertis- 
ing Co. in Canada, is managing 
director of the organization. 


Mutual Names Boynton A. E. 

Stanley G. Boynton Jr., former- 
ly with Stanley G. Boynton & 
Son, has joined Mutual Broadcast- 
ing System, New York, as an ac- 
count executive. 


Moffly Joins ‘House & Home’ 
John Moffly, formerly with 

United States Steel Homes Inc., 

has joined the Cleveland advertis- 


‘ing staff of House & Home. 


Conde Nast Publications Inc., 
New York, has appointed Stanley 
J. Seston to the Chicago advertis- 
ing staff of Vogue. Mr. Seston for- 
merly was western manager of 
American Family. 


When you BUY a new home 
the odds are in your favor that 


house+home 


the greatest influence in homebuilding 


extrusions for the aircraft industry, | 


Resinite garden hose and sprink-| 
lers and_ agricultural 
products. 


MOVING? 


Don’t forget 
to send us 
your Change 
of Address 


Three or more weeks notice 
in advance is perfect! 
Write: Circulation Dep’t., 
Advertising Age, 
200 E. Illinois St., 
Chicago 11, Il. 
Be sure to give OLD 


irrigation 
| 


facturers (AA, June 7). 
\\ | \l 


One Huge, Super-Market... 


With 114 million prosperous customers living in 4 states between the Rockies and Sierras, 
the “super” Salt Lake Intermountain Market has an annual effective buying income of 
$1,685,758,000* which exceeds that of such “big cities” as San Francisco, St. Louis, Washing- 
ton, D. C., and Baltimore. Salt Lake’s two metropolitan newspapers cover... and sell... 
this entire market. Buy them both at one low rate. Remember, your prospects are best in 
the treasure chest of the growing West. 


*1953 Sales Management “Survey of Buying Power” 


ym ~ The Salt Lake Tribune 


(MORNING & 


SUNDAY) 


DESERET NEWS 
Salt Lake Telegram (tveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metrepolitan Sunday Newspapers 
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Lange Joins Bryan Houston ‘chandise Mart, has joined the 
Bert J. Lange, formerly sales merchandising department of Bry- 
promotion manager for the Mer-'an Houston Inc., New York. 


4 
in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no -oper- 
ator needed. ’ 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2” x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. | 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. © DAVIS 8-7070 * EVANSTON, ILL. 


Business Paper Success Story... 


NEw YorK, July 22—Two years 
ago Jack Turk & Co., which since 
the early ’30s has handled a line 
of over 100 different items aimed 
at making more comfortable the 
American baby crop, added a jer- 
'sey baby blanket which is not only 
warm, but moth-proof and mil- 
dew-proof. 

The way the new addition 
/worked out is a good illustration 
‘of the way in which a good line 
'which is actively advertised can 
| be put across. 

| The “Kozee Komfort” blanket, 
ber it is called, quickly became the 
biggest single seller in the Turk 
| business, the company’s sales of 
/blankets having increased 60% 
since it was put on the market. An 


Hour-after-hour, day-after-day, the ultra high speed plating ta: ks at Illinois 
Electrotype have been producing top quality copper shells for our FLURO- 
TYPES —the new electros which save our ad agency and other , rinting plate 
customers so much precious time! In operation at our plant sinc. January 6th. 


. .. PRODUCED IN HALF THE 
TIME IT TAKES TO MAKE AN 
ORDINARY ELECTRO/ 


FLUROTYPE «crearest IMPROVEMENT IN ELECTROTYPING IN MORE TF AN 100 YEARS! 


HArrison Ties 


Insulated Blanket and Baby Trade 
Campaign Hike Turk & Co. Sales 60% 


estimate of a few months ago was 
that 750,000 of these blankets had 
been sold to stores throughout the 
country. 

The Turk company developed 
the blanket in cooperation with 
Hego Fabrics and Celanese Corp. 
of America, and it is described as 
an Intercel-filled quilted Celanese 
jersey blanket. Its hypo-allergenic 
qualities led to indorsement by the 
American Medical Assn. for adver- 
tising in that organization’s health 
publication. All of these factors 
have been effectively emphasized 
in the company’s trade advertis- 
ing, as well as in its consumer 
campaign. 


s The same fabric is also used in 
an increasing number of baby 
garments made by the company. 
As a piece of copy for the trade 
pointed out: 

“Only Kozee Komfort gives you 
Hego’s Celanese Intercel, the most 
honored name in infant’s apparel 
insulation. You are looking (in the 
illustration) at three creations— 
part of an exclusive group which 
combines this matchless quality 
fabric with Kozee Komfort’s su- 
perb styling—nationally adver- 
tised, nationally recognized and 
known to mothers as the most 
comfortable, most desirable in in- 
fant’s wear.” 


= So marked was the success of 
the blanket that the company 
worked out a safety improvement 
in it which appealed strongly to 
anxious mothers and to the dealers 
handling the blanket. This was a 
set of plastic rings attached to the 
blanket to slip around crib bars, 
“allowing the blanket to rise up 
and down when baby moves— 
gives complete freedom—yet the 
child is never uncovered and can- 
not tangle in the covering.” 

This has aided in sales and in 
safety, and made the already pop- 
ular blanket still more so. 
Introduced late in 1953, more 
than 100,000 of the “Safeway” 
blankets have been sold. 

The advertising which has kept 
the Turk business in these and 
numerous other items growing so 
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COZY PRODUCT—Typical trade page 
for Jack Turk & Co.’s Kozee Kom- 
fort blanket shows the safety rings 
which helped boost the company’s 
blanket sales by 60%. 


steadily is carried in Earnshaw’s, 
Infants’ & Children’s Review, Tots 
to Teens Fashion Preview and 
Women’s Wear, to reach the in- 
fants’ wear dealers, department 
stores and others handling the 
Turk and similar lines. It mer- 
chandises not only the goods, but 
the fact that they are being reg- 
ularly advertised in a strong list 
of baby publications, including 
Baby Talk, Baby Time, My Baby, 
Parents’ Magazine, Today’s Baby 
and Today’s Health, in addition to 
Sunday editions of the New York 
Times and the New York Herald- 
Tribune. 


s Mr. Turk, who joined his fa- 
ther’s firm during the depression, 
and expanded a line of hand-em- 
broidered merchandise to include a 
full line of children’s accessories, 
devoted the plant during World 
War II to a line of war goods 
strangely different from infants’ 
wear. It included such items as 


Hew Advertisers 


We Photo-Reports 


Illustrated booklet describes how 
Sickles gets pictures and r 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArke? 2-3966 


Combined with 
typographic excellence . . . 
at the lowest 

final cost to you! 


Agency Ad Composition 
POOLE BROS. INC - Chicago 
WAbash 2-6800 
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ft jungle hammocks, sleeping bags, | Sept. 26-29. Pacific oast Council, Statler, Boston. | 
} pone ency litt scanenoe _ wt American Assn, of Adv tising Agencies,, Oct. 21-22. Audit Bureau of Circula- 
| ge y ers, vp Co 1 | Hotel Del Coronado, © nado, Cal. | tions, 40th annual meeting, Drake Hotel, 
ae mosquito bars. With the end of the’ ming “Sept. 26-30. Financial ublic Relations | Chicago. When you BUY a new home 
oe war, the company got back into the | |Assn., annual conventi = Hotel Statler,) Oct. 28-29. National Conference of | Y 
; ‘ : . | s | mn, D. C. Business Paper Editors, Hotel Statler, . 
! —— betel age jaro renee | Conventions here Life Adv« isers Assn., an- | Washington, D. Cc. ‘ the odds are in your favor that 
e “ting Toned pe “ mar a Face = we ‘nual convention, Hote. <reraton-Gibson,| Oct. 31-Nov. 2. Screen Process Printing THE 
ers a e Ss ; Assn., annual convention, Hotel Jeffer- 
. . | Cincinnati. , , 
step in the long road of enlighten- Aug. 30-Sept. 3. Photographers Assn. of, Oct. 4-5. Inland Dail Press Assn., on St. Louis. 
ing the public to the progress made America, 63rd annual convention, Con-| nual meeting, Drake H ‘el, Chicago. Nov. 7-11. Outdoor Advertising Assn. | ITECT 
| in ae at hy messin and 'a4 Hilton Hotel, Chicago. Oct. 7-9. Pennsylvani Newspaper Pub- of America, annual convention, notei ARCH 
| the bi t f th | Sept. 10-12. Midwestern Advertising |}jshers’ Assn., annual onvention, Penn|Commodore, New York. who 
€ beauty o e very young 8€N- agency Network, Sheraton Hotel, Chi- yarris Hotel, Harrisbu . Nov. 8-10. Southern Newspaper Pub- 
eration,” Mr. Turk told ADVERTIS- cago. Oct. 9-12. Mail Ac ertising Service|lishers Assn., 51st annual convention, ‘ 
Inc AcE. “That is why we have Sept. 18-21. Advertising Specialty Na-| Assn., annual conventi », Hotel Statler, ey Raton Hotel and Club, Boca Raton, designed 
always kept the trade informed tional Assn., fall specialty show, Palmer | Boston. a. . 
iets ot h = siuanhieen ok. i « |House, Chicago. | Oct. 13-15. Direct ' Tail Advertising Nov. 8-10. Assn. of National Advertisers it 
eh our a 8 Geve Sept. 20-23, Premium Advertising Assn. Assn., annual conventi 1, Hotel Statler,) annual meeting, Hotel Plaza, New York. 
: opments and improvements in our of America, New York premium show, Boston. reads 
line. Hotel Astor, New York. | Oct. 18-19. National Newspaper Pro- 
! ; “The trend nowadays is to make Sept. 22-25. National Assn. of Photo motion Assn., western r sional clinic, Ho- Sound Masters Names Field 
‘ items f babi that ; f Lithographers, 22nd annual convention tel Westward Ho, Phoe?::x Paul L. Field, formerly with house+home 
* : - or { r “ow ry are ee eT, | and exhibit, Hotel Statler, New York. | Oct. 18-19. Agricultura’ Publishers Assn.,| Roy Ross Inc., has been named | 
. = yey ates J een pr ye he Z : a 29-38. Meweneper Pers so yma Chicco Athletic Club,| director of television for Sound | the greatest influence in homebuilding 
f — anagers’ Assn. 0 a ’ =| : ace i DESION TRUCTION + FINANCE + SALES + MODERNIZA 
the girl and blue for the boy no/nual convention, Mount Royal Hotel,| Oct. 18-19. Boston Conference on Dis- Masters Inc.. New York motion — . si — 
longer holds true. For example, the Montreal. tribution, 26th annual conference, Hotel| picture producer. 
favorite colors are mint, maize and : 
white. We have found that color is 


an important factor in satisfying | 
the psychological and emotional 


| needs of the infant, to say nothing | 
‘ : of pleasing the mother. | 0) METH | NIG [S | b ach 
j | | 


a “In bringing the facts into the} 
home, we route our information | 
directly to the dealer, both as a 
rule and as a main objective. | 
Keeping him well-informed is | 
more than half the task we have | 
set out to do. Creating safer prod- | 
ucts for babies is a pleasure to 
which we are dedicated, and to 
which we propose to devote our- 
selves with increasing energy for 
many years to come.” 

The Turk advertising program, 
worked out with Stanley-Guerin 
Co., the Turk agency, keeps a flow 
of information—including a varie- 
ty of dealer aids—going not only 
to the company’s 6,000 active ac- 
counts, but to thousands of poten- 
tial buyers. 

A feature of the dealer-aid and 
direct-mail promotion is a compo- 
site reprint of the trade ads, sent 
twice a month to a list of 15,000, | 
with the definite object of empha-_ 
sizing the name of the product| 
featured in the advertising so that | 
the trade will be prepared to meet | 
thé consumer demand. Color coun- | 
ter displays and envelope stuffers | 
with pertinent information aid the | 
dealer in building business in the | 
line. | 

With babies being born now at. 
the rate of about 4,000,000 a year, 
Turk & Co. professes to be unwor- | 
ried by all talk of a large-scale re-| 
cession. In fact, right now it is, 
readying plans for an invasion of | 
the Latin-American baby market. | 


Mayers Co. Adds 4 Accounts, LI KE CALI FORN IA 


Appoints Three to Staff | 
Mayers Co., Los Angeles, has. 


been named to handle advertising | ( [THOU | THE . 
for four companies. They are Cof- | ; 


fey-Hoyt Products Inc., Los An-| Ay 
| \ 
LI 


La Forge-Smith Co., Los Angeles | 
manufacturer of soft drinks in| 
crystal form; First Western Sav-| 


ings & Loan, Las Vegas, and City | 
National Bank, Beverly Hills. 
Plans for Coffey-Hoyt include ads + 
in Good Housekeeping. 

The agency has appointed James 
Cum ts ee Seated —- Inland California is a self-contained market, bigger in 
copy-contact department. Marty area than Michigan. Two million people, with over $3 
Sawyer, previously with Ross 


geles maker of plastic overshoes; | 
i 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 


billion in buying power (more than San Francisco and 
SS eee Oakland combined) *, live in this metropolitan market. 
been named production manager, ‘ ; T 
| and Ruth Cook has joined the me- You can’t reach them by relying on coast newspapers. 10 
dia department. cover them in depth, you need the Valley’s strong local 
F ree McClatchy Newspapers. For more data 
Hans Brinker Names Geyer papers, the thre y tied 1954 
on them — and the market they cover — get the 

Hans Brinker Inc., New York, : , d 
supplier of Holland bulbs and other Consumer Analysis. Available to manufacturers and ad- 


horticultural products for the su- vertising agencies by writing McClatchy Newspapers, 
permarket retail chain trade, has 


appointed Geyer Advertising, New Sacramento 4, California. 
York, to handle its promotion. 


Joma? Doo Soe Dew soa renenervscomnousna MCCLATCHY NEWSPAPERS 


John M. Dower, who joined the NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 
Ladies’ Home Journal in 1953, has 


been named assistant to the ad- 
vertising and promotion manager, 
a new post, 


*Sales Management’s 1953 Copyrighted Survey 


are Oeadd ane oe eat ate -s Sal ye 4 a Say wer ot Sie a BR teh. ee. a Sea 7 € < vere se Oe fe Vee ee ees ln ae incase "y tie wea Cee ie ea, v. fags Vo oe Pe iis, ioays a, I ee ie a hr ee e Ps z ya” . yi - » Goh na ah 
Raab gh taggin Cae 28E cpr MN Ms eae oy ok ew Bi hog Apis.” Ck ona! WaT ac Bat Se Gr RA PUTS MNS Eras Ty earch tere “eens eyes YH Mery Pe re ee ETS Fy T? SEE ae Ue esee ak hs Ew ONS seep es Cte SE NEU Rs a ce ie eRe eae ET ee 
PREG AS! Pe fe Siar teams YC Rew Se eae ee a: Sy Pe Te cy apie Oi eS Recipe age Se ae RMN y's Doma Cee watts Bee te hes hs oy hata as Sree, Ove t i eather TSE A? aia ce eae eae ake = aloes Pade Aly ee Lap PaO ae WE ele Rae MSR e ge gt, MERA Wye @ yg 
PAS ae. iF, Loe hel aaa alters a eak ny LS ee * ars he ieee ee es Bee Gi ae 5) Pt igs Gece fe Ses 0 sere HS ts i laine Pare arr So eeu, apeatel a Paes tines ee art eee eo Riga) bak Sa Mn, aad aC ie BENG 2 ae Katee Wes ti FN Agree af tae ot aia. Mae at eee Sees OE BW D8 he oe 
Fo Se ignhd Oa eee BA EASA gy Meet Ay: a ROW, A eee Sree Par OA Bl oe OL So Rad tes oh es sana Ue go een ae Get Mae era Pe Boch REP TER CTC a Ory. Be eae Piety a ti a oy Saas er: ne bee ad 
ever Sordi aae hy eee 3 ahora yer Re ccieias Asie peeps BO RC Sick, Hoos i's att S Srna oreny o4% oe PT a OP eae SIs iy eas : te eee Ona iss SAS i oe Meee! it Paap a Te PUD Pat ice Pee net eats eh ee 
SE a RRR Mca fone NTO pt Big ak ene fee ines iter eae aS. «afin a aap) ec. apa tT cca pai aa STON) aR er esp inl: Hip at cs eR oe ot at Sen SE wa: a aah hs: oeh Sa eee 8 SSS Tug. Tener Ge Phar, RMR aE eek SR a clue eae a ay ead RE 
<i Page Mek Sea g rete Pe Me Barer. fe APPS RIES NIE NE EG lee et a grea. au vo aie cA hte ur ete Se Ai aa et Vas hea % ou, Nien eel. a Ries: ee pee papines tae ee oneal : eet) Se ae Ss, *) : ‘ 
rice igo Pe wea er rH ON Sa Ae Gor gees Rae ee BOE PRP e ea He : if in ae fia Pee dl ede AE oY eee PA ie: be ; pe An ee 
How! tag Pee ite 2 ; Ap Ras) tse cite aes 2 > Soe aha OEY, 4471 a a eA f Pie Lata a Popp sik: : 42s, oS =f ; r : chee Sais cpt te) Pana at 
Fa le ee ae At gh or eee! ; i ws is ‘ espe peels t i “ey Mei nanae. be ie st Be TE a ee ek. 27), Aer ae 
i ee Bae en lie re of ; ee ee S35 Jie ; Ware poe roses eS 2 fo ee 2 ey Cees em: eee” Sree . Conia 7 ay maaan 
€ he an # Bad E i ; ‘ : & 5 Wig? 5 - i ms a ge Sete Le ee ae pik ee fl nl ay Se ST aN renit: Mey Se 
ee miere SG eee oa eS eo te ate cae by Pe mits anaes Shoes" geet. a eee eee ee ts ae ae ae OCS A ae es ier See rh ce >), 6 RRR EB RME ry Aer eo tanh mame rea , a ee sie oR AS Ss 
es rae « e ;. - 2 . : ‘ i 4 : . : an a pata. 
Pence) dest 
eee Pee ou 
yoba 
aot 
Rin - 
ml 
| ee 63 
ee 
2 efile 
ae 
eae 
ee 
Dee, 
: st 
vs 
. ) Po : 
, Ty ache oh Sisk: eee Ee erase Be . was ities POE, a Y Bee 
i aves a apes TOR ae es a Fo : iN > aa 
GS Aicy 5. Tipe ty eee Co ae MS : ee 
ee 4 Mi ae “ ws Be a ae ae 
re * a ee > A ' ; ? 
e BE ite ahaa Se aes ee ‘ tery i, Se J : 
Sa Stehes ite. Septet dae Peeps hehe NEE : 
a Be sy ae oo hg Sak, Ege 
one se oh aaey ei we os cae Ki * 4 jibe. oe gy bs ee 
Pe og, TR ee Sh ye a ee 
& Ok eho é - ee ae NS ys 5 , : é Om 
es ~ Bae tt egy eet ae | f $ Re» ce 
ci 7 oN : oo 
4 ; } “ ~~ a A . ol « 
‘ es tas } ee Fcc : a ‘= a 
Bi | eel & Zz) i q : 
Z x “f Ld c ge ee Pe a - 
_ f, a i bli tor ea i 
3 e; $ ea ‘ a se... 3 i. 
ti i 2 ; . £ re bes = ae : Be a E | 
j pera ee os ee ‘ bee * af az i gat A “ 
ae ke # a a. ' mee ae oa 6 
Goratieds, tee . a P bats a eo Yom ? 
te i eee mies . a wo S Bie J 
j : os > be: fake Fey : £ -o*: 4 * aan 
: ie He ite "ee me of. eae - 
a Ci. “f ! eee Be 
ae ( q Ss on , 
ve ; : — pees ss 
: aes | \ \ 4 % . sae 
* ae \ m, \ . ee aa / pee 
q cies { Pees? ate 
a Bee p< ean ii 
Beat : oS a ae EW 
exe * oe } 5 ey Bay 
wae » ee sie ee Api 
eee Re BE a] me 
‘ Sey - Vr et ‘ ea 
ea ee behe ; ee = rat ] “hon 
3 Sete a he ” : er 
; Ba at 4 fi ae : Bika a pat 
Maa: . a ‘“ % 4 .¥ oo Fi 
eee: ae . . p . "4 a ee Bp 
pier j ee 2. z . bee 12 ar 
se wid g a a : bet : “ 
vor ak . - oa -! —., ~ e. # , A rol 
ina ya: i kee a te . ae 
oe : i, : ee hy i} as he . gl 
i ee aN ee 2 . ys a=. ." - va 
dl ee Roe Fie 7 y ¥ 
eal or 4 ‘ _* ¢ ©? = Sa OR A . : ; | ae 
ee. | . ie Pe att. SR arene: Of * 
‘ = AGM . et one “ge So ee we on 
a ae ~ = Set ok ee rie i a 
j oe " ee by ae oe: (et { 4 ee 
oe oy ee, ia A P i 
] Be 4 sci a i D ( Mf ah 
4 nae . et: rsh * ad * . a 
: | Pee et IS d Br ee | fesse 
a: har oe MES : & La se 
: . ha Rate “ha wil eee 
ae eae RE pe ge 1 a a. 4 se 
Fs ae eat 8 Aaa 3 Fe § in 
a, iy 2k eae niece rahe Me es ; : 
ae cine te es i A . 
ae Sikes We Rae Bee ye, Yi pa eee ea Sar» geo ? i 7 ; oe 
ie / ‘ biag 3 Ss * : ; By yet Be "S ve 
oad So eee See ol Re") ae a : . ae 
ee ae Soa. yes J sae a ae! 
Vote * ‘ ene Deane ae te a tee ar he 
foe SS ? b eu gi ‘oa ees 
eet ' bee 
te ‘ ‘ 4 oe 
ene ee a Ps 
Siew } i “i “a “ae 
Soong Gl ae “ 7 
Set Jf ; 5 
“ } 7 aR 
ae | ie: 
9 phe’ 
ee” . a8 
ey Px yt 
% ! / pee yp F; 
*) 4 ? . 
j : ‘ 4 ys ree 
; ‘ ¥ P, . ae: 
a “a ey 
. vig «, ' ee 
iy ah 
a (lle | 
ST i $ + ga pe 
: ar ¢ si 
en): — a 2 
: { > 
| * * pea 
/ 4 
eel | rf. @ * ee fe 
sy ‘ 4 ’ i 
5 fi £ t? (4 . 
Fone | e ahs igs 
he i ‘ vi ”/ , cont 
caf 2 ‘ 4 “ Ae 
se¥ 4 ¢ 
Se / Fo ad 4 
e hc Pe: ; 
oe 2B 3 
re ie A } 
; ray, } ; 
aa ey ata 
Be a 
YS 
; Nk A Et, 
S ita t t 
A ate t, 
a ae ; 
‘ Wy at 
: * Wie , 7 
' fF, ‘t 
a! Pi 
me « o”, © @ 
‘- 2 a4 
é Snug a Ade 
roe) Amp ew <s 
1 ie 5 “* 
a gi tk 
‘ ae a. : 
grates 
oe 
i 
: } : 
| ee 
tes } | 
4 a | 3 
i 


For the first 


— 
j/ 


POPULAR MECHANICS 912 
Fortune 859 
Better Homes and Gardens 838 
Popular Science 805 
House Beautiful 712 
Good Housekeeping 706 
Seventeen 602 
Ladies’ Home Journal 545 


Dun’s Review 


Glamour 
Harper’s Bazaar 
Country Gentleman 


200 East Ontario Street © Chicago, Illinois 


onths in 1954 


POPULAR MECHANICS 


all other general monthly magazines in pages of advertising 


Yes, Popular Mechanics con- 
tinues to top this list of great 
publications, as it has done 


consistently for yeors! Such 
a record of leadership is 
proof that the Popular Me- 
chanics mind reads adver- 
tising deliberately and re- 
sponds consciously! 
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Advertising Age, July 26, 1954 


Advertising Pages and Linege in Nation 


al Magazines 


Official Figures for June and Year-to-Date as Cc mpiled by Publishers Information Bureau 


Publications with an * repor direct to ADVERTISING AGE 


-———-— ——Pages 
June June Jan.-June 
1954 1953 1954 


Weeklies, Bi-Weeklies, Semi-Monthlies 


———Lines 
June Jan.-June Jan.-June 
1953 1954 1953 


{True Life Stories 


aa 
1954 
64.6 


— 


dan.-June Jan.-June 
1953 


June 


4,805 


ti*Capper’s Weekly 
*Christian Advocate 
Collier’s 


Loo 

§New Yorker 

tNewsweek 

*Presbyterian Life 

§Saturday Evening Post 
§Saturday Review 

§*Sporting News 

}Time 

U. S. News & World Report . 


11.3 
16.5 


11,305 
6,819 
73,133 
33,694 
14,153 
258,329 
120,003 
121,039 
121,117 
5,372 
251,984 
18,327 
29,465 
141,940 
82,719 


98,196 535,022 


Total Group 


2,192.5 2,345.7 13,282.0 13,690.3 1,212,926 1,289,399 


7,246,358 7,481,653 


+Changed from 2,240-line page to 1,000-line page in January 1954. {Four issues in June 1954; five issues in June 1953. 
Five issues in June 1954; four issues in June 1953. 


Women’s 


American Family 
Better Living 
t#Bride’s Magazine 
ftEverywoman's 
pFamily Circle 
Good Housekeeping 
Ladies’ Home Journal 
McCall's Magazine 
Parents’ Magazine 
Seventeen 
Today’s Woman 
*Western Family: 
Southwest Edition 
..#Mountain Edition 
#No. Calif. Edition 
#Northwest Edition 
tWoman'’s Day 
Woman's Home Companion 
*The Workbasket 


Total Group 


703. ° R 
{Published quarterly. Not included in totals. {See note at end of linage tabulation. 


General 


*American Artist 
*American Forests 
American Legion 

American Magazine 


Christian Herald 
«Columbia 
Coronet 
Cosmopolitan 
*Eagle Magazine 
Ebony 

Elks Magazine 


*Extension 
Gourmet 

*Grade Teacher 
Harper’s Magazine 
Holiday 
“Improvement Era 
*Instructor 
Lifetime Living 
*Motor Boating 
National Geographic 
*Our World . 
+Pathfinder 
*Promenade 

*Real 

Redbook Magazine 
*Rotarian 

t#*See ...... PRT ee 
Town & Country 


50,823 
101,285 
154,840 
118,661 
178,807 
321,870 
393,686 
293,904 
163,806 
412,730 
126,784 


89,400 
80,056 
85,347 
86,173 
174,431 
260,980 
32,071 


2,719,238 


64,339 
50,993 
24,779 
49,785 
19,046 


14,721 
13,014 
14,551 
13,958 
27,806 
37,968 

3,420 


419.018 


2,164 
364,438 


33,203 
2,528,087 


4,884.6 5,259.2 


190.4 


30. 
2. 
22. 
31. 
4. 
58. 


1 
7 
0 
1 
6 
0 
2 
6 
2 
2 


~ 
RauSks 


64,562 54,272 


Total Group 1,000.3 
+Changed from 420-line page to 429-line 


Home 


American Home .. 
Better Homes & Gardens 
*Flower Grower 

House Beautiful 


ORE SPPPP TI ETT ITT 
Sunset Magazine 


Total Group 


Fashion 


Mademoiselle 
Vogue ...... 


Movie-Romance-Radio 


Dell Modern Group: 
Modern Romances 
Modern Screen 
Screen Stories .... 
Fawcett Women’s Group: 
Motion Picture & TV Magazine 
True Confessions ... 
Hillman Women’s Group 
Hillman Romance Group 
Ideal Women's Group: 
Intimate Romances 
Movie Life 
Movie Stars Parade 
Personal Romances 
TTV Star Parade 
Pines Women’s Group: 
Screenland-Silver Screen 


aERS BSB 


— 
om 
o Sawn Wer 


6,522.0 527.9 531,299 572,221 3,391,542 3,395,179 


6, 
page in November 1953. {May-June issues combined. + Not included in totals. 


ou 
my 


RarokKHrAONW 


271,318 


~ 
z 


Faxeks 


~ 
& 
N 


390,768 414,647 


PRENS 
SANAW 


Nn 
a 
~ 


SRR 


RRER Os 
S82 RES 


ey 


2 
wy 


RSSS uweSB EES 
wunno ouon Nwe 


RRRS 
Sak 


iS 
w 
. 
g 


Quality Romance Group 
“Secrets Romance Group: 
Revealing Romances 
Secrets 
True Story Women’s Group: 
Photoplay 
Radio-TV Mirror 
True Experience 
True Love Stories 
True Romance 


36.0 2,268 


97.7 
115.4 


7,588 
9,078 


18,619 

10,897 

11,111 

10,639 

10,897 9,648 ‘ . 
True Story 51.5 265.3 297.0 19,219 22,057 113,814 127,291 
Total Group 499.0 2,866.1 2,905.6 210,957 213,856 1,227,711 1,245,125 

tStarted publication in September 1953; no advertising carried until October 1953. {Started publication in October 1953. 

NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include all advertising carried by 

the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend Figures in Thousands 


38.4 
21.4 
22.0 
22.2 
22.5 


227.3 
136.2 
147.0 
142.9 
142.9 


134.2 
148.6 
144.9 
146.2 


61,304 62,707 


in sa 
34 oe 


Business 

+Business Week 

tDun’s Review & Modern 
Industry 

+*Financial World 


2,846.5 


541.9 
277.8 
289.4 
859.0 


2,871.3 


455.7 
237.6 
259.3 
879.8 


187,572 


35,742 
29,388 
18,564 
111,548 } . 
42.1 260.5 238.0 18,233 18,012 111,755 101,927 
Total Group 833.7 5,075.1 4,941.7 401,047 385,545 2,315,993 2,262,590 
tFive issues in June 1954; four issues in June 1953. {Dun's Review and Modern Industry combined effective August 
1953. Pages and lines shown for 1953 are for Dun’s Review only. 


Youth 


*American Boy-Open Road . 
American Girl 

Boys’ Life . 

*Child Life 


Total Group 


Outdoor & Sports 


*American Rifleman ...... 
Field & Stream 
*Fur-Fish-Game 

*Hunting & Fishing 
Outdoor Life 

Sports Afield 


Total Group 


227,598 191,124 
99,765 


108,768 
556,002 


40.3 
132.4 
141.0 

14.8 


328.5 


17,310 


95,880 
6,438 


176,428 


336.6 
425.2 
132.1 
125.0 
430.5 
364.0 


Blsases 
Co|anuriwo fn 


Mechanics & Science 


Mechanix Illustrated 

Popular Mechanics 

Popular Science 

7Science & Mechanics 
Total Group 

{June-July issues combined. 


Detective & Fiction 


Dell Men’s Group 
*Macfadden Men’s Group 
*Popular Fiction Group .. 
*Thrilling Fiction Group 


Total Group 


Farm 


Capper’s Farmer 

Country Gentleman 

Farm Journal 

+Farm & Ranch—Southern 
Agriculturist 

+Progressive Farmer 
Successful Farming 


Total Group 389.0 
¢See note at end of linage tabulation. 


2,891.7 


Newspaper Sections (I) 

(Nationally distributed with Sunday ameogent 
American Weekly ...ss-s0es 42.6 5.2 
Parade eeeeee 50.7 
This Week Magazine 76.0 
181.9 


272.3 
319.7 
442.7 
1,034.7 


Newspaper Sections (II) 

(All other newspaper sections and comics) 
First (3 Markets Group ...... 34.6 45.8 
New York Mirror Magazine ... 35.7 

New York Times Manazine .... 158.2 
Puck—The Comic Weekly .... 8.5 


Total Group 237.0 


235.6 
245.6 
~1,180.5 
51.8 


1,713.5 


200,260 
240,688 
1,003,425 


98,627 
1,543,000 
All figures in the following groups were compiled by Advertising Age 
Comics Magazines 


tz#American Comics Group: 
(Total 2 Units) 


233.3 
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-——— — —Pages 
June 
1953 


++Archie Comic Group 
tzHarvey Comics Group .... 
National Comics Group: 

(Total 2 Units) 

Red Unit 

= Blue Unit 
Quality Comic Group 
+Standard Comics Grou. 


Tstal Group 


— 


Jan.-June 
1 


June June 
1954 1953 


2,268 1,323 
1,512 1,512 
2,174 2,457 
3,213 3,024 


Jan. -June 


3,402 
1,890 
1,512 
2,268 
2.646 


4,348 
2,174 
2,174 
2,268 


21.5 3,780 


Lines——_- 


Jan.-June Jan.-June 


{Newsweek-Pacific: 
Manila Edition 
Tokyo Edition 

Popular Mechanics: 


Mecanica Popular (Spanish) 
Mecanique Populaire (French) 


| Reader's Digest: 
Argentine 
Australian 
Austrian 


~~92.9 ~~5,670 6,616 


May-June issues combined. 2 Not included in totals. 


Canadian National Weekend Newspapers (Rotogravure Linage) 


61.4 
54.6 


La Patrie 70.9 
tLa Presse 
+Star Weekly 


{Weekend Picture Magazine ... 


79.5 


425.7 
372.0 
539.1 
558.3 


355.4 
315.0 
462.9 
455.7 


61,364 
54,589 
67,927 
77,508 


British 
Caribbean 


French (Belgium) 
French (Paris) 
French (Provincial) 
French (Swiss) 
German (Germany) 


425,742 
371,919 
512,224 
544,665 


314,961 
439,769 
444,186 


” Total Group 331.7 


267.0 


1,895.1 324,267 261,388 


tFive issues in June 1954; four issues in June 1953. 


Canadian 


Canadian Home Journal 

Canadian Homes & Gardens .... 

Chatelaine 

Maclean's 

Mayfair 

Reader's Digest: 
English Edition 
French Edition 

Revue Moderne 

Revue Populaire 

Samedi 

Saturday Night 

$Time-Canadian 


32,150 
43,303 
38,458 
70,007 
28,172 


16,972 
17,700 
21,872 
22,564 


27,302 
44,302 
35,891 
67,985 
33,595 


17,381 
17,745 
22,745 
20,571 
25,826 
52,303 
93,940 


34,123 
28,222 


1,076. 6 77,315 


German (Swiss) 


1,854,550 Iberian 


1,554,317 | 


Troo 
174,745 Japanese Troop 


207,246 
184,016 
323,674 
219,170 


Mexican 
New Zealand 
Norwegian 
Portuguese 
South African 
Southern Hemisphere 
Swedish 
tTime-Atlantic 
tTime-Latin American 
{Time-Pacific 
Visao 
Vision 


452,165 437,710 


Total Group 


Foreign 


Life International: 
tEnglish Edition 
Spanish Edition 

tNewsweek-European 


915.9 4 
¢Changed from 680-line page to 420- line page in May 1954. {Four issues in June 1954; five issues in June 


74.9 
41.9 
39.1 


4,662.3 4,626.4 30,858 459,586 


296.2 
263.2 
- 177.3 


35,445 
45,135 
15,120 


50,915 
28,475 
16,415 


2,349,937 2,398,986 


Total Group 
1953. 


194,565 
201,150 
83,510 


201,450 
178,970 
74,515 


totals as .25 pages. 


Latin American (English) ... 


- ——-—Pages- 
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June 
1953 


215.6 
368.1 


152.8 
150.6 


214.0 
260.0 
126.0 
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Jan.-June Jan. dune ‘ 


—Lines—-—---_ —_——_—_,. 
June Jan.-June Jan.-June 
1954 


1954 


June 
1953 


21,140 18,200 


33,390 


112,940 
175,350 


32,571 
37,100 


35,490 
49,868 
38,038 
72,680 
75,802 
32,470 
9,672 
43,400 
86,975 
85,400 
18,900 
75,348 
18,473 
30,576 
20,202 
67,166 
34,188 
31,395 
3,076 
65,156 
22,659 
31,790 
76,474 
61,218 
47,229 
46,872 
175,875 
226,730 
180,985 
93,730 
97,300 


41,370 
50,435 
34,965 
16,100 
19,320 


1,855.7 1,785.0 10,121.1 9,326.9 


515,115 513,182 2,772,121 2,583,035 


tTwo issues in June 1954; three issues in June 1953. {Four issues in June 1954; five issues in June 1953. #Not 
included in totals. §Started publication in January 1954. 


NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman’s Day, Farm & Ranch—Southern Agriculturist 
and Progressive ‘Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation 
of the particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page 
advertisement appears in an edition representing 25% of the total circulation of the magazine, it is counted in the 


Newhouse Names New Agency 


Newhouse Automotive Indus- 
tries, Los Angeles, has switched its 
account from W. H. Hunt & Asso- 
ciates, which had serviced New- 
house for five years, to Van de 
Boom, Hunt & McNaughton, be- 
cause of a product conflict. Both 
agencies are in Los Angeles. 


‘Denver Post’ Names Shea 


J. Earl Shea, formerly assistant 
sales manager in the New York 
office of Moloney, Regan & 
Schmitt, has been appointed sales 
manager of Empire, Sunday mag- 
azine of the Denver Post. He suc- 
ceeds Karl Shull, new advertising 
director of the Post. 


_ HELP YOURSELF to SIOUX CITY'S 


100 YEAR STAPLE MARKET 
RICH 49 COUNTY MARKET POTENTIAL 


flavored with the SELLING POWER 
of Sioux sed Newspapers 


i JOURNAL. TRIBUNE 


NATIONAL REP. JANN & KELLEY, INC. 


Three Companies 
Win ‘Report to 
Employes’ Contest 


CHICAGO, July 20—Erie Railroad, 
Esso Standard Oil Co. and Revere 
Copper & Brass Co. tied for first 
place with a score of 85% in the 
“annual report to employe” con- 
test sponsored by “The Score,” a 
monthly industrial relations report 
published by Newcomb & Sam- 
mons, management counsel. 

The three first-place winners 
were among 55 U. S. and Canadian 
companies which, according to the 
judges, issued good annual reports 
to employes. 

Chairman of the judging com- 
mittee was Kenneth E. Olson, dean 
of the Medill School of Journalism, 
Northwestern University, assisted 
by S. R. Bernstein, editor of Ap- 
VERTISING AGE; Robert L. Bliss, 
managing editor of Public Rela- 
tions Journal and exec. v.p. of the 
Public Relations Society of Amer- 
ica; Carl C. Harrington, editor of 
Mill & Factory, and John A. Mc- 
Wethy, assistant managing editor 
of the Wall Stree’ Journal. 

Judging was kised on journal- 
istic quality, pl: nt-level accept- 
ance, quality as financial state- 


ments, effectiveness in merchan- 
dising management’s story, and 
public relations value. 

The contest, according to “The 
Score,” indicated that although re- 
ports are generally impressive, 
there are defects to be overcome, 
such as language that is too com- 
plicated for the employe, a reluc- 
tance to talk profits, overly flashy 
reports, and confusion regarding 
financial terms. 


Ad Feature Names Stearns 

Do-It-Yourself Digest, New York 
publisher of a new editorialized 
advertising feature by the same 
name, has appointed Charles B. 
Stearns Jr. midwestern advertis- 
ing representative. Mr. Stearns 
will work from Chicago head- 
quarters. 


Institute Offers Booklet 


Home Testing Institute, New 
York, has issued a booklet describ- 
ing case histories of product tests 
and consumer surveys. Copies may 
be obtained by writing Henry 
Brenner, Home Testing Institute, 
221 W. 57th St., New York. 


Newman Pharmacal to Dooley 
Newman Pharmacal Co., Louis- 
ville, has appointed Dooley Ad- 


vertising Agency, Louisville, to 
handle its advertising. Newman, 
maker of Verazeptol, APC powder 
and tablets, GPC iron tonic and 
Hed-Tabs, plans a test campaign 
for a new product in either Colum- 
bus, Akron or Fort Worth in the 
fall. 


Kirkeby Hotels Names Wolf 


Kirkeby Hotels Co., New York, 
on behalf of the Panama Tourist 
Commission and the El Panama 
Hotel, Panama City, has appointed 
Leonard Wolf & Associates, New 
York, to handle advertising, ef- 
fective Aug. 1. J. R. Flanagan Ad- 
vertising, the previous agency, 
continues to handle other Kirkeby 
hotels. 


Warwick & Legler Adds One 

Good Humor Co. of California, 
Los Angeles, has appointed the Los 
Angeles office of Warwick & Legler 
to handle its advertising. 


LOOP SHOWCARD omit 


ww MADISON 51 


SERVING ADVERTISING 
Sales Presentations 
Charts Silk Screen 
Displays Slides 
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Selling to Institutions... 


Linen Firm Finds Trade Papers—Not 
Direct Mail—Are Key to Napery Sales Bg 


NEw York, July 21—Established 
in 1892, H. W. Baker Linen Co., 
317 Church St., has ever since been 
selling to hotels, hospitals and re- 
lated institutions what a company 
executive felicitously describes as 
“housekeeping textiles.” 

These include a surprising vari- 
ety of items, just as the market in- 
cludes a growing number and vari- 
ety of customers, such as motels. 
A card which the company dis- 
tributes, for example, enables the 
interested prospect to say, “I'd 
like to raise my linen standards 
and lower my linen costs, so send 
me (check) someone to explain 
how I can do it, and (check) 
samples of the items checked.” 

These items are listed under 
several main headings, such as 
table linens, towels, bed linens, 
spreads, blankets and miscellane- 
ous; and aside from the various 
sizes and colors, which make the 
number of items under each head 
larger than one would think, the 
last grouping includes such things 
as mattress pads, covers, curtains, 
shower curtains, curtain materials, 
sheetings, drapery materials, flan- 
nels, birdseye, pin cushions and 
pin-cushion covers, hospital gowns, 
garments, uniforms, aprons, coats, 
scarfs and table pads. 


= These are the lines which the 
company must carry in order to 
make good on its statement that it 
handles “everything in textiles for 
hotels, hospitals, motels, clubs, 
railroads, steamships, colleges, 
schools, bathing pool supplies.” It 
is a wide line in a distinctly spec- 
ialized set of markets, which the 
company handles with outstanding 
success, and the authority based 
on its more than sixty years of ex- 
perience. Its advertising is similar- 
ly based. 

“We run only strictly institution- 
al advertising, for the single simple 
purpose of keeping the Baker 
Linen name before the various in- 
stitutional markets to which we 
cater,” said F. I. Kirkman, sales 
and advertising manager. 

“Copy ranges up to pages, with 
third-pages used for the most part 
in the hospital papers; and while 
we use the leading national jour- 
nals in these several fields, we em- 
phasize regular use of the section- 
al journals, where this backing is 
especially useful to the salesmen 
covering the territory and repre- 
senting us at the convention ex- 
hibits. 

“‘We also use space at the nation- 
al hotel and hospital meetings. No 
coupons are used, and our direct- 
mail, which formerly included reg- 
ular broadsides to the field, is now 
restricted to occasional letters to 
sectional or other groups in con- 
nection with a special occasion or 
something of the sort. The selling 
job is thus entirely up to the sales 
force, backed by the magazine ad- 
vertising.” 


8 The list of publications on which 
this responsibility is laid has 
grown out of the company’s long 
experience and its objectives as 
referred to, and includes the fol- 
lowing: American Motel Magazine, 
Hospitals, Hospital Progress, Hotel 
Gazette, Hotel Herald, Hotel World 
Review, Hotel & Restaurant News, 
Midwest Hotel Reporter, Modern 
Hospital, Pacific Coast Record, 
Southern Hotel Journal, Southern 
Hospitals, Tavern Talk, Texas Ho- 
tel Review, Travel Business, Tour- 
ist Court Journal and Western Ho- 
tel & Restaurant Reporter. 

Typical copy run in the hotel 
papers shows an acrostic reading 
“Baker Value” with additional 


| 
| 
} 


and the statement: “Quality, éom-| 
bined with honest value, are the 
reasons why hotels, large and 
small, from coast to coast, have} 
purchased their linens from Baker | 
for so many years.” This particular 
copy added the information that} 
the company is exclusive distribu- | 
tor for Dwight-Anchor sheets and | 
pillow-cases, Sandow and Sampson | 
bath towels, Batex huck towels | 
“and other quality textiles made 
especially for hotel use.” 

These others include such well- 
known and widely-advertised lines 
as Chatham blankets, Cannon Mills 
sheets, towels, pillowcases and 
spreads, North Star blankets, Sim- 


tex table napery, Dundee and Mar- 


AK 
L 


NAME cCoPpYy—Baker Linen Co. de- 


pends almost entirely on trad 


ads like this for support to direct 


selling in the institutional field. 


\tex towels and other selected lines 
handled by the company. 


# “The basis of our policy is a 
well-selected line’ of thoroughly 
proved merchandise, especially 
j|made or adapted for the institu- 
tions to which we sell,” said a 
company executive. “Knowledge 
|of this has been emphasized to the 
fields we cover for a long time, so 
ithat the company’s name has a 
|corresponding meaning of quality 
}and reliability, and needs only ap- 
propriate underlining to the custo- 
mer in the advertising to give the 
| sales force calling on the 20-25,000 
prospects the support they should 
have. Our steady and continuing 
growth seems to justify this gen- 
eral policy.” 


Modernage Adds Division 


Modernage Photoservice, New 
York, has leased the former Vogue 
Studios of Conde Nast Publications 
at 480 Lexington Ave. to house a 


e 


new division, Modernage Custom 
Darkrooms. The division will spe- 
cialize in 35mm. and 120-size de- 
veloping and printing and also 
will process negatives up to 8x10”. 


When you BUY a new home 
the odds are in your favor that 
THE 
MORTGAGE 
LENDER 
who 
financed it 
reads 
house + home 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION + FINANCE + SALES + MODERNIZATION 


REDUCE ADVERTISING IMPACT 


NUMBER OF 
MONTHS USED 


12 


7 toll 
inclusive 


6 


2to 5 
inclusive 


NUMBER 


OF ADS INDEX OF 


534 


287 


261 


86 


AVERAGE READERSHIP OF ADVERTISEMENTS BY THE 
NUMBER OF MONTHLY ISSUES USED BY ADVERTISERS 


AVERAGE READERSHIP * SCORES 


* READERSHIP SCORES used in this analysis are based. on data developed by Daniel Starch and staff through personal 
interviews of readers. Field interviewers conducted approximately 2,400 readers through the issues page by page and 
asked in each case, 


“DID YOU READ HALF OR MORE OF THIS ADVERTISEMENT?” 


INDEX OF COST 
PER READER 


100 


109 


121 


132 


publications. 


HEADQUARTE 


copy emphasizing “and quality,” 


TO DETERMINE the impact and cost per reader 
of industrial advertisements in relation to their 
frequency, McGraw-Hill Research analyzed 2,400 
Starch Readership scores of one-page advertise- 
ments appearing in the 1952 issues of two business 


THE RESULTS show that interrupting a twelve- 
month schedule could reduce the readership score 
for each advertisement by 6% and — at the same 
time, because of rate differentials, increase the cost 
per reader by 9%. Advertisers using two to five 
advertisements a year have proportionately fewer 


McGRAW-HILL PUBLISHING COMPANY, INC. 
ARD 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 


R S$ FOR Beet oe. 


get greater impact from their 
lower cost per reader. 


s OEP #8. 5 8 ee 


readers and proportionately higher cost per reader. 


CONCLUSION: Thisstudy (based on Data Sheet 
#5126) indicates that advertisers whose advertise- 
ments appear consistently—in issue after issue— 


investment at a 


ADVERTISING PERFORMANCE and techniques 

are constantly being studied by McGraw-Hill Re- 
search for advertisers and their agencies. For the 
latest facts on subjects related to business paper 
advertising, see your McGraw-Hill man. 
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‘Journal’ Appoints Inland 


Inland Newspaper Representa- 
tives, Chicago, has been named to) 
represent the Journal, Coffeyville, 
Kan., nationally. The paper has) 
had no national representative in! 


recent years. 


Business Paper Success Story... 


When you BUY a new home 
the odds are in your favor that 
THE DEALERS and 
DISTRIBUTORS 

who supplied 
the 
materials 


read 


house+home 


the greatest influence in homebuilding 
DESIGN » CONSTRUCTION - FINANCE + SALES » MODERNIZATION 


| New York, July 20—The Crafts- 

man line of genuine leather, stitch- 
less billfolds, for both men and 
women, made in a busy plant in 
Paterson, N. J., run by I. Small- 
man & Sons Co., has been doing 
well since the company was estab- 
lished six years ago in a highly 
competitive industry. 

Consistently advertised (through 
Zlowe Co., its advertising agency, 
in New York) to both consumers 
and the trade, the line was han- 
|dled successfully by luggage and 


bacco shops, and jewelry stores, 
the wholesalers serving these lines 
being regularly contacted by the 
company’s sales force and in its 
promotion. Last August there was 


Craftsman Trade Appeal Has Retail 
Druggists Reaching for Billfolds 


initiated what proved to be a high- 
ly successful campaign to add drug 
stores to the list of outlets. 

A company executive explained 
to ADVERTISING AcE that while bus- 
iness had grown satisfactorily, to 
the point where the company was 
conceded to be one of the outstand- 
ing producers in its field, the drug 
stores were regarded as a major 
problem, because of the fact that 
a strong competitor was entrenched 
in this important branch of the re- 
tail trade, with its 715 wholesalers 


leather shops, department stores, and 55,000 retailers. The decision 
men’s furnishing stores, some to- | to enter this market was made aft- 


er careful planning of the pricing 


of special items, the advertising 


and other factors. 


= The advertising started in the 


faster 


we can serve everybody. 


“Hello Tom, | need 6 more mats of that four one two 
eight ad...1/’ll give the labels to your next driver...can 
you get them out tonight?” 


A phone call, and that's all it takes, to get out a pattern 
for the mat department in a jiffy. With over 100,000 
patterns on file for our customers, we are proud to say 
that we can get out any of them on short notice. There is 
no charge for this P & A service. We ask only that cus- 
tomers periodically inform us which ads are obsolete. The 
more up-to-date we can keep this file of patterns, the 


For Electrotypes, Mats, Plastic Plates, and fF 0.P. Color 
Mats, call Partridge & Anderson Company, 12 Federal 
Street, Chicago 5—the phone number is HArris on 7-3732. 


Aug. 23, 1953, issue of Drug Topics, 
and ran in spreads, underlining the 
50% margin on the line as well as 
the assurance that the druggist 
could double his volume in this 
line by putting in the Craftsman 
billfold with a “free-case” deal— 
a handsome blond wood display 
case which with a selected assort- 
ment of billfolds constituted what 
the advertising termed “a complete 
billfold department.” The consum- 
er advertising in Esquire, Life and 
Mademoiselle was featured also. 

Referred to in advertising as 
“the line that’s turning the billfold 
business into big business for the 
drug stores,” and the “longest mar- 
gin of profit in the industry,” with 
the definite claim that “Craftsman 
billfolds move twice as fast as any 
other brand,” the line was readily 
accepted by the drug trade and 
volume responded accordingly. 

The advertising did its work in 
exceptional fashion, the company 
reporting that instances occurred 
where before the campaign began 
the salesman couldn’t even get an 
interview with wholesalers, and 
where afterward the same whole- 
saler was eager for a chance to buy 
the line. A part of the campaign to 
the drug trade was a mailing on 
the $1.98 line, which was featured 
in some of the display copy in the 
drug papers. 

These included not only Drug 
Topics but also the Chain Store 
Age drug edition and the N.A.R.D. 
Journal. As a result of this promo- 
tion, the druggists were sold on the 
Smallman line and proceeded to 
buy it through their wholesalers. 


= One of the clever items in the 
direct-mail campaign was a hand- 
some fall catalog with an inclosure 
of a sheet apparently scorched 
around the edges. This was left 
readable, however, with the dec- 
laration that the offer was “so hot 
we took out fire insurance on it— 
the only line of nationally adver- 
tised billfolds that’s yours at 50% 
less 4% off retail!’ 

The Craftsman line is relatively 
expensive, retailing (except for 
such special offerings as the $1.98 
line) at figures ranging from $2.50 
to $20, with such a variety of size, 
color, pattern, etc., that there are 
around 350 items in the line. 

One of the most successful as- 
pects of the company’s business 
is the fact that women’s billfolds, 
attractively designed, some sold in 
combination with a compact or a 
lipstick in a display case, have 
responded sharply to styling and 
advertising. Whereas formerly 
| they furnished only about 10% of 
ithe company’s volume, they have 
‘now risen to 40%. 


. “We have every reason to be 
|strongly sold on the effectiveness 
of our advertising,” said Car} Qui- 
at, advertising manager. “Our bus- 
iness has been built on a fine line 
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DOUBLE 


YOUR VOLUME with 


AP TSMAN 


JUS we BILLFOLDs 


AND GET THE 


MATIOMALLY ADVERTISED 


LIFE 


Maderoisetie « Esquire. 


START. 6 cue 
SENSAT-cHal FREE-CASE ora! 


1 Seatarnt ton 
I ae 


AND THE HANDROME BLOND WoOM 
COUNTER CAGIVET io FREE! 
. 


+, SMALLMAN & BONS CO. 6) waer serm oreees 


ee a 


DRUG CONQUEST—Above page in 
drug trade papers was part of the 
campaign conducted by I. Small- 
man & Sons to buck its strong com- 
petition and make room for its 
wares on drug store counters. 


of goods, actively and consistently 
advertised to the public and to the 
retail trade handling it, and with- 
out this advertising, as in the com- 
paratively recent instance of that 
to the drug trade, the job could 
not have peen done. As it is, we 
are keeping one of the largest 
plants in the world devoted to this 
kind of production going steadily.” 

Roslyn Seides, account executive 
on the Smallman advertising at 
the agency, reports the business 
paper list as including, in addi- 
tion to the drug papers named 
above, Esquire’s Apparel Arts, 
Handbags & Accessories, Jewelers’ 
Circular-Keystone, Jewelry, Lug- 
gage & Leather Goods, Men’s Wear 
and Tobacco Jobber. 

Besides the consumer media 
featured in the trade advertising 
quoted, space during the drug 
campaign was also used in The 
American Weekly, New York 
Times Magazine, Seventeen and 
Today’s Woman; and some radio 
and tv time also help keep the 
merchandise moving. 


U. S. Trunk in Campaign 

U. S. Trunk Co., Fall River, 
Mass., has launched the largest 
consumer advertising program in 
its 50-year history. Both full-color 
and b&w pages and smaller ads 
are scheduled for Bride’s Maga- 
zine, Charm, Glamour, Holiday 
and the New York Times Maga- 
zine, supporicd by trade publica- 
tions and direct mail. Silton Bros., 
Boston, is the agency. 


Morais Heads Lewyt Publicity 


Ira Morais, formerly with RKO 
Theaters, has been named nation- 
al publicity manager of Lewyt 
Corp., Brooklyn. 


| 
| 


that we lead in 79 of them. 
(Audit Report 9/30/53) 


The NEWS of the Rockies 


Take your pick. It is true that Den- 
ver's evening newspaper leads us 
in circulation in 111 Colorado-Wyo- 
ming cities and towns. It is also true 


IENVER 
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RCA's 21” Color Tube Stirs Up Television 
Industry—Except for the Set Manufacturers 


(Continued from Page 1) 
of steam to answer set makers’ ob- 
jections that they couldn’t launch 
color set production without more 
color programs. 


= New studio facilities, said NBC, 
will enable it to schedule more 
than 500 hours of color program- 
ming through the 1954-55 season, 
and will give the network color 
facilities surpassing “by at least 
300%” those of any other network. 
The 33 color “spectaculars” al- 
ready scheduled will provide 491% 
hours of programming next sea- 
son, NBC added. 

One Wall St. broker queried by 
AA said that last week’s double 
announcement has caused a “big 
stir” in the stock market, with tv 
manufacturers’ stocks the objects 
of the heaviest trading since color 
tv first became a serious likeli- 
hood last year. Admiral’s stock has 
gone up three points since Mr. 
Siragusa’s forecast, and a check of 
current quotations shows lesser in- 
creases for most set makers. 

Chief exception: CBS-Columbia, 
whose Hytron 19” tube was “su- 
perseded” (publicity-wise) by the 
RCA release. CBS stock is down 
2-3 points. 

RCA stock, on the other hand, 
was at an alltime high of $34, com- 
pared with $30 at the end of June 
—and one broker predicted that 
it would reach $40 by the end of 
summer. “The general feeling on 
the street is that television stocks 
have just begun to move,” he said. 


s Among most of the manufactur- 
ers, however, things were differ- 
ent. Most positive statement came 
from R. W. Galvin, president of 
Motorola Inc., Chicago. Mr. Galvin 
issued a response to the Siragusa- 
RCA announcements in which he 
emphasized that Motorola. will 


“For the balance of the year, at 

least, no large-sereen tube other 
than the...Hytron 205 will be 
available for anything but sam- 
ples,” he said. 
Seymour Mintz, president of 
CBS-Columbia, similarly told AA 
that for the present he considered 
the RCA statement “just an an- 
nouncement” and that his compa- 
ny was staying with the Hytron 
19” tube (though CBS-Hytron al- 
so reports that it is experimenting 
with a 21” tube). Mr. Mintz added 
that commercial production of 
CBS-Columbia sets begins next 
month for September delivery. 


= For the rest, the set makers 
were continuing as before, with 
nobody revealing any rush what- 
ever in the direction of RCA’s new 
lamp. A survey of color production 
plans revealed the following: 
Zenith Radio Corp., which dem- 
onstrated a_ strictly-experimental 
21” color set last week, restated its 
belief that the practical, economi- 
cal large-screen color tube has yet 
to be developed. 

“We aren’t going to use the pub- 
lic as guinea pigs,” said one Zenith 
spokesman. ‘“Everybody’s’ tubes 
today—including our own—are 
Rube Goldberg contraptions.” 

On the other hand, the Zenith 
spokesman pointed out that Zenith 
has produced the only rectangular 
three-gun 21-incher yet to appear 
(RCA’s new one is circular.) 

Allen B. DuMont. Laboratories 
will produce “only a few sets” this 
year to test consumer reaction, and 
has no plans for any immediate 
mass-production or sales promo- 
tion campaign. 

Recent announcements by CBS- 
Hytron and RCA will have no ef- 
fect on DuMont’s plans, J. H. Ruiter 
said. “Our own 19-inch color tube 


proceed with its announced plans | 
(AA, July 12) to market a set with | 
a 19” (205 sq. in.) color tube made 
by CBS-Hytron—and denied that 
21” sets would be on sale this year, 
as Mr. Siragusa had predicted. 


development was made public 
/some four to six weeks earlier,” he 
| pointed out. 


= Much of the company’s effort 
is being devoted to transmission 
problems, rather than the develop- 


National Nielsen-Rati 


Two Weeks Ending June 26, 1954 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached 
Homes Program Popularity* 

Rank Program (000) Homes 
1 | Love Lucy (Philip Morris, CBS) 13,486 | Rank Program % 
2 Dragnet (Liggett & Myers, NBC) 10,812! 1 1 Love Lucy (Philip Morris, CBS) ..45.7 
3. This Is Your Life (Hazel Bishop, 2 This Is Your Life (Hazel Bishop, 

PUTED ‘Sicthsoseniencebntibscinciinnciadtase 10,749 POU tapntniguinitacnbieinnsancs JsbabRliicta 39.3 
4 Pabst Blue Ribbon Bouts (CBS) 9,872; 3 Dragnet (Liggett & Myers, NBC) ....37.4 
5 Ford Theater (NBC) .................. p 4 Ford Theater (NBC) ..........00000. 34.2 
6 Toast of the Town (Lincoln- 5 Pabst Blue Ribbon Bouts (CBS) ....33.9 
WGN GORD: iinssvissctiesicscscens .783| 6 Jackie Gleason Show (Schick, 
7 Red Buttons (General Foods, Sheaffer, Nescafe, NBC) .......... 31.8 
RIE Sistscecsdaasiniish teovieshburbeubayseieice 8,758, 7 Toast of the Town (Lincoln-Mer- 
8 Jackie Gleason Show (Schick, EE aie 31.3 
Sheaffer, Nescafe, NBC) ...... 8,742; 8 Red Buttons (General Foods, CBS) 31.3 
9 Gillette Cavalcade (NBC) ........ 8,553| 9 Gillette Cavalcade (NBC) ............ 30.6 
10 Godfrey & Friends (Pillsbury, 10 Godfrey's Talent Scouts (Lipton, 
Sere 8,467 CED |. Sicsishddbaattiassateesosstuestseveuccaese 29.9 
* Percentage of homes reached in area where program was telecast. 
Pulse Network TV Ratings 
June, 1954 
EVENING, ONCE-A-WEEK Rank Program Rating 

Rank Program Rating FINO . Secteceipdiatipkinacstascliabitanesnencsas 28.9 

1 1 Love Lucy (Philip Morris, CBS) ..46.3/14 What's My Line (Jules Montenier, 
2 Dragnet (Liggett & Myers, NBC) ..43.3 Remington, CBS) ..........ccccccccceseee 28.4 
3 You Bet Your Life (DeSoto- 15 Burns & Allen (Carnation, Good- 
Plymouth, -MBC) ..ccercscecsscccscssoree 38.6 (SP ae 28.2 
4 Jackie Gleason (Schick, 15 Fireside Theater (P&G, NBC) ........ 28.2 
Sheaffer, Nescafe, CBS) ............ 38.2 
SG Teel FOE TG) siericcsicscsccccesees 32.4 
6 Toast of the Town (Lincoln- MULTI-WEEKLY SHOWS 
BRI, GUE ecsevccinesopcsneersensoess 32.1| | Howdy Doody (Several spon- 
7 Bob Hope (General Foods, NBC). 31 8 sors, NBC) Obedecesescosscococccccoccoocecs 15.4 
8 Our Miss Brooks (General 2 Perry Como (Chesterfield, CBS) ....14.8 
OS 31.2, 3 Camel News Caravan (NBC) ........ 14.2 
9 Godfrey & His Friends (Pills- 4 Eddie Fisher (Coca-Cola, NBC) ....13.4 
eet adhoc 30.2) 5 Dinah Shore (Chevrolet, NBC) ....13.1 

10 Godfrey's Talent Scouts (Lipton, 6 Arthur Godfrey (Several spon- 

SE dncihaniiisniataindiedesunieds 30.0 $OFS, CBS) o.sssesssuesssneeserneesnnees + 12.9 

11 Your Show of Shows (Several 7 Search for Tomorrow (P&G, CBS) 12.0 

SONI. FRI « <osectnnsvasetascrstetvsis 29.4| 8 Guiding Light (P&G, CBS) ............ 11.3 

12. This Is Your Life (Hazel Bishop, 9 Strike It Rich (Colgate, CBS) ........ 11.3 

«See, Seer ss eee 9.2.10 Love of Life (American Home 


TV Playhouse (Goodyear, Philco, 


ngs of Top TV Shows 


Crane Coleson 


HOLLYWOOD ADCLUBBERS—New officers of the Hollywood Advertising 


Club are (seated) Frank Crane, 


Assn., 2nd v.p.; Robert Coleson, West Coast representative for the 
Advertising Council, president, and Wes Cameron, Ralph Edwards 
Productions, 1st v.p. Standing are Vid Rosner, Lucy’s, treasurer; 
Lucille Liets, Liets Advertising Illustrations, secretary, and Irving 


Eckhoff, Roche-Eckhoff, 


Joy Joins Lava 


as P&G Switches 
It to Leo Burnett 


(Continued from Page 1) 

2. That the move might presage 
a general overhauling of accounts, 
with other agencies entering the 
picture; trade sources recalled that 
Kenyon & Eckhardt was widely 
rumored to be entering the P&G 
stable of agencies late in the 
spring. 


s Through May, according to Pub- 
lishers Information Bureau figures, 
P&G had spent $366,093 on Joy in 
daytime network radio, and $956,- 
322 on a network tv show which 
it shared with Spic ’n’ Span. No 
record exists of transcribed spots, 
where Joy has been a fairly heavy 
user. 

Robert Bragarnick, v.p. in charge 
of the P&G account group at Biow, 
issued the following statement on 
the charge: 

“After discussions with officials 
of Procter & Gamble, it was 


Eckhoff 
Cameron 


Southern California Broadcasters 


v.p. for public relations. 


ment of receiving sets, he added. 
DuMont’s newly-developed color 
scanner, Mr. Ruiter noted, makes 
possible the airing of any standard 
color film available, and “has 


‘|licked a big portion of the trans- 


mission problem.” 

General Electric’s electronics di- 
vision, Syracuse, is also engaged in 
only a limited production phase, 
with no plans for widespread pro- 
motion at this time. 

J. F. Effinger, color television 
sales manager for GE, says that 
“developments are taking place too 
fast to permit any definite deci- 
sions to be made on what tubes or 
other parts will ultimately be used, 
or to set any retail price range.” It 
will be late this year, in his opin- 
ion, or some time during the early 
part of 1955, before any such deci- 
sions can be made. 

Emerson Radio & Phonograph 
Corp. will continue its policy, es- 
tablished four or five months ago 
(AA, March 8), of leasing rather 
than selling color tv sets, Edward 
Kontrowitz told AA. This policy 
was devised, he said, because the 
company’s management was con- 
vinced that color tv sets may be 
rented at about $75 a month. 


= Crosley division of Avco Mfg. 
Co. told AA it has no current col- 
or-set production or sales plans. 
Crosley still sees a huge market 
for low-cost b&w receivers, and 
is devoting all its efforts to moving 
its Super V models in that field. 
Company officials still consider 
“the premature concentration on 
color” an unwelcome diversion 
from that job. 


Westinghouse’ Electric Corp., 


.| which pioneered in color set mar- 


keting five months ago, indicated 


Trendex TV Ratings 
July 1-7, 1954 
Ten Multi-Station Markets 


Products, CBS) 


that it was proceeding, as planned, 
with initial production of 19” color 
receivers. 


Corp. recently demonstrated a 19” 
color set incorporating its own 
tube. Henry F. Argento, v.p. and 
general manager, told AA that 
“we're not going to push it at pres- 
ent,” but added that the Hytron or 
RCA announcements had not al- 
tered the company’s color plans. 

Philco Corp. continues to main- 
tain a grim silence about its 
plans. With regard to color tube 
production, one spokesman told 
AA, “We won’t even tell you 
whether we have made one or 
not.” 
Industry sources claim Philco 
has an_ extremely _ interesting 
tube, much simpler than any oth- 
ers on the market. However, the 
company will not show it or any 
other tube to its distributors’ 
meeting in New York, Aug. 2-4. 


JOHN BOYD RODGERS 


EVANSTON, July 20—John Boyd 
Rodgers, 68, v.p. of Fensholt Ad- 
vertising Agency, Chicago, died 
yesterday. He had been with 
Fensholt since 1941, coming to the 
agency from Walker & Downing, 
Pittsburgh. Prior to joining the 
latter agency in 1929, he oper- 
ated a Pittsburgh agency under 
his own name. 


Men’s Fashion Group Formed 

A 15-man board representing 
manufacturers, retailers and de- 
signers has organized the Phila- 
delphia Men’s Fashion Council, 
“to provide the average American 
man with the same type of authen- 
tic fashion information which has 
helped make the American wom- 
an the best dressed in the world.” 
Irving Fishon, president of Col- 
lege Hall Fashions, has _ been 
named chairman. 


WBAP Boosts Joe Wallace 


Raytheon Television Radio|s 


agreed that the Biow Co. would 
forego the Joy account, and in- 
tensify and concentrate our efforts 
on our four other Procter & Gam- 
ble accounts. 


“Our other P&G accounts are 
Spic ’n’ Span, the cleanser; Lilt, 
the home _ permanent; Shasta 
shampoo and Fluffo, the golden 
shortening (now in test markets). 
“Because of our intensified ac-- 
tivities on the other P&G accounts, 
there will be no changes on the 
Biow staff assigned to work on 
Procter & Gamble matters.” 
Outsiders were speculating, 
though, that there would be con- 
siderable change in advertising for 
Joy once Burnett got rolling. They 
were looking for something dra- 
matic to happen as an antidote for 
the inroads made by Lux liquid 
detergent and the Lever sweep- 
stakes several months ago. 


s Just about a year ago, informed 
sources say, Joy had something 
like 3.8% of the total liquid and 
packaged detergent market. It 
wasn’t expanding, but it was 
holding a steady plateau. B. T. 
Babbitt’s Glim had less than 1% 
of the market, leaving the liquid 
dishwashing detergent field pretty 
much to the P&G entry. 

Lever introduced Lux liquid de- 
tergent last fall. Consumer trial 
response was rather slow at first, 
but then it shot up fast. The much- 
ballyhooed Lever Sweepstakes this 
past spring did as much for that 
product as it did for any other, re- 
sulted in good national distribution 
and almost doubled sales, probably 
to more than 3% of the total mar- 
ket. 


s Joy started slipping several 
months back, now has around 3% 
of the market, and it seems to be 
nip and tuck as to which product 
is in first place, though Joy prob- 
ably retains the spot. 

The liquid detergent dishwash- 
ing market doesn’t appear to have 
any competition from other areas. 
Products for electric dishwashers 
are talked about but don’t amount 
to much. All, with an estimated 
of the total market, is not 
competing for the same market. 


Calunite to Hal Stebbins 
Calunite Corp., operating in Cal- 
ifornia, Utah and New York, has 


appointed Hal Stebbins Inc., Los 
| Angeles, to handle advertising and 
sales promotion for Calunite, a 
plant food. The initial test cam- 
paign will begin this fall in Cali- 


has appointed the agricultural |fornia. Farm publications, news- 
department of E. H. Brown Adver- | paper supplements and television 
6 tising Agency, Chicago, to handle | will be used. A national campaign 


* advertising for its fertilizer prod- is planned as new markets are 
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all 
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publications? 


MACHINE DESIGN is winning more independ- 
ent readership studies than any other design 
publication. Seventeen N. |. A. A. awards 
further attest its editorial excellence. 


Sales and PR Notions... 


Merchandi 


e “Service,” employe magazine of 
| Cities Service Co., New York, 
claims to have made an impor- 
tant archeological find—a papyrus 
scroll containing a 2,200-year-old 
letter from Limnus Aristander, 
sales manager of Phoenician Oil 
Co., Carthage, to his Rome distrib- 
utor. According to the Cities Serv- 
ice “find,” things were surprisingly 
the same on “Julius 12, 300 B.C.” 
as today: 

Taxes were soaring, the galley 
slaves were getting another cost- 
of-living increase, the Persian 
Wars were stimulating a big war- 
time building boom, the govern- 
ment was busily price-fixing the 
cost of caulking boats, Phoenician 
Oil was just as busy free-loading 
Caesar’s purchasing agents and 
‘an Oil Industry Information Com- 
mittee was girding itself for an 
all-out publicity tangle with the 
Olive Oil Light & Heat Industry, 
\its arch-competitor. V. F. Burgess, 


author of the “letter,” implies it| 


may be apochryphal, but says the| © 


artifact is a good example of the| 
‘shrewdness of the early Phoeni-| 
‘cians and the many early uses for | 
petroleum. 


e If ever you pull into a South- 
west plains gas station and an at-| 
tendant picks up a large hose and | 
literally throws the end of it into} 
your car, don’t be alarmed. Ac-| 
cording to the Airtemp division of | 
Chrysler Corp., Dayton, what 
/comes out of the hose is cool, dry 
‘air—a new wrinkle in gasoline re- 
‘tailing. 

' The idea, says Chrysler, is to 
give autos a quick cooldown while 
‘they are being serviced, and 
Chrysler has produced _ several 
three-quarter ton air conditioners 
for that humane purpose. 


/e Cello-Masters Inc. is now intro- 
ducing its colorful new “Cute To- 
mata” printed cellophane wrap, 
|offering tomato packagers an op- 
‘portunity to tie in with the cur- 
rent “Cute Tomata” promotion by 
|Northam Warren Corp., maker of 
Cutex nail polish and lipstick. 

| The new cellophane features an 
‘over-all design of tomatoes with 
different facial expressions and a 
‘repetition of the “Cute Tomata” 
‘name. The design is printed in 
four different colors. Sylvania di- 
| 


& 
iL 
| 


sing Ideas 


vision, American Viscose Corp., 
Philadelphia, makes the cello- 
phane. 


e WMTW, Poland Springs, Maine 
—better known as Mt. Washington 
TV Inc.—should have about every- 
body tapped by the time it gets 
on the air next month. In addition 
to a trade advertising schedule 
that blankets the industry, Mt. 
Washington is throwing every- 
thing including real live dollar 
bills into the p.r. side. 

Most recent giveaways by Mt. 


Washington: A bottle of Coca-Cola | - 


tagged “You won’t get ‘high’ on 
this, but you get well over a mile 
high on Mt. Washington TV,” and 
a genuine negotiable dollar bill 
making the point that you save 54¢ 
on the dollar when you buy 
Mt. Washington TV. Harrington, 
Righter & Parsons is the represen- 
tative. 


ge 


KITCHEN SALESMAN—Magnex  Inc., 
Denver, says it has already sold a 
million of these magnetic pot hold- 
ers under the trade name, Magne- 
pad. Pot holders shown attaching 
themselves to side of a stove are 
used as a good will item by elec- 
tric utility companies. 


es ae 
eS a 


e A new edition of “Facts About 
Oil,” handy-size reference booklet 
on the petroleum industry, is now 
off the press. Published by the 
American Petroleum Institute, the 
two-color 32-page booklet offers 
up-to-date statistics and general 
information in the fields of ex- 
ploration, drilling, production, 
transportation, refining, supply 
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Meister Brau 
Beg (inne ( lel} 


for the perfect glassful at your tavern or restaurant 
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KING OF CLUBS—Peter Hand Brew- 
ing Co., Chicago, used this page 
color ad in the Chicago Tribune 
to launch Meister Brau’s new 
“King of Clubs” size, an eight- 
ounce bottle of beer. The drive will 
include ads in the Chicago Ameri- 
can and Chicago Sun-Times, plus 
tv and radio spots. 


and demand and marketing. Copies 
are available from American Pe- 
troleum Institute, 50 W. 50th St., 
New York 20, or from local Oil 
Industry Information Committees. 


Tracy Kitchens Names Stoup 

Charles L. Stoup has been ap- 
pointed general sales manager of 
the Tracy Kitchens division of 
Edgewater Steel Co., Pittsburgh. 
He formerly was national kitchen 
sales manager of the American 
Kitchens division of Avco Mfg. 
Corp., Connersville, Ind. 


Martines Joins Publication 
Lauro Martines, formerly a re- 
search analyst with Gallup & 
Robinson Advertising Research, 
Princeton, N. J., has been ap- 
pointed research director of the 
sales promotion department of 
Popular Mechanics, Chicago. 


Plough Names Stetzelberg 

Carl B. Stetzelberg, former ex- 
port marketing’ specialist for 
Standard Oil Co. (New Jersey) 
and Esso Standard Oil Co., has 
been named exec. v.p. of Plough 
Export Inc., a subsidiary of Plough 
Inc., Memphis. 


| 


ADMAN’S GADGET— It’s finally hap- 
pened,” says W. !I. Watt, head of 
W. H. Watt Advertising, Rddnor, 
Pa. “An advertising agency man 
has invented somthing really use- 
ful.” Turns out «t's this red-and- 
white plastic gudget—a floating 
key-holder so if vacht-owners lose 
their keys overboard they'll float 
until retrieved. Mr. Watt is taking 
orders at $1 apiece. 


WET PROOFS THAT ARE 


GENUINELY WET* 


+ . ° 


*k Every set of 


proofing presses. 


plates intended for four 
color wet edition printing is 
both flatted and final proofed 
on modern four color ‘wet’ 


DOT Cngravers, Ine. 


Beautiful Color Work + Outstanding Black & White 


600 W. Van Buren Street, Chicago 7 
Telephone STate 2-5367 
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Census Supporters Haven't Given Up Yet, 
But House Isn’‘t Willing to Pay the Ante 


(Continued from Page 2) 
Federation, National Assn. - of 
Wholesalers, U. S. Chamber of 
Commerce, National Distribution 
Council, NAM, AFL, CIO, Ameri- 
can Statistical Assn., American 
Marketing Assn. and National Bu- 
reau of Economic Research. 


® In offering his amendment this 
afternoon, Rep. Talle pointed out 
that he had recently presided over 
a two-day statistics seminar of a 
subcommittee of the Joint Com- 
mittee on the Economic Report. 

“Witness after witness repeated 
the most urgent requirement in 
the federal economic statistics pro- 
gram is to provide basic bench- 
mark records,” he said. Noting that 
the next censuses are not sched- 
uled until 1958, he warned that 
there will be a 10-year gap in the 
statistical records unless the 1954 
studies are made. 

Rep. Clevenger and Rep. John 
Taber (R., N. Y.), chairman of the 
full appropriations committee, ar- 
gued that census figures are two 
to three years old before they are 
published. “We have tried every 
way we can think of to energize 
and wake up the bureau,” Rep. 
Clevenger said, “but it seems to 
have fallen into a moribund state 
where time seems to be of no in- 
terest to them as to when these 
figures are available.” 


@ Rep. Taber said “a very dis- 
tinguished economist” had told him 
the business census might have 
some historic value “but as far 
as being of use to business—no. 

“These things ought to be taken 
care of insofar as they can, but 
such things that have just historic 
value only have no place in the 
Depariment of Commerce appro- 
priations bill,” he said. 

(Census officials told ADVERTIS- 
ING ASE today that county break- 
downs which are used for business 
planning purposes would be pub- 
lished 12 to 15 months after the 
year ends, under the schedules 
worked out for the 1954 business 
census. 

(They said, “a couple of months 
might be saved if we had unlimited 
funds, bu actually this is probably 
as gocd as anyone could expect 
considering the size of the job.” 

(The schedule is_ particularly 
tight, they said, because a large 
percentage of the census is to be 
based on the tax returns, and 
these forms will not become avail- 
able for census examination until 
seven months after the year ends.) 


@ Rep. Clevenger told the House 
he has received “grotesque testi- 
monials” in behalf of the census. 
One letter, he said, was from a 
manufacturer of ladies’ brassieres. 

“Well, as a longtime manager of 
department stores, I always 
thought that there was something 
false about the brassiere business,” 
he told the House. 

“He claims the necessity of these 
figures in order to divide up his 
territory and plan for the market- 
ing of brassieres. I thought you 
could maybe take the population 
census and multiply it by two and 
could perhaps tell.’ 

Rep. John L. Rooney (D., N. Y.), 
a ranking minority member of the 
appropriations committee, said he 
was generally in favor of the cen- 
suses, though he thought the cost 
could be trimmed. 

He used the debate to needle 
the Republicans. Paying tribute 
“to the sincerity” of Rep. Cleven- 
ger, he observed that the Ohioan 
has a long record of economy. “I 
want to point out that he has been 
as consistent as ever by denying 
82% of the funds President Eisen- 
hower has requested in the instant 
bill. 


lar item are the same people who 
gave support to the gentleman’s 
party and advocated a balanced 


many items such as this. Now they 
find they can’t do without many 
of these millions.” 


Mail Ad Service Moves 

Mail Advertising Service Assn. 
International has moved its De- 
troit headquarters to 18120 James 
Couzens Hwy. Max T. Lloyd has 
been appointed executive secre- 
tary of the association, succeeding 
Jeannette Robinson, who retired 
July 1 after 26 years as executive 
secretary. 


Thompson Opens PR Office 

D. G. Thompson has resigned 
from the staff of the Washington 
Afro-American to open a public 
relations office at 612A Fifth St., 
Washington. 


budget and the denial of many, | 
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A. E. CASCINO, formerly director of! 
market research, has been pro- 
moted to the new post of director 
of marketing of the Crosley and 
Bendix home appliances division | 
of Avco Mfg. Corp., Cincinnati. | 


Judy Bark, formerly with Paris | 
& Pert, has joined the copy staff of | 


Blaine-Thompson Co., New York. | 


‘McCall's’ Boosts Miss Neben 

Jacqueline Neben, fashion pro- 
** |motion manager of McCall’s, will 
now also be responsible for de- 
partment store fashion merchan- 
dising. 
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Judy Bark to Blaine-Thompson é 
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Radio and TV 


surveys tell us that 


Rock Island's Ww H BF 


leads as the QUAD-CITIES’ 
favorite! 
CBS FOR THE QUAD-CITIES! 
Les Johnson, V. P. and Gen. Mgr. 
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tomotive merchandising started in 


the June McCall's. This B. F. Goodrich advertisement is 
the first on tire safety ever written exclusively to women. 
With twenty million ladies in the driver’s seat, this pro- 
motion is a move to open a new market for the first tire 
to meet ag woman's safety needs—the B. F. Goodrich 


Tire. A BBDO Cleveland client. 
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@ Bright new campaign for New York’s Schaefer Beer 


“Many of the very people who 


are now lobbying for this particu- 


© Restaurant owners know that flavor builds business. 
More and more are discovering what Ac’cent does to build 
flavor. This ad by BBDO Chicago for International Min- 
erals and Chemical Corp., was chosen as “‘outstanding” at 
a recent clinic of the Institutional Food Manufacturers 
Club. Other campaigns in Ac’cent’s broad sales program 
are designed to increase both bulk and consumer trade. 


— it’s real beer—uses funny limericks and cartoons to make 
a serious point: the big difference in today’s beers isn’t 
calories, but flavor . . . and Schaefer has more flavor. 
Strong newspaper schedule gets follow-up on Brooklyn 
Dodger games on radio and television. Also on “Favorite 
Story” television show and saturation radio spots. 


ated Business Publications competitions went to BBDO 
clients. Prize ads in the industrial, institutional and pro- 
fessional publications field were for U. S. Steel, E. I. du 
Pont de Nemours & Co. (Inc.) and Timken Roller Bearing 
Co. BBDO winners in merchandising papers were Sheraton 
Corporation of America and Polaroid Corporation. 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND «© PITTSBURGH * 


INC. Advertising 


MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD * LOS ANGELES * DETROIT * DALLAS * ATLANTA 


Seward Joins C. L. Miller 
Schuyler L. Seward has joined 
Cc. L. Miller Co., New York agen- 
cy, as director of research. He for- 
merly was research supervisor of 
Foote, Cone & Belding, New York. 
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let store managers or manufactur- | 
ers and packers whose products 
‘are usually promoted in Grand 
‘Union ads know about the “ex- 


Grand Union Drops 
Ads in 85 Papers 
‘periment” ahead of time. 


Z . a 
as an Exp eriment | Dudley Waldner, acting public 


East PaTErRSON, N. J., July 22— relations manager, told AA today 
Grand Union Co. gave some 85 that no results are available yet 
newspaper ad managers a surprise on the effect of the Thursday ad- 
last week. 'vertising hiatus on last weekend’s 

In what its director of advertis- Grand Union sales figures. 
ing termed as “more of an experi- | 
ment than anything else,” the food Brodkin Joins Jack Turk 
chain canceled its advertising in| Samuel Brodkin has been ap- 
most of the more than 85 news- | pointed to the new position of sales 
papers it ordinarily uses on Thurs- ‘promotion and merchandising di- 
days. Grand Union advertising rector of Jack Turk & Co., New 
was back today in the three New York, manufacturer of Kozee 
York papers which have carried Komfort infants’ and children’s 
it regularly in the past. ‘apparel and accessories. M. Jesse 

The company evidently did not Jasnow continues as sales mana- 
ger. Mr. Brodkin formerly was 
general manager of Modella Mfg. 
Co., New York. 


You’re a tailor 
»»| ’m the butcher 


Roddy Joins Bruce Brewer 
. : | John P. Roddy has joined the 
poy’ = Seedy be tmter beprahg leopy staff of Bruce B. Brewer & 
JAY P, ad-man. We may help you find him? Co., Minneapolis. He formerly was 
WALK anvertising TyPoGrapHy 2 ™ember of the copy staff of 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicage 11 Knox Reeves Advertising. 


How 


local 


market 
..OF all the U. S. and Canada 


Pick a market! If yours is a “mass” mailing, 
ADofA can mail your advertising message to 
EVERY home in the area you want to reach. If 
it’s a “class” mailing, ADofA can mail it to every 
desirable home as selected. é 


Each job is tailored to fit your exact specifications 


by ADofA experts. Here’s how: 
e TIME CONTROL—ADofA contact with each 


local post office helps deliver your advertising 
to prospects the day you say—controls delivery 
of your material in coordination with your other 
selling and advertising activities. . 


UP-TO-DATE, “LIVE” LISTS, meticulously 
maintained, insure your message going into 
virtually 100% of the homes you want to reach. 
(Current dealer lists also available.) 


RESULTS through proven performance for the 
nation’s top advertisers. (Names and actual 
results on request.) 


It costs nothing to get the facts and figures; 
see A ADofA can't help you saturate a 
market faster, more effectively, far more 
economically, Why not phone or write the 
office nearest you now? 


Advertising Distributors of America, Inc. 


NEW YORK 17 
400 Madison Ave. MUrray Hill 8-6500 7 

ALBANY, N.Y. Serving many of the leading 
268 Central Ave. Albany 5-243] 


manufacturers throughout 
the United States and Canada 


CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 
509 W. Third St 
DETROIT 26 
834 Bagley Ave. WOodward 2-1174 
PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 22 
243 First Ave. GRant 1-1100 
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Democrats Gang Up on Administration 


to Kill Postal Rate-Pay Package Bill 


(Continued from Page 1) 
than two-thirds of the House seats. 
“Suppose we had determined then 
to do what you intend to do to- 
day,” he said. “That is, not allow 
this House to express itself on any- 
thing, not even offer an amend- 
ment, not even have an hour’s de- 
bate on great questions? 

“We could have done it then 
but we did not, and as long as I 
live I will never be a party to this 
trend,” Rayburn thundered. 


@ Halleck’s frank answer was that 
the House might run wild in grant- 
ing pay increases without approv- 
ing new revenues to cover the de- 
partment’s costs. He said the pack- 
age was a balanced bill, approved 
by the post office and civil service 
committee. He needled opponents 
with, “Are you going back home 
and tell your postal employes that 
you voted against giving them a 
pay increase because you did not 
like the procedure?” 

Despite Halleck’s assertion that 
this would be the only chance 
House members will have to vote 
postal pay increases, Rep. Rayburn 
assured the members that it won’t 


work out that way. 

Today’s vote probably finished 
off the rate bill for this session, 
but the pay bill is very much alive. 
On the Senate side there is a move 


in the Senate civil service commit-_| 


tee to tie the pay increase to a 
minor bill already passed by the 
House. Under this maneuver, the 
increase would be approved in 
conference and reach the White 
House without ever being debated 
on the House floor. 


w As a further indication that 
President Eisenhower may be pre- 
sented with a postal pay bill be- 
fore the session ends, sponsors of 
the pay raise today had the neces- 
sary 218 signatures to bring their 
bill to the floor without clearance 
from the administration-controlled 
rules committee. As a result, the 
House will get to vote on pay leg- 
islation on Aug. 9—if it is still in 
session at that time. 

The package bill before the 
House today involved pay hikes 
totaling about $150,000,000 annual- 
ly and rate increases of about 
$240,000,000. The bill also con- 
tained authority to reorganize 


Advertising Age, July 26, 1954 


postal pay classification schedules, 
a provision eagerly sought by 
Postmaster General Arthur Sum- 
merfield. 

Spokesmen for organized postal 
workers opposed the package bill, 
chiefly because they feared Mr. 


Summerfield might “abuse” the 
Job classification authority. 

In addition to the 4¢ letter, the 
irate increases included a 7¢ air- 
‘mail rate, a series of three annual 
10% hikes for second class, an ad- 
\justment in third class rates, in- 
cluding a 2¢ minimum rate on 
unaddressed bulk matter for de- 
livery to householders on urban 
routes. 


Diners’ Club Enlarges Paper 

The Diners’ Club News, an eight- 
page monthly publication of the 
Diners’ Club, New York, will be 
enlarged from 5%x7” to 9x12” 
and will accept national and local 
advertising, starting with the Sep- 
tember issue. The club guarantees 
a circulation of 140,000 for the 
first issue, which will be mailed to 
each member. Simmons Associates, 
New York public relations organ- 
ization, will handle both editorial 
and advertising. 


KCOP Boosts Miss Garrett 

Rosemary Garrett, who recently 
joined the staff of KCOP, Los An- 
geles, has been promoted to assist- 
ant publicity director. 
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from one to the other. 


SAN FRANCISCO 3 


809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St. PRospect 3064 


CANADA; TORONTO, ONT. 
HB Coxwell Ave. GErard 7568 


SCRANTON::-WILKES-BARRE 
Population- 
RETAIL SALES-7621,500,000. 


Scranton and Wilkes-Barre are two markets in one. The area is 
exactly the same today as it always has been—Lackawanna and 
Luzerne counties, excluding Hazleton. 

These two markets are so closely allied and fused into one 
that it is impossible for the traveler to tell when he has passed 


This is likewise true in the distribution of merchandise as all 

sales orgcnizations familiar with the territory will testify. 
@Standerd Metropolitan Districts . . . 
excluded from Scranton - Wilkes-Barre. 


;: mq 
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614,146 * 


U. S. Census 1950. Hazleton 


1950... 


850 completed and occupied housing 


4000 additional school enrollments. 

Bank deposit. increased by $15,742,607. 
Bank clearings increased by $34,389,413. 
9000 new jobs in nine new industries and 


Total employed in the city of Scranton 


e sure to schedule 
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MARKET I PENNSYLVAMAS 


units. 


expanded plants. 


46,000. 
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Advertising Age, July 26, 1954 


Women Buy More 
Brand Items in Drug 
Stores Than in “48 


(Continued from Page 1) 
or pick up a prescription; 9.6% 
went to the soda fountain or lunch 
counter; 7.7% went to get a news- 
paper, book or magazine; 7.5% 
went to “look around,” and 7.1% 

went to get smokers’ supplies. 
Six years ago, higher percentages 
were reported at the fountain 
(many drug stores have discon- 
tinued their fountains in the last 
six years), at the magazine count- 


er, and at the cigar counter. Drug| 


shoppers, the prescription depart- 
ment, and “just looking around” 
all showed  increases—but 
largest change, 
was only 3.4%. 


in prescriptions, 


s The shoppers spent more money 
in drug stores. In 1954, 13% of the 
women studied spent more than 
$5, compared to 5% in 1948. The 
same per cent—4%—bought noth- 
ing in the store in both surveys. 

So far as impulse buying is con- 
cerned, it is interesting to noie 
that a smaller percentage (38%) 
of the women who came in to 
the store to buy “drug items” 
bought something they hadn't 
planned to buy. By comparison, 
61% of the women who came in 
to buy a magazine or book bought 
something else, and 70% of thuse 
who came in “to look around” 
bought something. But the highest 
percentage—73%—to make im- 
pulse purchases were those women 
who came in to make a telephone 
call. 

The unplanned purchases 
amounted to about 25% of the 
total purchases made in the stores. 


s When asked the reason for the 
unplanned purchases, 58.8% said 
the item was displayed (45% six 
years ago); some 13% were at- 
tracted by a sale, premium or spe- 
cial (4.5% six years ago); 4% 
bought because the druggist rec- 
ommended it (2.6% in 1948), and 
only 24.2% had no specific reason 
for buying it—as compared with 
47.9% six years ago. 

BBDO thinks the study shows 
that shopping patterns are pretty 
much the same, although some 
change is evident in branded items 
and impulse buying. (The top im- 
pulse item in both surveys was 
packaged sweets—candy, nuts, 
cough drops, etc.) 

Copies of the report, “BBDO 
Drug Staff Presentation No. 7," 
may be obtained from the drug 
marketing dept., Batten, Barton, 
Durstine & Osborn, 383 Madison 
Ave., New York. 


Two Join ‘N.A.R.D. Journal’ 

The National Assn. of Retail 
Druggists, Chicago, has appointed 
Arthur J. Walsh, formerly with 
John Budd Co., western advertis- 
ing manager of the N.A.R.D. Jour- 
nal. Mr. Walsh will represent the 
Journal in the Midwest and West 
from the publication’s Chicago 
headquarters. Henry B. Todd has 
been named eastern advertising 
representative of the Journal, 
with headquarters in New York. 
He formerly was an advertising 
representative for the New York 
Times. 


Coast Agency Reorganizes 
D’Evelyn-Guggenheim-Crawford, 
San Francisco, has been formed as 
a successor to D’Evelyn-Wads- 
worth-Guggenheim. James W. 
Crawford, formerly advertising 
manager of W. & J. Sloane, San 
Francisco, has joined Norman F. 
D’Evelyn and Richard F. Guggen- 
heim as principals of the agency. 


Agency Names Warren A. E. 

Frank Warren has resigned as 
v.p. of Irwin-Los Angeles Adver- 
tising to join Anderson-McConnell 
Advertising Agency, Hollywood, as 
an account executive. 


the|: == 


New! Jane Wilson 


Turkey Pie 


SYRACUSE TEST—Syracuse newspapers 
carried this full-color page July 
21 to introduce Wilson & Co.’s new 
Jane Wilson beef and turkey pies 
(AA, June 14). Needham, Louis 
& Brorby, Chicago, is the agency. 


Tape Recorder Sales 
Grew Seven-Fold in 


Three Years: Graver 


(See other story on Page 2) 

CuHicaco, July 23—The tape re- 
corder industry has shown a 
phenomenal seven-fold sales in- 
crease in only three years, accord- 
ing to Richard A. Graver, v.p. and 
director of marketing for Halli- 
crafters Co. 

Mr. Graver unfolded the re- 
markable tape-unit sales history 
at a sales meeting in which he an- 
nounced Hallicrafters’ debut in the 
tape recorder field. According to 
Mr. Graver, the production curve 
has gone like this: 

About 50,000 were produced in 
1951 at an average price of $300; 
100,000 at the same average in 
1952, and 275,000 at an average of 
$275 in 1953. In the next 12 months 
he projected a production of 500,- 
000, industrywide, at an average 
price of $200. 

Thus, he said, in about three 
years recorder sales will have mul- 
tiplied from $15,000,000 to $100,- 
000,000 annually. 

Mr. Graver described Hallicraft- 
ers’ own initial unit as a high 
fidelity recorder which offers two 
hours of recording on a 7” reel. It 
will sell at $179.95, he said. 


Ipana, Tek Tooth Brush 
to Team in Tie-in Promotion 

A major tie-in promotion link- 
ing Ipana toothpaste (Bristol- 
Myers Co.) and Tek tooth brush 
(Johnson & Johnson) will break 
the last week in August and con- 
tinue through September in mag- 
azines and on tv and radio. A 47¢ 
tube of Ipana and a 59¢ Tek brush 
will be offered for 69¢, a 37¢ sav- 
ing. Bristol-Myers will handle 
selling and advertising of the 
combination. 

Preceded by a business paper 
program, consumer advertising 
will include Bristol-Myers’ three 
network tv shows and “Nora 
Drake” on network radio, plus 
pages and large space in American 
Family Magazine, Better Homes 
& Gardens, Better Living, Dell 
Modern Group, Ebony, Everywom- 
an’s Magazine, Family Circle, 
Good Housekeeping, Ladies’ Home 
Journal, Life, Seventeen, True 
Story Women’s Group, Woman’s 
Day and Woman’s Home Com- 
panion. Doherty, Clifford, Steers 
& Shenfield, New York, is han- 
dling the consumer program. 


Vintner to Winius-Brandon 


Bardenheier Wine Cellars, St. 
Louis, has appointed Winius- 
Brandon Co., St. Louis, to handle | 
advertising for its dessert and 
table wines. Newspapers, outdoor, 
radio and television will be used. 


Last Minute News Flashes 


FTC to Probe! agazine Subscription Practices 
New York, Jul) 23—The New York office of the Federal Trade 


_| Commission is con ucting an investigation of a complaint against the 


Magazine Publishe: Assn. and its Central Registry Bureau. The com- 
plaint is said to involve restraint of trade in connection with amend- 
ments to the bureau's articles of agreement adopted in 1951 and 1953. 
These amendments have the net effect of requiring agencies to report 


_what sources they clear subscriptions for, and requiring agencies to 
| list whatever other agencies they use to clear subscriptions. The in- 
| vestigation is to determine whether the operations of agencies under 


the bureau have been unduly restricted. 


§ Equitable Life to Boost New Insurance in Fall 


New York, July 23—An estimated $1,000,000 will be spent by 
Equitable Life Assurance Society of the U. S., starting next month, to 
advertise “living insurance,” a new adjustable whole life policy avail- 
able in amounts of $10,000 or more. Beginning Aug. 2, full-page and 
1,000-line ads will run in nearly 800 newspapers in about 500 markets, 


_| followed by a saturation spot radio drive in key local markets. The 


campaign switches to magazines in September, including insertions in 
Better Farming, Business Week, Collier’s, Farm Journal, Life, Look, 
Newsweek, Pathfinder—The Town Journal, Successful Farming, Time, 
The Saturday Evening Post and U. S. News & World Report. A com- 


prehensive insurance trade campaign will run concurrently. Kenyon & 
Eckhardt is the agency. 


Hyland to Direct Macfadden Men’‘s Group Ads 


NEw York, July 23—Philip D. Hyland, formerly with the publisher's 
True Story Women’s Group, has been appointed advertising director 
of the Macfadden Men’s Group, succeeding Eugene J. Lowther, resigned. 


American Optical Names Burns; Other Late News 


e Charles E. Burns, who has been copy chief and assistant advertis- 
ing manager, has replaced Arne J. Oker as advertising manager of 
American Optical Co., Southbridge, Mass. 


e Gallo Iron Works, Brooklyn, manufacturer of wrought iron furni- 


ture, has moved its account from Arlington Advertising to Lewin, Wil- 
liams & Saylor, New York. 


e George Huesler, formerly American Broadcasting Co. network sales- 


service manager, has joined the radio and television time buying staff 
at Maxon Inc., New York. 


e Paul Smith, president of Crowell-Collier Publishing Co., New York, 
has announced that John W. McPherrin, formerly v.p. and publisher 
of American Magazine, who, along with the publishers of two other 
Crowell-Collier publications, was relieved of his duties two weeks ago 
(AA, July 12), will continue as a v.p. of the company. 


e George Larrick, deputy commissioner, has been appointed commis- 
sioner of the federal Food & Drug Administration, succeeding Charles 
W. Crawford, who is retiring. Only four commissioners—including Mr. 
Larrick—have headed the administration since it was established in 
1917, and all have been government career men. 


e Eloise Ray Francis, formerly publicity and sales promotion director 
for Dan River Mills Inc., has joined Bryan Houston Inc., New York, 
as a fashion coordinator. 


Supermarkets Don’t Have Enough Room for 
So Many Special Promotions, Says King 


New York, July 21—Manufac-|tor’s standpoint if it were done 
turers of soap powder, breakfast | with an item that produces high 
foods and cake mixes bring out too’ profits, such as in the produce de- 
many similar promotions at the|partment, meat department, health 
same time in supermarkets, or fol-| and beauty aids,” he said. 
low each promotion with another; Mr. King demonstrated some 
one too closely. disadvantages of consumer premi- 

This criticism was made today ums attached to packages, where 
before the Merchandising Execu- | they take up an excessive amount 
tives Club by LeRoy King, mer- of shelf space, are difficult to 
chandise counselor of Food Topics, | stock and display, and where they 
Stop ’n’ Shop Stores, a supermar- | do not do justice to themselves as 
ket chain on Long Island, and for- premiums or to the products they 
mer owner and operator of the are attached to. 

Country Garden Supermarket, 
Rockville Center, L. I. 

“While all these special promo- 
tions might be good,” Mr. King 
said, “stores just don’t have room 
for all of them. 

“But they bring in volume bus- 


a “They say these will bring vol- 
ume business into the store, and 
they do, but pie plate premiums 
get dented and can’t be stacked. 
Kids rip off license plate premiums 
and packages have to be returned, 


|ter, he said. 


iness,” he said, “and independent 
supermarket operators can’t get 
along without them. It’s the poor 
timing that’s bad.” 


= To demonstrate his points, Mr. 
King used a number of promotions 
pushed by Procter & Gamble Co. 
(Oxydol), General Foods Corp. 
(Post cereals), General Mills Inc. 
(Betty Crocker cake mixes), Lever 
Bros. Co. (Surf, Rinso), Hills Bros. 
Co. (Dromedary cake mix), Col- 
gate-Palmolive Co. (Super Suds), | 
Swerl Products division of Allied | 
Chemical & Dye Corp. (Swerl 
Suds) and Quaker Oats Co. 
Regular coupons and cross-prod- 
uct coupons produce difficulties in 
redemption at the checkout coun- 


“Since this is a practice manu- 
facturers are obviously going to) 
continue to use, it would be worth 
while from the supermarket opera- 


and the operator has to hire help) 


to clean up the place,” he said. 

Personal premiums as induce- 
ments to dealers, such as articles 
of clothing, junk jewelry and so 
forth, are disliked by the opera- 
tor, who is more interested in a 
real benefit in the form of sup- 
plies, such as cash register tape, 
and other items that directly re- 
duce operating costs. 

Another advantage offered by 


‘several manufacturers, Mr. King 


said, is a storewide promotion, 
such as those used by Kraft Foods 
Co., Carnation Co. and Continen- 
tal Baking Co. (Wonder bread). 
“We love them,” he said. “They 
come in and tie-in all the products 
in the store for a giant all-out pro- 
motion by the use of such devices 
as balloons for the children, pub- 
lic address system announcements 
and. decorations with particular 
emphasis on related-item selling.” 


| It's DuMont Week: 
| $4,000,000-Plus 


Signed in Contracts 


New York, July 23—DuMont 
Television Network has just com- 
‘pleted one of the best weeks in its 
‘history, signing 13 sponsors for 
‘contracts amounting to more than 
$4,000,000 in gross time sales. 
| The contracts include an hour- 
long dramatic show, a half-hour 
filmed telecast, several sports series 
|and special events as well as more 
than 40 stations that will carry the 
two hour “Light Diamond Jubilee” 
Oct. 24, according to Gerry Mar- 
tin, director of sales. 

Consolidated Cosmetics Inc. has 
bought “They Stand Accused,” the 
hour-long live drama, for its Lano- 
lin-Plus and other beauty aids in 
34 markets for 52 weeks. The pro- 
gram will bow in September, with 
time and day still unannounced. 
Frank E. Duggan Advertising, Chi- 
cago, is the agency. 


= Two advertisers, Theo. Hamm 
Brewing Co. (Campbell-Mithun, 
Minneapolis) and Drewrys Ltd. 
(MacFarland, Aveyard & Co., Chi- 
cago), have signed 13-week con- 
tracts for regional sponsorship of 
“The Greatest Plays of the Week,” 
a weekly film series edited to show 
the most exciting three or four min- 
utes of each game played by Na- 
tional Professional Football League 
teams. Starting Sept. 30, Drewrys 
will sponsor the series on 12 mid- 
western stations and Hamm on 20 
outlets in the Midwest and West 
Coast. 

Also in pro football, Chrysler 
Corp.’s Plymouth division has 
signed for the Thanksgiving Day 
game on every live interconnected 
station in the country (more than 
160), beginning at noon, Nov. 25. 
N. W. Ayer & Son is the agency. 


s Miller Brewing Co., through 
Mathisson & Associates, and Atlan- 
tic Refining Co. (N. W. Ayer) will 
split sponsorship of the college 
all-star game, Aug. 13. Atlantic 
will also sponsor, on a tailor-made 
network, the pro football games 
played by the Philadelphia Eagles, 
Pittsburgh Steelers and New York 
Giants. In some markets, Atlantic 
will share sponsorship with the 
Association of Chevrolet Dealers. 

Brewing Corp. of America will 
be one of the co-sponsors of the 
Cleveland Browns games, also on a 
special network. Lang, Fisher & 
Stashower, Cleveland, contracted 
for this, effective Sept. 26. The 
co-sponsor will be announced 
shortly. 


s Franklin Bruck Advertising, 
New York, has signed a 30-week 
contract for Walter H. Johnson 
Candy Co., maker of Power House 
candy bars, to sponsor “Captain 
Video,” Thursdays, 7-7:15 p.m., 
on 80 stations starting Oct. 7. 
| “Studio 57,” a filmed dramatic 
‘series, has been bought by an un- 
‘named sponsor for 52 weeks start- 
ing Sept. 14, from 9-9:30 p.m. 
vitamin Corp. of America (Bat- 
ten, Barton, Durstine & Osborn, 
New York) and Metro-Goldwyn- 
Mayer (Donahue & Coe) have 
signed for participations on Du- 
Mont’s newly revised “Paul Dixon 
Show.” 


Kimberly-Clark Sales, Net Up 

Kimberly-Clark Corp., Neenah, 
Wis., paper producer, reports a net 
income for the fiscal year ended 
April 30 of nearly 27% above the 
preceding 12 months. Sales in- 
creased 8.34% for a record high 
of $177,281,440. Net income after 
taxes was reported as $11,105,392, 
compared with $8,746,393 in °53. 


Sudbury Names Elliot Mason 

Elliot M. Mason, former ad man- 
‘ager of Keystone Camera Co., Bos- 
‘ton, has been named advertising 
manager of Sudbury Laboratory, 
South Sudbury, Mass. 
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lines (maximum—two) 30 letters and 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


column inch. Regular card discounts, 


PDR emt RENN RO PSI SAE MONEE OSC MESA NSS ERM TRIE NES ERMA ERLE DE LEE, 


HELP WANTED 


THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 


spaces per line; upper & lower case 40 


size and frequency, apply on display. 


HELP WANTED 


SALES PROMOTION MANAGER - If you 
are tired of a humdrum job, we have 
something to offer that will challenge the 
imagination of a dynamic young sales 
promotion and advertising executive. 

The job we offer is in one of the most 
progressive South American countries and 
requires a sales promotion and advertising 
manager to assist in merchandising and 
selling textiles and ready-to-wear, for a 
textile mill and clothing plant. We pre- 
fer a man with experience in either of 
these two lines, but we are looking for an 
irrepressible personality—someone who 
wants to get ahead and is willing to work 
intelligently and hard to succeed. 

Knowledge of Spanish desirable, but not 
essential. 

Write, giving details of present and past 


employment, age, schooling, present sal-| 


ary, etc. 
Box 6967, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


LAYOUT ARTIST or ART DIRECTOR 
for direct mail and ads for industrial ac- 
counts who appreciate good modern art - 
wanted by progressive, medium-sized St. 
Louis agency. Good possibilities for ad- 
vancement. Salary plus profit sharing. 
Please state expected income and submit 
samples, which will be returned promptly. 

Box 6963, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


MAIL PROMOTION 
Competent direct mail adv. mgr. for sea- 
soned mfg. of repeat business specialty. 
Line for Jobber, Distributor, and Con- 
sumer. Must be responsible for program, 
personnel, lists, layouts, - a challenging 
opportunity for qualified person. Alliance 
Rubber Company, Hot Springs, Arkansas. 


ASSISTANT EDITOR 

National technical magazine, permanent, 
immediate, Chicago, some travel. Rewrite, 
layout, original plant writeups. Some 
familiarity with metal castings and engi- 
neering essential. State qualifications, ex- 
perience, age, salary requirements. 

Box 6969, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


An experienced sales promotion and =| 


vertising executive is wanted immediate- 


ly, to become a key man in one of Iowa’s | 


leading manufacturers of farm machinery 
and equipment. This firm has 30 salaried 
salesmen and has been in business over 
half a century. An advertising and pub- 
licity budget up to $75,000. A general 
knowledge of farm product media, mar- 


| BUSINESS OPPORTUNITIES 
| Publication anted: We are interested 
|in buying a trade magazine currently op- 
— profitably. Send details, sample 
Box 6964, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y 


MISCELLANEOUS 
FINE AGRICULTURAL ART 
Write p..a a aatrated brochure 
ANDREWS 
7265 No. 36 Omaha, Nebraska 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


WEST COAST REPRESENTATIVE 
TO VISIT EAST WEEK AUG. 16 


kets, merchandising and vroduction proc- 
esses would be helpful. The ability to cre- | 
ate ideas, write copy, sales bulletins, fold- 
ers and supervise the necessary prod c- 
tion. Excellent opportunity for young, vig- 
orous sales executive. Send resume of ed- | 
ucation, experience and sample of adver- 
tising material produced and salary re- 
|quirements to Weston-Barnett Agency, 
| Waterloo, Iowa. 


| MOLENE PERSONNEL 

| SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
_BANKERS BLDG. 


CHICAGO 3, ILL. 


ADVERTISING 
PRODUCTION 
MANAGER 


Opening with Advertising Dept. of 
large pharmaceutical Mfr. in Philadel- 
phia area for man with 3-5 years’ ex- 
perience in the production of adver- 
tising and promotion material. Must 
have thorough knowledge of printing 
supplies as well as purchasing experi- 
ence. Promotional possibilities, good 
salary, ideal working conditions, ex- 
cellent benefit program. Send resume 
of training, experience and salary re- 
quirements in initial reply. 


D - 71, P. O. Box 3495 
Philadelphia 22, Pa. | 


NEWSPAPER ADVERTISING SALESMAN | 
Young man as assistant in newspaper rep- 
resentative office. Some experience desir- | 
able but not necessary. | 
Box 6960, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of position for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


OBJECT One additional strong business or 
class paper. 

RECORD Over $85,000 in new billing in 8 
months straight commission. 


BOB AHRENSDORF 


1140 Wilshire Bivd. Los Angeles 


The Midwest's 
; 2s outstanding placement 
a es service for Adv. - Art & 
Ex cur ve allied fields. 
By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Placement 
Counselors 


ATTENTION MISTER PUBLISHER 


Are YOUR advertising-sales efforts really 
eared—as mine —to t competitive 
pugere-cssket ahead? Have Madison Avenue 
(A ALLEY) office-facilities; Twenty suc- 
cessful years national advertising sales and 
supervisory experience; thorough knowledge 
and ability all phases magazine publishing. 

references. Confidential correspond- 
ence /interviews invited before critical fall- 
selling-season is upon us 

Box 943, ADVERTISING 


801 SECOND AVE. 


AGE 
NEW YORK 18, N. Y. 


BROOKS BROS. SUIT FOR SALE OR RENT 


Copywriter, 28; 5-yrs. with top-10 
agency. Ready to trade ‘‘prestige’’ for 
opportunity with spirited, small or me- 
dium-sized shop. Have written for all 
media except sky-writing; on appliances, 
industrial, insurance, automotive, ° 
floral, drug. $7,000, N. Y. only. Box 938, 
ADVERTISING AGE, 801 Second Ave., 
New York 17, N.Y. 


AGENCY COPYWRITER 

By long established Chicago agency with 
preponderance of food accounts. Agency 
background required with good ncwspa- 
per ad experience. Send resume of past 
connections, accounts worked on, your re- 
quirements and phone number. Our em- 
ployees know of this ad. 

Box 6966, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


BUSINESS PAPER 
ADVERTISING EXECUTIVE 
Immediate opening in Chicago office for 
man under 50 to handle two established 
business papers in Mid-west territory. 
Prefer man from Chicago area with busi- 
ness paper sales experience and agency 
and account contacts. Substantial salary, 
expenses and bonus. Write, giving back- 
ground, recent photograph and references, 
to Richard P. Smith, W.R.C. Smith Pub- 
lishing Co., 806 Peachtree St., Atlanta, Ga. 


BARNARD 
A service for employer and applicants in 
the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
202 S. State Street Chicago, Ill. 


WRITER-SALESMAN 
Opportunity for young man with editori- 
al and selling ability on national business 
publication. Requires relocation in Cedar 
Rapids. For consideration write ‘‘tell all’ 
letter to: Stamats Publishing Company, 
427 6th Ave. S. E., Cedar Kapids, Iowa. 


POSITIONS WANTED 


CONSUMER COPY STANDOUT ready for 
change. Seasoned retail, corporate, media 
& agency, all media except TV, all types 
& tones of copy, as writer & chief. De- 
pendable, conservative, congenial, proud 
of quality. Box 6961, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


Salesman covering Missouri seeks product 
of merit to sell. Commission agreeable. 
Write P. O. Box 393, Kansas City, Mo. 


ADVERTISING - FREE LANCE - COPY 
Wide exp. all media. Strong on hard sell. 
Rough layouts to full production. Can 
give you a perfect one man ad dept. Will 
work on retainer or by assignment. Get 
“expensive” talent, reasonably priced. 

Box 6968, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


Southeastern VHF TV _ station needs 
young, energetic person with writing abil- 
ity to handle AUDIENCE-PROGRAM 
PROMOTION. Prefer television or radio 
background. Furnish complete details and 
salary expected, along with photograph. 

Box 6970, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


1 ane 
a 


MAXWELL 
SERVICE 


a part of your 
SALES DEPARTMENT 


' 


SPECTACULAR 
ELECTRICS 


ART DIRECTOR AND CREATIVE ART- 
TIST in point-of-purchase lithograph dis- 
plays, seeks opportunity to use his excell- 
ent background and ability of more than 
16 years to better advantage. Will relo- 
cate if necessary. 

Box 6965, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, ill. 


ADVERTISING EXECUTIVE 

With wide consumer & industrial P.R. & 
ad agency experience in all promotional 
media. Mature, single, age 36. Well trav- 
elled, languages, univ. grad. Presently 
| employed in New York. Sound marketing, 
| sparkling copy & layouts. Interested only 
| in opportunity compatible with Ist class 
—" ability, appearance & person- 
| ality. 

Box 6949, ADVERTISING AGE 

| 801 Second Ave. New York 17, N. Y. 


REPRESENTATIVES AVAILABLE 


| Well established Mid West Rep with Chi- 
|cago office needs one or two additional 
| trade papers. Excellent references. 

Box 6962, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

| MIDW. REP NEEDS ONE MORE BOOK 
|to add a man. Growth exceeding staff. 
Box 6940, ADVERTISING AGE 


Available Sept. ist 
For West Coast Agency 
TV-Radio Dep’t 


Experience includes two years 
commercial and dramatic film 
production in Hollywood, six 
years writer - producer - director 
of TOP RATED network radio, 
four years with 4-A Agency, two 
years packaging with attendant 
responsibility of budget planning, 
talent and writer contacts. 

Top network, agency, film ref- 
erences. 

Box 942 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


AN UNUSUAL COMBINATION 


ay 
ah ‘ 1,4, ® rage ty eh 
4 


center cerned 

afte 

A creative promoter with an administrative 
mind offering ability to combine showmanship 
and marketing principles. 

Four years producing «nd directing a leading 
coast-to-coast sales dist:ibutor show. 

Four years with leading multi-million dollar 
direct mail advertiser. 
One year with 4A Agency 
business man. 


Young, energetic. Best of references available. 


most recently as new 


200 E. Illinois St., Chicago 11, Ill. 


Box 945 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Til. 


“Our 43rd Year” 
WEST COAST COPY 


Top multi-city agcy. seeks 30-38 
year-old ig —_ ood s fashion 

cy. exp. Base salary in $7,000 to 
$7500 range. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


MEDIA ANALYST 


Prominent Adv. Agency seeks 
experienced man to head Broad- 
cast and Print Media Analysis 
Section. Knowledge of Broad- 
cast Media of primary impor- 
tance. Must be familiar with 
ratings, rates, coverage studies, 
and current Media Research 
Techniques. Statistical back- 
ground required. Salary open. 
Box 937, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Advertising 
Presentation 
Writer 


There’s an opportunity on 
one of America’s leading ad- 
vertising mediums in a large 
Eastern city for a man who 
can write presentations to help 
salesmen increase advertising 
billings. We’re looking for an 
experienced salesman who 
can write, or an experienced 
writer who can sell in print. 
Write complete details in first 
letter, including salary ex- 
pected. Box 939, ADVERTIS- 
ING AGE, 801 Second Ave., 
New York 17, N. Y. 


WANT INCREASED 
SPACE SALES? 


Established publishers’ represen- 
tatives, staffed with experienced 
and capable space salesmen, 
wish to add one more quality 
publication to present selective 
list. Midwest territory. Write 
for detailed information on abil- 
ity and background. 
Box 946, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


AGENCY HEADS! 


Here's a personable pinch hitter 
who can pay off for you. 


e As Account Executive for an 
important client; 

e In new-business solicitation; 

e In creative-minded campaign 
development. 


Presently associated with a sub- 
stantial agency and well 
regarded. Broad account back- 
ground with General, Drug and 
Industrial firms . . . backed by 
experience as Sales Manager 
and Sales-Promotion Director for 
blue-chip companies. Prefer 
Chicago location. 


Write Box 947, Advertising Age, 
200 E. Illinois St., Chicago 11, Ill. 


The B.C. Maxwell Co, Atiantic City NJ, 


eS 
; -. 
— . Ris 


in Famous Atlantic City and Trenton,N.J. the Capital City 


OUTDOOR 


POSTERS and 
PAINTED DISPLAYS 


The R.C. Maxwell Co. Trenton NJ 


ADVERTISING 
Since 1894 


. 


PASSING THE BUCK—Samuel Hodges 
(left), v.p. of Franklin Hodges 
Printing Co. and retiring president 
of the Poor Richard Club, Phila- 
delphia, hands over the gavel of 
office to John LaCerda, head of 
John LaCerda Agency. 


Al Paul Lefton Adds Two 


The Chicago office of Al Paul 
Lefton Co. has been named to 
handle advertising for Simpson 
Optical Co., Chicago maker of 
photographic lenses, and General 
Camera Co., Chicago photographic 
mail order house and operator of 
a chain of retail photo equipment 
stores. 


ABC-TV Gets 200th Affiliate 

The ABC-TV network will total 
200 stations Aug. 1, when WGTH- 
TV, Hartford, Conn., affiliates 
with the group. Since the Ameri- 
can Broadcasting-Paramount The- 
aters merger Feb. 9, 1953, the net- 
work has grown 146.9%. 


RARE OPPORTUNITY! 
For individual or Company with 
Export Billing Advertising 7. 
fully licensed registered for Inter- 
national business and operating in 
five Countries, Non-competitive. 
Combined Export Sales Market over 
$260,000,000.00. 

Box 941, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 

. Betty Clem 
DRAKE PERSONNEL, INC. 
Swite 1009 
7 W. Madison * Financial 6-2100 © Chicago 2, ILL. 


WEST COAST 
PUBLISHERS’ REP. 


Coastwide organization with 
many active advertising 
contacts open for one or 
two additional magazines. 
References, full details. 

WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 

YUkon 6-2981 


WHO PUT PEPPER 
IN GRAND-PA’S SNUFF? 


Agency V.P., 37, wet firecracker 
with bundle of burned out ideas, 
offers to sprinkle some of his pep- 
per into your own worn-out situ- 
ations. 18 years spent learning 
how little he knows about adver- 
tising, publishing, public rela- 
tions. Wants top grade AE post, 
emphasis on sales-creative, copy 
aspects. Salary solid five figures. 
Ready to change now. Résumé, 
photo, blood type cheerfully sent. 
BOX 940, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PROMOTION MANAGER 
ALERT CREATIVE ADMINISTRATOR 
SEEKS WEST COAST OPPORTUNITY! 


A decade of solid experience in 
advertising, public relations and 
romotion. Retail, Manufacturer, 
ublication, Agency background. 
Experienced in package product 
promotion through food outlets, 
drug, retai) & variety chains. 
Well-qualified to direct agenc 
activities from a manufacturer’s 


viewpoint. Strong on all media, 
direct mail, layout, creative copy. 
Age 31, ne married. Now 
earning $8,000. Write Box 944, Ad- 
vertising Age, 801 Second Ave., 
| New York 17, N. Y. 
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Advertising Age, July 26, 1954 


$10,000,000 in Sales Seen as Uses 
of Magnetic Tape Keep Increasing 


(Continued from Page 2) 
pers. The “Tell-It-To” machine 
operates when the customer, ad- 
miring something in the store 
window, drops a quarter into a 
slot and tells his desire to the 
machine. Next morning the store 
fills the taped order and sends 
the merchandise on its way to the 
customer, together with his 25¢ de- 
posit. 


= Tape recording can trace its 
history to 1862, when the first 
patent was granted for recording 
sound on wire. But the present 
perfection of magnetic tape re- 
cording is based on advances made 


- by the Germans during World War 


II. They developed the Magneto- 
phone recorder and tape, which 
reproduced sound so faithfully as 
to be life-like. Until Allied intelli- 
gence agents uncovered the Mag- 
netophone they were puzzled by 
seemingly live broadcasts of Hit- 
ler speeches at times when espi- 
onage activities indicated he was 
hundreds of miles away from the 
microphone. 

Technical drawbacks inherent in 
the German tape were eliminated 
in a three-year research program 
launched by the Minnesota Min- 
ing & Mfg. Co. in 1944. In 1947, 
the company started producing a 
Scotch sound tape that was coated 
with about ten billion particles of 
iron oxide to each inch of length. 
Today, the 3M company makes 
more than half the tape used. The 
company plans to double its tape 
output in 1955. Other big tape 
makers are Reeves Soundcraft, 
Audio Devices, Orradio and Tech- 
nical Tape Corp. 


= Early this year Reeves Sound- 
craft announced a “lifetime” tape, 
guaranteed never to break or curl, 
shrink, stretch or dry out. The 
tape gets its longevity from an ox- 
ide coating and a base of du Pont 
“mylar” polyester film. Mylar is a 
tape version of du Pont Dacron 

Over 40 companies today turn 
out recording machines for use in 
homes, offices, radio and tv sta- 
tions and elsewhere. Leader in 
the professional recorder field 
(machines selling for from $500 to 
$20,000) is the Ampex Corp., Red- 
wood City, Cal. Runner-up is Mag- 
necord Inc., Chicago. Ampex 
started its surge to the front in 
1947, when it built a recorder 
based on the Magnetophone. The 
Ampex machine enthralled Bing 
Crosby, who was anxious to put 
his radio program on tape. He 
bought an Ampex and later put up 
cash for 20 more to become a dis- 
tributor. Ampex anticipates 1954 
will see its volume hit $6,000,000. 
Four years ago sales amounted to 
$968,000. 


a Webster-Chicago and the Re- 
vere Camera Co., both in Chicago, 
lead in the home recorder end of 
the business, where prices average 
about $170. Ampro Corp., Webster- 
Electric and RCA are other big 
noises in the field. 

The recorder business, now 
burbling along at an estimated 
$100,000,000-a-year rate, has 
scarcely moistened the market; 
saturation is nowhere in sight. The 
industry has been in high gear two 
years, and about 1,000,000 record- 
ers are in use in the U. S. today. 
Last year about 275,000 were sold; 
this year the figure will likely be 
500,000; in 1955 expectations are 
pinned on a figure of 750,000. 

In a field that does little talking 
about the size of promotion bud- 
gets (Webster-Chicago recently 
announced an ad budget boost of 
$200,000 without referring to the 
previous figure) it is possible only 
to estimate promotional outlays. 


The recorder makers apparently 
spend about $8,000,000 on national 
space, co-op advertising and point 
of purchase material. Most of the 
money goes into business maga- 
zines, several mass circulation con- 
sumer books and newspapers. Lit- 
tle radio or tv advertising is done, 
except for dealer co-op spots. Tape 
makers are figured as spending 
anywhere from $1,000,000 to $1,- 
500,000 on promotion. 


w One recorder advertiser, Web- 
ster-Chicago, which last year 
turned out 37% of all home tape 
recorders, will go into outdoor for 
the first time in September, when 
it will use 2,000 24-sheets. Webster, 
which discontinued its co-op pro- 
gram in 1951, will pay the entire 
outdoor bill. The posters, however, 
will carry local dealer listings. 
Webster also plans “a heavy mag- 
azine schedule” and the revival of 
its Webcor Playhouse package. 
This contains scripts and recorded 
sound effects for plays which can 
be recorded in the home. 

A tape advertiser, Reeves 
Soundcraft, will use 29 publica- 
tions, starting in the fall. These 
include books covering the elec- 
tronic parts market, photography, 
the audio-visual field and maga- 
zines like Business Week, Esquire. 
Newsweek, Saturday Review anc 
The New Yorker. 

Convinced. that tape buying is 
an impulse operation like buying 
razor blades, Reeves sells a “Tape 
Chest” containing five separate 
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SOUND MOVIES—RCA shows how 
sound can be added to home mov- 
ies in this ad. Cost is “a few cents 
a foot,” through use of erasable 
tape attached to the film. 


rolls of tape. A merchandising idea 
that put Reeves over big with 
dealers and distributors, the chest 
occupies seven inches of shelf 
space, and its tapes can hold 30 
hours of music. Each tape drawer 
shows a blank space for indexing 
by purchasers. 


= The home entertainment mar- 
ket, which accounted for about 
half the $100,000,000 gross sales 
figure racked up last year .by the) 
magnetic recorder industry, is ex- 
pected to grow and grow. But bus- 


iness uses of all kinds will also get 
a big play. Both business and in-| 
dustry are showing increasing in- 
terest in taped background music. 
Specialized tape equipment is in. 
growing demand for office ma-_ 
chines and computers. 
International Business Machines’ | 
“702” computer uses tape reels for 
its memory device. Each reel has 
a capacity about equal to all the 
numbers in the Manhattan tele- 


phone directory and can write an- | 


i'swers at the rate >of 15,000 letters l day in the future, all of us may be 


or numbers a second. IBM engi-|able to record tv shows on our 
neers regard the machine as the home tape machines—both picture 
biggest step tow rd automation|and sound. 


since the introduction of the al- 
phabetical punch «ard machines 20 magazine. 


years ago. 


But already here is the talking 
A publication called 
Audio Digest is published on mag- 
netic tape to enable doctors to 


= The industry also looks for fur-| keep abreast of medical develop- 


ther growth in prerecorded tapes. 
RCA recently started selling its|to patient in 
following the| equipped cars. 
lead of Webster-Chicago and other 


Muzak is converting | Florence Stove Names Ptacin 
from records to tape, and Capital 


first music reels, 


companies. 


ments as they drive from patient 
their recorder- 


Florence Stove Co., Chicago, 


and Decca are preparing to selljhas appointed Joseph J. Ptacin 


reels. 


advertising manager. Mr. Ptacin 


Reasons behind all this are that|formerly was sales promotion 
tape records sound far more faith-| manager of the appliance division 
fully, doesn’t wear out and elim-| of Admiral Corp., Chicago. 


inates needle scratch. 


Meanwhile, tape recorders are 
coming out in low-price versions. 
Soon available will be popular- 


price tape playback units which | / 
can be plugged into phonograph | [ss R E F, Rl GE RA I | 0 W 
Tomorrow’s tv console | 

sets may carry recorder units—or 
at least playback units which will 
play prerecorded tapes. And one 


systems. 
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When you BUY a new home 
the odds are in your favor that 
THE 
REALTY 
SALESMAN 
who 
sells it 
to you 
reads 


house+home 


the greatest influence in homebuilding 
DESIGN » CONSTRUCTION + FINANCE « SALES » MODERNIZATION 


AIR CONDITIONING & 


AIR 


The Information Authority 


CONDITIONING BUSINESS 


© The Advertising Leader 
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ABOVE AVERAGE 
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| antenna incorporates 


ws 
vax 


alongside KOIN-TV’s gigantic 


Now, more than ever, KOIN-TV is your best buy in 
the rich, productive Oregon and Southern Washington 
area. Towering 1530 feet above average terrain, KOIN- 
TV’s antenna is the highest west of the Cascade range 
from Alaska to Southern California! This ultramodern 


the latest possible advancements 


to assure advertisers the finest picture quality possible. 


Maximum power too — 100,000 watts 
This big, new antenna combined with KOIN-TV’s in- 
crease in power to the maximum 100,000 watts de- 


livers a consistent picture as far as 150 miles from 
Portland—completely blanketing 30 counties in this 
responsive, able-to-buy market. No other station, or 


| combination of stations, reaches this market! More than 


190,000 sets are in use right now—and set sales are 


still booming. 


To reach the people with money to spend—to 


completely cover this rich, responsive Oregon and 
Southern Washington market—schedule KOIN-TV, 
Oregon’s DOMINANT television station. Write, wire, or 
phone for complete availabilities or contact our national 
representatives, AVERY-KNODEL, INC. 
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What happened here 


that never happened before ? 


You’re looking at the main window of famed Abercrombie & Fitch, 
on Madison Avenue in New York City. 


This window features a display based on SPORTS ILLUSTRATED. 
Natural for a store to tie-in with a magazine—-but here’s what makes 
this window unique. Jt was put in 3 months before the magazine was to 
appear, and actually before it even had a name. 


The same thing happened all across the country; in such key stores 
as J. L. Hudson, Detroit; Lord & Taylor, New York; Higbee Co., 
Cleveland; Filene’s, Boston; Bullock’s, Los Angeles; Gimbel’s, Mil- 
waukee, to name just a few. 


Something to think about 


Why did all these pace-setting stores do this? Because they knew (and 
they’re quick to say) that the appearance of this magazine on the 
horizon is one of the greatest things that has ever happened in the 
world of sport merchandising. 


Nor is it just America’s smartest merchants who had this con- 
fidence. 


More than 300,000 sports-minded families have already ordered 
subscriptions to SPORTS. ILLUSTRATED. 


More than 178 advertisers—through more than 100 different adver- 
tising agencies—have ordered more than a million dollars’ worth of 
advertising space. 


A dozen or more of the country’s top sports columnists have been 
signed up, also before the first issue of SPORTS ILLUSTRATED ap- 
pears—and scores of leading writers have submitted stories, articles 
and serials. 


it's a $30 Billion Market 


So perhaps these merchants we mentioned above simply know a good 
thing when they see one. For they know they’re sitting smack in the 
middle of a $30 billion market and they’re staying up nights thinking 
up ways to get at it. And SPORTS ILLUSTRATED offers them the way. 


That’s why there’s such an opportunity for advertisers in SPORTS 
ILLUSTRATED. Merchants are going to use this book. The limitless 


tie-in possibilities are going to make the goods they see advertised in 
it far easier to sell. That’s why you'll want your products advertised 
in SPORTS ILLUSTRATED. 


The first issue will be out on August 13th. Write, wire or call 
William W. Holman, Advertising Director, SPORTS ILLUSTRATED, 
9 Rockefeller Plaza, N. Y. 
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